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ailroad  Starts  on  20th  Year 
)f  Monthly  Institutional  Ads 

Illinois  Central  System  Message  Has  Appeared 
Regularly  for  19  Years  in  Approximately 
500  Newspapers  in  Paid  Space 
1  By  GEORGE  A.  BRANDENBURG 


The  first  ad  of  the  1940  Illinois  Central 
institutional  series  to  appear  in  470  dailies 
and  weeklies,  marking  20th  consecutive 
year  of  public  relations  advertising. 

train  conductor  as  she  knits  and  says: 

.  .  Yes!  I’m  on  my  way  to  see  my 
newest  grandson.  He’ll  be  a  month 
old  Wednesday,  and  I’m  really  over¬ 
due  to  welcome  him  into  the  family. 
.  .  .  It’s  different  now,  with  train  travel 
so  safe  and  comfortable  and  you  rail¬ 
road  men  so  nice  and  kind.  I  don’t 
have  to  wait  for  my  children  to  come 
and  see  me.  .  .  .” 

Procedent  19  Years  Ago 
As  Illinois  Central  goes  into  its  20th 
consecutive  year  of  a  monthly  mes- 
It  will  deserve  sage  of  good  will  to  the  public  and 
lited  organiza-  its  employes,  EDn:oR  &  Publisher  this 
;  hope,  to  those  week  interviewed  George  M.  Crowson, 
seek  to  serve.”  assistant  to  the  president,  in  charge 
0  series  depicts  of  public  relations.  Mr.  Crow^n  ex- 
ig  with  an  I-C  Pi^'oed  it  was  a  novel  idea  19  years 
“  ago  for  a  railroad  to  deal  openly  with 

-  the  public  as  to  its  policies.  Illinois 

Central  established  a  new  precedent, 

_  he  said,  by  taking  the  public  into  its 

confidence  through  a  program  of  pub¬ 
lic  relations  advertising. 

The  ads  have  been  signed  by  the 
president  of  the  road  for  the  purpose 
of  “personalizing  the  railroad,”  he 
said,  pointing  out  that  when  the  late 
”  C.  H.  Markham  began  this  practice 

^  railroad  presidents  had  little  contact 
with  the  mass  of  people  along  their 
ICirtiTir;  lines.  The  policy  was  continued  under 

_ _  the  administration  of  L.  A.  Downs, 

I-C  president  from  1926-38.  When 
Seven  became  president,  the  first 
series  was  in  the  nature 
of  a  declaration  of  policy. 

Such  a  declaration  markr  ’  the  first 
time  that  a  railroad  puhlic.y  com- 
M mitted  itself  to  a  policy  of  operation 
V  definitely  outlined  for  all 

19  who  were  interested.  Because  this 

statement  of  the  aims  in  the  conduct 
^  of  the  Illinois  Central  System  was 

9  Sm  considei'ed  to  be  not  only  an  innova- 

,  ^  guidepost  to  the  organi- 

19  zation,  the  declaration  of  policy  has 
been  framed  and  hung  in  every  I-C 
passenger  ticket  office,  freight  depot, 
in  the  coaches,  dining  cars,  lounge 
cars,  and  wherever  the  public  and 
I-C  employes  come  in  contact  with 
the  railroad. 

Function  of  Ads 

Referring  to  the  double-barrelled 
function  of  the  institutional  adver¬ 
tising  series,  Mr.  Crowson  said: 

“We  realize  that  public  relations 
advertising  in  local  newspapers  is  a 
means  of  communicating  intelligence 
to  every  last  employe  in  our  ranks.” 

Viewed  from  the  standpoint  of  pub¬ 
lic  relations,  Mr.  Crowson  declared 
(Continued  on  page  31) 


:AG0,  Jan.  15 — Launching  of  a  lines  for  each  insertion.  Non-metro-  change  that  will  be  evident  for  1940. 
V  series  of  newspaper  advertise-  politan  newspaper  ads  will  continue  to  This  year  I  am  letting  others  talk  for 
s,  dramatizing  incidents  typical  be  the  same  size  as  in  previous  years,  us  and  am  adding  only  a  brief  sum- 

^ _  of  Illinois  Cen-  In  a  message  to  members  of  the  Illi-  mary  or  blessing  at  the  end. 

tral  System  ser-  nois  Central  System,  President  J.  L.  Gain  Good  Will 

vice,  in  47  0  Be ven  comments  upon  continuation  of  . 

L  A  dailies  and  the  series,  in  part,  as  follows:  ^  hope  you  will  like  the  idea,  as 

^  weeklies  this  “Statistics  are  frequently  boresome.  well  as  our  amply  demonstrated  be- 

-p  month  marks  the  Yet  it  may  be  of  interest  that  this  good  will  to  be  gained 

beginning  of  the  advertising  has  appeared  monthly  in  through  local  newspaper  advertising. 
20th  year  in  nearly  500  daily  and  weekly  news-  Despite  the  variation  in  method  of 
which  Illinois  papers  published  along  the  Illinois  presentation  above  mentioned,  this 
Central  presi-  Central  lines.  By  the  end  of  the  20th  advertising  remains  essentially  the 
dents  have  ad-  year  it  will  have  filled  approximately  voice  of  our  railroad,  speaking  for  us 
dressed  a  month-  35  full  pages  in  each  paper.  Our  guess  It  will  continue  to  announce  our 

J/H  institutional  is  that  the  messages  have  used  up  policies  and  to  report  our  accomplish- 


M.  Crowson  space  to  the  were 
traveling  public  now. 
he  railroad’s  employes.  “y 

lind  this  rather  prosaic  an-  bulk 
:ement  is  a  story  of  one  of  the  and 
succesful  newspaper  public  re-  ful  r 


Dccl«r«Ckm 
of  Policy 


this  series  is  unique.  Its  one  Q? 

‘^n  has  been  consistently  main-  Bh 
-to  place  the  facts  about  the  '  4 

'koad  and  the  railroads  in  gen- 
onkly,  fully  and  conscientiously 
the  public.  The  subjects  dis- 
have  covered  every  conceiv-  ^4 
base  of  the  railway  business,  j  ^ 

■  advertised  invitation  for  “con-  » 

■6  criticism  and  suggestions”  ^ 

•R  accepted  thousands  of  times. 

'Ting  from  the  copy  technique 
>nthly  personal  message,  signed 
president,  this  year’s  Illinois 
institutional  ads  will  feature 
interest  illustrations  and  text, 
with  passenger  and  freight 
^d  other  phases  of  the  road's 
'“hip  with  the  public.  The  news- 
^edule  includes  130  dailies 
ii  Weeklies  in  3'13  cities  and  jhis  ad  api 
lines  in  14  states.  and  depict 

'Politan  newspaper  ads  will  be  presidents, 
‘"gw  thi.s  year,  averaging  420 


in  the  Telling. 
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Ingersoll  Daily 
In  N.  Y.  to  Carry 
No  Ads  Or  Comics 


Five-Cent  P.  M,  Paper  to 
Start  June  1  .  .  .  Investors 
And  Executives  Announced 


Ralph  McA.  Ingersoll.  president  of 
Publications  Research,  Inc.,  has  com¬ 
pleted  the  financing  of  his  company’s 
projected  five- 


cent  evening 
newspaper  in 
New  York  City 
and  he  an- 
nounced  Jan.  15 
details  of  the 
new  daily,  pub¬ 
lication  of  which 
has  been  tenta¬ 
tively  set  to 
start  June  1. 

As  yet  un¬ 
named,  the  pa¬ 
per  will  be  in 
the  nature  of 


Ralph  McA.  Ingersoll 


news  digest,  Mr.  Ingersoll  said.  It 
will  be  without  advertisements,  edi¬ 
torials,  comic  strips  or  column  fea¬ 
tures.  Its  pages  will  be  smaller  than 
those  of  the  present  tabloids  and 
probably  will  number  32. 

The  front  page  will  be  devoted  to 
an  index  of  contents,  arranged  infor¬ 
mally.  Headlines  also  will  be  infor¬ 
mal  and  each  will  be  written  to  fit 
the  article  it  captions.  About  half  of 
the  publication  will  be  devoted  to  pic¬ 
tures,  many  of  them  drawings  repro¬ 
duced  in  color. 

Index  of  Headlines 

Mr.  Ingersoll  revealed  that  page 
one  will  be  entirely  made  up  of  an  in¬ 
dex  of  informal  headlines  and  that 
headlines  on  the  inside  pages  also  will 
be  informal  and  will  be  written  in 
English,  rather  than  “headlinese.”  He 
is  particularly  anxious  to  get  away 
from  standard  deck  and  letter  count 
headlines  and  conventional  news  writ¬ 
ing.  The  body  type  will  be  very 
large,  probably  9%-point  New  Cale¬ 
donia  on  a  10-point  base.  No  stories 
will  be  jumped. 

The  new  paper  will  be  published 
primarily  as  a  local  New  York  daily. 
It  will  have  a  news  staff  of  about  fifty, 
including  ten  foreign  correspondents 
and  three  men  in  Washington,  but  no 
help  will  be  hired  until  after  March 
1.  Mr.  Ingersoll  said  he  also  probably 
would  use  United  Press  wire  service. 


otherwise  will  be  ignored.  The  daily  ' 
will  carry  a  digest  of  advertised  items 
as  a  service  to  its  readers,  but  the 
feature  will  not  be  sold  to  advertisers, 
Mr.  Ingersoll  said. 

The  new  paper  contemplates  a 
number  of  radical  innovations  in  the 
treatment  of  news.  News  will  be 
highly  departmentalized,  much  of  it 
briefed  for  quick  reading.  Back¬ 
ground,  interpretation  and  significance 
will  be  given  more  consideration  than 
has  been  customary  in  newspapers 
and  the  editors  will  atempt  to  main¬ 
tain  a  long  term  view.  Display  will 
be  minimized.  The  paper  will  have 
no  political  affiliations  or  obligations. 
Although  the  conventional  features 
will  be  absent,  a  number  of  original 
news-based  features  and  specialties 
have  been  devised. 

Mr.  Ingersoll,  formerly  publisher  of 
Time,  leR  that  magazine  in  April, 
1939,  to  develop  this  new  publication, 
which  he  has  planned  for  a  number 
of  years.  He  was  vice-president  and 
general  manager  of  Time,  Inc.,  during 
the  period  when  Life  was  developed 
and  before  that  was  managing  editor 
of  Fortune  during  its  first  five  years. 
He  was  one  of  the  group  which  helped 
develop  The  New  Yorker  magazine, 
being  managing  editor  of  that  publi¬ 
cation  from  1925  to  1930.  He  entered 
journalism  after  several  years  of  prac¬ 
tice  as  a  mining  engineer;  was  gradu¬ 
ated  from  Sheffield  Scientific  School 
of  Yale  University  in  1921. 

Copltolixed  at  $1,500,000 

The  operating  company  which  will 
publish  the  new  paper  has  been  capi¬ 
talized  at  $1,500,000.  This  money  was 
raised  privately.  Among  subscribers 
to  the  stock  are  Howard  Bonbright, 
of  Detroit;  Chester  Bowles,  president 
of  Benton  &  Bowles,  advertising 
agency;  Marshall  Field;  Mrs.  Louis 
Gimbel;  George  Huntington  Hart¬ 
ford;  Deering  Howe;  John  L.  Loeb; 
Lessing  J.  Rosenwald;  Harry  Scher- 
man,  founder  of  the  Book  of  the 
Month  Club;  Mrs.  Marion  R.  Stem; 
Mrs.  Dorothy  Thompson  Lewis;  John 
Hay  Whitney;  Ira  J.  Williams,  Jr.,  of 
Philadelphia;  Dwight  Deere  Wiman; 
Garrard  Winston;  Philip  K.  Wrigley, 
of  Chicago.  Final  composition  of  the 
board  of  directors  has  not  been  de¬ 
termined. 

Other  officers  and  executives  of  the 
company  include  Donald  F.  Stewart, 
treasurer;  William  Baumrucker,  Jr., 
now  with  the  New  York  Daily  News, 
business  manager;  George  H.  Lyon, 
formerly  of  the  &ripps-Howard  or¬ 
ganization,  managing  editor.  Until  the 
suspension  of  the  Buffalo  Times  last 


EDITOR  &  PUBLISHER 
CALENDAR 


Jan.  22 — New  York  Associa- 
ated  Dailies,  meeting,  Albany. 


Jan.  2.3-21 — New  York  State 
Publishers  Assn.,  20th  annual 
convention,  Albany. 

Jan.  26-27  —  Del  -  Mar  -  Va 
Assn,  and  Maryland  Press  Assn., 
Hotel  duPont,  Wilmington,  Del. 


Brooklyn  Eagle  fil 
Sold  to  Schrpth  m 
Bankruptcy  Sale 


Publisher,  Heading  F.D£ 
Corporation,  Buys  Properj 


For  $483,000 


Jan.  26-27 — New  York  Press 
Assn.,  88th  annual  meeting, 
Syracuse. 

Jan.  26 — Allied  Daily  News¬ 
papers  of  Washington,  annual 
meeting.  Athletic  Club,  Seattle. 


ADS  INCREASE  TEA  USE 


The  $l,000,000-a-year  campaign  in 
U.  S.  magazines  and  newspapers  in 
support  of  black  teas  has  resulted  in 
record-breaking  tea  import  figures  for 
1939,  Benjamimn  Wood,  managing  di¬ 
rector  of  Tea  Bureau,  Inc.,  reports. 
Total  imports  of  black  tea  last  year 
were  75,543,361  pounds,  as  against 
61,754,097  pounds  for  1938.  Total  tea 
imports  reached  96,131,668  pounds,  the 
hipest  of  any  year  in  the  past  dec¬ 
ade  since  1933.  According  to  Mr, 
Wood,  the  real  reason  behind  Ameri¬ 
ca’s  growing  tendency  to  use  more 
black  teas  is  the  consistent  advertis¬ 
ing  and  promotion  over  the  last  five 
years.  In  the  period  1934  to  1939,  he 
stated,  total  tea  imports  have  risen 
22%. 


BROUN  ESTATE  $50,000 


Heywood  Broun  left  an  estate  esti¬ 
mated  at  $5,000  in  real  property  and 
“not  over  $5,000”  in  personal  property, 
it  was  learned  in  Stamford,  Conn., 
Jan.  17,  when  his  will  was  admitted  to 
probate  by  Judge  Walter  Madigan  in 
the  Probate  Court  of  the  Stamford 
District.  His  widow,  Mrs.  Constance 
Madison  Broun,  and  his  son  by  his 
first  marriage,  Heywood  Hale  Broim, 
are  to  share  the  estate.  It  was  re¬ 
ported  that  the  late  New  York  World- 
Telegram  and  New  York  Post  col¬ 
umnist  and  American  Newspaper 
Guild  president  left  insurance  in  ex¬ 
cess  of  $40,000  to  his  two  beneficiaries. 


The  Brooklyn  (N.  Y.)  Daily 
was  bought  in  by  the  F.  D.  S.  Co-  ]| 
tion  at  a  bankruptcy  sale  before  fij 
eral  Bankruptcy  Referee  Wilmo: 
Morehouse  in  Brooklyn,  Monday,  I 
the  amount  of  the  original  bid,  $3^'  ®  T1 
plus  $133,000,  the  cost  of  running 
business  since  April  13  last,  whe 
voluntary  petition  under  Cha  ' 
Eleven  of  the  Chandler  Act,  wasS 
Frank  D.  Schroth,  present  pubj  ^ 

of  the  Eagle,  is  president  of  theF.D  ® 
Corporation,  whose  bid  was  thes 
one  submitted.  * 

Endorsed  by  Unions 

The  transaction  was  endorsed 

attorneys  for  two-thirds  of  , 
“liquidated  claims,”  and  by  after 
for  New  York  Typographical  U: 

No.  6,  and  for  the  New  York  K( 
paper  Guild,  both  of  which  havei 
tracts  with  the  Eagle.  Charles  '  9*^ 

Green,  who  has  been  serving  as  b 
ruptcy  trustee  of  the  Eagle  since 
resignation  of  Clarence  E.  Gai  J®'' 
was  present  at  the  sale. 

The  terms  were  outlined  to  a  i 
gathering  of  creditors  by  S.  Sa 
Kreutzer,  attorney  for  the  tn 
Assets  purchased  at  the  sale  inc; 

(a)  All  cash  in  hand  or  in  bank: 
transit;  (b)  All  merchandise  and 
plies;  (c)  All  furniture,  fixtures 
tomobiles,  trucks  and  business  k 
ment;  (d)  All  machinery,  tools,: 
plant  and  equipment;  (e)  All 
estate  owned  in  fee  or  othe.i 
(f)  All  executory  contracts  or  la 
notice  of  rejection  of  which  shi 


have  been  or  shall  not  hereahs 


filed  in  the  proceeding;  (g)  All 


counts,  notes,  bills  and  mortgaged-  - 
ceivable,  including  rents  receby  “ 
(h)  All  choses  in  action,  clains™®*^ 


mands,  setoffs  and  counterclaKiv 
All  prepaid  insurance  and  all 
prepaid  expenses;  (j)  All  stocks^’ 


bentures,  notes  and  other  secsl 


(k)  All  collateral  and  securi.7H  .r 
posits  made  by  the  bankrupt  a*™' 
debtor  in  possession  and/or 
with  any  person,  firm  or  corpo.'^ 

(1)  All  franchises,  trade  aV  ^ 
trademarks,  patents,  copyri^sr 
applications  therefor,  togetberj 
the  good  will  thereof  or  in  cona 
therewith,  licenses,  privileges,! 
berships,  mcluding  Associated! 
membership,  circulation  and  adr 
ing  contracts,  the  good  will  of  f 
lyn  Daily  Eagle  as  a  going 
and  the  sole  and  exclusive 
the  use  of  the  name  Brooklyn! 
Eagle  and  the  names  of  other  ! 
papers  which  have  been  cotLvij 
with  it.  These  include  Brookl,"' 
Times,  Times-Union,  Stondordl 
Home  Talk,  Nassau  Island 
Suffolk  Island  News. 

The  purchasers  five  days  . 
in  the  hands  of  the  trustee  therj 
fied  check  for  $35,000,  10^1  ^ 
amount  bid.  It  is  expected  tkj 
fer  will  be  entirely  completed* 

Jan.  31,  when  the  trustee’s  a-d 
expires,  unless  extended  by  li*] 
eral  District  Court  in  BrooWyn-  ■ 


PAPER  WINS  SUIT 


WAskiNCTON,  D.  C.,  Jan.  15 — A  di¬ 
rected  verdict  for  the  Washington 

The  paper  will  carry  sports  news,  Lvons  v^~^tor  of  that  xjr  ^ 

financial  nuntations.  and  ^  brought  by  Mm.  Mary  Littel,  a  former 

advertising  solicitor  for  that  newspa- 
Mr.  Ingersoll  will  serve  both  as  per,  was  entered  today  by  Judge  T. 
president  of  the  company  and  as  edi-  Alan  Goldsborough  in  District  of 
tor  of  the  paper.  Columbia  Supreme  Court.  Mrs.  Lit- 

Between  now  and  June  the  com-  tell  sued  on  the  theory  that  she  had 
pany’s  plans  include  manufacture  of  been  improperly  deprived  of  contrac- 
experimental  dummies  and  further  tual  rights  arising  out  of  a  weekly 
development  of  its  new  printing  proc-  special  advertising  page.  She  com¬ 
ess.  'The  company’s  offices  are  at  puted  her  damages  on  the  basis  of 
14  West  49th  Street.  full  salary  for  her  life  expectancy. 


kka 
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selected  financial  quotations,  and 
many  graphs,  pictograms  and  box- 
scores,  the  latter  covering  legislative 
action,  strikes  and  many  other  types 
of  stories  that  Mr.  Ingersoll  believes 
can  be  summarized  in  a  report  de¬ 
signed  for  visual  digestion. 

Although  it  will  not  print  editorials, 
it  will  have  a  forum  section  of  letters 
to  the  editor,  and  may  use  cartoons. 
Special  space  will  l)e  given  to  radio 
news,  perhaps  as  much  as  16%  of  the 
entire  paper,  Mr.  Ingersoll  said,  in¬ 
cluding  program  criticisms  and  rec¬ 
ommendations. 

Won’t  Carry  Advertising 
The  paper  will  be  printed  in  black 
with  one  color  on  a  new  type  of 
stock  recently  developed.  Presses  spe¬ 
cially  equipped  to  use  fast  drying 
magazine  inks  have  been  designed. 

No  advertising  will  be  carried  or 
solicited,  Mr.  Ingersoll’s  announce¬ 
ment  said,  because  the  publishers  feel 
that  the  ^itorial  organization  of  the 
paper  deserves  their  fullest  effort  in 
the  early  stages.  The  five-cent  price 
will  cover  expenses.  Advertising  will 
be  reported  as  news  when  editors 
think  it  merits  such  treatment  and 
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AD  CLUB  SPEAKER  f 

H.  O.  Ward,  director  of  a(b^;  ! 

and  sales  promotion  of  ^ 

poration’s  export  division,  ^ 

dress  the  Chicago  Federated*  ^  ' 

tising  Club  luncheon  meetu#^ 
at  the  Hotel  Sherman.  ^ 

will  be  “In  Defense  of 
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finn  Newsprint  Trade 
^0  U.  S.  Resumed 
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Shipments  Already  Have  Arrived,  Others  on 
Way  .  .  .  Many  Ships  Seized  by 
German  Raiders  in  Baltic 


By  STEPHEN  J.  MONCHAK 


R  THE  FIRST  TIME  since  the  out- 
[nij.  (reak  of  the  Russo-Finnish  war 
V.  30,  Finnish  flag  ships  are  crossing 
i  Atlantic  again  with  their  cargoes 
“a  newsprint  for  U.  S.  newspapers, 
pub'j  ^  Publisher  learned  this  week 
jg  j  j  m  reliable  sources, 
jjjj,  kveral  ships  have  reached  these 
fcres  during  the  last  fortnight  and 
lers  are  on  the  high  seas,  these 
Jrces  said.  First  newsprint  ship- 
nts  left  Scandinavian  waters  during 
last  week  in  December,  they  said. 
Uiing  New  Shipping  Lanes 
rk  Kii^nipted  by  the  Soviet’s  mining  of 
iters  around  the  Aland  Islands  in 
Gulf  of  Finland,  the  little  Scan- 
,  aji^avian  buffer  state’s  commercial 
’  ^pping  now  is  moving  along  new 
QjiMer  routes,  they  stated. 

^pinland’s  rail  transportation  system, 
jg  j  j  nmandeered  by  the  Finnish  gov- 
g  gj  ment  to  transport  troops,  equip- 
jg  {jj  nt  and  war  supplies  to  the  fronts 
[g  stem  the  Russian  invasion,  also  is 
bank'  fo  normal,  they  said, 

g  'innish  newsprint  mills  have  been 
rking  at  capacity  since  the  start  of 
less  K  rolls,  stored  at 

tools.  warehouses  during  the  first 
j  jy]  nth  of  the  war,  now  are  being 


orsed 

of 
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othjRnsported  by  rail  to  Finnish  ports  dinavian  nations. 

^  If  Sweden  and  Norway  were  to  be 

Finns  have  abandoned  Port  drawn  into  war  with  Russia  their 


g  or  .*^*Port  to  the  U.  S. 


h  shi 


“The  Finns  have  been  able  to  keep 
the  Gulf  of  Bothnia  open  despite  the 
announced  Soviet  sea  blockade,  but 
should  Germany  co-operate  with  her 
‘neutral’  ally,  Russia,  in  the  blockade 
the  effect  upon  Finland  might  be  dis¬ 
astrous,  it  is  widely  asserted  in  Wash¬ 
ington,”  the  Bulletin  notes. 

The  New  York  Times  on  Jan.  5  said 
that  “about  125  such  (paper  and  wood- 
pulp)  ships  were  being  detained  by 
Germany”  for  prize  court  proceed¬ 
ings  to  deal  with  seized  Baltic  cargo 
ships. 

"The  Reich  tightened  her  Baltic  ex¬ 
port  blockade  about  Dec.  4,  when  the 
Allied  blockade  against  German  ex¬ 
ports  went  into  effect,  the  dispatch 
said. 

The  U.  S.  imports  approximately 
100,000  tons  of  newsprint  from  Sweden 
and  approximately  50,000  tons  from 
Norway  annually. 

More  Problems  Seen 

Dispatches  from  Copenhagen,  Den¬ 
mark,  Jan.  15  said  simultaneous  pro¬ 
tests  from  Sweden  and  Norway, 
charging  that  Russian  planes  had  vio¬ 
lated  their  neutrality,  have  been  made 
to  Moscow,  increasing  the  growing 
tension  between  Russia  and  the  San- 


|tka  and  Helsingfors,  main  shipping 
pts  before  the  war,  in  favor  of 
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•rtgag**®  ^'^rther  up  the  west  coast,  in  the 
regj®f  of  Bothnia,  they  said. 
glainiRort  Kotka  and  Helsingfors,  now 
rcla’"m^olled  '“y  Finnish  military,  are 
d  aS®®  subjected  to  daily  Soviet  air 


newsprint  shipments  immediately 
would  be  stopped  and  shipments  from 
Finland,  which  now  are  coming 
through  Swedish  and  Norwegian  terri¬ 
torial  waters,  also  would  come  to  an¬ 
other  abrupt  halt. 

Under  Finland’s  new  commercial 


WIN  PRIZES 

Lt.  Comdr.  Russell  Holderman,  chief  pilot, 
left,  and  John  L.  Scherer,  co-pilot,  of  the 
Gannett  Newspapers  Lockheed  12  airplane 
who  placed  second  to  receive  $2,000  re¬ 
cently  in  the  Macfadden  Trophy  On-to- 
Miami  Race  from  Roosevelt  Field,  L  I., 
and  on  Jan.  7  placed  first  to  win  $500  in 
the  Curtis  Trophy  Race.  The  plane  was 
used  with  the  permission  of  Publisher 
Frank  Gannett  who  flew  70,000  miles  in  it 
as  a  passenger  in  1939.  Mr.  Scherer  is 
aviation  columnist  for  the  Gannett  news¬ 
papers. 

LISHER  was  told. 

Finnish  newsprint  is  unloaded  at 
New  York,  Philadelphia,  Boston,  Balti¬ 
more,  Norfolk  and  Jacksonville,  for 
the  Eastern  Seaboard,  and  at  New  Or¬ 
leans  for  the  Gulf  of  Mexico  region. 
Shipments  to  the  West  Coast  have 
stopped  entirely.  Editor  &  Publisher’s 
sources  said. 

That  U.  S.  publishers  are  sympathiz¬ 
ing  with  Finnish  efforts  to  keep  their 
newsprint  cargoes  moving  is  evident. 
Cranston  Williams,  general  manager, 
American  Newspaper  Publishers  Asso¬ 
ciation,  this  week,  said: 

“American  publishers  will  take  all 
the  newsprint  the  Finns  can  send  us 
purely  for  sentimental  reasons.”  On 
a  reassuring  note,  he  added: 

“If  shipments  from  the  Scandinavian 
countries  were  to  stop  entirely,  how¬ 
ever,  there  would  not  be  any  undue 


stoeb®’  <lispatches  from  Finland  state,  shipping  plan,  Finnish  freighters  cross  pressure  put  on  the  domestic  mill 


r  exports  approximately  200,- 

ecuris  newsprint  to  this  country 

rupt  *  paper  and  pulp  in- 

1/  j.  try  comprises  two-thirds  of  the 
e  country’s  economy.  She  must 
J  ort  newsprint  to  this  country  at  all 
vrizha  &  Publisher  was  told, 

gethe  ^**Print  shipments  from  Sweden 


the  Gulf  of  Bothnia  and  follow  Swed¬ 
ish  and  Norwegian  territorial  waters 
— protected  by  international  law — at¬ 
tempting  at  all  times  to  keep  out  of 
the  Baltic  in  which  prowl  Soviet  and 
Reich  submarines  and  sea  raiders. 

U.  S.  Publishers  Sympathetic 
The  Finns  now  are  considering  a 


Id  B  ^  s  .  1  .1  1  jt  xiic  fixiiia  iiuw  die  1X1^  a 

ncoioB  system  of  trans-shipping  by  using 

bulk  of  European  news-  freighters  across  the  Gulf  of 

dated W  ®xporU  to  the  U.  S.,  have  not  Bothnia  to  Gothenburg,  Sweden,  from 
ind  ad^?^  where  the  cargo  is  carried  by  rail 


08  &  Publisher  was  told. 

Cargoes  Seized  by  Reich 

«  News  Print  Service  Bureau  Bul- 
of  Jan.  13,  however,  says  that  in- 
ation  has  reached  its  office  stat- 
iltat  German  authorities  have 
a  number  of  Swedish  vessels 
■n  with  pulp  for  American  con- 
ers. 

otwitLstanding  all  efforts  only  a 
few  of  them  have  yet  been  re- 
the  Bulletin  quotes  its  Swed- 
source. 

e  Bulletin  also  states  that  despite 
.J.— -  ffifs  country  to 

ee’s  the  German  Government 


across  Sweden  and  Norway,  where 
again  it  is  put  aboard  freighters  for 
reshipment  to  this  country. 

Finland’s  pulp  and  paper  mills  are 
all  situated  inland  and  newsprint  rolls 
are  transported  to  the  west  coast  of 
the  country,  shipping  points. 

The  Norwegian  port  of  Trondheim  is 
being  used  as  main  embarkation  point 
for  Finnish  cargo  ships.  Editor  &  Pub- 
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capacities  or  the  capacities  of  Cana¬ 
dian  and  Newfoundland  mills.” 

He  said  he  could  find  “no  indication 
of  pressure  that  would  justify  an  in¬ 
crease  in  newsprint  price  now  or  cause 
any  scarcity  here.” 

He  added  that  “publishers  here  are 
not  showing  any  alarm  over  the  situa¬ 
tion.” 

Tells  of  Price  Rises 

He  said  295,455  tons  of  newsprint 
were  imported  from  Europe  (the  Scan¬ 
dinavian  countries  mainly,  although 
Germany  and  France  sent  a  little 
during  the  early  part  of  the  year)  dur¬ 
ing  the  first  11  months  of  1939,  as 
against  220,304  tons  during  the  same 
period  of  1938. 

These  figures,  he  said,  are  supplied 
by  U.  S.  Department  of  Commerce  re¬ 
ports. 

Effective  Jan.  1,  he  noted,  the  price 


CHICAGO  TRIBUNE  RAISES  LINE  RATE 

CHICAGO,  Jan.  16 — Based  on  an  increase  of  200,000  daily  circulation  and 
more  than  100,000  gain  on  Sunday  since  1936,  the  Chicago  Tribune  has 


Pi  ^.llonlv  i  raised  its  general  advertising  rate  five  cents  a  line,  on  a  sliding  scale,  effective 

I  hy  ug  up,  u  su  mi  mg  o  jg  Higher  mechanical  operating  costs,  including  newsprint,  were  also 


ookly^  *^®urt  proceedings,  three  Finnish 


on  their  wav  to  the  U  S  with  reasons  for  the  increase.  The  rate  increase,  however,  results  in  a 

•po  ifcoes  of  wood-pulp  ”  reduction  in  the  milline  rate  in  most  instances,  it  was  pointed  out,  due  to 

■ -~:j  .1  -  -  -  gains  in  Tribune  circulation  during  the  past  three  years.  Under  the  new 

rate  structure,  the  open  or  14-line  rate  has  been  reduced  from  $1.40  to  $1.30, 
daily,  and  from  $1.75  to  $1.55,  Sunday.  The  1,000  lines  rate  bracket  has  been 
eliminated.  The  reduction  in  milline  rate  is  19  cents  in  the  case  of  10,000 
lines,  daily,  and  nine  cents  on  Sunday.  For  25,000  lines,  the  milline  rate  is 
reduced  18  cents,  daily,  and  four  cents  on  Sunday. 


of  many  of  the  37  Finnish 

ships  bound  for  the  U.  S., 
ioDi  German  contraband  con- 

jratedi  the  start  of  the  Russo-Fin- 
jetinft^L*^^’  ^sre  released  only  after 
His  negotiations. 

’  Adve'* 


of  U.  S.  newsprint  has  been  raised  $1 
per  ton,  from  $48  to  $49,  for  the  first 
quarter  of  1940,  and  that  the  second 
quarter  of  the  year  also  will  see  an¬ 
other  $1  rise,  bringing  it  to  the  level 
of  the  $50  Canadian  price. 

Finnish  newsprint,  he  said,  now  sells 
at  “several  dollars”  a  ton  under  $50, 
although  higher  shipping  and  insur¬ 
ance  rates  have  been  in  effect  since 
last  September.  Up  imtil  that  time 
the  Finnish  product  had  been  selling 
at  $43  a  ton  delivered  in  New  York,  he 
added. 

■ 

First  Southern 
Pine  Newsprint 
Made  at  Lufkin 

Only  Minor  Adjustments 
Necessary  for  Commercial 
Production,  Officials  Soy 

Lufkin,  Texas,  Jan.  17— The  first 
Southern  pine  newsprint  in  history 
today  rolled  out  of  the  Southland  Pa¬ 
per  Mills’  $6,000,000  plant  erected  in 
the  Piney  Woods  section  of  East  Texas. 

The  paper  began  feeding  out  of  the 
200-foot-long  machine  after  all-night 
preparations.  Officials  expressed  sat¬ 
isfaction  and  said  only  minor  adjust¬ 
ments  would  be  necessary  for  commer¬ 
cial  production. 

Ground  was  broken  for  construc¬ 
tion  of  the  plant  one  year  and  three 
days  ago. 

300  Page  Lufkin  Edition 

To  commemorate  completion  of  the 
Southland  Mills,  the  Lufkin  Daily 
News  issued  Jan.  13  a  300-page  south¬ 
ern  newsprint  and  Texas  Industrial 
edition,  in  five  sections,  believed  to  be 
one  of  the  largest  editions  ever  pub¬ 
lished  in  a  city  of  similar  size.  The 
issue  reviews  developments  in  making 
newsprint  from  Southern  pine  and 
summarizes  Texas  industrial  and 
chemurgic  progress. 

The  Manufacturers’  Record  of  Jan. 
11  said  the  beginning  of  operations  at 
the  Southland  Mills  marks  “a  new 
epoch  in  Southern  industrial  develop¬ 
ment.”  The  opportunity  to  supply  a 
domestic  market  of  great  possibilities, 
it  stated,  “will  be  better  visualized 
when  it  is  stated  that  measured  by  the 
expected  rate  of  output  of  the  Lufkin 
mill  of  50,000  tons  per  annum  it  would 
take  876  mills  of  similar  capacity  to 
supply  American  publishers  with  their 
newsprint.” 

HONORS  cfviC  GROUPS 

“Service  and  Enterprise”  was  the 
theme  of  a  twenty  page  supplement 
recently  issued  by  the  Winnipeg 
(Man.)  Free  Press.  The  paper  took 
its  title  from  the  fact  that  all  editorial 
copy  was  devoted  to  associations,  or¬ 
ganizations  and  individuals  who  were 
rendering  special  service  in  the  com¬ 
munity  by  their  enterprises.  Mu¬ 
nicipal  services  of  the  fire  brigades, 
police,  water  works,  street  cleaning 
department,  etc.,  provincial  govern¬ 
ment  services,  the  medical,  nursing 
and  dental  associations,  utility  com¬ 
panies,  and  similar  organizations  were 
all  featured  in  the  issues.  Extensive 
advertising  support  was  given  by  the 
service  industries. 

woodbury'ioins  look 

Clarence  Woodbury  has  been  ap¬ 
pointed  managing  editor  of  Look 
magazine.  He  will  be  stationed  in  the 
magazine’s  main  office  at  Des  Moines, 
Iowa.  Woodbury,  formerly  with  the 
Kansas  City  Post,  New  York  Sun, 
World-Telegram  and  News,  was  more 
recently  managing  editor  of  Country 
Home.  He  has  done  considerable  free 
lance  magazine  writing. 
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U.  S.  Circuit  Court 
Reverses  Mobile 
Convictions 


New  Orleans  Body 
Remands  Alabama 
"Free  Press  Case" 


Mobile.  Ala.,  Jan.  17 — The  United 
States  Fifth  Circuit  Court  of  Appeals 
in  New  Orleans  today  reversed  and 
remanded  the  famous  “Mobile  Free 
Press  Case”  in  which  five  persons 
were  convicted  in  Federal  District 
Court  in  Mobile  last  May  on  charges 
of  conspiracy  to  threaten  and  intimi¬ 
date  Henry  P.  Ewald,  former  executive 
editor  of  the  Mobile  Press  Register. 

In  setting  aside  conviction  of  the 
five,  the  Appellate  Court  held  that 
demurrers  attacking  the  indictment 
as  not  alleging  an  offense  against  the 
United  States  should  have  been 
granted  instead  of  overruled  in  the 
lower  court  in  Mobile. 


in  the  indictment,  “which  do  not  dis¬ 
close  what  the  speaking  and  printing 
conspired  against”  related  to,  charge 
no  offense,  because  the  right  to  freely 
speak  and  print  about  matters  in  gen¬ 
eral  is  not  “secured  by  the  Consti¬ 
tution  and  laws  of  the  United  States.” 

“The  other  counts  which  state  the 
speaking  and  printing  related  wholly 
to  matters  with  which  the  city  and 
county  of  Mobile  were  concerned, 
and  with  which  the  United  States  had 
no  concern,  expressly  disclose  the 
matter  to  have  been  beyond  the  au¬ 
thority  of  Congress-  and  not  a  right 
or  privilege  protected  by  the  section.” 

The  opinion  was  written  by  Judge 
Samuel  H.  Sibley  of  Georgia  and 
was  concurred  in  by  Judges  C. 
Hutcheson,  Jr.,  of  Texas  and  Leon 
McCord  of  Alabama. 


Using  Newspapers 
In  Place  of  Radio 


Newspapers  in  90  cities  of  nine  Far 
Western  states  will  present  the  1940 
advertising  for  their  area  of  Bor¬ 
den’s  Evaporated  Milk,  it  is  an¬ 
nounced.  A  total  of  105  newspapers 
will  be  used. 

Radio,  used  almost  exclusively  in 
1939,  is  being  discontinued  and  the 
newspaper  campaign  will  provide 
virtually  100%  of  1940’s  activity. 

First  releases  are  being  made  this 
month  through  McCann-Erickson, 
Inc.,  offices  in  San  Francisco.  The 
copy  will  appear  regularly  through¬ 
out  the  year,  according  to  the  pro¬ 
gram  plans,  with  weekly  releases  pro¬ 
posed. 


Oscar  Stauffer  pj 
Buys  Topeka 
State  Journal 


R.  O.  P.  Advantages  Told 
NRDGA  by  Breckenridge 


Those  CoBvictcd 

Those  convicted  were  Sam  B.  Powe, 
gambler  politician,  given  seven  years; 
Peter  V.  Crolich,  saloon  keeper,  and 
Powe  associate  3*^  years;  John  Powe, 
Sam’s  brother,  18  months;  George  Mc¬ 
Kenzie,  in  whose  house  Ewald  was 
trapned  and  beaten,  five  years;  Miriam 
McKenzie,  his  wife  two  years. 

Sixth  defendant,  Bart  Chamberlain, 
Jr.,  at  the  time  an  assistant  state’s  at¬ 
torney,  was  acquitted  in  the  Mobile 
trial.  Decision  of  the  New  Orleans 
court  will  also  affect  cases  of  Sledge 
Medicus,  Mobile  policeman  and  Allen 
Cameron-  barkeeper,  who  were  in¬ 
dicted  in  the  conspiracy  after  the 
initial  trial. 

Francis  H.  Inge,  federal  district  at¬ 
torney  who  prosecuted  the  case  said 
it  denends  upon  the  Solicitor  General 
whether  or  not  the  circuit  court  de¬ 
cision  will  appealed  to  the  United 
States  Supreme  Court. 

The  demurrers  asserted,  in  addition 
to  attacking  constitutionality  of  the 
indictment.®,  that  the  counts  were  too 
vague  and  declared;  "The  right  of  free 
speech  and  free  press  is  not  secured 
by  the  constitution  and  laws  of  the 
United  States  against  infraction  by 
individuals  but  only  by  federal  or 
state  action.” 

The  five  were  charged  under  the 
federal  civil  liberties  clause  in  con¬ 
nection  with  an  attack  on  Ewald  in 
the  McKenzies’  residence  at  the  time 
the  former  editor  was  carrying  on  a 
newspaper  expose  against  lotteries. 
Ewald,  the  government  contended, 
was  assaulted  and  beaten  by  the  de¬ 
fendants  last  February  14  under  cir¬ 
cumstances  which,  the  Government 
charged,  were  an  effort  of  the  defend¬ 
ants  to  photograph  him  in  a  com¬ 
promising  position  and  so  intimidate 
him  to  halt  his  anti-lottery  campaign. 


“THE  HULLABALOO  about  position 

is  a  fight  with  a  straw  man,”  Wilder 
Breckenridge,  sales  manager  of  the 
Bureau  of  Advertising,  said  Tuesday 
in  discussing  placement  of  newspaper 
advertising  in  an  address  delivered 
before  the  convention  of  the  Sales 
Promotion  Division  of  the  National 
Retail  Dry  Goods  Association,  held  at 
the  Pennsylvania  Hotel,  New  York 
City. 

The  NRDGA  opened  its  29th  annual 
convention  Monday.  The  sessions 
were  concluded  Thursday. 

Mr.  Breckenridge,  discussing  how 
the  American  public  reads  newspapers, 
expressed  his  belief  that  when  enough 
cases  had  been  obtained  to  justify 
final  conclusions,  run-of-paper  adver¬ 
tising  may  prove  to  have  a  distinct 
bulge  on  the  first  six  or  seven  pages. 

The  information  available  on  this 
subject  now,  he  said,  was  based  on  ten 
studies.  These  disclosed,  he  added, 
that  the  median  reading  by  women  for 
all  department  store  advertisements 
of  119  column-inches  or  more  on  page 
seven  or  better,  was  55%;  whereas 
for  page  eight  or  farther  back  in  news¬ 
papers,  it  was  62%.  For  large  units  of 
space,  there  is  an  indicated  advantage 
for  run-of-paper  position,  he  said. 

Better  Reading  Average 

Mr.  Breckenridge  said  that  for  de¬ 
partment  store  advertisements  up  to 
39  column  inches,  the  median  reading 
on  page  seven  or  better  was  32%; 
whereas  for  run-of-paper  it  was  15%. 
“In  this  group,”  he  declared,  “there 
seems  to  be  an  advantage  to  far-for¬ 
ward  position.  However,  I  think  that 
the  analysis  of  this  particular  group 
is  a  little  unfair,  because  most  of  the 
advertisements  which  appeared  in 
these  two  studies  ahead  of  page  seven 
were  thirty  column  inches  or  more  in 


Adds  to  String  of  Papers 
.  .  .  Carruth  Remains 
As  Managing  Editor 


Topeka,  Kan.,  Jan.  15 — Airar.;; 
ments  were  completed  Jan.  13  for 
purchase  of  Topeka  State  Journal  ; 
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The  defendants  contended  they  were  while  most  of  those  which  ap- 


assisting  Chamberlain  m  procuring 
evidence  of  the  commission  of  a  fel¬ 
ony  by  Ewald  even  though  “the  ex¬ 
ercise  of  that  right  might  injure,  op¬ 
press  and  intimidate  Ewald  in  the 
freedom  of  the  speech  or  in  the  free¬ 
dom  of  the  press.” 

After  quoting  a  list  of  Supreme 
Court  decisions  as  reference,  the  court 
ruled; 

“We  are  controlled  by  the  cited  de¬ 
cisions — that  the  right  of  free  speech 
and  a  free  press,  understood  with  the 
limitations  to  prevent  abuses  which 
the  law  has  always  annexed  to  these 
freedoms,  is  fundamental  to  the  con¬ 
tinuance  of  free  political  institutions, 
r-id  is  the  right  both  of  citizens  and 
other  persons  in  the  United  States 
and  the  several  states  needs  no  re- 
assertion.” 

Finally,  said  the  court,  the  counts 


peared  back  of  page  seven  were  small 
units  of  space.” 

C.  F.  Hughes,  business  news  editor 
of  the  New  York  Times,  who  spoke 
Tuesday  before  the  National  Associa¬ 
tion  of  Retail  Secretaries,  declared  that 
retailers  are  sticking  to  a  program  of 
“sound  recovery  and  no  boom,”  and 
added  that  if  this  “new  program  man¬ 
ages  to  establish  and  preserve  the  bal¬ 
ance  we  need  for  prosperity,  then 
business  may  finally  congratulate  it¬ 
self  on  attaining  a  planned  economy  to 
which  no  one  will  object.” 

The  nation’s  merchants  must  do 
everything  possible  to  resist  rapid  rises 
in  prices  and  to  see  that  rises  that  do 
take  place  are  as  small  as  possible, 
Louis  E.  Kirstein,  vice-president  of 
Wm.  Filene’s  Sons  Co.,  Boston,  told 
Tue.sday  night’s  general  session  of  the 
NRDGA. 


Mr.  Kirstein,  who  spoke  on  the  sub¬ 
ject  of  “The  Price  Challenge,”  said 
that  if  stores  did  not  hold  prices  down, 
“1940  may  be  anything  but  a  good  year 
for  retailers.”  He  declared,  though, 
that  retail  business  so  far  had  suc¬ 
ceeded  fairly  well  in  preventing  “un¬ 
justified  price  increases.” 

Stores,  he  reminded  his  audience, 
should  depend  on  increased  volume 
for  increased  profits  and  not  try  to 
“stampede  the  public  into  immediate 
buying — perhaps  even  hoarding — by 
the  bogie  of  rising  prices.” 

Moderate  Increases  Expected 
Taking  up  the  question  of  forward 
buying  by  merchants,  Mr.  Kirstein 
contended  that  it  was  very  question¬ 
able  whether  an  attempt  to  keep  prices 
reasonable  by  advance  purchasing  did 
not  defeat  its  own  ends.  Forward 
buying,  he  maintained,  was  “dangerous 
because  of  the  cost  of  markdowns  due 
to  style  changes.”  Retail  buyers,  he 
said,  were  seldom  successful  in  guess¬ 
ing  the  down  turn  and  in  clearing 
their  stocks  before  prices  dropped. 

Looking  at  1940,  he  said  that  mer¬ 
chants  predicted  moderate  sales  in¬ 
creases  of  5  to  10%  and  added,  that 
with  reasonably  efficient  operation, 
net  profit  should  increase  accordingly. 
He  emphasized,  though,  that  stores 
must  succeed  in  controling  the  extent 
of  price  rises  and  that  they  must  be 
kept  down. 

Dr.  Lewis  H.  Haney,  professor  of 
economics  of  New  York  University, 
declared  that  the  country  was  now  in 
the  “recovery  phase  of  a  true  business 
cycle.”  He  explained  that  this  meant 
that  there  would  be  no  boomlet  at 
this  time  and  that  it  also  meant  “at 
least  a  few  months  of  prosperity,  prob¬ 
ably  at  least  nine  months.” 

Dr.  Haney  made  the  prediction  that 
there  was  “real  possibility  that  a  boom 
may  develop  this  fall — not  later  than 
Nov.  11.” 

“I  believe,”  he  explained,  “that  if 
the  nation  swings  right  this  year,  as 
now  seems  probable,  the  forces  of  op¬ 
timistic  credit  inflation  will  be  un¬ 
leashed,  and  that,  in  a  spirit  of  re¬ 
newed  business  confidence,  there  will 
come  an  employment  of  capital  that 
will  insure  full  employment  for  all 
laborers  who  want  to  earn  their  liv¬ 
ing.” 

On  the  other  hand,  Dr.  Haney  was 
of  the  opinion  that  a  “swing  to  the 
left  would  probably  mean  a  depres¬ 
sion  next  fall  that  would  be  about  as 
severe  as  that  of  1937.  “But,”  he 
added,  “a  swing  toward  conservatism 
at  the  polls  could  easily  release  our 
huge  inflation  potential  and  start  a 
boom,  the  like  of  which  we  have  never 
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The  Sta: 

Journal  is  one 

the  oldest  newspapers  in  Kansas.  1 
was  established  65  years  ago,  and  a 
1885  was  purchased  by  Frank  P.  UaJ 
Lennan.  Following  MacLenna:^ 
death  in  1933,  the  State  Journal 
published  by  Carruth  and  Snydd 
and  in  1936  an  interest  was  purdiaa 
by  Henry  J.  Allen,  former  GovenJ 
of  Kansas  and  United  States  SenaiJ 
with  Allen,  Carruth  and  Snyder  ea 
owning  a  one-third  interest.  The  tha 
have  operated  the  newspaper  sa 
1936  with  Allen  as  editor,  Camitk^ 

managing  editor  and  Snyder  as  . . 

ness  manager.  For  fifty-five  y^Patma 
it  was  been  independent-Republi#yjgj,j.j 
in  poliUcs.  ifbusinc 

Has  Several  Papers  ||ing  m: 

Stauffer,  who  will  take  charge  ol^  lie  inti 
Journal  at  once,  publishes  sevo  A  t 
newspapers  in  the  Middle  West,  knfl  publis 
as  the  Stauffer  Publications.  H  goven 
group  includes  the  Arkansas  0  Liquy: 
Traveler,  the  Independent  (Kan.)  I  I  Jar 
porter,  the  Pittsburg  (Kan.)  Hai  Liquoi 
light  and  Sun,  the  Maryville  digs  o 
Forum,  the  Grand  Island  (Neb.)  h-  md  lx 
pendent,  the  Shawnee  (Okla.)  Nn  lo  the 
and  Star  and  an  affiliated  newspa?  Ihe  re 
the  Santa  Fe  New  Mexican.  He^  ihe  c 
gan  his  career  on  the  Emporia  Ga:f-  drewe 
in  1906.  From  1910  until  1915  he «  ^tion; 
with  the  Kansas  City  Star  and  in  H  The 
bought  the  Arkansas  City  Trav^  C.  M. 
his  first  daily,  around  which  he  fc-'  leonn 
his  group  of  papers.  1 

Allen  will  return  immediately  to 
home  in  Wichita  where  he  is  char 
of  the  board  and  owns  a  large  intc 
in  the  Wichita  Beacon.  Snyder 
made  no  plans  for  the  future.  ^ 
ruth  will  remain  with  the  State 
nal  as  managing  editor  for  a  ibne. 
staff  changes  are  anticipated,  Stawj 
announced. 


Allen  has  been  a  newspaper 
lisher  in  Kansas  since  1894,  his  i 
paper  being  the  Manhattan  Nat 
He  has  owned  and  edited  several  1 
sas  newspapers  since  that  time  i 
the  author  of  many  books. 

Snyder  and  Carruth,  both  are  P*  ,{ 
uates  of  Washburn  College  in  T(^  j 
in  1908.  Snyder  has  been  busi^ 
manager  of  the  Journal  ndep 

Carruth  has  been  managing  e® 
since  1915.  He  was  awarded  an  b(^  ^ 
ary  degree,  doctor  of  literature,  ^  t 
Washburn  in  1931.  ilhalf 

Palmer,  Suter  &  Palmer,  newsp*?  md  ( 
brokers,  New  York,  arranged  Wemj 
Stauffer  deal.  ®astL 

Only  other  newspaper  in  Topd®’ 
the  Capital,  morning  and  ^istri 


which  is  published  by  Senator 


Capper. 


7 


E|fOR  JANUARY  20 


19  4  0 


i  PNPA  Adopts  Resolution 
Against  Ad  Critics 


Pennsylvania  Publishers  Hit  Movie  Portrayals 
Oi  Reporters  .  .  .  Oppose  Chain  Store 
Taxes  and  "Secrecy  in  Government" 
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HARRISBURG,  PA.,  Jan.  15— A  move 
to  combat  anti-advertising  propa¬ 
ganda,  especially  in  school  textbooks, 
highlighted  the  15th  annual  conven¬ 
tion  of  the  Pennsylvania  Newspaper 
Publishers’  Association  at  the  Penn- 
Harris  Hotel,  Jan.  12-13. 

Publishers  will  hereafter  watch 
closely  for  all  such  text  books,  as  well 
at  attacks  on  the  economies  of  adver¬ 
tising  by  “left  wing”  factions  of  con¬ 
sumer  movements,  and  will  strive  to 
educate  consumers  on  the  actual  cost 
of  advertising  in  an  effort  to  counter 
consumer  organizations  which  spread 
exaggerated  idea.s”  on  advertising 
costs. 

Condemn  Movie  Reporters 

Motion  picture  portrayal  of  report¬ 
ers,  editors  and  publishers  “in  foul 
roles  false  to  real  life”  was  condemned 
by  publishers  who  expressed  them¬ 
selves  as  “incensed”  by  the  repeated 
production  and  exhibition  of  such 
films  and  asked  “all  newspaper  asso¬ 
ciations  to  unite  in  a  renewed  protest 
to  the  producers  against  such  scan- 
^ous  misrepresentations  as  have 
[been  noted  in  recent  months.” 

Another  resolution  opposed  legisla- 
.Jtion  taxing  chain  stores,  especially  the 
Iflyatman  bill,  noting  that  such  laws  are 
“““‘^“discriminatory  toward  the  American 
business  man  and  the  American  work¬ 
ing  man  and  .  .  .  contrary  to  the  pub- 
e  olajllic  interest.” 

sere  A  third  resolution  reiterated  the 
,  ka*  publishers’  “stand  against  secrecy  in 
I.  1  government”  and  asked  the  State 
u  Cl  Liquor  Control  Board  and  Gov.  Arthur 
n.)  I  1  James  to  “change  the  policy  of  the 
fla  aquor  Control  Board  so  that  hear- 
-  (lb  ngs  on  harges  involving  the  liquor 
.)  hi  ind  beer  laws  be  open  to  the  press  and 
)  Nfl  to  the  public.”  'This  resolution  was 
wsi»p  the  result  of  recent  alleged  secrecy  in 
He  ii  he  conduct  of  hearings  involving 
Gttf'  xewers  charged  with  liquor  law  vio- 
he »  ations. 

1  inll  The  Pennsylvania  publishers  elected 
'ravd  C.  M.  Bomberger,  publisher  of  the 
he  1*  hannette  News-Dispatch,  as  president 

Or  1940,  succeeding  Col.  J.  Hale 
jy  t(l  Steinman,  of  Lancaster  Newspapers, 
haina  R.  Evers  Whitmore,  of  the  New 
intea  ‘Holland  Clarion,  was  chosen  vice- 
rder  1  ^•^ident,  and  Howard  Reynolds,  of 
e.  Cl  Quarryville  Sun,  re-elected  secre- 
[^-treasurer.  William  N.  Hardy,  of 
rrisburg,  was  re-named  manager  of 
association  for  another  term  of 
hree  years. 

Executive  Committee 

Executive  Committee  members-at- 
orge  are  Col.  Steinman,  A.  W.  Mc- 
owell,  of  the  Sharon  Herald,  and 
ohn  E.  Person,  of  the  Williamsport 
'•‘a  and  Gazette-Bulletin.  Other 
ire  P*  elected  as  district  members 

Tontf  if  committee  are;  District  No.  1 — 
busi^  Eerby,  Jr.,  Pottsville  Repub- 

ll  1““”’  H.  A.  Moyer,  Souderton 

2  e(»  District  No.  2— N.  A. 

n hoitf  Stroudsburg  Record,  and  Cecil 

'ire.  fi*  t  ,  Tunkhannock  Republican 

^  New  Age.  District  No.  3 — Floyd 
-halfant,  Waynesboro  Record-Herald, 
«  George  R.  Fry,  Newport  Weekly 
iged  ■^ewi-SuTi.  District  No.  4 — Penn  G. 

^ngs,  Afilfon  Standard,  and  B.  T. 
Tops®  Dushore  Sullivan-Review. 

Suii«ffistrict  No.  5-Robert  B.  Herbert. 


District  No.  6 — Vernon  L.  Wise,  Butler , 
Eagle,  and  Walter  J.  Conrath,  Albion 
News. 

Mr.  Hardy  was  named  by  the  exec¬ 
utive  committee  to  assist  in  developing 
a  National  Newspaper  Week  program 
in  1940.  The  committee  appropriated 
$50  for  a  high  school  reporters’  con¬ 
test  to  be  conducted  by  the  Pennsyl¬ 
vania  State  College  School  of  Jour¬ 
nalism,  and  in  a  “secret”  session  from 
which  Mr.  Hardy  was  barred,  and 
without  his  knowledge,  decided  to 
present  the  manager  with  a  check  for 
$1,500  and  explicit  orders  that  he  take 
a  one-month  vacation.  The  check  was 
presented  to  Mr.  and  Mrs.  Hardy  at 
the  annual  dinner  Saturday  night. 

To  Hold  Four  Clinics 

Four  clinics  for  the  various  depart¬ 
mental  problems  of  newspapers  were 
decided  upon  and  will  be  held  during 
the  year,  covering  mechanical,  edi¬ 
torial,  display  advertising  and  classi¬ 
fied  advertising. 

About  250  delegates  registered  for 
convention  sessions,  which  opened 
Friday  morning,  with  Col.  Steinman 
presiding.  John  L.  Stewart,  editor  of 
the  Washington  (Pa.)  Observer  & 
Reporter,  and  chairman  of  the  Com¬ 
mittee  on  Editorial  Affairs,  presented 
a  report  noting  that  the  trend  among 
dailies  is  from  local  to  world  news, 
declaring  that  “the  newspaper  today 
is  a  vitalized,  vibrant,  pulsating  prod¬ 
uct  of  life  itself”;  that  “the  editorial 
page  is  the  soul  and  personality  of  a 
newspaper”  and  that  no  paper  can  be 
higher  than  its  editorial  content.  Mr. 
Stewart  then  led  a  discussion  on  edi¬ 
torial  topics. 

C.  B.  Larrabee,  managing  editor  of 
Printers’  Ink  Publications,  talked  to 
the  publishers  on  "Cjnsumer  Attacks 
and  your  Business.”  warning  the  con¬ 
vention  that  c.)n.3umer  groups  are 
“spreading  the  belief  that  advertising 
is  essentially  crookeJ,  and  advertisers 
are  dishonest,  and  that  publishers  who 
publish  advertisi;ig  are  aiding  and 
abetting  the  crookedness  and  dishon¬ 
esty  of  the  advertisers."  He  told  the 
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Col.  J.  Hale  Steinman,  of  Lancaster  News¬ 
papers,  Inc.,  left,  retiring  PNPA  president, 
welcoming  C.  M.  Bomberger,  Jeannette 
News-Dispatch,  who  succeeds  him. 

I 

newspapermen  to  watch  for  consumer 
activity  locally  where  it  is  apt  to 
flourish  under  the  guise  of  various 
organizations. 

Hear  Cranston  Williams 
In  the  ab.sence  of  Elisha  Hanson. 
ANPA  counsel,  Cranston  Williams, 
general  manager  of  the  ANPA,  ad¬ 
dressed  the  publishers  on  legislative 
problems  and  on  how  federal  laws  af¬ 
fect  newspapers. 

Frederick  R.  Long,  business  man¬ 
ager  of  the  Chester  Times,  presided 
at  the  Friday  afternoon  session  on  ad¬ 
vertising  and  circulation.  Joseph  R. 
Stine,  head  of  a  chain  of  retail  motor 
car  supply  stores,  spoke  on  “Why  I 
Spend  So  Much  Money  For  Advertis¬ 
ing,”  and  declared  that  “as  advertis¬ 
ing  costs  go  up,  other  costs  go  down” 
in  relation  to  gross  sales. 

An  address  on  “How  a  Newspaper 
Can  Make  Use  of  Figures,”  was  given 
by  Constance  Harris,  of  the  statistical 
department  of  the  Providence  (R.  I.) 
Journal  and  Evening  Bulletin,  who 
outlined  how  her  department  keeps  all 
types  of  records  and  information  for 
both  the  advertising  and  editorial 
divisions  of  the  newspapers.  She  as¬ 
serted  that  picture  charts  creat  interest 
over  other  ways  of  presenting  figures, 
adding  that  the  “light  touch”  makes  it 
much  easier  to  tell  a  story  with  the 
use  of  statistics. 

No  Trend  to  Five  Cents 
A  di.scussion  on  advertising  topics, 
led  by  Mr.  Long,  centered  around  the 
use  of  trade  names  on  the  sport.s  page, 
with  some  delegates  reporting  that 
they  have  abolished  this  practice  en¬ 
tirely:  others  telling  how  they  modi¬ 
fied  the  reporting  of  sports  events 
sponsored  by  c.)mmercial  organiza¬ 
tions. 

Arthur  T.  Robb,  editor  of  Editor  & 


J — ivooeri  d.  nei  uei  i.  boro  Record-Merald  and  a  past 
gj  ee^burg  Tribune  &  Review,  and  burg  Morning  Press;  A.  W.  Fell, 

R-  Shale.  Blairsville  Dispatch.  and  former  manager  of  the 


Chatting  at  the  PNPA  convention  are,  left  to  right:  John  L.  Stewart,  editor  of  the 
Washington  (Pa.)  Observer  and  Reporter;  Floyd  Chalfant,  publisher  of  the  Waynes¬ 
boro  Record-Herald  and  a  past  president  of  PNPA;  C.  T.  Vanderslice,  of  the  Blooms- 
newspaper  broker  of  Birmingham,  Ala.,  and  organiier 
manager  ot  the  Pennsylvania  Newspaper  Publishers'  Association. 


Publisher,  addressed  a  circulation  ses¬ 
sion  of  the  convention  on  “Subscrip¬ 
tion  Rate  Raises,”  telling  the  publish¬ 
ers  that  “there  is  no  marked  trend 
toward  a  five-cent  selling  price  for 
newspapers,”  and  adding  that  the  five- 
cent  papers  in  the  Southwest  and  on 
the  Pacific  Coast  are  holdovers  from 
days  when  the  nickel  was  the  smallest 
coin  in  general  circulation  and  are 
not  related  to  present-day  publishing 
economics. 

Mr.  Robb  expressed  doubt  that  pub¬ 
lishers  could  boost  prices  above  three 
cents  without  serious  circulation  losses 
and  pointed  out  that  such  increases 
would  invite  competition  in  the  form 
of  cheap  papers  or  even  give-away 
publications. 

“Newspapers  prosper  on  the  pennies 
of  people  to  whom  a  nickel  is  some¬ 
times  an  important  coin,”  he  de¬ 
clared,  “Newspapers  need  those  people, 
but,  far  more  important,  those  people 
need  newspapers  if  our  institutions  are 
to  continue  their  growth  and  their 
adequate  functioning  along  the  lines 
of  our  national  tradition.” 

Governor  Praises  Press 

A  continuation  of  circulation  dis¬ 
cussion  was  directed  by  David  Fab*, 
circulation  manager  of  the  Harrisburg 
Patriot  and  the  Evening  News,  with 
publishers  who  had  raised  their  sub¬ 
scription  rates  during  the  year  report¬ 
ing  on  the  effect  of  such  increases.  In 
the  majority  of  cases  it  was  found 
that  circulation  dropped  about  10%. 
several  weeks  after  the  increase,  then 
increased  rather  steadily  toward  a 
normal  circulation  figure.  ’There  were 
no  specific  claims  of  100%  recovery  of 
circulation  after  subscription  rate  in¬ 
creases.  James  N.  Shryock,  managing 
director  of  the  Audit  Bureau  of  Cir¬ 
culation,  spoke  to  the  circulation  ses¬ 
sion  and  assured  co-operation  from 
the  ABC  for  the  benefit  of  newspapers. 

At  a  luncheon  session  on  Friday, 
with  Charles  M.  Meredith,  Sr.,  of  the 
Quakertovm  Free  Press,  presiding. 
Gov.  James  addressed  the  newspaper¬ 
men  and  thanked  them  for  their  non¬ 
partisan  treatment  of  news,  especially 
during  the  current  job  mobilization 
campaign  of  the  state  government 
Gov.  James  also  praised  the  publishers 
for  taking  the  initiative  in  attempts 
to  increase  industrial  and  commercial 
activity. 

Friday  evening  dinner  meetings 
were  held  by  the  PNPA  Mechanical 
Committee,  with  Howard  J.  Lamadc. 
of  the  Williamsport  Grit,  presiding; 
and  the  PNPA  Advisory  Committee  to 
State  College,  Department  of  Journal¬ 
ism,  with  John  E.  Person,  of  the  Wil¬ 
liamsport  Sun  and  Gazette-Bulletin, 
as  chairman. 

AP  and  UP  Luncheons 

On  Saturday  morning  Mr.  Hardy  re¬ 
ported  on  activities  during  the  past 
year,  urging  the  “maintenance  of 
strength”  of  the  association  for  the 
mutual  benefit  of  all  publisher  mem¬ 
bers.  Officers  were  installed  and  reso¬ 
lutions  adopted  during  this  session,  at 
which  Col.  Steinman  presided.  Penn¬ 
sylvania’s  auditor  general,  Warren  R. 
Roberts,  spoke  on  “Everybody’s  Busi¬ 
ness,”  noting  the  increased  public  in¬ 
terest  in  government,  which,  “fostered 
by  newspapers,  is  bringing  about  bet¬ 
ter  government.”  Harold  Cooper  Rob¬ 
erts,  of  the  Legal  Intelligencer,  Phila¬ 
delphia,  submitted  the  report  of  the 
Legislative  Committee.  A  report  on 
membership  revealed  that  the  PNPA 
has  209  members  at  present. 

Both  the  Associated  Press  £ind  the 
United  Press  gave  luncheons  for  their 
members  on  Friday.  At  the  .same  time 
a  luncheon  for  weekly-paper  members 
of  the  publishers  association  was  held, 
with  Joseph  C.  Graul,  of  the  Cambria 
Dispatch,  Portage,  and  retiring  vioe- 
( Continued  on  page  31) 
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Gannett  in  Race 
For  Presidency; 
Quits  AP  Board 

Ccmdidacy  Announced  at 
Rochester  Dinner  .  .  . 
Lauded  by  E.  S.  Friendly 


lishers  Association,  were  among  the 
speakers  at  the  dinner.  Mr.  Gannett’s 


JOINS  AIR  FORCE 

Roderick  Cameron  Macinnes,  Brit- 


address  was  broadcast  nationally  by  United  Press  and  United  Press 
NBC.  staff  correspondent  in  Ottawa,  Can- 

Tribute  by  E.  S.  Friendly  ada,  has  been  called  up  for  active  ser- 

Mr.  Friendly  paid  high  tribute  to  Mr.  vice  in  the  Canadian  Air  Force.  He 
Gannett  in  reviewing  his  publishing  joined  as  pilot  officer  and  has  been 


career,  describing  him  as 


promoted  to  flying  officer. 


Lauded  by  E.  S.  Friendly  sound  materials,  time-honored  prin¬ 
ciples  upon  which  our  type  of  democ- 
Frank  E.  Gannett,  president  of  the  ^ad  our  American  way  of  busi- 

Frank  E.  Gannett  Newspa^rs,  for-  jjggg  stand.”  Perhaps  the  most  ac- 
mally  annoimced  his  candidacy  ^  for  guj-afe  yardstick  with  which  to  mea- 
the  Republican  Presidential  nomina-  sure  the  character,  achievements  and 
tion  Tuesday  night  at  a  civic  dinner  ^  in  his  fieij  of 

activity-  Mr.  Friendly  said,  is  the  col- 


tially  a  builder,  a  progressive  and  Magor,  attached  to  the  U.P.  office  in 
enlightened  builder  who  uses  only  Washington  under  special  assignment 


for  the  British  United  Press,  has  been 
made  manager  in  Ottawa. 


NLRB  Reports 
Better  Coverage 
In  Newspapers 

Notes  Improved  Treatment 
In  News  and  Editorial 
Pages  in  1939 


..uc  Washington,  D.  C.,  Jan.  15-Im. 

proved  newspaper  coverage  of  4e 
TimOC  IS/Trm  National  Labor  Relations  Board  both  i 

*  llllCO  1  lull  in  news  and  editorial  pages  is  noted  i 

T  it  Board  in  its  annual  report  to 

In  iVLluSt  Ot  Congress,  but  complaint  is  made  the: 

,  the  press  sometimes  expects  too  mud 

5  Russian  Bombs  the  Wagner  Act 

‘‘Throughout  the  fiscal  year  the  | 
‘‘A  Russian  bomb  picked  me  up  Board  was  under  a  continuing  chal-  ; 


lective  expression  of  his  business  com-  Q  PuccirTn  RoTTlbci  from  the  Wagner  Act. 
petitors,  and  Mr.  Gannett  has  been  ^  XlUoolUll  u  *  n  i  *l 

1  A  j  V  i.-  A  A  £  Throughout  the  nscal  year  the 

L  founded  >„  1921.  and  served  »'  ^  t 


he  founded  in  1921,  and  also  served 
as  president  of  the  New  York  Press 
Association  and  the  New  York  Asso¬ 
ciated  Dailies. 

‘‘While  he  occupied  these  offices  he 
brought  to  them  the  same  type  of 
constructive  ability,  courage,  initia¬ 
tive,  understanding  and  his  master¬ 
ful  way  of  effective  co-operation,  all 
of  which  he  has  so  well  applied  in 
building  up  his  chain  of  newspapers. 
This  same  type  of  regard  is  also  ex¬ 
tended  to  him  by  newspapers  through¬ 
out  the  United  States,  for  he  is  a 
director  of  the  Associated  Press. 

‘‘Newspaper  publishers  admire  and 


Richard  Busvine 


crashed  to  the  comments.  ‘‘Its  newspaper  relations 
ground  in  the  in  this  respect,  the  Board  feels  ham 
worst  air  raid  improved.  Although  no  accurate  ched 
this  correspond-  is  practicable,  it  is  obvious  that  mom 
ent  has  or  ever  space  than  previously  was  given  dur- 
wants  to  wit-  ing  the  fiscal  year  to  the  reporting  d 
ness,”  cabled  Board  decisions  and  to  their  revie* 
Richard  Busvine,  by  circuit  courts  of  appeals.  Hii) 
Chicago  Times  more  generous  use  of  space  is,  in  di¬ 
staff  correspond-  rect  proportion,  an  aid  to  public  un- 
ent,  to  the  Chi-  derstanding  of  the  issues, 
cago  tabloid,  Jan.  Analytical  Editorials 

Finland  *  “The  editorial  inte^retation  ol 

Busvine  a  issues,  both  reflecting  and  creat- 


respect  pa nk  Gannett  because  he  is  British  free  lance  writer  who  joiAed  opinion,  has  by  the  si^ 

constantly  trying,  through  invention  ju  staff  la<;t  fall  wa<;  cpnt  to  token  become  more  analytical  of  ba- 

Frank  E.  Gannett  experiment,  to  solve  and  improve  shortly  after  hostilities  broke  Problems  in  degree  that  rf- 

peir  problems  along  wiffi  those  of  He  has  experienced  considerable  ors  have  had  more  access  to  facts  u 

in  the  Powers  Hotel.  Rochester,  N.  Y.  his  own  publications.  He  devoted  ita,.dships  since  his  arrival  at  the  their  own  news  columns.  In  the  pm- 
Later  that  night  he  announced  that  r^^^h  of  his  time  and  money  to  the  northern  front.  He  was  stricken  ill  at  underscored  w 

he  had  resigned  as  a  director  of  the  ^vention  and  ^provement  of  the  Rovanieni,  but  has  since  been  at  the  labor  ffisputes  and,  since  edM 

Associated  Pre.<=s  to  make  the  Presi-  The  marine  has  pos-  with  Finnish  troops.  He  is  an  their  comments®, 

dential  race.  sibilities  of  doing  much  to  imprpe  ^  ^  skier,  according  to  Irving  spot  news,  their  conclusions  cn  th. 

Mr.  Gannett,  who  has  been  a  leader  phase  of  the  newspai^r  industry,  Chicago  Times  foreign  editor.  current  disputes  were 

in  the  successful  fights  against  Pres-  He  also  has  spent  much  time  and  Bomblna  necessarily  based  on  limited  evidenai 

-r. _ _ •  r...  mnnev  in  develoninff  and  imnrovinff  oomDinq  -n-j  „„  emotional  statements  bv  tK 


Associated  Press  to  make  the  Presi-  macnine  nas  pos- 

dential  race  sibilities  of  doing  much  to  improve 

Mr.  Gannett,  who  has  been  a  leader  phase  of  the  newspai^r  industry, 
in  the  successful  fights  against  Pres-  He  also  has  spent  much  time  and 
ident  Roosevelt’s  campaigns  for  ex-  nioney  in  developing  and  miproving 
pansion  of  the  Supreme  Court  and  newspaper  engraving  processes, 
reorganization  of  the  Federal  Gov-  Gannett  Explains  Resignation 

emment,  has  the  promise  of  unquali-  Mr.  Gannett’s  resignation  as  an  AP 
fied  support  from  Representative  director  is  effective  at  once  in  con- 


in  Midst  ot  Bombing  ^nd  on  emotional  statements  by  tk 

His  Jan.  15  dispatch  on  the  Russian  parties  involved.  However,  durinij 


bombing  stated,  in  part: 


the  following  year  (that  covered  by! 


w  ^  ivT  7  -r— “Actually,  if  I  hadn’t  been  in  the  this  report)  strike  violence  was  ks 

fiT  ^nniort  frZ  Gannett  s  resignation  as  an  AP  „,idst  of  the  bombing,  the  raid  wouldn’t  in  the  news  and.  instead,  newspaper 

tied  support  Irom  Representative  director  is  effective  at  once  in  con-  l..,,.,  k,  r»„i,.  i 

James  W.  Wadsworth  and  at  least  the  formity  with  the  by-laws.  Mr.  Gan-  A 

tacit  backine  of  the  Renublican  lead-  nett  hLame  a  direetnn  in  and  dropped  on  the_  place  wherc  I  1937-38  strike  wave  _as_  presented  by 


tacit  backing  of  the  Republican  lead-  nett  became  a  director  in  1935  and 
ers  of  the  rural  counties  of  Central  was  re-elected  in  1938  for  a  three- 
and  Western  New  York  State.  He  year  term. 

owns  or  controls  19  newspapers,  the  His  letter  of  resignation  said,  in  part: 
majority  of  which  are  in  New  York  “Of  course,  all  who  are  intimately 
State.  acQuainted  with  the  Associated  Press 


was  resting  near  the  Mannerheim  line, 
but  all  five  landed  within  a  radius  of 


witnesses 
in  the 


at  Board  hearings  anc 
Board  decisions  then:- 


one  square  block  and  I  was  in  the  selves. 


V/*  XJ.1^  iciltri  Ui  XCdiUiiciLiuil  baiu,  111  Udl  l;  _  ‘JJ!  r  •a  a  _  *•  J'x  •  i  ^ 

majority  of  which  are  in  New  York  “Of  course,  all  who  are  intimately  u-  f  ii  d  ■  -d  ■  ^“d 

State.  acquainted  with  the  Associated  Press  ,  The  bombing  followed  an  air  raid  sion  of  dispute  cases  was  the  salutaiyS 

CoBvention  Support  Certain  know  that  my  membership  on  the  I  ^  J 

It  I  nredicted  bv  GanneU  backers  board  would  not  in  the  slightest  de-  been  sitting  quietly  in  a  little  hou^  “Since  the  period  of  acceptancedB 

as  wSl  as  RenubliL?Se^^^  gree  affect  the  news  policy  of  that  bere,  wondering  i  it  was  really  any  new  law  is  long,  and  should  k 

^nlv  commSedT  organization,  but  the  public  ^  ^  shortened  if  possible,  it  may  be  p®- ’ 

oi^nly  committed  to  his  cause,  that  ^  ^  ,  whether  the  Russians  would  take  ad-  missible  to  point  out  an  omisso: 

when  the  firet  ballot  is  taken  nex  ^now  we  have  on  thejj^rd  weather,  which  newspapers  and  radio  commB- 

summer  at  the  Republican  Nationa  SSg  dffierent  optnbns  oS  all  pub-  '^ben  the  siren  went  off.  .  .  .  tators  are  inclined  to  make. 

SvTa"  least  ^  of  New  YoTk  kaTe’  be  questions,  anS Vat  the  bl?d  is  “The  house  and  the  street  outside  Responsible  for  All  Unr.d 

$2  vot  “  W  50  hi  S£r  ™«iculouJy  c,ref„l  in  seeing  to  it  mVtack  ■"">»  “  >»  ““k'  * 

_  that  the  AP  di-snatohas  arp  a«:  apou_  ‘"e  “OOr  Coming  up  10  meet  my  OaCK.  ,  , -  , - _ ,  ,  ,  , 


states. 

Mr.  Gannett  in  his  address  an-  ...  cxtkut.u  ...c.  ouu.x:  txu.v.x:u  i.g.u  uuwx.  ,  ^ 

nouncmg  his  willingness  to  be  a  can-  PO-rSihle.  ,  mv  neck  and  on  mv  face  When  ^u*^etions  are  limited  to  the  proteettf  , 

didate,  .ssoilcd  lho  New  Deol  and  ,h  I  alTthe  gls  a,  "dS-  oolt-organiaation  and  die 

most  of  Its  works  charged  that  New  JJarrant^  ?usDic^orof^fa'I^ritism  and  covered  that  all  my  limbs  were  where  collective  bargaining. 

Dealers  threatened  the  American  sys-  jS^eason  iTeel  I  ‘hey  had  been  before  the  raid.  I  raced  ^7'Jhp 

tern  with  rum  and  promised,  if  nomi-  ,  reason,  i  reel  i  should  retire  ,  of  these  first  steps  in  the  employe 

nated  and  elected,  “to  clean  out,  root  ‘he  board.  ,  >  Mi-  Pflaum  told  Ed-Aor  &  Piibi  ishfr  c^^Pfoyc  relationship,  on  the  suppos- 

and  branch,  the  New  Dealers  who  do  ^  ‘hat  the  members  of  the  Mi  Pflaum  told  Ed.tor  &  Publisher  organized  labor  as ,, 

not  believe  in  private  enterprise.”  He  Associated  Press  who  elected  me  to  that  Mr.  Busvine  is  one  of  four  Times  traditionally  organized  industry*;, 
cited  the  defeats  which  he  and  others  ‘he  board  will  understand  why  my  staff  correspondents  in  Europe.  (Dther  adjustments  accor^ 

had  succeeded  in  administering  to  the  resignation  -w-as  necessary  in  the  cir-  f ♦beir  separate  bargaining  ^ 
New  Deal  and  said:  cumstances.”  corre.spondent;  John  Hainan  I^ndon  and  their  desire  to  live  amicably  k 

“But  the  New  Dealers  proclaim  "  reporter;  and  Hazel  McDonald,  former  The  act  of  living  toget^  : 

their  purpose  to  continue  thSr  poli-  HEARS!  GROUP  MEETS  Chicago  newspaper  reporter,  roving  ^^^blc  agreements,  and  not* 

cies.  Their  plans  are  just  as  bad  as  Charles  Luckman,  vice-president  of  ^®*'*c-Pon  c-u  .  ^  steps  which  led  up  to  it,  constit®* 


that  the  AP  dispatches  are  as  accu- 


tators  are  inclined  to  make. 

Not  Responsible  for  All  Unrest 

“This  is  the  failure  to  make  cks" 
that  the  act  should  not  be  held  respoc- 


.......  w.v,  .ww  mv  „„  _1„„,  _ 1 _ _ M..  „11  Uia I  IIIC  BCl  SIIOUIU  OOI,  DC  OCIU  I CSK"  j 

po'iibir'’''''''®"’'  “  “  arou„rl  S™“  !!S  Itewn  xMa  tor  all  indu.lri.l  upresl  xtej 


Nevertheless,  I  want  to  safeguard  ’^^^k  and  on  my  face.  .  .  .  When 
■  Associated  Press  from  anv  un-  f  had  brushed  aside  the  glass  and  dis- 


most  of  its  works  charged  that  New  ‘h®  Associated  Press  from  any  un-  ‘  asiae  tne  glass  ana  ais 

most  or  us  worKS,  cnargea  tnai  wew  susnicion  of  favoritism  and  covered  that  all  my  limbs  were  where 

Dealers  threatened  the  American  sys-  warraruea  suspicion  or  lavoritism  ana  before  the  raid  I  raced 

tern  with  ruin  and  nroinised  if  nomi-  this  reason,  I  feel  I  should  retire  iney  naa  oeen  oeiore  ine  raia,  i  racea 
tern  witn  ru  n  and  promised,  it  nomi-  for  the  nearest  shelter.” 

nated  and  elected  to  clean  out  root  ‘J^^oara.  ,  ,  ,  Mr.  Pflaum  told  Editor  &  Publisher 

and  branch,  the  New  Dealers  who  do  .  ^  memoers  ot  tne  'rima.c 

not  believe  in  nrivate  enternrise  ”  He  Associated  Press  who  elected  me  to  ‘hat  Mr.  Busvine  is  one  of  four  Times 

not  Oeiieve  m  private  enterprise,  ne  _  _  _  ,  «  „r,rrpcnondenf<!  in  Fnmnn  ntber 


their  purpose  to  continue  their  poli¬ 
cies.  Their  plans  are  just  as  bad  as 


corre.spondent;  John  Hrnman  tendon  j^sire  to  live  amicably  k 

reporter;  and  Hazel  McDonald,  former  fh^r.  The  act  of  living  toget* 
Chicago  newspaper  reporter,  roving  agreements,  and  not* 


correspondent. 


their  performance.  The  only  way  to  Pepsodent  Company,  addressed  the 
stop  them  is  to  get  rid  of  them.  Hearst  Round  Table  luncheon  in  Chi- 


stop  them  is  to  get  rid  of  them.  Hearst  Round  Table  luncheon  in  Chi-  INCREASES  AD  BUDGET  employe  relationship.  The  act 

“We  have  won  on  every  issue  where  cago,  Jan.  15,  attended  by  more  than  Introducing  three  new  products,  tributes  nothing  more  than  a  ^ 

we  have  aroused  the  people  to  realize  100  executives  of  Hearst  newspapers,  Satincote,  Fiberlite  and  a  scaled,  and  an  atmosphere  in  which  it 

where  the  New  Deal  is  leading  Amer-  magazines  and  radio.  Mr.  Luckman  locked-point  lath,  the  Insulite  Co.,  grow  to  useful  stature.  To  o®® 

ica.  We  can  win.  We  must  win.”  cited  case  histories  of  the  power  of  New  York,  makers  of  structural  in-  guish  between  the  one  field  where 

Edwin  S.  Friendly,  business  man-  advertising.  He  was  introduced  by  .sulation  board,  announced  a  15  to  20%  act  functions  and  the  other 

ager.  New  York  Sun,  and  Jerome  T.  T.  J.  White,  president  of  the  Chicago  increase  in  its  1940  advertising  cam-  democratic  procedures  are  with  ^ 

Bamum,  publisher  of  the  Syracuse  Herald- American.  William  Randolph  paign  at  an  Eastern  sales  meeting  held  Acuity  seeking  new  adjustments,  * 

Post-Standard  and  a  former  president  Hearst,  Jr.,  publisher  of  the  New  this  week  at  the  Hotel  Belmont-  clarification  which  the  press  is 

of  the  American  Newspaper  Pub-  York  Journal- American,  attended.  Plaza.  New  York.  quely  equipped  to  make.' 


steps  which  led  up  to  it,  constito* 
the  bone  and  sinew  of  the  employ*’ 
employe  relationship.  The  act 


Introducing  three  new  products,  tributes  nothing  more  than  a  ^ 


this  week  at  the  Hotel  Belmont-  clarification  which  the  press  is  ^ 


quely  equipped  to  make.” 
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JfOR  JANUARY  20.  1940 

Charles  E.  Rock,  Founder 
Of  Media  Records,  Dies 

Stricken  at  55  with  Cerebral  Hemorrhage  .  .  . 
Pioneered  in  Standardizing  Linage  .  .  .  Advo¬ 
cated  Newspapers  as  Advertising  Medium 


CHARLES  EDWARD  ROCK,  35, 
founder  and  president  of  Media 
Records,  Inc.,  and  during  the  last  de¬ 
cade  one  of  the  nation’s  foremost  ad¬ 
vocates  of  newspapers  as  an  adver¬ 
tising  medium,  died  suddenly  Sunday 


studying  the  subject  of  standardized 
newspaper  advertising  statistics. 

He  examined  all  types  of  statistics, 
particularly  those  from  the  cities  in 
which  newspapers  had  their  own  com¬ 
mon  bureaus  and  therefore  had  uni- 


There  was  a  multitude  of  records 
designed  to  show  one  newspaper  to  be 
a  better  advertising  medium  than  an¬ 
other  daily,  but  no  linage  records 
were  kept  to  show  the  superiority  of 
newspapers  over  magazines  and  other 
forms  of  media. 

With  uniform  classifications  for 
every  city  and  every  paper,  compari¬ 
sons  between  city  and  city,  and  paper 
and  paper  became  possible.  The  re¬ 
ports  could  be  cross-checked  to  deter¬ 
mine  either  the  advertising  carried  by 
a  given  paper,  or  the  papers  used  by 
an  advertiser. 

Mr.  Rock  developed  an  elaborate 
checked  and  cross-checked  system  of 
classifications,  departing  from  many  of 
the  methods  generally  accepted  at  that 


tisers  were  on  its  lists. 

Agencies  jumped  at  the  opportunity 
to  obtain  the  figures  provided  by  Mr. 
Rock’s  organization  at  the  outset,  and 
during  the  first  quarter  of  1928  more 
than  half  of  the  present  total  of  59 
agency-subscribers  began  to  take  the 
service.  In  1939  the  total  of  special 
subscribers  was  30. 

The  soundness  of  Mr.  Rock’s  original 
set  of  classifications  adopted  in  1928 
has  been  shown  in  the  fact  that  the 
only  important  change  that  has  oc¬ 
curred  was  an  improvement  in  the 
department  store  breakdown  to  make 
it  conform  more  closely  with  the 
breakdown  of  the  Controllers  Congrc^ss 
of  the  National  Retail  Dry  Goods  Asso¬ 
ciation.  This  change  was  made  in  1933 


time.  The  gross  classifications  he  se^  in  consultation  with  the  research  divi- 
up  were  Classified,  Display  and  Office,  sion  of  the  NRDGA. 


Ja„,  14  of  a  -01-1  homorr  W  Ubulalio™  o^  figure.  Among  -  —  „rReUurS’'Au.o.i:^S^  Mrrkook'aoVgTnilali.n  grow  rapidly 
tago  at  his  homo  at  2  South  Dr.vo,  and  Finanoial,  lormod  tho  mam  divi-  and  from  its  original  hoadquartors  It 

Plandome,  L.  I  .  _  _  _  ot  the  Boston  Newspaper  btatistical  nicnlr.,,  ir„,.  fgo  moved  in  1933  to  the  McGraw-Hill 


Although  he  had  been  in  poor  health 
during  the  last  year,  Mr.  Rock  told  a 
tiojj  1  visitor  at  his  home  on  Sunday  after- 
hay,  noon  that  he  was  “feeling  fine.”  He 
hed  '  was  stricken  at  6  p.m.  when  he  re- 
not,  turned  to  the  house  after  putting  his 
car  in  the  garage,  and  died  at  8  p.m. 
Recovered  from  Previous  Shock 
Five  years  ago  Mr.  Rock  suffered  a 
slight  shock  from  a  cerebral  disturb¬ 
ance  similar  to  that  which  caused  his 
death,  but  he  recovered  fully.  Upon 
his  restoration  to  health  he  plunged 
again  with  all  his  energy  into  the  task 
that  had  become  his  life’s  work — the 
development  of  national  advertising 
for  the  newspapers  of  the  country. 

Mr.  Rock  did  more,  perhaps,  than 
any  individual  in  the  newspaper  and 
advertising  fields  to  create  a  better 
understanding  and  appreciation  of 
newspaper  advertising  by  both  news¬ 
paper  publishers  and  by  advertisers, 
according  to  his  associates.  He  staked 
n  &,(  his  personal  fortune  on  the  basic 
wertil  soundness  of  his  idea  of  furnishing 
for  the  first  time  to  agencies,  pub¬ 
lishers  and  advertisers  standardized 
statistics  on  advertising  linage  in 
newspapers,  and  blazed  a  new  trail 
with  Media  Records  until  it  became 
an  integral  part  of  the  advertising 
field. 

Mr.  Rock’s  courageous  adventure  of 
pioneering  this  trail  had  its  beginnings 
in  his  youth  and  in  his  previous  busi¬ 
ness  experience,  when  as  foreign  sales 
liscus- ^  manager  of  the  Gillette  Safety  Razor 
ilutai;  Company  he  recognized  that  the  great- 
y  est  need  in  the  advertising  business  at 
nee  oifj  that  time  was  the  standardization  of 
uld  h  f  advertising  statistics  of  newspapers, 
e  Studied  Project  in  1927 

Bom  in  Marlboro,  Mass.,  on  Aug. 
18,  1884,  Mr.  Rock  was  educated  in 
local  schools  and  later  served  a  print¬ 
er’s  apprenticeship  in  the  job  printing 
shop  of  the  former  Marlboro  Times, 
owned  by  his  uncle,  former  city  clerk 
Peter  B.  Murphy.  It  was  here  he  first 
'became  interested  in  newspapers.  His 
father,  Frank  S.  Rock,  was  a  partner 
in  the  ownership  of  the  Marlboro  En- 
f^rpriae  for  several  years,  selling  the 
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sions  under  Display.  For  the  first 
time  in  a  general  audit,  an  attempt 
was  made  to  break  down  department 
store  advertising  so  that  advertisers 
could  obtain  a  complete  total  on  par¬ 
ticular  lines.  Twenty-one  general 
classifications,  broken  down  into  61 
heads,  were  given  for  national  adver¬ 
tising,  and  27  under  local,  with  61 
subdivisions. 

There  were  no  advance  subscribers, 
commitments  or  promises  of  support 
when  Mr.  Rock  launched  his  project. 
One  of  his  associates  described  Mr. 
Rock’s  trail-blazing  efforts  with  Media 
Records  “one  of  the  biggest  selling 
jobs  any  man  undertook.”  Despite 
the  natural  difficulties  that  had  to  be 
overcome  in  his  first  year  of  pioneer- 


Building  to  obtain  larger  space,  and 
for  the  same  reason  moved  in  1938  to 
354  Fourth  Avenue,  its  present  loca¬ 
tion.  The  service  now  measures  news¬ 
paper  linage  in  755  cities. 

Formed  Management  Trusteeship 

Mr.  Rock  was  the  principal  owner 
of  Media  Records  and  his  brother, 
Harry  Rock,  has  been  associated  with 
the  firm  as  secretary  since  1928.  Up¬ 
on  his  recovery  from  the  cerebral 
shock  five  years  ago  the  founder  of 
Media  Records  set  up  a  management 
trusteeship  to  carry  on  in  the  event 
of  his  death.  The  present  officers  of 
the  firm  largely  make  up  this  man¬ 
agement  trusteeship. 

Mr.  Rock  is  survived  by  his  widow. 


ing,  Mr.  Rock’s  faith  in  the  economic  the  former  Catherine  Greene  of  Brook- 
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Charles  E.  Rock 

Bureau,  in  which  William  D.  Nugent, 
who  has  been  with  Media  Records 
since  its  inception  as  vice-president, 
had  then  been  interested  as  advertis¬ 
ing  manager  of  the  Boston  American. 
The  Boston  statistical  bureau  was  the 
outgrowth  of  a  system  which  Mr. 
Nugent  had  brought  to  Boston  from 
Philadelphia  in  1913. 

At  the  time  Mr.  Rock  made  his  study 
there  had  been  scattered  efforts  in  the 
direction  of  standardizing  newspaper 
advertising  records,  but  only  for 
single  cities,  and  no  two  cities  were 
alike  in  the  figures  presented.  Mast 
of  Mr.  Rock’s  views  were  slanted  from 
the  advertising  viewpoint  and  he  found 
in  the  Boston  system  the  most  sensi¬ 
ble  method  of  tabulation,  from  the 
standpoint  of  both  the  newspaper  and 
the  advertiser.  So  in  the  autumn  of 
1927  he  organized  Media  Records  and 
opened  bureaus  in  four  cities — New 
York,  Chicago,  Columbus,  O.,  and  San 
Francisco. 

The  organization  established  head¬ 


soundness  of  his  enterprise  was  such 
that  he  met  all  losses  stolidly  and  put 
his  entire  personal  fortune  in  the 
business. 

His  Crowning  Achievement 

The  eventual  success  of  Media  Rec¬ 
ords  became  the  crowning  achieve¬ 
ment  of  his  life.  Likewise,  the  story 
of  Media  Records  is  largely  the  story 
of  Mr.  Rock’s  life,  for  he  had  no  hob¬ 
bies  except  his  consuming  interest  in 
Media  Records  and  his  family  of  five 
children.  He  neither  smoked  nor 
drank. 

During  the  first  five  years  Media 
Records  measured  new.spapers  only  in 
cities  of  over  100,000  population,  ex¬ 
cept  for  a  limited  number  of  news¬ 
papers  in  smaller  cities  which  solic¬ 
ited  the  service.  It  was  Mr.  Rock’s 
idea  from  the  beginning  ultimately  to 
show  as  nearly  as  possible  a  complete 
national  picture  of  the  competitive 
activities  of  national  advertisers  in 
newspapers. 

In  1933  all  dailies  in  cities  below 
100,000  and  above  10,000  population 
or  over  were  measured,  for  general 
and  automotive  advertising  only.  The 
limit  of  10,000  population  was  set  to 
conform  with  the  survey  of  business 
by  the  Department  of  Commerce, 
which  was  then  reporting  sales  in  all 
cities  down  to  10,000  population.  This 
extension  of  Media  Records  was  set 


plant  to  the  present  publishers  in  1921.  quarters  at  245  West  55th  Street  and  jjj  form  of  state  reports, 

_ •  ...  m  n/lf  l?r*r*lr  onn/wm/vArl  ♦Ko^  «♦  ....  .  ’ 


Previous  ‘to  joining  Gillette  he  M*"-  announced  that  it  would 

Worked  as  a  salesman  with  various  make  a  national  audit  of  advertising 
organizations  and  developed  a  keen  of  over  100,000  pop- 

_  ^  interest  in  sales  techniques  and  mer-  ulation.  beginning  Jan.  1,  1928.  There 

ig  skw  chandising  methods.  He  started  with  '^®*'®  fhis  classification. 

*bly  Gillette  organization  as  a  sales-  Mad#  Classifications  Uniform 

®  f®'"^  years  rose  to  Notwithstanding  the  fact  that  pub- 
.  P^ition  of  foreign  salesmanager.  Ushers  at  that  time  were  spending 
mth  headquarters  in  Boston.  In  1919  more  than  $1,000,000  annually  for 


which  the  newspapers  of  each  state 
appeared  in  a  single  report  showing 
all  general  and  automotive  accounts 
under  the  same  standard  classifications 
used  in  the  complete  service  to  the 
larger  cities. 

This  new  service  served  the  double 
purpose  of  informing  publishers  of 
the  activity  of  every  general  adver^ 


r*ii  18-month  world  tour  for  linage  audits,  the  records  obtained  be-  tiser  within  a  state  and  of  enabling 

safety  razors  and  blades.  fore  the  establishment  of  Media  Rec- 

®  wras  in  touch  constantly  ords  were  fragmentary  and  incom- 

‘  jLj;.  '*'®  Gillette  advertising  agency  plete  and,  since  they  were  variously 

V  •'^cognized  the  great  difficulty  en-  compiled,  were  not  susceptible  to  com- 

hy  advertisers  at  that  time 
Tg.  *®f®rpreting  statistics  presented  by 
4  ki  During  the  i920s  he  con- 

•  uni-  idea  of  organizing  Media 

■'  «®cords  and  most  of  1927  he  spent 


parison.  The  claims  of  newspap)ers 
and  agencies  were  constantly  in  con¬ 
flict  because  of  differing  classifications, 
and  over  some  important  localities, 
dependable  figures  were  unobtainable. 


advertising  agents  to  keep  their  cli¬ 
ents  posted  of  the  activities  of  their 
competitors. 

During  its  first  year,  1928,  Media 
Records  had  63  newspaper  subscrib¬ 
ers.  Five  years  later  there  were  180 
newspapers  receiving  the  service,  and 
last  year,  210.  In  1939  in  excess  of 
350  newspapers,  agencies  and  adver- 


lyn,  whom  he  married  in  1919,  five 
children,  John,  20,  Jane,  17,  Patricia, 
14,  Peter,  12,  and  Ann,  7;  two  brothers, 
Harry  and  Dr.  John  Rock  and,  two 
sisters,  Mrs.  Edward  Hickey  of  Boston 
and  Mrs.  Charles  Malloy  of  Hudson, 
Mass. 

The  funeral  was  held  at  his  Plan- 
dome  residence  at  9:30  a.m.  Wednes¬ 
day,  followed  by  Solemn  High  Re¬ 
quiem  Mass  in  St.  Mary’s  Church. 
Manhasset,  L.  I.  Interment  was  in 
Holy  Rood  Cemetery,  Old  Westbury, 
L.  I. 

The  offices  of  Media  Records  in  New 
York  and  the  other  cities  were  closed 
Wednesday  morning.  Attending  tho 
funeral  with  executives  and  employes 
were  scores  of  prominent  newspaper 
and  advertising  executives. 

Tributes  to  His  Pioneering 

Among  tributes  to  Mr.  Rock  re¬ 
ceived  this  week  by  Editor  &  Pub¬ 
lisher  were  the  following: 

Col.  Frank  Knox,  president  and 
publisher,  Chicago  Daily  News — “The 
entire  new.spaper  profession  has  suf¬ 
fered  a  very  great  loss  in  the  passing 
of  Charles  Rock  of  Media  Records. 
He  was  a  pioneer  in  his  field.  Under 
very  great  discouragements  and  at 
great  personal  expense  to  himself  in 
both  money  and  effort  he  built  for  the 
newspaper  profession  an  invaluable 
service  which  will  be  continued  as 
long  as  newspapers  exist.  For  me  his 
death  is  a  great  personal  sorrow.” 

H.  B.  Fairchild,  advertising  man¬ 
ager,  Neio  York  Sun — “Charley  Rock 
will  be  missed  in  advertising  circles 
because  he  was  a  man  of  ideas  who 
built  something  that  was  much  needed 
in  the  newspaper  business.  He  stand¬ 
ardized  the  measurement  of  advertis¬ 
ing  linage  and  his  work  must  be  car¬ 
ried  on.  Personally  I  have  lost  a  ver>’ 
dear  friend.” 

Frank  W.  Miller,  president,  Kelly- 
Smith  Co.,  newspaper  representatives 
— “The  loss  in  the  sad  and  untimely 
passing  of  Mr.  Charles  E.  Rock  to  the 
newspapers,  advertising  agents,  and 
advertisers,  to  all  of  whom  he  rendered 
an  important  and  efficient  service  is 
{Continued  on  page  2D 
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THE  ADVERTISING  SURVEY 


By  WARREN  L  BASSETT 


Advertisements  Emphasize  Newspaper  Versatility 


I'Hk  WEEK’S  MAIL  has  brought  an 
unusually  large  number  of  interest¬ 
ing  advertisements,  revealing  new 
ways  of  using  newspaper  space,  new 
messages  from  industry,  and  success- 
fid  selling  of  space  to  firms  or  groups 
which  had  not  used  newspapers  be¬ 
fore.  Altogether  they  reveal  an  alert¬ 
ness  on  the  part  of  newspaper  organi¬ 
zations,  advertising  agencies  and 
others  to  the  value  and  versatility  of 
newspaper  advertising. 

One  of  the  most  unusual  of  the  ads 
half-page  which  appeared  in 


the  Topeka  Daily  Capital  New  Year’s 
Day,  a  “Prayer  For  Peace,”  sponsored 
by  41  ministers  of  the  city.  The  prayer, 
prominently  displayed,  was  written  by 
Rev.  Robert  H.  French  of  the  Topeka 
Ministerial  Association. 

F.  B.  Cunningham,  advertising  man¬ 
ager  of  the  Capital,  said  it  was  the 
theme  of  the  copy  which  made  it  pos¬ 
sible  to  sell  the  advertisement. 

Fvll-Poge  by  Simmons 

Another  unusual  ad  appeared  as  a 
full  page  in  the  Chicago  Tribune  of 
Jan.  9. 

“Should  industry  scrap  its  old 
men?”  was  the  question  raised  and 
answered  by  Simmons  Company,  bed¬ 
ding  manufacturers. 

The  copy  stated  the  philosophy  of 
the  company  in  regard  to  the  employ¬ 
ment  of  elderly  men  and  the  record  of 
the  parent  plant  in  Kenosha,  Wis. 

“Today,  many  a  man’s  years  hang 
heavy  over  his  head,”  the  copy  said. 
•Today,  one  hears  of  men  thrown  on 
the  scrap  heap  of  industry  merely  be¬ 
cause  they  happen  to  reach  a  cer¬ 


to  know  that  Simmon.«  will  stand  by 
the  fair  policy  that  has  won  us  more 
friends  in  the  trade  than  any  other 
bedding  concern. 

“And  finally,  we  want  you,  the  con¬ 
sumer,  to  know  that  this  year  as  al¬ 
ways  we  shall  try  to  give  you  a  big¬ 
ger  bedding  dollar’s  worth  than  you 
can  get  anywhere  else.” 

To  our  way  of  thinking,  this  adver¬ 
tisement  undoubtedly  made  a  greater 
and  more  lasting  impression  upon 
readers  than  any  straight  selling  an¬ 
nouncement  which  might  have  been 
used. 

From  Omaha  comes  a  story  of  news¬ 
paper  advertising  success  and  humani- 
tarianism  on  the  part  of  a  large  in- 


WANTED 


Jobs  for  15  Good  Salesmen 


Nebiaeka  Power  Company 


tain  birthday  ...  45  ...  50  .  . 

...  60. 

“With  this,  we  take  issue. 

■'We,  the  Simmons  Company,  believe 
there  is  no  good  reason  why  a  man’s 
age  should  be  his  cross. 

‘The  only  time  a  man  is  too  old  to 
work  for  us  is  when  he  loses  interest 
in  his  daily  life. 

“So  nobody  fears  the  years  at  Sim¬ 
mons.  Nobody  is  haunted  by  a  birth¬ 
day.” 

Citing  the  employment  record  of  the 
Kenosha  plant,  the  copy  showed  that 
70%  of  the  employes  have  been  with 
the  firm  from  10  to  40  years. 

And  not  forgetting  to  promote  Sim¬ 
mons  merchandise  the  copy  concluded: 

“We  want  the  people  who  work  for 
us  to  know  that  relations  between  us 
will  be  as  friendly  as  in  the  past.  We 
want  the  retailers  we  do  business  with 


dustry  which  we  are  happy  to  report. 

For  three  months  prior  to  Jan.  1  the 
Nebraska  Power  Company  had  in  its 
employ  15  temporary  salesmen  whose 
services  were  no  longer  required 
after  the  first  of  the  year.  On  New 
Year’s  day  the  company  placed  a  large 
advertisement,  14  inches  deep  on  five 
columns,  in  the  Omaha  World  Herald 
asking  for  jobs  for  these  men.  Headed 
“Wanted,  Jobs  For  15  Good  Sales¬ 
men,”  the  copy  explained  the  situa¬ 
tion  and  recommended  the  men  to 
other  employers  because  of  their  ex¬ 
cellent  records.  The  ad,  which  was  a 
surprise  to  the  men,  listed  their  names, 
addresses  and  telephone  numbers. 

Early  this  week  Mrs.  B.  E.  Marsh, 
residential  sales  manager  for  the 
power  company,  reported  that  12  of 
the  salesmen  were  working  on  new 
jobs  and  that  the  remaining  three  are 
considering  acceptance  of  one  or  more 
offers.  All  but  one  of  the  12  men 
were  placed  with  an  Omaha  concern. 
The  copy  was  placed  by  Bozell  & 
Jacobs,  Inc.,  Omaha  agency. 

We  think  the  Nebraska  Power  Com¬ 
pany  is  entitled  to  a  big  hand  for  aid¬ 
ing  its  men  in  this  way,  and  also  the 
Omaha  World  Herald  for  demonstrat¬ 
ing  the  resultfulness  of  new.spaper 
space. 

Getting  back  to  the  religious  theme, 
15  newspapers  around  the  country  are 
running  a  weekly  “Go-To-Church” 
page  somewhat  different  from  the 
ordinary  type.  It  is  sponsored  by  the 
National  Conference  of  Christians  and 
Jews  and  offered  by  the  Religious 
News  Service,  300  Fourth  Ave.,  New 
York.  In  addition  to  the  advertise¬ 
ments  of  the  sponsoring  firms,  it  car¬ 
ries  a  masthead,  “Religion  is  the 
Foundation  of  Civilization,”  a  cartoon. 


“Religious  Remarkable,”  “News  Flash¬ 
es  in  the  World  of  Religion,”  and  an 
inspirational  editorial. 

Most  papers  using  this  page  have  a 
special  contract  form  for  advertisers, 
who  are  signed  up  for  periods  of  28 
or  52  weeks.  Some  papers,  the  Service 
states,  have  as  many  as  50  to  60  ad¬ 
vertisers  per  week  who  support  the 
page. 

Something  new  in  advertising  was 
presented  this  year  in  the  Annual 
Business  Number  of  the  New  York 
Journal  and  American. 

This  was  a  full  page  signed  by  the 
Investment  Bankers  Association  of 
America,  New  York  Group.  This 
represents  the  first  such  effort  to  get 
the  story  of  this  important  part  of  the 
American  financial  and  business  world 
before  the  public  in  paid  institutional 
copy. 

Opens  Door  for  More  Copy 

Headed — “The  Investment  Banker” 
— the  advertisement  gave  a  picture  in 
words  and  in  drawing  of  the  public 
service  of  the  investment  banker. 

The  copy  was  worked  up  by  the 
Journal  and  American’s  financial  edi¬ 
tor,  Leslie  Gould,  who,  in  discussing 
it,  said: 

“This  is  important,  not  so  much  as 
to  the  copy  itself,  but  because  it  opens 
the  door  to  some  real  advertising  by 
the  investment  bankers.  They  have  a 
story  to  tell  and  it  is  time  they  got 
it  out  to  the  public. 

“While  this  ad  was  sponsored  by  the 
New  York  Group,  a  great  deal  of  in¬ 
terest  was  shown  in  it  by  the  national 
association.  The  ice  has  been  definite¬ 
ly  broken.” 

In  its  annual  section,  the  Journal 
and  American  also  worked  up  a  full- 
page  advertisement  from  the  New 
York  Stock  Exchange,  and  a  two- 
column  ad  from  the  New  York  Curb 
Exchange  members,  a  new  departure 
for  that  institution. 


Laurels  Return  to  Callahan 

IN  REPORTING  on  a  possible  reconij 

in  Christmas  greeting  advertisiiE 
considering  size  of  city,  this  coluic] 
in  the  Jan.  6  issue  of  E.  &  P.,  gave  tk 
crown  to  the  Pottstown  (Pa.)  Mer-i 
cury.  Published  in  a  city  of  19,43(! 
souls  the  Mercui’y  carried  425  b-i 
dividual  greeting  advertisements  i 
compared  with  216  carried  by  Manktu 
(Minn.)  Free  Press,  printed  in  a  citv 
of  14.038.  But  we  reckoned  withoK 
thought  to  space. 

Publisher  J.  A.  Callahan  of  theFmj 
Press  queried  George  A.  Lessig,  ad-i 
vertising  manager  of  the  MercuijXj 
and  learned  that  the  latter’s  ads  to- L 
tailed  only  2,656  inches  as  comparec  faCtS 
with  the  4.588  inches  occupied  by  thi  j 
ads  in  the  Free  Press.  , 

That  returns  the  laurels  to  Publisba  jyr 
Callahan,  where  they  were  tentativeh  \c 
placed  originally,  and  with  this  itei 
the  discussion  of  greeting  copy  is  )'tri 
officially  closed.  i>the 


he 


Brewer  Expands 
Newspaper  Ads 
As  Sales  Rise 


moi 


Detroit  Firm's  17%  In¬ 
crease  in  '39  Output 
Attributed  to  Dailies 


In  Buffalo,  a  new  financial  adver¬ 
tiser  is  the  Buffalo  Security  Dealers’ 
Association,  which  has  launched  a 
campaign  in  local  dailies  to  expand 
the  public’s  familiarity  with  the  over- 
the-counter  markets.  Among  the 
things  being  emphasized  are  the  wide 
variety  of  securities  traded  in  the 
Buffalo  market  and  the  extensive 
facilities  that  exist  through  wire  con¬ 
nections  with  brokers  in  other  cities. 

Copy  runs  three  columns  on  eight 
inches  and  is  appearing  in  Buffalo 
Evening  News  and  Buffalo  Express. 

Down  in  Texas  an  institutional  ad¬ 
vertising  campaign  designed  to  stim¬ 
ulate  greater  interest  in  local  trades 
and  professions  has  been  inaugurated 
by  the  South  Texas  National  Bank 
of  San  Antonio,  and  it  is  commanding 
the  interest  and  admiration  of  busi¬ 
ness  and  advertising  executives 
throughout  the  southwest. 

26  Ads  in  Series 

’The  campaign  consists  of  a  series  of 
26  ads  in  which  some  business  or  pro¬ 
fession  is  featured.  The  first  ad  ap¬ 
peared  in  the  San  Antonio  Express  on 
the  morning  of  Jan.  2,  and  was  fol¬ 
lowed  by  a  similar  ad  in  the  San 
Antonio  Light  on  the  night  of  Jan.  9. 

First  copy  dealt  with  Certified  Pub¬ 
lic  Accountants  and  the  invaluable 
service  they  render  to  business. 

On  the  morning  on  which  a  different 
ad  appears,  a  letter  is  sent  out  by  the 
bank  president  calling  attention  to  the 
ad  and  enclosing  a  proof.  Letters  are 
sent  to  members  of  the  trade  or  pro¬ 
fession  complimented  in  the  ad. 

Aniol  and  Auld  is  the  agency  han¬ 
dling  the  account. 


Detboit,  Jan.  17— ’That  the  Schmi:4ieA& 
Brewing  Co.,  of  Detroit,  Mich.,  kh  „ 
had  one  of  the  best  vears  in  its  hi-  / 
tory  during  1939,  is  directly  attribtt- 
able  to  newspaper  advertising,  iK  j 
regularly  and  extensively. 

As  a  result,  the  advertising  bud*  .The 
for  1940  will  show  17%  more  in  S*  *'PPh 
appropriation  for  newspaper  adve-  ““"i” 
tising  than  in  the  previous  year,  ol  '***  " 
cials  declare.  Thr 

’This  is  not  a  new  thing  with  tin  ig  n( 
company,  as  .  executives  explain,  fa  fanad 
ever  since  the  sale  of  beer  was  pe-  hrali 
mitted  again  in  Michigan  in  1933, 
company  has  found  that  new:  _ 
advertising  is  the  finest  medium 
getting  their  product  over  to 
public. 

Lauds  Newspapers 

During  the  first  years  after  beerrf{ 
turned  in  Michigan,  Schmidt’s  wasi 
a  considerable  amount  of  money  t 
advertising  which  simply  did  notp-'- -  — 
duce.  “Schmidt’s,”  to  quote  one  ajThbui 
ecutive,  “soon  found  that  the  neej**! 
papers  were  the  one  medium 
allowed  them  space  to  tell  the  ste-’! 
of  their  beer  in  detail.” 

That  is  the  reason  that  this  effij 
pany  first  began  giving  the  bulk^l  the 
their  advertising  appropriation 
newspapers. 

Since  1935,  they  have  found 
their  switch  was  fully  justified, 
their  steady  gain  each  year  since 
shown  them  that  their  newspaper  *‘4 -LL 
vertisements  are  reaching  the  1»)1  . 
of  the  beer  drinking  public. 

They  have  based  their  advertwj 
budget  increases  each  year  upon  0*1  825 
increased  number  of  barrels  of  b«<Jler»l 
sold  each  past  year;  so  that,  !i®»Pea. 
1935,  their  budget  has  been  Qf^ 
stantly  increased.  Last  year— l^f"  j 
the  comnanv  .<!nld  annrnvimatelv  I 


the  company  sold  approximately  1  _ 
more  beer  than  in  1938.  Therefa-j 
their  budget  increase  for  1940 
approximately  17%  more  than  in 


11 -Month  Sales  Up  15% 

Sales  figures  for  the  company  ^ 
the  first  11  months  of  1939 
Schmidt’s  with  an  increase  of 
15%  over  the  same  period  in  the  ft*' 
(Continued  on  page  12)  , 
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leNew  York  Herald  Tribune  here  summarizes  for  its  readers  a  few  1939 
:ts  behind  the  gathering  and  publishing  of  each  24  hours  of  world  history. 


Personnel 


An  average  of  1,766  people  were  employed  during 
the  year  by  the  New  York  Herald  Tribune  in  its 
home  office  and  in  other  cities.  Of  these  1,530  were 
men,  236  women.  More  than  half  the  total— 920— 
were  employed  on  the  “night  side.” 

270  employees  have  been  in  the  Herald  Tribune’s 
employ  13  years  or  longer. 

In  addition  to  a  staff  of  more  than  400  in  the  news 
departments,  the  Herald  Tribune  also  received  news 
from  463  space  correspondents— reporters  who  were 
paid  “space  rates”  for  material  sent  in  and  used.  These 
correspondents  sent  more  than  9,000,000  words  of 
news  from  33  states,  Canada,  Philippines  and  Puerto 
Rico.  Their  news  was  in  addition  to  that  sent  by  the 
regular  staff  and  press  association  correspondents. 


^  more  than  12,000  full  pages. 

I  28,800  news  pictures  were  printed  in  the  Herald 
I'ribune-selected  from  more  than  300,000  submitted 
ly  piaure  agencies  and  staff  photographers. 

I  There  was  a  great  increase  in  the  volume  of  cable 
W  telephone  news.  Herald  Tribune  Bureaus  iii 
^ndon,  Paris,  Berlin,  Rome,  Tokio  and  Shanghai 
pd  Herald  Tribune  reporters  at  distant  domestic 
pints  telephoned  t 
nords.  (Telephoned 


cabled  more  than  3,500,000 
ws  is  recorded  on  metal  discs, 
immediately  transcribed  for  the  editors.) 

In  addition,  a  heavy  volume  of  cabled  news  came  to 
(he  Herald  Tribune  via  the  world-wide  facilities  of 
4)eAssociated  Press  and  the  United  Press  associations. 

I  The  Herald  Tribune’s  wireless,  located  on  the  roof 
f  the  Herald  Tribune  building,  operated  on  a  24- 
ours-a-day  basis— ran  up  a  total  of  4,856  hours  of 
ude  and  voice  news  reception  from  19  countries. 

The  Herald  Tribune  Library  added  some  500,000 
lippings  from  newspapers,  periodicals  and  other 
wirces  to  its  subject  and  biographical  files  now 
■tailing  over  10,000,000  clippings. 

Through  the  Herald  Tribgne  News  Service  lead- 
ig  newspapers  throughout  the  United  States  and 
•anada  received  news  gathered  and  prepared  by 
lerald  Tribune  writers. 


The  Home  Institute 


News  from  the  Herald  Tribune  Home  Institute,  old¬ 
est  and  largest  newspaper  organization  of  its  kind, 
appeared  every  day  in  the  year.  From  reporters  cov¬ 
ering  the  city’s  markets  and  stores,  and  from  the 
Institute’s  testing  laboratories,  news  of  food  and  its 
preparation  for  the  family  was  a  daily  service  to 
Herald  Tribune  readers. 

Over  600  new  recipes  were  developed.  Nearly  600 
new  food  products  and  more  than  1 50  pieces  of  house¬ 
hold  equipment  were  laboratory-tested  and  reported. 

In  addition,  421  articles  on  various  household 
subjects  were  prepared  and  published  in  the  Herald 
Tribune’s  Sunday  magazine  section— This  Week. 

Supplementing  this,  the  Institute  issued  informa¬ 
tion  in  the  form  of  leaflets  and  booklets,  of  which 
readers  asked  for  and  received  several  hundred  thou¬ 
sand  copies. 

More  than  5,700  visitors  were  guests  of  the  Home 
Institute’s  offices  and  laboratories. 


The  lo-story  Sew  York 
Herald  Trihune  Build¬ 
ing  at  230  West  41st  St., 
Sew  York 


the  New  York  Herald  Tribune  and  the  American 
Booksellers  Association.  Purpose:  to  bring  authors, 
publishers  and  public  closer  and  to  stimulate  interest 
in  books  of  lasting  value.  Last  year  5,000  persons 
heard  a  score  of  authors  at  these  luncheons. 

The  Junior  Garden  Club  Council  of  Greater  New 
York,  a  Herald  Tribune-sponsored  organization,  re¬ 
corded  a  1939  membership  of  1,250  clubs  numbering 
25,347  youngsters  between  7  and  17  years.  Over 
1,500  of  them  had  entries  in  the  Junior  Fall  Flower 
Show  held  in  the  Wanamaker  Auditorium. 

Herald  Tribune  Reader  Service  Bureau  answered 
250,665  inquiries  from  readers  asking  about  fashions, 
foods,  furniture  and  furnishings,  beauty,  handcraft 
and  housing. 

The  Herald  Tribune  Club  Service  Bureau  provided 
clubs  throughout  the  Metropolitan  area  and  in  Penn¬ 
sylvania  and  New  England  with  52  speakers  who 
addressed  some  50,000  members  on  American  Home 
and  Civic  and  International  subjects. 


irculation 


[1939  marked  the  largest  Sunday  circulation  in  Herald 
Tribune  history.  The  average  net  paid  circulation  ex- 

f^ed  527,000  copies  per  issue.  The  average  net 
id  circulation  of  the  week-day  issues  was  in  excess 
348,000  copies  per  day. 

■Paralleling  New  York  area  population.  Herald 
Tribune  city-suburban  circulation  was  57%  in  the 
Ity  and  43*/©  in  the  suburbs. 

j  More  than  400  High  Schools  and  Colleges  through¬ 
out  the  East  made  daily  classroom  use  of  thousands 
of  copies  of  the  Herald  Tribune. 

J  The  European  edition  of  the  New  York  Herald 
Tribune,  published  daily  in  Paris  for  readers  in  most* 
of  the  principal  cities  of  Europe,  continued  despite 
i  ^0  as  the  only  American  daily  in  Europe. 


Special  Services 


The  Ninth  Annual  Herald  Tribune  Forum  on  Cur¬ 
rent  Problems  took  place  at  the  Waldorf-Astoria  in 
October.  Sixty-four  American  and  foreign  leaders 
discussed  the  theme:  “The  Challenge  to  Civilization” 
before  5,000  delegates  attending  5  sessions  in  the 
course  of  3  days.  The  National  Broadcasting  Com¬ 
pany  devoted  fourteen  hours  of  radio  time  to  carry 
the  Forum  speeches  to  the  nation. 

In  its  63rd  year,  the  Tribune  Fresh  Air  Fund  re¬ 
ceived  $145,600  from  more  than  9,000  contributors 
(an  increase  over  the  year  previous  of  $4,000  and 
900  contributors).  The  Fund  was  thus  enabled  to 
send  more  than  14,000  under-privileged  city  young¬ 
sters  to  summer  and  winter  vacations  in  country 
homes  and  camps  for  a  minimum  of  two  weeks. 

A  series  of  six  Book  &  Author  Luncheons  was  held 
at  the  Hotel  Astor  under  the  joint  sponsorship  of 


In  printing  the  Herald  Tribune  for  1939  more  than 
61,000  tons  of  print  paper,  1,692,124  pounds  of  ink 
and  129,520  pounds  of  metal  were  required. 

3,000,000  pieces  of  mail  went  in  and  out  of  Herald 
Tribune  offices  during  the  year. 

2,500  persons  toured  the  Herald  Tribune  plant. 
16,700  persons  attended  meetings  of  various  kinds 
in  the  Herald  Tribune’s  9th  floor  conference  room. 

Over  1,778,600  telephone  calls  went  in  and  out  of 
the  Herald  Tribune’s  trunk  lines  in  1939. 


•unng  1939  the  Herald  Tribune  published  14,725,735 
lines— the  equivalent  of  6,135  full  pages. 

825  advertising  agencies  placed  business  with  the 
lerald  Tribune.  4,402  individual  display  advertisers 
Ppeared  in  it. 

Of  classified  advertisements,  228,623  were  published 
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Advertisers  .  .  .  Advertising  Agencies 


Campaigns  and  Accoimts 


Brewer  Expands 
Newspaper  Ads 

continued  from  page  10 

vious  year,  up  to  and  including  No¬ 
vember.  The  Michigan  brewery  in¬ 
dustry  as  a  whole,  during  the  same 
period,  showed  a  decrease  of  7.5%. 
This  put  Schmidt’s  about  23.5%  ahead 
of  the  industry  in  this  state. 

Approximately  40%  of  the  Schmidt 
Brewing  Co.’s  advertising  appropria¬ 
tion  goes  to  newspapers  in  Michigan 
and  in  a  small  part  of  Ohio.  Every 
paper  of  any  consequence  which  car¬ 
ries  beer  advertising  carries  Schmidt 
copy.  Most  of  the  papers  are  on  a 
schedule  which  calls  for  three  adver¬ 
tisements  a  month.  In  some  papers 
advertisements  run  every  week.  Inci¬ 
dentally,  the  company  and  its  adver¬ 
tising  agents,  Simons-Michelson  Com¬ 
pany,  Detroit,  are  very  proud  of  the 
fact  that  last  year  Schmidt’s  adver¬ 
tising  was  selected  by  the  ANPA  as 
an  outstanding  example  of  brewery 
advertising.  George  Schmidt  is  presi¬ 
dent  of  the  brewing  firm. 

■ 

PLANS  BIG  CAMPAIGN 

A  year  around  advertising  campaign 
in  consumer  magazines,  business  and 
professional  magazines  and  newspa¬ 
pers  will  be  released  by  Carrier  Cor¬ 
poration,  Syracuse,  N.  Y.,  air  condi¬ 
tioning  manufacturer,  for  1940.  A 
nationwide  newspaper  co-operative 
plan  with  Carrier  distributors  placing 
ads  in  more  than  400  cities,  dealer 
helps,  direct  mail  and  special  promo¬ 
tional  activities  on  the  Carrier  Igloo 
at  the  New  York  World’s  Fair  will 


Philco  Refrigerators 
Has  Big  Campaign 

Palm  Beach,  Fla.,  Jan.  14  —  ’The 
heaviest  newspaper  advertising  ap¬ 
propriation  in  the  history  of  the  re¬ 
frigeration  industry  will  introduce  the 
new  Philco  refrigerator  for  1940,  it 
was  announced  today  by  Sayre  M. 
Ramsdell,  vice-president  of  the  Philco 
Radio  &  Television  Corporation  to  800 
distributors  and  guests  from  every 
section  of  the  United  States  gathered 
here  for  the  annual  Philco  mid¬ 
winter  convention. 

Full  page  advertisements  in  195  key 
newspapers  from  coast-to-coast  will 
open  the  sales  campaign  for  the  re¬ 
frigerators  early  in  February,  Mr. 
Ramsdell  stated  in  describing  the 
campaign  as  “the  most  comprehensive 
advertising  promotion  ever  under¬ 
taken  by  a  single  manufacturer.” 

“We  have  decided  to  put  the  largest 
part  of  our  advertising  appropriation 
into  newspapers  because  we  have  de¬ 
termined  to  our  satisfaction  that  our 
ten-year  leadership  in  radio  is  largely 
attributable  to  the  fact  that  we  have 
spent  the  major  portion  of  our  adver¬ 
tising  budget  during  these  years  in 
the  newspapers  of  the  United  States,” 
he  declared.  “This  initial  schedule  will 
be  supported  by  supplementary  adver¬ 
tising  in  national  magazines  and  will 
be  continued  in  newspapers  and  maga¬ 
zines  well  into  the  summer  season.” 

Ernest  B.  Loveman,  general  adver¬ 
tising  manager  for  Philco,  explained 
that  this  large  newspaper  advertising 
expenditure  for  refrigerators  will  be 
in  addition  to  an  already  huge  appro¬ 
priation  expended  annually  in  pro¬ 
moting  the  sale  of  Philco  radio  prod¬ 
ucts. 


SHELL  OIL  COMPANY,  INC.,  has 

annoimced  an  extensive  advertising 
campaign  in  the  South  and  Middle 
West  for  its  two  gasolines,  a  new  regu¬ 
lar-price  Super  Shell  and  a  new  Shell 
Premium  at  the  usual  extra  cost. 
Newspapers  are  being  used  for  the 
bulk  of  the  campaign  supported  by 
spot  radio  annoimcements  and  posters. 
J.  Walter  Thompson  Co.  is  the 
agency. 

Connecticut  State  Development 
Commission  has  appointed  Charles  W. 
Hoyt  Company,  Inc.,  New  York,  to 
handle  the  Commission’s  advertising. 
The  Commission  is  charged  with  the 
development  of  the  recreational,  in¬ 
dustrial  and  agricultural  interests  of 
Connecticut.  The  account  will  be 
served  by  the  Hartford,  Conn.,  office 
of  the  Hoyt  Company. 

Advertising  for  Pond’s  products  in 
1940  will  be  substantially  increased, 
the  Pond’s  Extract  Company  an¬ 
nounces.  Media  will  include  Ameri¬ 
can  Weekly,  This  Week,  and  Three 
Markets,  and  30  national  magazines. 
Color  will  be  used  extensively.  J. 
Walter  Thompson  Co.  is  the  agency. 

Black,  Starr  &  Frost-Gorham,  Inc., 
announce  that  they  have  appointed 
Abbott  Kimball  Co.,  Inc.,  New  York, 
who  has  the  Gorham  account,  to  act 
as  their  agency,  effective  Feb.  1. 

SoFT-LrrE  Lens  Co.,  Inc.,  New  York, 
has  appointed  the  Grey  Advertising 
Agency,  Inc.,  New  York,  to  direct  the 
advertising  and  merchandising  activi¬ 
ties  for  Soft-Lite  Lenses.  Plans  for 
1940  include  insertions  in  Saturday 
Evening  Post,  Life,  Time,  Good  House¬ 
keeping  and  Hygeia,  supported  by  ex¬ 
tensive  trade  paper  and  direct  mail 
activities. 


complete  the  campaign.  Chas.  Dallas 
Reach  Co.,  Newark,  N.  J.  and  Syra¬ 
cuse,  is  the  agency. 

■ 

Wilson  Plans  Ads 
Every  Week 

Chicago,  Jan.  15 — Wilson  &  Co., 
meat  packing  firm,  will  be  in  news¬ 
papers  every  week  during  1940  in  line 
with  plans  for  a  more  consistent  ad¬ 
vertising  program  this  year,  Don 
Smith,  Wilson  advertising  manager, 
told  liiiTOR  &  Publisher  here  today. 

This  announcement  is  significant  in 
view  of  annual  report  of  Edward  F. 
Wilson,  president,  who  stated:  “The 
success  of  our  1939  sales  promotion 
drive  was  based  upon  the  intelligent 
use  of  newspaper  and  point-of-pur- 
chase  advertising.  In  1940  we  will 
follow  the  same  proved  formula,  but 
on  broader  lines.” 

Wilson’s  newspaper  advertising  pro¬ 
gram  this  year  will  feature  continua¬ 
tion  of  the  George  Rector  weekly  menu 
column,  which  ran  in  approximately 
160  newspapers  last  year  for  39  weeks. 
Plans  this  year  call  for  the  weekly 
column,  supplemented  by  larger  news¬ 
paper  ads  at  least  once  a  month,  Mr. 
Smith  announced. 

U.  S.  Advertising  Corporation,  Chi¬ 
cago  agency,  handles  the  Wilson  ac¬ 
count 

■ 

AIRLINE  CAMPAIGN 

Pennsylvania-Central  Airlines  Cor¬ 
poration  with  headquarters  in  Pitts¬ 
burgh  recently  placed  the  first  of  a 
series  of  ads  in  newspapers  in  Detroit, 
Cleveland,  Akron,  Pittsburgh  and 
Washington  to  introduce  its  new  fleet 
of  1940  Douglas  airplanes.  George 
Mason  is  director  of  advertising  for 
the  line  and  copy  is  being  prepared  by 
his  staff. 


YOU  CAN'T 
OE  STOPPED! 


With  The  News-Sentinel  as  your  team¬ 
mate,  there's  nothing  to  stop  you  from 
successfully  promoting  your  product  in  the 
steady,  heavy-purchasing  Fort  Wayne 
market  ...  a  compact  trading  territory 
that  gives  promise  of  continuing  in  1940 
to  be  one  of  your  best  bets  for  profitable 
selling. 


FORT  WAYNE,  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York,  Chicago,  Detroit 


The  following  accoimts  have  | 
pointed  Irwin  Vladimir  &  Co,  ti  | 
New  York,  as  their  advertising  age:  | 
Reflecto  Letters,  New  York,  mj;;  | 
facturers  of  municipal  and  indur.:  i 
reflecting  signs;  Hawaiian  Macau  \ 
MIAN  Nut  Co.,  Ltd.,  New  York;  Sn,5ii  | 
MINE  Tavern,  Norwalk,  Conn.  [ 
Tupman  Thurlow  Sales  Co.  has  a  | 
pointed  H.  B.  LeQuatte,  Inc.,  Xai 
York,  to  direct  the  advertising  for  j 
new  Anglo  Cream  of  Date,  and  Da 
Syrup  products,  which  were  ir.:: 
duced  in  the  1939  New  York  Worj 
Fair  Garden  of  Eden.  Only  trade* 
vertising  is  being  released  now,  to  i 
followed  by  consumer  adverti;: 
after  distribution  has  been  obtained 
M  &  C  Italian  specialty  foods  »i 
be  backed  with  national  adverte 
this  year  for  the  first  time  in ; 
company’s  history,  it  was  annou:.a 
this  week  by  William  Curotto,  pra 
dent  of  the  Emm-an-Cee  Compa: 
Stanley  Pflaum  Associates,  Chicago, 
the  agency  appointed  to  handle  a 
campaign.  Copy  will  appear  in  a 
April  issue  of  13  national  magazb 
Newspaper  copy  ranging  up  to  at 
color  page  will  be  placed  in  the  ra 
pany’s  leading  markets.  This  mi 
the  first  time  that  any  line  of  Itaa 
specialty  foods  has  been  support 
with  national  promotion,  Mr.  Cin 
stated.  Stanley  Pflaum  Associa 
also  have  been  selected  ago 
for  American  Finance  Conferee 
trade  body  of  automobile  finance  ca 
panies,  to  serve  in  a  public  rekoi 
{Continued  on  page  14)  ’ 


Distillers,  Notice! 
Through  Ignorant! 


Liquor  people  will  put  Ten 
dry  in  1944.  Governor 
O'Daniel  in  his  annual  .^e 
Year’s  address  called  for  suppm: 
of  a  dry  stale  and  for  the  Drv 
to  organize  and  become  acliu 
A  considerable  portion  of  tin 
counties  are  already  behind  tht 


Here's  what  misguided  liquotl 
people  might  want  to  know  aM 
the  Laredo  Times  and  its  Iradt 
territory ; 

!•  90''/c  of  liquor  consumrt 

in  the  Times  circulating  are*  t 
handled  by  wholesalers  in 
Antonio  and  Corpus  Christi. 

2.  The  world’s  second  larj 
est  oil  field  lies  within 
Times  circulating  area.  M*i>' 
thousands  are  employed  thert 
and  this  means  many  liquor  co* 
siuners. 

3.  The  Laredo  Times  ha*  tk 
dominating  circulation  in  ion 
eight  counties:  Webb,  Dr* 
Starr,  Dimmit,  Jim  Hogg,  Zapdi 
Zavala,  and  LaSalle.  Hie  li^ 
consumed  in  these  consli* 
amounts  to  thousands  and  ih** 
sands  of  cases  annually. 

4.  The  Laredo  Time*  h 
been  continually  wet  for  thep^ 
58  years,  in  spite  of  the  fact  ihl 
distillers  have  discrimiD*!*^ 
against  using  this  advertiaN 
media  in  one  of  the  most 
advertising  markets  in 


THE  LAREDO  TIMB^ 

Laredo,  Texas 


the  4TLAMTA  CONSTITUTION 
ARKANSAS  CITY  TRAVELER 
THE  BUFFALO  COURIER-EXPRESS 
THE  CHARLOTTE  NEWS 
THE  CHICAGO  DAILY  TIMES 
the  CINCINNATI  ENQUIRER 
the  CLEVELAND  PLAIN  DEALER 
the  COLUMBUS  DISPATCH 
the  DALLAS  NEWS 
the  DES  MOINES  TRIBUNE 
the  EMPORIA  GAZETTE 
grand  island  INDEPENDENT 

•ndependence  reporter 

the  KANSAS  CITY  STAR 
THE  LOUISVILLE  TIMES 

••aryville  forum 

the  NASHVILLE  TENNESSEAN 
the  new  YORK  POST 


THE  PARSONS  SUN 
THE  PHILADELPHIA  BULLETIN 
THE  PITTSBURGH  PRESS 
PITTSBURG  (KAN.)  HEADLIGHT 
RALEIGH  NEWS  &  OBSERVER 
THE  RICHMOND  NEWS  LEADER 
THE  SALINA  JOURNAL 
THE  SAH  FRAHClSCO  CHRONICLE 
SANTA  FE  NEW  MEXICAN 
THE  ST.  LOUIS  POST-DISPATCH 
THE  SPOKAHE  CHROHICLE 
SHAWHEE  NEWS  AND  STAR 
THE  TOPEKA  CAPITAL 
THE  WASHINGTON  STAR 
THE  WATERTOWN  TIMES 
THE  WICHITA  EAGLE 
WINSTON-SALEM  JOURNAL-SENTINEL 


writes  a  brand  new 
idea  in  columns 


NOW  in  Europe 


Reflecting  War's  Effect 
On  European  MifUons-— 
A  Random  White  Release 


With  the  conflict  on  the  western  front  a  stalemate,  the  big 
news  in  Europe  is  not  to  be  found  in  the  trenches.  BUT  IN  THE 
MINDS  AND  HEARTS  OF  THE  PEOPLE  THEMSELVES. 

What  are  Europe's  millions  saying  and  doing  now?  The 
Register  and  Tribune  Syndicate’s  roving  reporter-columnist. 
WILLIAM  L.  WHITE,  is  in  Europe  NOW,  to  bring  you  that 
story.  With  a  background  of  newspapering  that  goes  back  to  his 
childhood  on  his  famous  father's  Emporia  Caxette,  “Young  Bill" 
White  is  prepared  to  interpret  Europe  in  terms  we  Americans 
understand  and  believe.  He  reduces  the  turbulent  tempo  of 
Europe  to  yardsticks  we  may  measure  in  terms  of  our  own  lives. 

Bill  White  is  not  writing  about  the  maneuvers,  the  heavy¬ 
thinking  strategies,  and  the  ambitions  of  the  generals.  HE  IS 
TELLING  THE  STORY  OF  THE  COMMON  PEOPLE,  in  common 
terms  that  will  endear  him  to  the  readers  of  your  newspaper  just 
ss  he  has  already  won  the  loyalties  of  35  distinguished  newspaper 
audiences. 


take  a  window  table,  but  the  waiter 
made  her  sit  with  the  five  painted  girls. 
She  ordered  coffee. 

Unlike  the  other  girls,  she  kept  her 
eyes  demurely  on  her  lap,  and  she  wore 
no  lipstick,  had  no  imitation  silver  fox 
nor  no  big  battered  handbag.  Also  un¬ 
like  them,  she  was  Jewish. 

Since  I  have  come  to  Berlin  I  have 
been  looking  for  evidence  of  mistreat¬ 
ment  of  Jews. 

The  official  National  Socialist  posi¬ 
tion  is  that  no  physical  violence  is  used, 
only  firm  enforcement  of  the  anti-Jew- 
ish  laws.  I  have  so  far  seen  nothing  to 
contradict  this.  I  might  also  add  that 
so  far  I  had  seen  no  Jews  in  Berlin,  and 
correspondents  explain  this  is  because 
all  week  they  have  been  in  hiding,  few 
of  them  venturing  out  of  doors. 

Because  just  a  year  ago  in  Paris  Von 
Rath  died,  and  this  was  immediately 
followed  by  Brown  Shirt  raids  at  night 
on  Jewish  homes  and  stores,  the  smash¬ 
ing  of  furniture  and  fixtures. 

The  Jews  in  Germany  have  feared 
that,  what  with  the  recent  attempt  on 
Hitler’s  life,  the  Storm  Troopers  might 
again  observe  the  sentimenal  anniver¬ 
sary  of  V^on  Rath’s  death  with  another 
display  of  firmness. 

But  so  far  I  have  seen  none  of  this 
firmness  and  no  brutality  and  no  Jews, 
except  the  young  girl  who  was  so  care¬ 
ful  to  keep  her  eyes  on  her  plate  as  she 
sat  quietly  in  her  allotted  place  among 
the  bold-eyed  Aryan  women  w’ith  lip¬ 
stick. 


BERLIN  (By  Mail):  The  Fuehrer 

has  suggested  that  no  decent  German 
woman  should  wear 
makeup  —  arguing  that 
such  artifices  are  unnec-  ' 
essary  to  true  Aryan  Vlj 

beauty  and  are  therefore  m  [  V 
suitable  only  for  for-  g  _ '  ^ 

eigners,  prostitutes  and  Bli  >  j 

Jews,  and  in  Germany  he  ^ 

is  obeyed.  .  V 

I  noticed,  during  5  ’ 

o’clock  coffee  hour  in  the 
big  cafe  on  Unter  den  \  /j 

Linden,  that  the  waiter  /i  A 

was  .seating  all  the  five 
girls  with  lipstick  at  a  group  of  tables 
toward  the  back  of  the  cafe.  Of  course, 
they  were  window  tables,  for  the  girls 
with  lipstick  wanted  to  be  in  sight  not 
only  of  the  men  in  the  cafe  but  also  in 
view  of  those  passing  along  the  street. 
The  cafe  wanted  the  business  of  the 
girls  with  lipstick,  but,  of  course,  it  does 
not  want  them  filling  the  tables  over¬ 
looking  the  main  boulevard  where  all 
the  smai’t  Berliners  pa.ss,  so  their  win¬ 
dow  tables  overlook  the  side  .street.  I 
thought  it  was  a  nice  point.  The  girls 
with  lipstick  were  all  fine  Aryan  types 
and  had  blondined  their  hair  to  point 
up  the  fact.  I  noticed  all  this  as  I  sat 
down,  but  before  my  coffee  came  an¬ 
other  girl  came  in  and,  although  she 
had  glossy  black  hair  and  wore  no  make¬ 
up,  I  noticed  the  waiter  was  very  firmly 
escorting  her  to  a  table  among  those 
of  the  girls  with  lipstick.  She  did  not 
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Pepper.  He  will  have  charge  of  all 
new  business  for  the  agency  and  will 
serve  as  a  member  of  the  board  of 
directors. 

Addison  Vars,  president  of  Addi¬ 
son  Vars,  Inc.,  Buffalo  advertising 
firm,  has  been  elected  a  member  of 
the  100,000-Mile  Club  of  the  aviation 
industry. 

Michael  Stiver,  former  director  of 
the  Australian  offices  of  the  J.  Walter 
tion  of  Greater  New  York.  The  re-  Thompson  Company,  and  now  account 
coption,  attended  by  more  than  353  representative  in  the  London  office,  I 

_..j;  _ ^ _ _ on  the  sailed  on  the  Washington  Jan.  13  for ' 

Starlight  Roof  of  the’  Waldorf-Astoria.  England  by  way  of  Genoa.  Mr.  Stiver  ' 
Atherton  W.  Hobler.  president  of  has  been  in  this  country  for  his  regu-  I 
Benton  and  Bowles,  and  Arthur  Kud-  laf  yearly  conference  with  American 
NER,  president  of  Arthur  Kudner,  Inc.,  clients  of  the  London  office.  Thomas 
are  co-chairmen  of  the  committee.  Fanning  sailed  Jan.  12  on  the  Argen-  | 
The  reception  was  planned  by  this  to  take  over  his  new  post  as  art  j 

group  in  recognition  of  the  enthusi-  director  of  the  Buenos  Aires  office  of ; 
astic  interest  in  Boy  Scouting  which  J-  Walter  Thompson, 
has  for  many  years  been  shown  by  W.  A.  Wolff,  advertising  manager 
Mr.  Francis  and  Mr.  Aylesworth.  since  1929  of  Western  Electric  Com-  I 
Jerome  B.  Gray,  partner  with  Ed-  pany  and  Electrical  Research  Prod- 
mund  H.  Rogers  in  Jerome  B.  Gray  ucts,  Inc.,  a  subsidiary,  has  been 
A  general  list  of  newspapers  is  ^  jg£j  Florida  where  he  appointed  information  manager  of 

being  used  on  Nurito  Co.,  Chicago,  by  participate  in  the  33rd  Annual  both  companies  effective  Jan.  15,  it 

Iioch6,  V^illisnis,  Ounnynghsxn,  Cni—  XournamGnt  of  tho  VTintor  Grolf  Loaguc  h.as  l>ocn  cinnounccd  by  P.  L.  Xhoni-  ; 
cago.  of  Advertising  Interests,  at  Palm  son,  director  of  public  relations.  He 

Orders  are  being  released  to  news-  Beach.  Following  the  tournament,  is  succeeded  by  H.  W.  Forster,  in¬ 
papers  on  Teel,  product  of  Procter  &  Mr.  Gray  will  go  to  Bellaire,  Fla.,  to  formation  manager  for  the  past  ten 
Gamble,  Cincinnati,  by  H.  W.  Kastor  present  the  1940  advertising  program  years. 

&  Sons  Adv.  Co.,  Chicago.  to  the  annual  convention  of  Allied  Paul  Jennings,  formerly  of  J.  Ma- 

Starting  Jan.  15,  a  list  of  newspa-  Van  Lines,  Inc.,  whose  account  the  thes,  Inc.,  has  joined  the  copy  staff  of 
pers  is  being  used  on  Twenty  Grand  Gray  agency  has  handled  for  the  past  Ivey  &  Ellington,  Inc.,  Philadelphia, 
cigarettes,  product  of  Axton-Fisher  several  years.  Mr.  Gray  is  expected  Douglass  Fosdick,  recently  with  the 
Tobacco  Co.,  Louisville,  through  Me-  to  return  about  Feb.  6.  I  Tracy  Advertising  Company, 

Dougall  &  Weiss,  Chicago  agency.  The  Allen  L.  Billingsley,  president  of  has  been  named  vice-president  and 
campaign  will  include  380  lines  a  week  Fuller  &  Smith  &  Ross,  Inc.,  Cleve-  publisher  of  the  Rumford  Falls  (Me.) 
for  the  first  month  and  two  ads  of  70  land,  and  chairman  of  the  American  Times,  weekly,  succeeding  James  B. 
lines  for  52  weeks.  Association  of  Advertising  Agencies,  O’Kane,  resigned.  Mr.  O’Kane,  pub- 

Mitchell -Faust  Co.,  Chicago  agency,  addressed  the  Industrial  Advertisers’  Usher  for  the  last  19  years,  will  con- 
is  releasing  orders  on  Hansen  Labora-  Assn,  in  Cincinnati  recently.  tinue  to  be  a  stockholder. 

TORY,  Little  Falls,  New  York,  adver-  George  Butterly,  who  recently  re-  Ketchum,  MacLeod  and  Grove,  Inc., 
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- - —  CLARENCE  FRANCIS,  president  of 

panics,  to  serve  in  a  public  relations  General  Foods  Corporati 

capacity.  Merlin  H.  Aylesworth,  forme 

Emil  Mogul  Company,  New  York,  Ugher  of  the  New  York  Worl 
has  been  appointed  advertising  agency  gram,  were  guests  of  honor  V 
for  the  Fruit  Wine  Company  of  jay  at  a  reception  given 

America  and  the  Man  O’  War  Pub-  . . 

LISHING  Co. 

ScHLiTz  Brewing  Co.,  Milwaukee, 
has  appointed  Geyer,  Cornell  &  Newell, 

Inc.,  New  York  office,  to  direct  its  ad-  men  and  women,  took  place 
vertising  program  for  1940. 

An  extensive  list  of  newspapers  is 
receiving  smaU  copy  on  Cherry  Spe¬ 
cialty  Co.,  Chicago,  through  Coe,  Guy 
&  Walter,  Inc.,  Chicago  agency,  ad¬ 
vertising  miniature  chocolate-covered 
cherries. 

H.  W.  Kastor  &  Sons  Adv.  Co.,  Chi¬ 
cago,  is  releasing  orders  to  newspapers 
on  Welch  Grape  Juice  Co.,  Westfield, 

N.  Y. 


AKRON  LEADS  NATION 
IN  BUSINESS  GAINS. 

.POINTS  TO  1940  BOOM' 


BOSCUL  CAMPAIGN 

The  William  S.  Scull  Company,  of 
Philadelphia,  has  annoimced  that 
newspapers  wUl  be  the  backbone  of 
their  1940  advertising.  The  1940  cam¬ 
paign  began  Jan.  18  in  22  papers  in 
Indiana,  Ohio,  Pennsylvania  and  New 
York.  Radio  advertising  is  being  used 
as  additional  support  in  the  Phila¬ 
delphia  territory.  The  theme  of  the 
campaign  is,  “^scul,  the  erffee  that 
tastes  as  good  as  it  smells.”  Compton 
Advertising,  Inc.,  New  York,  is  the 
agent. 


•  Further  confirmation  of  the  widely  held  opinion  that 
business  has  shown  a  remarkable  improvement  in  Akron 
in  recent  months  came  with  the  release  of  the  January 
issue  of  Forbes  magazine. 

•  The  magazine  lists  Akron  as  No.  1  among  the  10  cities 
in  the  country  in  which  business  improvement  has  been 
outstanding. 

•  In  a  recent  article  published  in  the  Beacon  Journal, 
Roger  W.  Babson  says,  “I  am  setting  the  sights  high  for 
Akron  in  1940.  I  am  willing  to  forecast  that  the  first  quarter 
business  will  run  15  per  cent  above  the  first  three  months 
of  1939.  Given  favorable  conditions  at  home  and  abroad, 
I  would  not  be  surprised  to  see  the  1929  peaks  broken 
some  time  during  the  year.” 


Travelling  side-by-sii 

with  the  war  correspoiif 
ents,  Eric  Calcraft,  Acnt 
staff  photographer,  is  pilil 
up  an  amazing  record  of  pi' 
ture  beats. 

He  went  into  Poland  befor 
the  war  and  came  out 
remarkable  on-the-see» 
shots  of  the  blitzkrieg.  Thoi* 
prints  were  hardly  dry  k* 
fore  he  turned  toward  Fv 
land,  and  still  greater  exploi'* 
with  his  camera.- 

His  pictures  from  HeUW 
and  from  the  Finnish  fr<*' 
have  helped  Acnte  set  a  ix' 
High  mark  for  camera  co'Y 
age  of  a  war. 


*  Let  Akron  BOOM  your  sales  to  new  heights.  Place  your 
sales  messages  before  buyers  of  this  alert,  free~spending 
market  by  taking  advantage  of  the  complete,  economical 
coverage  offered  by  the . 


You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 


EiitobUfihFd  183D 

REPRESENTED  BY  STORY,  BROOKS  &  FINLEY 


I 


|l)eveloping  Foreign  Markets 


The  world  already  produces  enough  of  the  necessities  and  com¬ 
forts  of  life  adequately  to  supply  all  the  people  in  all  countries. 


The  problem  of  business,  finance  and  government  everywhere  is 
to  effect  an  interchange  of  goods  and  services  that  will  bring  these 
necessities  and  comforts  within  the  reach  of  all  people. 


For  the  past  ten  years,  we  in  the  United  States  have  peculiarly 
suffered  from  our  ability  to  produce  surpluses  of  certain  commodities. 
This  has  brought  about  restrictions  in  production.  And  we  cannot 
have  prosperity  by  restricting  production. 


Prosperity  is  largely  a  matter  of  developing  markets  between 
nations,  of  making  it  possible  for  men  of  different  countries  to 
exchange  the  products  of  their  land  and  their  labor. 


It  is  necessary  for  us  to  export  our  surpluses  —  and  imports  are 
equally  vital  to  the  maintenance  of  our  standards  of  living  and 
general  prosperity. 


The  job  of  strengthening  the  world  economic  structure,  on 
which  our  own  economic  progress  so  largely  depends,  is  one  which 
requires  the  cooperation  of  every  element  of  our  national  life. 


It  will  be  brought  about  through  the  practical  vision,  pioneer¬ 
ing  courage  and  individual  initiative  which  have  built  the  United 
States  of  America. 


President 
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tising  manager  of  the  Carnegie-Illi- 
nois  Steel  Corporation,  as  an  account 
executive. 

Trevor  Evans,  writer  with  Station 
KOMO,  Seattle,  has  joined  the  copy 
staff  of  Erwin,  Wasey  &  Co.,  Seattle. 

Gerald  H.  Gxjnst,  recently  appointed 
vice-president  of  the  Katz  Agency, 
Inc.,  assumed  charge  of  the  company’s 
Chicago  office  effective  Jan.  15.  Mr. 
Gimst  has  been  a  member  of  the  New 
York  sales  staff  for  more  than  ten 
years. 

J.  C.  Bridgewater,  formerly  of 
Blackett- Sample -Hununert,  Chicago, 
more  recently  with  Joseph  Katz 
Agency,  Baltimore,  has  joined  H.  W. 
Kastor  &  Sons  Advertising  Co.,  Chi¬ 
cago,  as  account  executive. 

Janet  Child,  formerly  a  partner  of 
McGiveran  -  Child  Agency,  Chicago, 
has  relinquished  interest  in  the  firm 
bearing  her  name  to  join  Hays  Mac- 
Farland  &  Co.  as  account  executive. 
Since  1934,  Miss  Child  has  been  asso- 
siated  with  Dorothy  Hartford  McGiv¬ 
eran  in  an  all-woman  agency  special¬ 
izing  in  feminine  and  family  products 
and  services. 

Richard  F.  Sheldrick  and  Richard 
Neff  have  joined  the  copy  depart¬ 
ment  of  J.  M.  Mathes,  Inc.,  New  York. 
Mr.  Sheldrick  was  with  the  Federal 
Agency  for  several  years,  while  Mr. 
Neff  was  formerly  with  Sherman  K. 
Ellis  &  Co.,  and  Batten,  Barton,  Dur- 
stine  &  Osborn. 

Iritng  M.  Tuteur,  formerly  vice- 
president  of  McJunkin  Advertising 
Company,  Chicago,  has  resigned  to 
open  the  Chioego  office  of  Hellwig- 


Miller  Company,  35  E.  Wacker  Drive. 
He  will  continue  to  direct  the  adver¬ 
tising  account  of  Curtiss  Candy  Com¬ 
pany,  Chicago. 

Joseph  Katz  Company,  Baltimore, 
has  appointed  T.  Harry  Thompson, 
head  of  copy.  Mr.  Thompson  was  with 
F.  Wallis  Armstrong  Company  and  its 
successor.  Ward  Wheelock  Company, 
Philadelphia  agency.  He  was  also  with 
N.  W.  Ayer  &  Son,  Inc.,  for  several 
years  at  Philadelphia  and  New  York. 

Hilmer  V.  Swenson,  Chicago  mer¬ 
chandising  and  marketing  expert,  has 
been  appointed  head  of  the  merchan¬ 
dising  division  of  Erwin,  Wasey  & 
Co.’s  New  York  and  Chicago  offices. 
Under  Mr.  Swenson’s  supervision,  the 
agency  will  offer  a  specialized  service 
to  its  clients  in  accordance  with  the 
recognized  importance  of  co-ordinat¬ 
ing  a  general  advertising  program 
with  sales  effort  in  the  field. 

Sherman  K.  Ellis  &  Company,  Inc., 
New  York,  has  promoted  Harry  Torp 
to  space  buyer,  effective  Jan.  15.  He 
has  been  with  the  Ellis  company  for 
the  past  four  years.  E.  S.  Pratt  con¬ 
tinues  as  director  of  media  of  the 
agency. 

William  H.  Bayley,  formerly  of  the 
sales  promotion  denartment  of  Brown 
and  Bigelow,  San  Francisco,  has  been 
employed  by  Ketchum,  MacLeod  and 
Grove,  Inc.,  Pittsburgh  advertising 
agency,  as  assistant  contact  executive. 

EATON  JOINS  ELUS 

Arthur  H.  Eaton  has  resigned  from 
Young  &  Rubicam  to  become  associate 
copy  director  of  Sherman  K.  Ellis  & 
Company,  Inc.,  New  York.  Mr.  Eaton 
was  with  Young  &  Rubicam  for  the 
past  14  years  where  he  served  as  copy 
supervisor  in  New  York  and  for  three 
years  was  in  charge  of  copy  in  their 
Chicago  office. 


JOINS  AGENCY 

Charles  L.  (Ted)  Baum,  for  the  past 
ten  years  promotion  manager  of  the 
Portland  Oregon  Journal  resigned  last 
week  to  join  the  Hal  E.  Short  Adver¬ 
tising  Agency  in  Portland.  The  firm 
will  be  known  hereafter  as  Short  and 
Baum,  Advertising.  Miss  Margaret  E. 
Tobin,  for  seven  years  as  assistant 
promotion  manager,  succeeds  Baum. 

AGENCY  IS  25 

Emil  Brisacher  and  Staff,  San  Fran¬ 
cisco  advertising  agency,  on  Jan.  12 
observed  its  twenty-fifth  anniversary. 
“Never  advertising  a  product  of  doubt¬ 
ful  merit”  is  the  policy  which  has 
resulted  in  the  business  having  shown 
a  profit  for  each  of  its  25  years,  Mr. 
Brisacher  stated. 

■ 

HEADS  CHICAGO  OFHCE 

Gerald  H.  Gunst,  recently  appointed 
vice-president  of  the  Katz  Agency, 
Inc.,  publishers’  representatives,  has 
assumed  charge  of  the  company’s  Chi¬ 
cago  office.  He  has  been  a  member  of 
the  Katz  New  York  staff  for  the  past 
20  years. 

OPENS  CHICAGO  OFHCE 

Bogner  and  Martin,  publishers  rep¬ 
resentatives,  announced  Jan.  17  the 
opening  of  a  Chicago  office  at  540  N. 
Michigan  Avenue.  The  Chicago  man¬ 
ager  will  be  Frank  Back,  formerly 
space  buyer  at  the  Mitchell-Faust 
agency  in  Chicago. 


SOMETHING  NEW  IN 
THE  NATIONAL  FIELD 


Liberal  frequency  and  quantity 
discounts  on  Gravure  and  Sun 
day  Comic  Section  schedules 


’  COURIEft. 
JOUItNAL  ALS< 
OFFERS  YOU 

COLOR 


RETAIL  STORE  SERIES 

Charles  Addams,  noted  illustrato; 
whose  work  appears  regularly  in  Tli« 
New  Yorker,  has  been  engaged  to  il. 
lustrate  a  new  series  of  advertise¬ 
ments  for  use  by  department  stores 
in  “getting  closer  to  their  customer!,’ 
according  to  an  announcement  by  the 
Grey  Advertising  Agency,  Inc.,  13 
West  31st  Street,  New  York,  sponsor 
of  the  series.  'The  series  consists  d 
60  advertisements  to  be  run  during 
the  course  of  the  year  at  the  discretioi 
of  the  subscribing  store.  Each  adver¬ 
tisement  is  approximately  3  columns 
by  11  inches.  Most  of  the  store's 
major  departments  are  presented  in 
an  institutional  vein.  The  ads  can  bt 
bought  for  as  little  as  $4  each  and  are 
sold  exclusively  to  one  store  in  a 
city,  it  was  stated. 

■ 

PRAISE  NEWSPAPERS 

Newspapers  received  an  accolade 
for  the  successful  advertising  cam¬ 
paign  of  San  Francisco  Peninsula,  Inc. 
at  a  dinner  at  San  Mateo,  Cal.,  lar 
week  attended  by  100  business  and 
civic  leaders.  Speakers  reviewed  the 
results  of  the  1939  campaign,  conducted 
chiefly  in  metropolitan  newspapers  of 
San  Francisco.  Participants  in  the  pro¬ 
gram  included  Sam  H.  Winkelbed 
publisher,  Redwood  City  Tribune: 
H.  C.  Bemsten,  general  manager.  Pa¬ 
cific  Coast  Division,  Bureau  of  Ad¬ 
vertising  of  the  ANPA  and  J.  C.  Knol- 
lin  of  Gerth-Knollin,  advertising 
agency  of  the  organization. 


BABSOn 

jA  Sm'IGesTftA'K’c  oorS 

OuJM  AM  Worcester, Massachusetts 


“General  business  in  Worcester — as  measured  by  bank 
debits  to  individual  accounts — has  set  up  new  post-de¬ 
pression  highs  in  1939,”  writes  Roger  W.  Babson  in  a  New 
Year’s  forecast  for  The  Telegram-Gazette.  “Even  taking 
into  account  a  seasonal  decline,  total  activity  for  the  latest 
month  on  record  is  20  per  eent  above  the  corresponding 
period  of  a  year  ago. 

“The  splendid  industrial  diversification  of  Worcester  will 
stand  her  in  good  stead  during  the  next  six  months.  Machin¬ 
ery  and  machine  tool  works,  automobile  and  airplane 
accessory  plants,  steel  and  wire  interests,  firearms,  heavy 
industrial  machinery,  building  equipment  products  will 
lead  Worcester’s  1940  industries.  .  .  . 

“Practically  all  of  the  thousand-odd  factories,  large  and 
small,  located  in  the  Worcester  area,  will  be  busier  in  early 
1940  than  they  were  in  the  first  few  months  of  1939.  The 
eighty  thousand  workers  employed  in  these  factories  can 
count  on  fatter  and  more  frequent  pay  checks.  .  .  . 

“In  spite  of  the  head-start  Worcester  has  in  the  Recovery 
Derby,  I  still  name  it  as  one  of  the  favorities  for  the  re¬ 
mainder  of  the  race.” 


AFFILIATED  WITH 

WH  AS 

50.000  WATTS 
820  KILOCYCLES 
R«tic  CBS  Outlet 


This  rich  and  stable  market — in  the  heart  of  industrial 
New  England — is  covered  hy  The  Telegram-Gazette 
alone.  Circulation  (for  three  months  end^g  Sept.  30, 
1939)  126,476  average  net  paid  daily. 


The  Telegram-Gazette 

GEORGE  F.  BOOTH,  PubUsher 
Paul  Block  and  Associates,  National  Representatives 
OWNERS  OF  RADIO  STATION  WTAG 
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Every  day  in  every  marketplace  of  America 
a  war  is  being  fought*  It  is  called  the 
‘‘BATTLE  OF  BRANDS/^  You  are  in  it* 


Marketing  is  war.  Not  for  kids.  A  relentless  push  for  new  ohjeetives — 
a  stonelike  stamina  in  holding  positions — a  keen  strategic  elirection  at 
headquarters  to  control  action.  There  is  little  difference  in  the  marked 
map  anel  color**d  tacks  of  the  sales  manager  and  those  of  the  field 
marshall. 

This  “Battle  of  the  Bramls"  goes  on  every  day  in  every  market.  To  wage 
this  war — to  win  this  war — you  have  men  and  arms  at  your  command. 
Most  important  —  because  they  are  most  mohile  and  versatile  —  are 
newspapers.  As  your  army  they  give  you  everything — from  the  massive 
barrage  of  the  artillery  to  the  ground-taking  and  holding  strength  of  the 
infantry.  Under  the  right  strategic  direction — properly  used — news¬ 
papers  are  unbeatable. 

Prov«*  it.  lake  one  battleground — Penn>yh  ania.  Blast  away  with  the 
artillery  of  your  large  metropolitan  dailies.  Drive  for  every  <nher  city 
and  town  with  the  steady  surge  of  your  infantry  of  smaller  dailies  and 
selected  weeklies.  Use  this  force  to  hohl  markets.  For  battles — since 
the  days  of  Hannibal — are  won  hv  the  firm  front  of  infantrymen. 

-Mobilize  your  march  on  Pennsylvania — today! 


5  SIMPLE  RULES  FOR  USING 
NEWSPAPERS  PROPERLY 


Use  Them  Regularly 


Use  Newspaper-type  Copy 


Merchandise  the  Advertising 


Use  Newspapers'  Staffs 


Use  All  the  Newspapers 


PICK  PENNSYLVANIA! 

. .  WHERE  THESE  PAPERS  OFFER  SUPERLATIVE  SELL1^G  AWD  SERVICE 


Up  to  5,000  Circulation 

VliMuippM  Uazrtt^-  (E) 
Ambridci*  Citizen  (E) 

Berwirk  Enterprine  (E) 
Brihtol  Courier  (K) 

CarlUle  Sentinel  <E) 
i  ohimbU  NewH  (E) 
lb>> Ipy^touTi  Intelligencer  (E) 
<*reenTille  Record  \r%UH  (E) 
4eaniieUe  N>utv>l)iHpateh  (E) 
■.anHdale  North  Penn 
Ke|»orter  (E) 
l^hlKhton  1/eader  (E) 
MononRahelH  iSibllHhlnic  Co. 
Hoiint  Carmel  Item  (E) 
^tate  College  &  Bellefonte 
Centre  Time«<  (E) 

Soniert*et  l>emoerat 
T.'reme  Herald  <E) 

^Hiiden^rlft  News  (E) 

5  to  10,000  Circulation 

B*‘a%er-Koche*.tep  Timett  (E) 
nearer  PalU  Newti-Trlbune 
(E) 

HlonnikliurK  Pn-HN  (M) 
Hrailfurd  Ern  (M) 

Brudford  Star  &  Krriird  (E) 
Bradford  Iferuld  <S) 
Brounsville  Telezraph  (E) 
•Sfle,-!,.,]  w.-cklii!- 


liiaiiiberaburi;  l‘iiblie 
Opinion  (E) 
tirarfleld  ProttrrkH  (E) 
t'oniiellitvllle  Courier  (E> 
KuBoia  Courier  Expreaa 
i.H  &  E) 

l-'ranklln  News  Herald  (E) 
Indiana  Gazette  (E) 
.Meadville  Tribune-Kepubli- 
ran  (M&E) 

New  Kensinictoii  Dispateli 

(K> 

Gil  Citjr  Blizzard  (E) 
l*unxsatawney  Spirit  (E> 
Stroudsburu  Keeord  (E) 
Tarentum  Valley  Daily  New. 
IE) 

Towanda  Keview  (M) 

Warren  Timea-Mirror  (E) 
WajTieklioro  Kernrd-Heralil 
(E> 


10  to  25,000  Circulation 

Altoona  Mirror  (K) 

*Ardmore  Maine  I.ine  Time*. 
Butler  Eacle  (E) 

Chester  Times  (E) 
Greenshiinc  Review  Tribune 
<M&E) 

Hazleton  Pluin  Speaker  (Ef 


Hazleloii  Standard  -  Sentinel 
(M) 

l^-banon  News-Times  (E) 
MrKeesport  News  (E) 

New  Castle  News  (E) 
Norristown  Times-Herald  (E) 
Gil  City  Derrick  (M) 
shamokin  News-Dispatch  (E) 
Sunbury  Dally  Item  (E) 

*  I  piier  Darby  News 
Washinzton  Observer  Re¬ 
porter  (M  &  E) 

M  illiamsport  tiazette  -  Bnlle- 
tln  (M) 

Williamsport  Sun  (E) 


25  to  50,000  Circulation 

Erie  Hisputch  Heriild  (EAS) 
*<vermantown  Courier 
Jolint»t4>wn  Tribune  llemoerat 
(MAE) 

Wilken-Barre  Time^flre^der 
NewH  (E) 

ilke^-linrre  Record  (M) 


More  than  50,000 
Circulatian 

\lleiilouii  Cull  (MAS) 
.\llenloMTi  Chronicle  <K) 


i 


□ 

PENISSYLVAISIA’S 

Pulse  ♦ .  ♦ 

Busir  Itaromeler.  -led.  running 
*K)'  f  of  caparit>.  In  less  than 
two  inonths  outpul  has  douitled. 
In  other  iiulustrial  areas  pay¬ 
rolls  are  fattening  because  of 
increasing  use  of  rayon  in  men's 
and  women’s  clothing.  Heavy 
industries  continue  main-stay 
of  recovery.  Shipbuilders  and 
lirodiicers  of  automobile  equip¬ 
ment  and  electrical  apparatus 
arc  eating  into  the  labor  re- 
-erve.  Freight  car  output  is 
more  than  double  last  year’s, 
i.ooperalive  slate  government 
at  Harrisburg  helps.  Pennsyl¬ 
vania  prospers! 


EDITOR 


P  U  B  L  I  S  H  E  F. 


CNPA  Makes 
Awards  at 
Convention 


California  Weeklies  and 
Dailies  Honored  at  TVnnual 
Meeting  at  Coronado 


Coronado,  Cal..  Jan.  19 — Presenta¬ 
tion  of  awards  for  achievements  in  ten 
fields  of  newspaper  activity  featured 
the  opening  session  of  the  California 
Newspaper  Publishers’  Association's 
52nd  annual  convention  at  Hotel  del 
Coronado  today.  The  convention’s 
program  closes  with  general  sessions 
this  afternoon  and  tomorrow,  and  the 
first  meeting  of  the  new  executive 
committee  and  advisory  council  Sun¬ 
day. 

Awards  for  front  pages  (weeklies 
only)  went  to  the  Inyo  Independent, 
first;  Canoga  Park  Herald,  second; 
Reseda  News,  third.  For  editorial 
page  (dailies  only) :  Oroville  Mercury- 
Register,  Sacramento  Union,  Marys¬ 
ville  Appeal-Democrat.  For  best  edi¬ 
torial:  Turlock  Journal,  San  Mateo 
Times,  Santa  Barbara  News-Press. 


There  were  no  third  place  awards  in 
the  two  above  classifications. 

For  special  edition:  San  Mateo 
Times,  Oakdale  Leader,  Redwood  City 
Tribune.  For  commercial  printing: 
San  Mateo  Times,  Inyo  Independent, 
Palmdale  South  Antelope  Valley  Press. 
For  newspaper  promotion,  Altadena 
Press,  Alhambra  Post- Advocate,  San 
Marino  Tribune.  For  spot  news  pic¬ 
ture.  Turlock  Journal,  Napa  Register. 
For  feature  picture:  Napa  Register, 
Sacramento  Union. 


Lists  6  Factors 
In  Determining 
Value  of  Medium 


Floyd  Sparks  Speaks 
to  Pacific  Coast 
Ad  Group 


Following  a  meeting  of  the  execu¬ 
tive  committee  last  night  it  was  stated 
that  the  San  Diego  Union-Tribune  had 
resumed  membership  in  the  CNPA 
after  an  absence  of  a  year  and  a  half, 
bringing  the  total  membership  to 
405,  the  largest  in  the  association’s 
history. 

Special  permission  of  Naval  author¬ 
ities  has  been  granted  for  active  news¬ 
paper  people  among  the  delegates  to 
make  a  tour  of  inspection  of  the 
Naval  Air  Base  tomorrow  afternoon 
at  2:30. 

The  tour  will  include  inspection  of 
the  new  airplane  carrier,  Yorktown, 
and  is  the  same  tour  taken  by  the 
House  Naval  Affairs  Committee  on  its 
recent  trip  to  the  coast. 


Community  Service  Award 

For  outstanding  disinterested  com¬ 
munity  service,  Glendale  News-Press, 
first,  for  its  part  in  winning  Glendale’s 
Chief  of  Police  a  chance  to  make  good 
after  disclosures  he  had  served  a 
prison  term  before  going  to  Glendale, 
and  Inyo  Independent,  second.  For 
courage  in  journalism,  Atascadero 
News,  first,  for  its  “Ham  and  Eggs’’ 
opposition,  and  Inglewood  Neios,  sec¬ 
ond.  for  reporting  the  “employer  hasn’t 
got  a  chance”  spoech  made  by  former 
NLRB  regional  director  Towne  Ny- 
lander  at  an  Inglewood  public  meeting. 


EDITOR  HONORED 


San  Diego,  Jan.  17 — Advertising  is 
not  an  exact  science,  as  is  engineering, 
but  there  are  still  definite  things  to 
be  looked  for  in  buying  it,  Floyd 
Sparks,  sales  manager,  West -Holliday 
Co.,  Inc.,  declared  today  at  the  San 
Diego  Advertising  Club. 

Sparks,  here  for  the  double  purpose 
of  speaking  at  today’s  Ad  Club  meet¬ 
ing,  and  before  the  California  News¬ 
paper  Publishers  Association  conven¬ 
tion  at  Coronado  Friday,  listed  six  im¬ 
portant  factors  in  discussing  “Deter¬ 
mining  Advertising  Value  in  a  Medi¬ 
um.”  They  are  completeness  of 
circulation;  intensity  of  the  reader’s 
attention;  confidence  in,  and  prestige 
of  the  medium;  visual  appeal;  flex¬ 
ibility;  the  ability  to  reach  the  prosp>ect 
at  the  time  buying  decisions  are  made. 
In  all  of  these  considerations  the  news¬ 
paper  stands  in  a  favorable  light,  he 
said. 


George  C.  Waldo,  editor-in-chief  of 
the  Bridgeport  (Conn.)  Post,  Telegram 
and  Sunday  Post  was  decorated  last 
week  with  the  gold  medal  of  the  Cava- 
liere  Ufficiale  of  the  Order  of  the 
Crown  of  Italy  in  recognition  of  his 
“very  fair  and  just  attitude  in  edi¬ 
torial  comment  on  Italy’s  part  in  the 
international  situation.”  The  decora¬ 
tion  was  conferred  upon  Mr.  Waldo 
at  his  residence  by  Pasquale  De- 
Cicco,  Italian  vice-consul  at  New 
Haven. 


Reaches  91%  of  Families 


A  University  of  Chicago  professor 
discovered  in  a  recent  survey  that 
“91%  of  families  read  newspapers  reg¬ 
ularly,”  Sparks  declared.  “This  is 
certainly  a  tribute  to  the  complete¬ 
ness  of  coverage,  because  every  ad¬ 
vertiser  would  be  satisfied  with  that 
per  cent.” 

But  completeness  of  circulation  is 
not  enough  without  intensity  of  read¬ 
ership,  he  added,  asking  “If  you  were 
going  to  sell  an  individual  or  family 


would  you  prefer  to  sell  as  you  are 
going  down  the  street  dodging  traffic 
crossing  busy  intersections  with  a 
constant  change  of  scenery  and  at¬ 
tractions?  Or  would  you  prefer  to 
sell  them  when  at  home  comfortably 
seated  in  a  favorite  chair,  relaxed  ani 
at  leisure  and  concentrating  on  the 
subject  you  wanted  them  to  absorb’ 
“Naturally,  you  would  choose  the 
latter  and  that  is  the  way  you  set 
them  when  you  reach  them  throu^ 
newspaper  advertising.  Every  one  of 
you  has  experienced  occasions  wher 
you  were  reading  a  paper  and  people 
have  made  remarks  to  you.  and  yoc 
were  entirely  unconscious  that  any¬ 
thing  was  being  said  because  you  werej 
.so  intent  upon  the  newspaper.  Cer-|i 
tainly  under  these  conditions  the  ad- 1 
vertiser’s  message  has  the  greatesl 
opportunity  of  being  read  and  it-j 
tained.”  ' 

Confidence  and  prestige  of  thi ! 
medium  is  demonstrated  by  the  facl 
that  in  many  cases  four  or  more  gen- 
erations  of  a  family  have  read  one 
newspaper,  he  pointed  out. 

He  cited  the  human  weakness  of  f 
forgetting  names  where  faces  are  re¬ 
membered  as  demonstrating  the  value 
of  the  newspaper’s  visual  appeal,  an: 
the  ease  with  which  newspaper  sched¬ 
ules  can  be  started,  changed  or  stoppec ' 
on  24-hours’  notice  as  proof  of  the;i 
flexibility.  And  the  newspaper  is  a!-; 
ways  at  hand  when  the  urge  to  buyjj 
reached,  whether  it  is  a  deci.sion  :  j 
the  moment,  or  the  re.sult  of  mnm*;I 
of  planning. 


NEW  NEGRO  PAPER 

Milwaukee,  Wis.,  Jan.  15 — Milwai 
kee’s  first  and  only  Negro  newspaptj 
began  publication  here  Jan.  8,  fortbj 
Cream  City’s  7.500  Negroes.  The 
Monday  weekly  is  called  the  Milw  ! 
kee  Appeal.  ' 


BRITISH  UNITED  PRESS 


takes  pleasure  in  announcing  extension 

of  its  service  to 


THE  LONDON  TIMES 


THE  MANCHESTER  GUARDIAN 


THE  MANCHESTER  EVENING  NEWS 


I 
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•OTTLCNICKS 


please  listei 

^  CHARM 

ViCiWS^^  imowano'’u«{ 


«0-SICOND 


Mothers 


>‘WE  DON’T  CROSS  OUR  FINGERS 
WHEN  THE  EXPRESSMAN  LEAVES' 


Tfec  Yirebug 
left  one  clue 


EDITOR  &  PUBLISHER! 

THE  FOURTH  ESTATE  I 

SUITE  1700  Times  IUILDING  •  new  took  •  42ND  street  and  IROaDWAY 


'^Editor  &  Publisher  is  most  useful  to  me  because  it  re¬ 
ports  accurately  and  completely  advertising  news  and  de¬ 
velopments  as  related  to  the  newspaper  medium.  The 
viewpoint  of  the  newspaper  publisher  on  advertising 
problems  is  of  utmost  importance,  and  this  is  available 
only  through  your  journal,” 

(Signed)  STUART  PEABODY, 

The  Borden  Company. 


iii'WH — U»  vvhrt  ihr  rra»l**r'«  r«»r  tli*‘  s-tory. 

Su!<peii8«*  iiirludraiiiH — rirvrr  turns  (»f  wonls  and  phrases — 
ehalleiige  .  .  .  these  are  the  prime  ingredients.  And  as  vital 
for  a  «lentifri«‘»*  as  for  tin*  lat<‘st  «*ahle  from  the  war  zones, 
rile  nn»re  »)f  these  national  advertising  “headlines"  and 
their  campaigns  to  appear  in  a  newspaper,  the  greater  its 
actual  service  to  its  readers.  But  newspapers  must,  in  turn, 
advertise  to  those  who  «*reate,  handle,  sponsor  and  route 
national  linage.  TX'HY  is  KlHTOR  &  PtJBLISHER  the  pi^rfect 
ui<‘dium  of  this  appr<»ach?  Because  it  is  earnestly  read  by 
thes«‘  very  executives.  Kv<*ry  we«*k.  the  year  through.  And 
advertising  in  Kditor  &  Pt  bi.ishk.r  is  lihenise  news,  of 
special  interest  to  them. 


\dv**rtising  is  LIV  K  !\KW  S!  At  least  eighty  per  cent  of 
national  advertising  rushes  stune  sort  of  spe«*ial  message 
to  the  public  through  its  most  fluid  and  spee<lv  medium — 
the  newspaper— about  an  «dd  prodiu't  with  new  trimmings  or 
a  whollv  new  one. 


Xiivertising  is  live  news  heeaiise  it  truthfully  dramatizes 
the  human  needs  and  luxuries  of  every  «‘ommunity  at  the 
very  moment  and  on  the  very  day  when  the  ne«*d  is  greatest 
•  .  .  .  from  a  pork  chop  to  an  oil  burner. 

1)1  recent  vears.  the  writing  of  newspaper  advertising  "heads" 
has  het-ome  an  ingenious  art.  They  serve  the  same  impor* 
laiit  purpose  as  a  newspaper's  own  local  and  international 


20— A  DVERTISING 


EDITOR  &  P  U  B  L  1  E  H  K  H  IF  0 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weak  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  o?  equal  interest 
to  national  as  well  as  local  advertisers. 

_ By  FRANK  E.  FEHLMAN _ 

No.  152.  Sports  Accessories 


THIS  COUNTRY  may  never  achieve 

the  distinction  of  being  the  art  cen¬ 
ter  of  the  world  or  the  center  of  re¬ 
ligion,  but  when  it  comes  to  sports, 
we  can  throw  out  our  chests  and  brag 
just  a  little  about  our  swimmers,  foot¬ 
ball  squads,  marksmen,  rimners,  tennis 
players,  golf  champions,  racing  horses, 
baseball  stars,  squash  court  winners, 
ice  skaters,  boxers,  and  archery  “sure 
shots.” 

The  United  States  has  in  the  past  20 
years  gone  sports  crazy,  and  it  is  the 
opinion  of  a  great  many  psychologists 
and  sociological  workers  that  our  in¬ 
terest  in  sports  has  been  a  good  thing 
for  all  of  us — the  participant  as  well 
as  the  onlooker. 

Practically  every  high  school  in  the 
United  States  has  some  sort  of  gym¬ 
nasium  and  an  outdoor  sports  field. 
Several  hundred  million  dollars  have 
been  invested  in  college  and  uni¬ 
versity  stadia.  Fifteen  years  ago  the 
average  sports  fan  laughed  at  the  idea 
of  professional  football  and  profes¬ 
sional  basketball.  The  pioneers  in 
winter  indoor  ice  hockey  sunk  millions 
in  this  sport  before  the  public  caught 
on.  Today  ice  hockey  is  one  of  our 
most  popular  winter  sports. 

The  United  States  today  spends  on 
its  20  basic  sports  upwards  of  $300,- 
000,000.  This  huge  sum  of  money  is 
distributed  over  everything  from  auto 
racing  on  down  to  wrestling. 

Sports  Accessory  Ads 

DURING  the  past  6  years  the  average 

expenditure  for  retail  sports  adver¬ 
tising  has  amoimted  to  3%  of  all  retail 
advertising  bought.  Stated  another 
way  out  of  every  $100  spent  for  retail 
advertising.  30  cents  has  been  allotted 
to  sporting  goods  store  and  sports 
equipment.  These  figures  are  from 
Media  Records. 

With  the  exception  of  our  larger 
cities,  most  sporting  goods  stores  get 
a  full  markup  on  practically  every¬ 
thing  they  sell.  Of  course,  one  may 
find  in  practically  any  community 
sports  items  such  as  tennis  rackets, 
tennis  balls,  baseball  bats,  shoes,  etc., 
sold  in  a  variety  of  stores  at  so-called 
bargain  prices.  Few  sporting  goods 
stores  that  we  have  contacted  ever 
stock  these  low-priced  items,  because 


Thf  Blur  Brrtl.' 


The  Blue  Beetle 


The  Blue  Beetle 
The  Blue  Beetle 
The  Blue  Beetle 

The  Blue  Beetle 


Fox  Feature  Syndicate,  Inc. 

480  Lexington  Ave.,  New  York,  N.  Y. 


the  real  sports  fan  takes  considerable 
pride  in  his  equipment.  He  doesn’t 
like  to  appear  with  other  sportsmen 
in  a  “cheap  get-up.”  If  he  is  a  runner, 
he  has  good  shoes;  if  he  is  a  baseball 
player,  he  has  an  expensive  mitt. 
Here  is  one  classification  of  advertis¬ 
ing  prospects  that  deserves  a  great  deal 
more  attention  than  they  have  received 
in  the  past  few  years. 

During  1939  we  visited  many  sport¬ 
ing  goods  stores  in  different  parts  of 
the  United  States.  We  talked  to  own¬ 
ers  and  salesmen  and,  because  of  our 
interest  in  golf  and  fishing,  we  spent 
considerable  money  in  these  stores. 
Of  course,  we  asked  each  individual 
about  the  advertising  that  was  done 
by  the  store.  Ninety  per  cent  of  the 
people  interviewed  said  they  never 
could  make  newspaper  advertising 
work  unless  they  had  a  bargain  or  a 
special. 

While  in  these  stores,  we  examined 
their  advertising  files  and.  with  the 
exception  of  a  few  stores,  we  found 
that  all  of  them  discounted  the  idea 
of  educational  copy  or  informative 
copy.  It  has  always  seemed  strange 
to  us  that  a  retailer  in  a  given  line 
can,  if  he  is  “brought  out”  a  little,  talk 
for  hours  about  the  merchandise  he 
has  in  his  store.  But  when  you  ask 
him  to  write  a  series  of  little  stories 
about  the  different  departments  in  his 
business  and  the  quality  of  merchan¬ 
dise  he  has  for  sale,  his  alibi  is  in¬ 
variable  this:  “I’m  not  an  advertising 
man — I  don’t  know  how  to  do  this.” 

Every  paper  has  a  sports  depart¬ 
ment  and  practically  every  individual 
in  the  average  local  department  is  well 
informed  regarding  football  schedules, 
baseball  teams,  fishing,  wrestling, 
fighting,  etc.  With  this  talent  “floating 
around”  every  newspaper  in  the 
United  States,  we  do  not  need  to  go 
outside  of  our  own  offices  to  find  a 
writing  talent  to  help  the  sporting 
goods  store  owner. 

Outline  for  a  Schedule 

TODAY  Americans  follow  one  or  more 
sports  every  week  of  the  year.  There 
is  no  letup.  Of  course,  people  in  the 
south  do  not  skate  in  the  winter  so 
that  it  would  be  useless  to  write  any 
copy  about  a  pair  of  prize-winning 


AN  ADVERTISING  AGENQ 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  ore  available  to  our 
clients.  Our  presentation,  "How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  made  on  request. 

J.  M.  NICKERSON  Inc. 

Advertising 

110  East  42nd  Street,  New  YoHt  City 


skates,  but  they  do  play  golf.  And,  in 
the  deep  south,  tennis  goes  on  52 
weeks  a  year.  So  does  horse  shoe 
pitching,  swimming,  and  baseball. 
The  first  step  in  laying  out  a  campaign 
for  a  typical  sports  accessories  store 
is  to  make  a  simple  chart  as  follows: 
under  each  month  list  the  sports  that 
are  current  in  the  community  where 
the  newspaper  is  located.  TTie  next 
step  is  to  go  to  the  prospect  and  ask 
him  what  percentage  of  his  business 
is  done  on  each  of  the  items  listed  on 
the  chart  and  what  piercentage  is  done 
during  a  given  month.  This  auto¬ 
matically  gives  us  the  quantity  of  copy- 
required  for  each  department  in  his 
store.  June,  July,  and  August  would 
naturally  call  for  more  golf  copy, 
baseball  copy,  tennis,  copy,  etc.  than 
would  December  or  January. 

How  Much  to  Spend? 

IN  OUR  discussions  with  various 
sjKirting  goods  store  owners,  we 
learned  that  some  of  them  spent  as 
much  as  S'”/  of  their  gross  business  in 
newspaper  advertising.  This  seems  a 
little  high  to  us.  Five  per  cent  seems 
to  us  to  be  more  correct.  Now,  if  the 
store  is  doing  $30,000  gross  a  year  and 
5%  were  set  aside  for  newspaper  ad¬ 
vertising,  we  have  our  budget  for  the 
year,  which  is  $1,500.  Divide  this 
budget  by  50  weeks  and  we  have  $30 
a  week.  Now,  if  we  decide  to  run  a 
minimum  of  three  ads  a  week,  we  have 
an  appropriation  of  $10  for  each  ad¬ 
vertisement.  Of  course,  these  figures 
are  only  suggestive.  They  do,  how¬ 
ever,  give  us  a  12  months  program 
and  something  on  which  to  base  our 
solicitation. 

Copy  to  Be  Used 

EVERY  SPORT  has  its  own  vocab¬ 
ulary.  Therefore,  copy  directed  to 


golfers  should  be  written  as  golfers 
talk.  A  specific  example  follows:  any 
golf  instructor  or  professional  knows 
that  the  average  golfer  uses  more  than 
36  putts  in  18  holes.  Whenever  a 
golfer  can  do  an  average  round  of 
golf  with  30  putts,  the  chances  are  that 
he  will  lop  from  10  to  15  strokes  off 
his  game.  Putting  is  one  of  the  easiea 
things  in  the  world  to  learn  but  it  is 
surprising  how  few  people  ever  learn 
how  to  putt.  There  are  dozens  of  dif¬ 
ferent  types  of  putters.  If  copy  is  to 
be  prepared  for  the  sale  of  putters, 
headlines  such  as,  “Want  to  cut  10 
strokes  from  your  game?”,  or  “Get  the 
right  putter — cut  10  strokes  from  your 
game”  or  “Can’t  putt?  Maybe  h's 
your  putter.” 

Headlines  like  these  will  stop  the 
“dud”  who  is  still  looking  for  the 
ideal  putter. 

Advertising  copy  should  be  news 
and,  as  stated  before,  this  particular 
classification  lends  itself  to  all  sorts  d 
fast,  almost  “wise-cracking”  copy  that 
will  get  a  quick  audience  in  any  news¬ 
paper.  The  same  technique  applies  to 
other  sports.  Put  some  news  head¬ 
lines  on  the  ads.  Then  tell  your  story 
in  40  or  50  words  and  then  be  sure  to 
list  4  or  5  items  and  prices  or  price 
ranges  with  this  copy. 


Position  oi  Ads 

IT  IS  our  belief  that  at  least  757<  d 
all  sporting  goods  copy  should  ap¬ 
pear  on  sporting  pages.  The  audience 
is  there  and  it  is  there  every  day. 

Copy  directed  to  women  would,  we 
believe,  work  out  better  if  it  were 
placed  on  the  society  page,  home¬ 
maker’s  page,  or  on  the  page  with  the 
radio  programs.  On  these  pages  we 
usually  find  a  preponderance  of  woraer. 
readers. 


PUBLISHERS- 

DISTRIBUTORS- 


We  pay  the  highest  prices 
for  your  pressroom  over¬ 
issues  and  newsstand 
returns. 

For  information  write 

MOHAWK  WASTE 
CORPORATION 

Arch  Street  Albany,  N.  Y. 
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[Charles  E.  Rock 
(Dies  At  55 

continued  from  page  9 

ipieat  All  who  enjoyed  the  personal 
jfriendship  of  Mr.  Rock  realized  his 
’aim  in  life  was  to  make  it  more 
{pleasant  for  others.  His  honesty,  vision 
ind  great  influence  will  not  long  be 
porgotten.  I  have  never  known  a 
Lore  likable  character  than  Charles  E. 
[Fock  and  I  sincerely  mourn  his  loss.” 

Don  D.  Patterson,  national  adver- 
(lis'mg  director,  Scripps-Howard  News- 
[papers— “It  has  been  my  privilege  and 
Leasure  to  have  been  both  an  intimate 
friend  and  an  associate  of  Charles  E. 

I  pock  His  contribution,  both  through 
Ihe  founding  of  Media  Records  and 
hb  personal  counsel,  has  been  one  of 
Ihe  outstanding  contributions  to  the 
frewspaper  industry  as  a  whole,  dur¬ 
ing  the  past  fifty  years.  His  intense 
loyalty,  diplomatic  frankness,  sound 
idvice  and  great-hearted  friendship 
*tannot  be  replaced.  Those  who  are 
responsible  for  the  business  conduct 
’ot  newspapers  have  lost  one  of  their 
greatest  personal  assets.” 

INtwipapers*  "Great  Ambassador" 
Ray  McKinney,  president.  J.  P. 
jllcKinney  &  Son,  newspaper  adver- 
jtsing  representatives  —  “Charles  E. 
Biock  had  imagination,  the  enthusiasm 
find  the  vigor  to  project  some  of  the 
ftinsl  original  and  progressive  think- 
yg  in  the  cause  of  newspaper  adver¬ 
tising.  Newspapers  have  lost  a  great 
imbassador,  a  vigorous  and  successful 
idvocate  and  I  my  dearest  friend.” 

J.  D.  Gortatowsky,  general  man¬ 
ager,  W.  R.  Hearst  newspapers:  “I  am 
jiexpressibly  grieved  over  the  death 
jf  Charlie  Rock.  For  years  he  has 
Vniributed  an  invaluable  service  to 
American  newspapers  and  the  organi- 
^tion  he  built  is  a  monument  to  his 

till,  his  painstaking  devotion  to  duty, 
d  his  integrity.  I  have  lost  a  good 
liend  and  journalism  has  lost  a  mas- 
»r  craftsman  in  his  specialized  and 
^portant  field.” 

ICHUSTER  RESIGNS 

I  H.  G.  Schuster  has  resigned  from 
fe  Chicago  office  of  Rodney  E.  Boone 
Aganization,  effective  Jan.  15.  His 
liture  plans  are  yet  to  be  determined. 
|pr.  Schuster  was  formerly  with  the 
P'icago  Tribune  and  Chicago  Daily 
ti'irx  in  the  national  advertising  field 
#  lor  to  his  association  with  the  Hearst 
yganization. 

I^ATENA  AD  DRIVE 

J  The  Wheatena  Corp.,  is  planning  to 
please  200-line  insertions  each  week 

E rough  April  in  an  advertising  cam- 
ifn  to  appear  in  New  York,  Phila- 
Iphia.  Denver,  New  England  and 
ijt'  West  Coast. 


ADVERTISING  HAS  NO 
GREATER  DIMENSION 

than  the  audience 
built  by  the  editor 

G  The  Tribune  has  more  circulo- 
hon,  daily  and  Sunday,  than  any 
other  Chicago  newspoper. 

G  Advertisers  place  more  linage 
In  the  Tribune  than  in  any  other 
Chicago  newspaper. 

®ljita50  Stibuitt 


FRANCIS  I.  PLYM 

Francis  J.  Plym,  president  of  the 
Star  Publishing  Co.,  publisher  of  the 
Niles  (Mich.)  Daily  Star  since  May, 
1924,  died  at  his  home  there  Jan.  12, 
after  a  brief  illness  He  was  chair¬ 
man  of  the  American-Swedish  Ter¬ 
centenary  celebration  in  1938,  and  in 
recognition  of  his  successful  efforts  in 
directing  the  event,  was  knighted  that 
summer  by  the  King  of  Sweden.  He 
was  made  a  knight  of  the  Order  of 
Vassa,  highest  honor  that  may  be  con¬ 
ferred  on  a  citizen  of  another  coun¬ 


try  who  has  given  distinguished  ser¬ 
vice.  Augustana  College,  Rock 
Island,  Ill.,  conferred  upon  him  in 
June,  1938,  the  honorary  degree  of 
Doctor  of  Laws. 

SELLS  INTERESTS 

W.  K.  Boyd,  publisher  of  the  Mexia 
(Tex.)  Daily  News  for  the  last  18 
years,  has  sold  his  interest  in  the 
paper  to  Blake  Smith  and  has  severed 
his  connection  with  the  paper.  Smith 
will  be  president  of  the  new  company, 
with  Gene  Womack  vice-president. 


CHARLES  R.  MORRISON 

Charles  Ross  Morrison,  67,  who  re¬ 
tired  in  1929  after  serving  for  nearly  18 
years  as  managing  editor  and  news 
editor  of  the  Edmonton  (Alta.)  Jour¬ 
nal  to  become  president  of  the  Mc- 
Dermid  Studio,  Ltd.,  Edmonton,  died 
Jan.  7  at  his  home  there.  He  started 
his  career  on  the  old  Toronto  Mail 
and  later  worked  in  with  the  McClime 
Syndicate  in  New  York.  He  then 
joined  the  San  Francisco  Call  and  later 
the  Spokane  Inland  Herald.  Subse¬ 
quently  he  joined  the  Journal. 
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vnu  CAVt  Provide^! 
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ROVIDENCE  is  a  market  that  never  drops  the  ball  in  the  mid*- 
die  of  your  campaign.  Diversified  industry  keeps  buying  power 
at  heights  you’ll  applaud,  and  weekly  paydays  for  99%  of  our 
workers  keep  the  flow  of  money  and  the  movement  of  goods  as 
rhythmical  as  the  clock. 
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PRESIDENTIAL  BEES 

WITH  'I'HIS  week’s  ami«»uiieeiuent  that  Frank 
E.  (lamiett  woiihl  I>e  willing  to  accept  the 
Repnhlican  nomination  for  the  l’resi<lency,  we 
now  have  four  i)otential  G.  O.  P.  candidates  who 
know  the  smell  of  printer’s  ink. 

Senator  Arthur  Hendrick  Vandenburg  was 
•xJitor  of  the  Grand  Rapids  Herald  from  190(>  to 
1948,  when  he  l)egan  his  Senatorial  service. 

Senator  Rol)ert  Alphonso  Taft,  with  no  direct 
press  connection,  is  a  neighbor  and  cousin  of  the 
Taft  family  which  ha.s  long  owned  anil  jmblished 
the  Cincinnati  Tinies-Star. 

District  .\ttorney  Thomas  Edmund  Dewey  has 
admitted  to  more  than  casual  youthful  assiK-iation 
with  newspapers  in  his  home  town  of  Dwosso, 
Mich. 

Frank  Ernest  Gannett  ha-s  been  a  newspaiK*r- 
man  for  10  years,  and  a  newspajH'r  owner  and 
editor  for  .'14  years.  He  is  now  the  controlling 
proprietor  and  the  active  head  of  19  newspajiers. 
He  is  not  a  lawyer,  ui\til  recent  years  has  had 
no  |M)lilical  exjK'rience,  and  is  the  first  bu.siness 
man  in  many  a  year  to  ap|)ear  as  a  receptive 
candidate  for  the  nation’s  top  office. 

Regardless  of  the  succe.ss  of  these  men,  their 
willingness  to  sacrifice  their  present  eminence 
and  security  for  the  iierils  and  arduous  lalK)rs 
of  the  Presidency  in  the  next  four  years  is  ])ro- 
pitious  for  this  democracy.  So  long  as  that  spirit 
lives,  it  is  silly  to  think  of  America  under  a 
dictator. 


Kor  wi>d<*iii  is  belter  tliuii  rubies;  and  all  the 
things  that  may  be  desired  are  not  to  be  compared 
to  it.  Proserbs  \  III;  11. 


any  other  entertainment  or  eilncation  than  that 
of  their  own  manufacture. 

The  Fair,  wc  have  always  Ix'lieved,  was  a 
great  enough  enterprise  to  stand  on  its  own  lait- 
tom  in  a  straightaway  advertising  effort.  It  trieii 
jiublicity  last  year  and  did  not  reach  its  goal. 
It  will  b<*  as  large  and  attractive  in  1940  as  it 
was  in  19.‘19,  minus  a  considerable  exjiens**  which 
last  year’s  experience  jtroved  unnecessary.  We 
lielieve  it  should  approach  194(t  as  a  business 
pro|K)sition.  buying  its  space  with  the  simie  kind 
i  f  dollars  its  exhibitors  ii.se  in  their  advertising 
transactions,  and.  like  its  exhibitors,  relying  on 
the  public  to  priMlniH"  sales  in  profitable  volume. 

If  the  Fair  management  cannot  find  the  aj)- 
propriation,  we  ladieve  that  the  great  exhibitors 
can  and  should.  They  cannot  afford  to  la*  part 
of  a  siH‘ctacnlar  financial  failure,  when  half  a 
million  dollars  would  assure  .siiccos. 


CHARLES  E.  ROCK 


THE  NEW  YORK  FAIR— 1940 

.\N  E.VRLY  START  has  been  made  by  the 

New  York  World’s  Fair  toward  a  second 
>cason  free  from  the  handicaps  of  the  first. 
Sca.son  tickets  have  already  been  mailed  to  many 
new.spai>crmen.  coupled  w'ith  a  promise  of  gen¬ 
erous  treatment  of  all  press  callers  in  1940.  In 
simplicity  of  approach,  alone,  that  is  a  welcome 
thange  from  last  year’s  beginnings. 

We  have  heard,  also,  that  the  F.air  manage¬ 
ment  ha.s  listened  to  proposals  for  paid  adver- 
li.sing  in  new .spafaTS.  magazines,  and  other  media. 
There  is  no  indication  of  action  on  any  such 
plan  to  date.  We  sincerely  ladieve  that  the  Fair 
should  con.sider,  and  adopt,  after  careful  con¬ 
sideration,  a  .sound  plan  for  paid  advertising — a 
sustained  ap)M'al  which  will  keep  the  turnstiles 
c’icking  throughout  its  1940  .sea.son,  and  in.snre 
a  return  above  the  legitimate  operating  expenses 
of  both  1939  and  1940. 

One  of  the  |)lans  which  htis  Iteen  submitted, 
according  to  recent  information,  is  that  the  Fair 
take  newspaper  siwiee  in  return  for  an  allotntent 
to  newspapers  of  admission  and  I'oneession 
tickets.  To  assure  its  ineome  from  the  Fair’s 
advertising,  the  new.spapers  would  then  .sell  or 
otherwi.se  dispose  of  the  tickets  to  local  readers 
and  adverti.sers.  We  hope  that  this  plan  will  be 
rejecteil.  Itecause  it  cannot  ]K*rform. 

New.spapers  get  a  good  many  proim.sals  of  ex¬ 
change  for  merchandise  for  advertising  space, 
even  twlay,  when  the  idea  ha.s  been  outmoded 
by  the  experience  of  half  a  century.  It  has  been 
cast  aside,  by  publi.shers  and  .sotind  iidvertisers 
with  (Hiual  enthu.siasm,  becau.se  new.spajK'rs  an* 
not  in  the  merchandise  business.  The  goods 
don’t  get  .sold,  the  advertiser  doesn’t  get  his 
profit,  and  the  pajter  gets  no  revenue  for  its 
space. 

The  Fair  is  primarily  an  entertmnment  and 
etlucational  venture,  on  a  commercial  basis,  and 
the  new.spapers  are  not  equipped  to  merchandise 
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WHO  IS  LYING? 

THE  IRREPRESSIBLE  George  Seldes  is  api 
blazing  against  new.spapers.  This  time  kj 
aciMises  them  of  “lying”  on  a  .scale  never  hebl 
nottnl  by  him  in  31  years  of  newspaia-r  iroii 
which,  considering  his  past  charges  of  new.spipj 
mendacity,  ought  to  make  the  jire.sent  iterfm.! 
ance  one  to  lx*  remembered. 

His  first  article  ap|H*arcd  last  week  in  .Va 
Masses.  It  was  conctTiicd  mainly  with  hcadk 
of  the  first  week  of  Rn.ssia's  attack  on  Finlmc 
'liie  war  opened  with  a  rain  of  Ixnubs  on  llelsiiLj  Seori 
Viipnri.  and  other  Finni.sh  cities.  That  is  undiv! 
puted.  What  .Seldes  objects  to  is  that  the  nn-j 
pa|aTs  played  this  story  as  an  attack  hy  tk|i 
Reil  military  aviation  against  Finnish  civiliin  !  jjjnnj 
which  he  denies.  The  Red  objectives  were,  k]  cently 
declares,  air|Mirt.s  and  railroad  de|K)ts.  Mexic 

That  the  newspai^ers  “lied”  in  their  first  storifci  Carl 
he  stH-ks  to  prove  by  stories  jtrinted  later 
the  wtH'k  which  li.sted  the  nnmiMT  of  y 

Finns  killed  and  wounded  by  the  IxunlxTs.  TIin! 
mnnlH'rs,  he  said,  are  ridicidously  small  bvj  fully  f 
the  thou.sands  killed  !ind  maimed  in  Barivlti  paperi 
by  the  Italian  attacks  ihiring  the  .^pani.sh  wir-j 
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.V  M.\N  of  noble  iMM'.sonal  qualities  and  a  true 

friend  of  the  daily  newspajM'r  was  lost  when 
Charles  Edward  Rock  died  this  wiek.  He  wasn’t 
a  new.spai>erman.  He  wasn't  an  advertising  man. 
Ilis  early  exix’riciice  had  incinded  none  of  the 
technique  of  selling,  buying,  or  writing  newspaper 
advertising.  .Vnd  yet.  when  he  entered  the  new.s- 
jiaiM-r  sphere  in  1948  as  the  founder  of  Media 
Records.  Inc.,  few  ri'ciignizcd  cx|)crts  in  the  busi¬ 
ness  had  a  sounder  outlook  on  ucw.spaiHMs  or  a 
saner  perception  of  their  value  in  national  mar¬ 
keting.  He  kept  l)oth  qualities  to  the  end. 

When  Charles  Rock  establi.shed  his  office  for 
the  measurement  of  new.spapcr  .space  14  years 
ago.  he  found  a  field  occupied  by  .several  private 
organizations  which  measnrc'd  miseellamMtns 
groups  of  new.spapc'rs  on  a  commercial  ba.sis.  He 
also  found  a  dozen  or  so  bureaus  maint.iined  by- 
local  n(‘wspajx“r.s  or  newspaixT  groups.  .VII  were 
honest,  thorough,  and  conscientious  in  thedr  in¬ 
dividual  i>erformances.  but  their  combined  ser- 
vites  had  Ih-cii  less  than  u.sc'fnl  in  Mr.  Rex-k’s 
work  as  a  .sales  manager  for  a  famous  national 
prcMluct.  Standards  varied.  Thc*re  were  frc'quent 
and  irregular  gaps  in  the  information,  sometimes 
affecting  im|X)rtant  advertising  latints.  New.spa- 
jxT  linage  figures  hedd  aixait  the  same  rating  in 
the  minds  of  mo.st  publi.shers  as  the  n‘sults  tables 
from  .Vriington  or  Saratoga — they  showc>d  which 
liad  won  the  latest  race. 

Mr.  R<x>k’.s  contributions  wi'rc  several.  .Vmong 
them  were  .standards,  making  linage  figures  com¬ 
parable  Ix'twc'en  pa|M>rs  and  Ix'tween  cities.  .Vn- 
othcr  was  the  philo.sophy  that  these-  figures  were 
highly’  useful  tcxils.  a)>prc‘chitc‘d  by  some'  adver¬ 
tising  and  .Sides  manage-rs  of  concerns  which  dc-- 
lended  n|K)n  efficient  use-  of  advc-rti.sing.  but 
apprcH-iatc-d  only  in  minor  asjxets  by  the  men 
who.sc-  rc'snits  they  depicted. 

His  many  friends  in  the  Editoh  &  PrRi.iKiiKK 
organization,  and  throughout  the  nc-wspape-r  field. 
V  ill  miss  him  .sadly.  His  deep  in.sight  on  new.s- 
pnix-r  problc-ms,  his  broad  bu.siness  philo.sophy, 
and  alxive  all,  his  unfailing  gcxxl  humor  and 
candor  made  him  a  friend  of  the  kind  tcx>  rarely 
found  in  business  contacts.  God  grant  him  rest! 


prexif.  to  Seldc's.  that  the  Russians  were  x| 
attac’king  civilians  and  that  the  jMMir  wiglit.sik 
stop|K*d  a  lx»mb  fragment  wc-rc  jn.st  luiliHi- 
He  also  c’hargcs  that  the  photographs  [)uf)Ii.«lr|  Count 
here  of  bomb  damage  in  Helsinki  wc*rc-  fakeil^i  ^ 
li:c‘  British. 

His  major  jMiiiit  seems  to  la-  that  the  .Vim-r 
can  press  is  cngagc-d  in  a  campaign  in  I 
of  the  “rcac'tionary”  govcrnmc’iit  of  Finland.*; 
against  the  “peojile’s  government 
by  Mo.sc-ow  at  the  ont.si-t  of  the  wjir.  W 
sc'CMi  no  siic-h  campaign. 

Exc-c-pt  in  the  Communist  press,  the  "iriii*;;  .M.  Ca 
government”  ha.s  Ikhmi  de.scrilx-d  hen*  for  xkl'i^nd  A 


Stole 
fomia 
I'fficial 
organ) 

''T.’P'"''  .ffeld" 


Eagle, 
the  D 


common  sense  says  it  is — a  puyiixit  of  the 


club 


p.'ittern  timt  the  .laiiane.se  and  Germans  In' I 
csc-d  in  their  aggre.s.sions.  ^  genen 

To  non-Communist  eyes,  then-  is  no  rnti"  !  Times 
siasni  for  the  “|x*opli‘’s  govcrnmi*nt”  among  til  the  C 
six  Finnish  div'i.sions,  half  of  thc-m  not  repiht'i  Englai 
which  have  rc-jxdled  c-very  Russian  advaiicr  kj  Rob 
six  wc'c'ks.  .Vmerican  c-ye-witness  reporters  In' 
told  that  story,  and  the-  gre-ater  part  of  *1* 
we  have  rc-ad  in  .VP.  CP.  INS.  and  other  *n 

lionest  tioi 


resjxindencx;  rt*ad.s  like  the  work  of  hones 


•  tions 


compc'tent  men  and  women. 

Seldes  hesitates  to  impugn  that  honesty.  I 
implication,  he  sec-ks  to  put  the  blame  on  V 
V  ork  rc’w  rite-  de.sks.  He  gcx*s  bac-k  to  his  t® 
world  war  c•x|x•ric‘nce.  w  hen,  he-  says,  the  Ini** 

Pirss  war  desk  made  a  thrcx“-cjnartc‘r  column* 
of  his  fivc*-word  dispatch.  Something  likf 
might  lx*  ha|>|x‘ning  tiHlay,  he-  thinks.  . 

It  isn’t.  .Vs  we  have  fri‘cinc*ntly  pointed  '.!  ^ 

in  rcHH'iit  months,  pre.ss  .servic-c*  and  specUl ^ 
rcs|xindc‘nce  to  ni-w  .spapc'rs  is  printed  .subtrt 
lially  as  it  c-omes  over  cable,  radio,  or  teleph*-^  annua 
Dften  it  is  cut,  sc-ldom  expanded.  So  vf  'j  (N.  D 
eliminate  imaginative  war  desks  as  source  "U.  on 
"lies.” 


Hod 
(Miss. 
Jan.  1 
?in  si 
Found 
racial 
nomic; 
try  of 
Wells 


With  the  corres|x>ndents  and  rewrite  cleslt-' 


the  c-lc-ar,  it  would  seem  that  the  anti-S(^for  yjj 


*c‘onspiracy”  centers  in  the  men  who  w  rite 


and  make  up  front  pages  in  .Vmerica.  Tbe}  *l(ia)i  (( 


the 


pa 


the*  ones  who  kill  the  women  and  children. 
are  the  plotters  who  .sing  hosanna.s  for  the 
tionaries”  at  Helsinki  and  damn  the  “friend- 
the  |x“ople”  hiding  in  Leningrad! 

That  iliH-»  not  iell.  There  have  Ik-c-ii 
thc-re  may  have  Ixa-n  lies  alxait  this  "war. 


her  of 
mittee 


Will 


the-  lijirs  have*  not  lx*eri  the  working  Frre'''  diff^fj 


8-9,  on  the  international  situation  and  — TXr^DTTJ 
American  foreign  policy  in  relation  to  t  OJjJVii  WvJltlxx 


PERSONAL  American  foreign  policy  in  relation  to 

jgNTION _  II _ 

GEORGE  F.  BOOTH,  editor  -  pub-  In  The  Business  Office 

,  i  ILsher  Worcester  (Mass.)  Telegravi  ' 
and  Evening  Gazette,  was  recently  H.  W.  (Bill)  HAILEY,  busmess  pro- 
presented  a  scroll  motion  director  of  the  Scripps-How- 
on  behalf  of  34  ard  newspapers,  is  recovering  at  his 


Massachussetts 
agricultural 
groups,  in  recog¬ 
nition  of  his  ser¬ 
vices  to  agricul¬ 
ture  through  his 
newspapers.  Pre¬ 
sentation  was 
made  at  a  ban- 
.V(i  q  u  e  t  Hotel 

dfiv  Bancroft,  Wor- 

ilu,;  cester.  Mr.  Booth 

Uiik  &«of9«  Booth  on  Jan.  16  was 
I’e-elected  a  di- 
rector  of  the  Worcester  Morris  Plan 
Bank. 


H.  W.  Hailey 


home  in  Nor¬ 
walk,  Conn., 
from  a  broken 
right  leg  and  is 
not  expected  to 
return  to  his  of¬ 
fice  for  .several 
weeks.  Mr, 
Hailey  was  in¬ 
jured  on  the 
night  of  Dec.  26 
when  he  tripped 
over  a  snag  in 
the  ice  while 


KNOWING _ 

GEORGE  H.  ADAMS,  managing  edi¬ 
tor,  Minneapolis  Times -Tribune,  is 
a  newspaperman  in  a  class  of  his  own. 

He  is  probably 
the  only  news- 
oaper  executive 
in  the  country 
who  has  been 
managing  editor 
of  three  metro¬ 
politan  dailies  in 
the  same  city. 
Born  a  t  May- 
wood,  Ill.,  Dec. 
18,  1885,  he  en¬ 
tered  newspaper' 
work  in  1904  on 
George  H.  Adams  a  police  run  for 
the  Chicago 


skating  on  the  Press  Association,  news  agency, 
frozen  -  over  Two  years  later  he  joined  the  Coiti- 


'  *^1*  Thomas  J  Dillon  editor-in-chief.  Norwalk  River  in  back  of  his  home,  mercial  West,  Minneapolis  financial 

iliiih|  ^dmieapolis  Tribune,  returned  re-  Howard  M.  Booth,  business  man-  weekly.  Adams  left  in  1907  to  join 

r«“.  V|* eently  from  a  month's  vacation  in  ager,  Worcester  (Mass.)  Telegram  and  the  city  staff  of  the  Minneapolis  Jonr- 

Mexico  Evening  Gazette,  was  elected  a  direc-  Reporter  to  assistant  city  editor 

.  •  ’  r=rl  '  n  Groat  editor  Cincinnati  for  of  the  Mechanics  National  Bank,  to  city  editor  was  Adams’  progress  at 

im  \  t^rl  rt  rt  ’•  Worcester  last  week  the  Journal  until  in  1912  he  was  named 

.1  Post.  discu.s.sed  War  and  Propaganda  Worcester,  tasi  weex. 

. -r;  at  the  Fireside  Forum  of  the  Cincin-  Harold  A.  Stretch,  advertising  ^ 

nati  Y.  M.  C.  A.  recently.  He  warned  director,  Philadelphia  Inquirer,  is  ®  ^  -,1, 

his  hearers  to  sift  propaganda  care-  spending  a  vacation  in  Florida.  He  remaine  wi  e 

hw*!  fully  from  the  facts,  but  prai.sed  news-  will  enter  the  newspapermen’s  golf  'joina  as  manapr^  e  i  or  un  i 
frbj  papermen  for  their  coverage  of  the  tournament  at  the  Breakers,  Palm  ^  o'wn  version,  e 

European  wars.  Beach.  •  u  u  j  * 

**'  j  The  following  year  he  became  editor 

r,  ».  Lewis  W.  Bailey,  editor,  Da  as  Victor  Barnett,  advertising  director.  Minneapolis  Star  for  an  eight- 

jj,jj,(Tex.)  Journal,  addressed  the  Dallas  Tulsa  (Okla.)  Tribune,  was  one  of  the  period,  leaving  in  the  fall  of 

j  ,  Junior  Chamber  of  Commerce,  Jan.  27  Tulsa  citizens  honored  by  the  Tulsa  ^935  jjg  rejoined  the  Journal  in 
10  on  "Consolidation  of  City  and  Chamber  of  Commerce  in  presenta-  January,  1936,  in  his  former  position. 
County.  tion  of  certificates  of  merit  at  its  an-  He  was  Journal  m.e.  until  that  paper 

A.  W.  Shipton.  Springfield  Illinois  nual  meeting  Jan.  9.  Barnett  was  ^g^  consolidated  with  the  Star  last 
,  State  Journal  publisher,  is  in  Cali-  commended  for  services  as  chairman  ^  Adams  was 

Vinr  fomia  for  a  business  conference  with  of  the  Committee  on  Reservations  for  gsked  to  take  over  the  managing  edi- 
I,,;,.*.!.!*  of  the  Copley  newspaper  the  Oklahoma  industrial  oppoHunity  torshlp  of  the  new  Minnr.Hfs  ^ 
organization.  -sponsored  by  the  Chamber  of  Tribune,  stepped  into  his  third  news- 

Lawrence  K.  Miller,  publisher,  Pitts-  Commerce  and  other  organizations.  paper  office  in  the  same  city  as  m.e. 

,  1.  .field  (Mass.)  Berkshire  Evening  A.  B.  Turnbull,  general  manager.  He  is  a  member  of  the  American 

‘‘ Eagle,  has  been  elected  president  of  Green  Bay  (Wis.)  Press-Gazette,  has  Society  of  Newspaper  Editors  and 

the  Dope  Club  of  Pittsfield.  Francis  been  re-elected  a  director  of  the  Sigma  Delta  Chi. 

Hiiiiij  M.  Callanan  was  re-elected  treasurer  Peoples  Trust  &  Savings  Bank  in  - 

r  vkfl  and  A.  A.  Michelson,  secretary.  The  Green  Bay.  g  member  of  the  sports  staff  of  the  old 

,jr  j  “  comprised  of  the  past  and  Henry  V.  Diefenbach,  advertising  Chicago  Herald  &  Examiner. 

,  present  newspapermen  of  the  city.  manager  Clarksburg  (W.  Va.)  Expo-  Carroll  Binder.  Chicago  Daily  News 

.  Francis  S.  Murphy,  publisher  and  netU  and  Telegram,  has  resigned  to  foreign  editor  Darticioated  in  the 

.  general  manager,  Hartford  (Conn.)  assume  a  post  with  the  J^efferson  Life  UnivLity  of  ChTcag^Round  Table 
Times,  has  been  elected  chairman  ol  Insurance  Company.  He  was  ap-  broadcast  over  WMAQ  Jan  14  in 
ingo  the  Connecticut  Division  of  the  New  pointed  advertising  manager  in  June,  discussing  the  subject:  “Is  Our  War 
rpilr  England  Council.  1938.  News  Accurate?” 

nith  Robert  E.  Segal,  editor  and  pub-  Charles  E.  Godfrey,  advertising  Bernard  Campbell,  city  editor,  and 
rs  hr  i^er.  Chillicothe  (O.)  Gazette  since  manager,  Spartanburg  (S.  C  )  Her-  r  g  cilfillan,  makeup  editor,  Minne- 
,{  .1,  March  1,  1935,  has  resigned  and  will  ald-Journal,  has  been  dected  to  the  Times-Tribnne,  have  returned 

...rBi  to  Cincinnati,  his  former  home.  Spartanburg  Kiwanis  Clubs  public  following  recent  ill- 

to  establish  him.self  as  a  public  rela-  affairs  committee.  nesses. 

J  Mrs.  Eugene  Black,  city  hall  re- 

.  I  Lake  Tribune  and  Tele-  jer.  Spartanburg  (S.  C.)  Journal, 

,ty.  »  Miss.)  Delta  Democrat-Times,  left  gram,  was  r^ently  elected  president  ^ 

nil  V  Jan.  12  for  Harvard  University  to  be-  of  the  Utah  Sales  Managers  Assn.  daughter.  Gail,  bom  Jan.  7,  at  Mary 
liseS  f'  studies  as  holder  of  a  Nieman  Leon  Wray,  Anaheim  (Cal.)  Bui-  Black  Memorial  Hospital.  Spartan- 
.  oundation  scholarship.  He  will  study  advertising  manager,  was  ap-  burg. 

imn<  secretai-y-treasurer  of  the  j^rs.  Louise  Button  has  been  ap- 

I  ii  .  relation  to  the  delta  coun-  southern  unit  of  the  California  News-  rvocfo 

During  his  ateenw,  paper  Advertising  Manageis  Assn,  and  ^..n^ 


«ls  Wis.,.n  n,  s4c, air- Lewis!  ITsrweeT-'brrs,  HaTn^r  ne'JS’;. 


ited  ^  ^^0  editor  of  the  Delta  Demo-  elected  president. 

^jj^crat-Times. 

<uh4*l  r  M  Oppegard,  publisher.  Grand 

(N.  D.)  Herald,  addressed  the  In  The  Edltonal  ROOmS 
meeting  of  the  Devils  Lake 

wf  m  (N.  D.)  Chamber  of  Commerce,  Jan.  TOM  HANES,  managing  editor,  Nor- 
,ur(T‘  ^  n.  on  "The  Relief  Situation  in  North  /olfc  (Va.)  Ledger-Dispatch,  is  to 
4  Dakota.”  Mr.  Oppegard  was  a  mem-  address  the  Norfolk  Methodist  Min- 
jjjb  M  af  the  special  relief  survey  com-  isters  Association  Jan.  22. 
iti-So'’!  appointed  by  Governor  Moses  Winder  R.  Harris,  managing  editor, 
.  iJ  recent  legislative  session.  Norfolk  (Va.)  Virginian-Pilot,  is  vice- 

'“T  William  G.  Sutlive,  editor,  Savon-  president  of  the  Pewter  Plater  Club. 


.asi  weex,  uy  r,  o.  naynes.  new.y-  page  editor  of  the  Sunday 

elected  president.  Herald-Journal. 

M.  W.  Halloran,  political  editor. 
In  The  Editorial  Rooms  Minneapolis  Star-Joumal  has  recov- 
-  ered  from  a  recent  illness. 

TOM  HANES,  managing  editor.  Nor-  Wilton  Lofstrand,  market  reporter, 
folk  (Va.)  Ledger-Dispatch,  is  to  Minneapolis  Star-Joumal,  and  Mrs. 
address  the  Norfolk  Methodist  Min-  Lofstrand  are  parents  of  a  son,  born 


Jan.  7. 

R.  Alton  Jackson,  city  editor,  Win¬ 
ston-Salem  (N.  C.)  Sentinel,  was 


president  of  the  Pewter  Plater  Club,  elected  president  of  the  newly-organ- 


"as  returned  to  his  home.  310  Wash-  of  health  by  Mayor  Vincent  A.  Scully.  Stewart  Atkins  of  the  Gastonia  (N.  C.) 
mm  avenue,  where  he  is  con-  Edgar  Munzel-  Chicago  Hearst  Gozette,  vice-president;  and  Mi^  Al- 

newspaper  baseball  writer  since  1929,  °  ^^e  Hickory  (N.  C.) 

K-  Byers,  editor,  Wausau  has  been  appointed  publicity  director  >  secre  ary-  reasurer. 

J^wis.)  Record-Herald,  addressed  three  of  the  Chicago  White  Sox,  effective  Clarence  B.  Carey,  for  the  last  four 
®rent  groups  at  Antigo,  Wis.,  Jan.  March  1.  Mr.  Munzel  was  formerly  (Continued  on  next  page) 


Exactly 
TWICE 
As  Many 
A  s 

A  Year 
Ago 


MY  DAY 

III  Juiiiiary,  1939,  the  total  iiiiiii- 
l»t*r  of  newspapers  subseribing  to 
Kieaiior  Roosevelt's  column  MY 
D.\Y  was  67.  This  January  it  is 
131 — exactly  twice  wbat  it  was 
just  a  year  ago. 

For  this  iloiibling  of  its  list,  there 
is  a  tlouhle  reason:  that  Mrs. 
Roosevelt  in  her  eolunin  not  only 
shares  her  own  life  with  others, 
hut  herself  shares  theirs. 

lieeau.'ie  it  interests  readers,  she 
reports  what  she  does,  where  she 
goes,  what  she  think.s.  .And  be¬ 
cause  it  interests  her,  she  seeks  to 
learn — and  di.scusses — what  her 
readers  do.  what  they  think,  what 
pnddeins  they  face. 

More  and  more  readers  every  day 
are  finding  this  out,  the  readers 
of  twice  as  many  papers  as  car¬ 
ried  MY  DAY  a  year  ago. 
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years  executive  sports  editor  of  the 
Chicago  Herald-American,  and  Wade 
R.  Franklin,  formerly  a  member  of 
the  Sunday  Herald-American  staff 
and  at  one  time  a  sports  writer  for 
the  Chicago  Daily  News,  have  organ¬ 
ized  a  public  relations  firm,  Carey  & 
Franklin,  205  W.  Wacker  Drive, 
Chicago. 

Gene  Kemper,  sports  editor.  To¬ 
peka  (Kan.)  Daily  Capital,  has  been 
appointed  softball  commissioner  for 
the  state  of  Kansas  for  1940. 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


Includint  The  1907;  Newe^a^^ 


dom,  merged  1925;  The  Fourth  Estate,  mergec 
Title!  Patented,  Resiitered  Content!  Copyrighted 
The  editor  ft  PUBLISHER  COMPANY,  Inc. 
Jame!  Weight  Brown,  President 
Jamei  Weight  Brown,  Jr,  Fice  President 
Charles  B.  Grooues,  Treasurer 
Char.  T.  Stuart,  Secretary 


General  Ofices: 

Seventeenth  Floor  Old  Timei  Building 
42nd  Street  and  Broadway,  New  York  City,  N  Y 

BRyant  W3052,  30^3054,  3055  and  3056 
The  Oldeit  Pururhers’  and  Advertisers’ 

_ Journal  in  America _ 

Warren  L. 


John  Mason  Brown,  drama  critic. 
New  York  Evening  Post,  gave  the  last 
in  a  series  of  four  Mornings  of  the 
Theater  talks  before  the  Women’s 
Civic  Federation  of  Massachusetts, 
Inc.,  at  the  Copley  Plaza  Hotel,  Bos¬ 
ton,  Jan.  15.  Proceeds  of  the  talks 
purchase  milk  for  needy  school 
children. 

Arthur  B.  McGinley,  sports  editor, 
Hartford  (Conn.)  Times,  headed 
South  this  week  for  a  ten-day  vaca¬ 
tion  stay  in  Miami,  Fla.  “Skip”  Hen¬ 
derson,  assistant  sports  editor,  will 
take  over  the  desk  while  Mr.  McGin¬ 
ley  is  south. 

Guy  Clifford  Larcom,  Jr.,  editorial 
writer,  Hartford  (Conn.)  Courant,  has 
been  appointed  to  the  Hartford  Hous¬ 
ing  Authority  as  research  assistant, 
it  was  announced  this  week.  He  had 
been  with  the  Courant  for  four  years. 
Alexander  B.  Adams,  a  recent  gradu¬ 
ate  from  Yale,  has  been  named  to  take 
Mr.  Larcom’s  place  on  the  Courant 
staff.  Mr.  Adams  has  worked  with  the 
London  bureau  of  the  New  York  Her¬ 
ald  Tribune,  and  has  been  with  the 
Courant  before. 

Maurice  Cowl  Rider,  of  the  Rich- 


Georgian- American,  suffered  a  broken 
leg  recently  when  he  fell  18  feet  while 
at  work  building  a  darkroom  for  his 
newly-organized  Lane  Brothers’  News 
Service  in  Atlanta.  J.  H.  Lane,  father 
of  Dan,  and  W.  C.  Lane,  a  brother,  are 
engaged  in  the  new  enterprise. 

Miss  Priscilla  T.  Campbell,  woman’s 
department  editor,  Worcester  (Mass.) 
Telegram  and  Evening  Gazette,  has 
inaugurated  a  series  of  radio  talks, 
speaking  five  days  a  week  on  “Worces¬ 
ter  Women  in  the  News,”  over  Sta¬ 
tion  WTAG. 

Lloyd  Gladfelter,  city  hall  reporter, 
Milwaukee  Journal,  has  been  elected 
president  of  the  Milwaukee  Press  Club 
to  succeed  Arville  Schaleben,  associ- 


(I^tiituarp  m 

_ _ ^ 


JAY  HENNIG,  60,  publisher  of  Ti.' 

po7i  Springs  (Fla.)  Leader  sinn  •- - 

1922,  died  suddenly  there,  Jan.  7,  o(i  THE  A1 
heart  attack.  He  was  prominent  t  the  AI 
many  clubs  and  organizations  and  kurriedi; 
a  past  commander  of  the  Americsiie  First 
Legion  post.  His  wife  and  a  nkapfthem 
survive.  fcires  his 

James  F.  Corby.  72,  in  charge 
make-up  for  the  Binghamton  (N.  Y 
Sun  and  a  Binghamton  printer  forthr. 
last  50  years,  died  there,  Jan.  15. 
heart  attack. 


“I 


_ _  _  Stanislaus  J.  Zowski,  59,  preside: 

ate  city  editor,  who  d'ecUned ’rerlomi-  publisher  of  Kuryer  Polski.}L  \ 
nation  for  his  fifth  term.  Other  officers  waukee  Polish  daily  newspaper,  aai  . 

an  ardent  Polish  patriot  who  helpec 
in  the  reconstruction  of  Poland  afte:  ' 
the  World  War,  died  Jan.  11  at  ah»-  * 
pital  in  Charleston,  S.  C.,  where  h  ^  ^ 

had  gone  to  recover  from  a  heart  r,-  ^ 

& 

William  Beiser  Spong,  48,  Norfoi 
advertising  manager  for  the  Pom-  Lojj  qj. 
mouth  (Va.)  Star,  for  the  last  2  jjgj  of 
years,  died  Jan.  10  of  a  heart  attad  chu 


elected  were  Ira  Bickhart,  Milwaukee 
Sentinel  reporter,  vice-president;  Wal¬ 
ter  Wyrick,  Milwaukee  Journal,  trea¬ 
surer  for  his  sixth  term;  Carl  F. 
Meyer,  Editor  &  Publisher  correspon¬ 
dent,  re-named  secretary  for  his  ninth 
consecutive  term. 

Clarence  W.  Sorenson,  editor  of  the 
Boston  Sunday  Globe  magazine,  and 
news  commentator,  lectured  at  the 


mond  (Va.)  Times-Dispatch  staff,  and  Weeks  Institute,  Clinton,  recently  on  His  brother  is  on  the  advertising  as? 


Arthur  T.  Robb,  Editor;  'flkunsn  L.  Bassett, 
Managint  Editor;  Robert  U.  Brown,  Neus  Editor; 
Walter  E.  Schneider,  Associate  Editor;  John  J. 
Clougher,  Steehen  j.  Monchae,  Jack  Price, 

Frane  Fehlman.  Mrs  S.  L.  Dare,  Liorarian. _ 

Iames  Weight  Brown,  Jr.,  Publisher;  Charles  B. 


Grooves,  General  Manager;  Charles  T.  Stuart, 
Adiertising  Director;  George  R  Strate,  Circulation 
Manager;  Louis  A.  Fontaine,  Classified  Manager; 
John  Johnson,  Placement  Manager. _ 


Washington,  D.  C.  Correspondent:  General  Press 
Association,  Jaues  J.  Butler  and  George  R 
Manning,  Jr.,  1376  National  Press  Club  Bldg., 
Phone  Metropolitan  1080.  _ 


Chicago  Editor;  George  A.  Brandenburg,  921 
London  Guarantee  and  Accident  Building,  360  North 
Michigan  Ave.,  Tel.  Dearborn  6771.  _ 


Pacific  Coast  Correspondent:  Campbell  Watson, 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  Thorn- 
wall  5^7;  Ken  Tatlor,  1215  North  Hobart  BouL, 
Loa  Angeie^  Telephone,  Hempstead  5722.  Adver¬ 
tising  Representative:  Duncan  A.  Scott  ft  Co.,  Mills 
BuiUing,  San  Francisco;  Telephone  Sutter  1393; 
Western  Pacific  Building,  Los  Angeles,  Telephone 
Prospect  197i _ 


London  Ofice:  Vera  Chandler,  7  Sl  Martins  Mews, 
Trafalgar  Square,  London,  W  C  2.  England,  Tele¬ 
phone:  Temple  Bar  3006.  Paris,  France  Correspon¬ 
dent;  Bernhard  Racner,  25  Rue  Rennequin,  Tele¬ 
phone  Etoile  07-70.  Paris,  Frasue,  Business  Office 
Representative:  Stdnet  R.  Claree,  International 
Service,  76  Rue  des  Petits-Champs,  Telephone  Opera 
66-27. 


Mrs.  Rider  are  the  parents  of  a  daugh 
ter,  born  Jan.  9. 

Waldemar  B.  Kaempffert,  of  the 
New  York  Times,  in  recognition  of  his 
scientific  articles,  has  been  awarded 
a  fellowship  to  the  Rochester,  N.  Y., 
Museum  of  Arts  and  Science.  The 
award  will  be  conferred  at  the  mu¬ 
seum’s  convocation  Feb.  1  at  the  Uni¬ 
versity  of  Rochester. 

Brian  Bell,  chief  of  the  Washington 
bureau  of  Associated  Press,  was  the 
principal  speaker  at  the  annual  din¬ 
ner  of  the  Touchdown  Club  held 
Jan.  16  in  Washington. 

Carl  Warren,  of  the  New  York  Daily 
News,  is  author  of  “Animal  Sex  Con¬ 
trol”  which  is  published  by  the 
Orange  Judd  Pub.  Co.,  Inc.,  New 
York. 

Ralph  H.  Dunlap,  formerly  with  the 
Seattle  Post  -  Intelligencer,  Honolulu 
(T.  H.)  Advertiser,  Philadelphia  Rec¬ 
ord,  Cleveland  Plain  Dealer  and  Co- 


“Propaganda  in  the  News.” 

Amico  J.  Barone,  reporter.  Spring- 
field  (Mass.)  Union,  has  been  ap¬ 
pointed  commissioner  of  electric  lights 
and  water  in  Chicopee,  Mass. 

John  J.  Guinasso,  reporter.  Spring- 
field  (Mass.)  Republican,  has  been 
appointed  to  the  new  interstate  mini¬ 
mum  wage  commission  and  desig¬ 
nated  chairman  by  Governor  Leverett 
Saltonstall. 

Claire  Hayes  recently  left  the  copy 
desk  of  Syracuse  (N.  Y.)  Herald- 
Journal  to  join  the  Buffalo  Evening 
News  copy  desk. 

George  Kohlbe.  formerly  of  the 
Washington  Post,  has  joined  the  Syra¬ 
cuse  (N.  Y.)  Herald- Journal  copy 
desk. 

Clair  Johnson,  formerly  a  reporter 
on  the  Salt  Lake  Tribune,  has  joined 
the  Mobile  (Ala.)  Times. 

Ted  Christie,  formerly  with  the 


of  the  Richmond  Va.)  Times-Dispam 
S.  B.  Schultz.  55,  telegrapher  au  Fredor 
former  wire  editor  of  the  Associatcc ;  “Mrs. 
Press,  died  Jan.  11  in  Research  Hos-  id  MeJ 
pital,  Kansas  City,  following  col-  me  of 
lapse  due  to  a  cerebral  hemorrhaa  |  her  h 
suffered  while  at  work.  He  joined  th  kle  to  1 
AP  in  1909  and  served  until  1918.  1 
returned  in  1921  and  served  a  loti.  |ANY  i 
of  28  years.  dfficul 

William  W.  Major.  53.  veteran  Oc-  fctures, 
cago  newspaperman,  died  Jan.  14-  L  C.  A 
Edward  Hines.  Jr.,  Ho.spital,  Maywoot  Bn,_du 
Ill.,  after  an  illness  of  several  yea.'s  I  winte 
He  started  in  Shelbyville.  Ind.,  inlSftl^^e 
and  later  worked  on  the  Chicago  Dai-  m^otl 
News,  Chicago  Evening  American  am 
the  old  Chicago  Journal,  becomici 
city  editor  of  the  latter  two. 
served  as  a  lieutenant  of  infantry  dm- p^tive 
ing  the  World  War.  He  was  gassKp  woi 
and  wounded  at  Chateau  Thienyps-^bi 
After  the  war  he  published  his 
paper  at  Warren.  O.,  returning  toCh-^^e  fa 


Far  Eastern  Corrrspondent;  Hans  R.  Johansen, 
c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
P.  O.  Box  107,  Chung  King,  China. _ 


oru,  c.ici:citinu  r  luin  diiu  v-o-  ---  r-  .  j  .  .  ,  * — ‘ -  . . . 

lumbus  Dispatch,  is  now  a.ssistant  to  ®  department  and  j-ago  to  become  city  editor  of  the  di:-*  *  sle 

...  -  ,  — .  .  nrevioii^Iv  with  thp  Accnrintsin  Th-oc;  rr,,  i  _  r _ i-j  . 


Diselat  Advertising  rates  effective  Dec  1,  1937: 
85c  per  agate  line  or  series  of  insertions  as  follows: 


Sizes 

Lines 

Agate 

1 

Time 

6 

Times 

13 

Timei 

26 

Times 

52 

Times 

Page 
bi  Page 
KPage 
HPage 
Vfi  P*g« 

672 

336 

168 

84 

42 

$275 

154 

85 

55 

33 

$234 

131 

72* 

47* 

28* 

$220 

123 

68* 

44* 

26* 

$206 

116 

64* 

41* 

24* 

$182 

103 

57 

37 

22 

The  single  column  forty-two  line  rate  maker  card  at 
R  cost  of  S22,  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  $182  per 
pan;  $103  half  pan;  $57  quarter  page  *Quarter, 
•ignth  and  sixteenth  pages  must  be  on  definite  copy 
schedule. 


Classified  Rates:  90c  per  agate  line  one  time;  70c 
per  agate  line  four  times _ 


Situations  Wanted:  50c  per  agate  line  one  time; 
40e  per  agate  line  four  times  (count  five  words  to 
line! 


the  line). 


SuBSCRiFTiON  Rates:  By  mail  payable  in  advance 
United  States  and  Island  Poasessions,  $4  per  year; 
Canada,  $4.50;  Foreign,  $5. _ 


Club  Rates:  The  club  rates  are  applicable  to  all 
anbscriptions  in  any  one  organization — whether  paid 
for  by  the  company  or  individuals.  Tiro  subscrip¬ 
tions  to  separate  addresses  for  one  year  each  or  one 
anbscription  for  two  years,  $7;  three  subscriptions  to 
separate  addresses  for  one  mar  each  or  one  subscrip¬ 
tion  for  three  years,  $10;  five  or  more  subscriptions 
in  one  group  to  different  addresses  for  one  year  at 
$3.00  each  or  individual  subscription  for  five  years  at 
$16  00;  additional  subscriptions  on  the  same  basis — 
namely  three  dollars  each. _ 


Members:  The  Associated  Business  Papers,  Adver¬ 
tising  Federation  of  America,  National  Editorial 
Association,  National  Better  Business  Bureaus  and 
the  Audit  Bureau  of  Circulations  srith  an  average 
audited  net  paid  “A  B  C  ”  as  follows: 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June 

30, 1939 . 

12,726 

13,783 

1938 . 

12.360 

13,312 

1937 . 

11.482 

12,751 

1936 . 

10,778 

11,801 

1935  . 

10,225 

11,333 

1934  . 

9,359 

10,592 

1933  . 

8,796 

10,320 

1932  . 

9,920 

10,987 

1931 . 

10,497 

11,569 

1930  . 

10,816 

12;2I6 

1929  . 

9,878 

11,105 

1928  . 

8,982 

10,223 

the  chief  publicist  of  the  Ohio  Bureau 
of  Unemployment  Compensation  at 
Columbus.  A  captain  in  the  U.  S. 
Army  adjutant  general’s  department 
reserve,  he  is  also  chairman  of  the 
publicity  committee  of  the  General 
Orton  Chapter,  Reserve  Officers’  As¬ 
sociation  Columbus  unit. 

John  D.  Paulus,  promotion  editor, 
Pittsburgh  Press;  James  R.  Bent, 
travel  editor,  Pittsburgh  Sun-Tele¬ 
graph;  Morrison  Arthur,  student  cor¬ 
respondent  for  the  Pittsburgh  Post- 
Gazette,  and  Morton  Frank  of  the  local 
display  advertising  department  of  the 
Press,  recently  appeared  on  a  radio 
program,  “What’s  Your  Future?”  over 
Station  WCAE. 

Frank  Dementi,  Richmond  (Va.) 
News  Leader  photographer,  was 
elected  chairman  of  the  entertainment 
committee  of  the  Virginia  Profes¬ 
sional  Photographers’  Assn,  recently. 

Burt  Williams,  of  the  Sun  Tele¬ 
graph,  was  temporary  chairman  at  the 
organization  meeting  of  the  Press 
Photographers  of  Pittsburgh,  held 
Jan.  14.  Nominations  for  officers  to 
be  chosen  in  April  are:  Ray  Gallivan, 
Pittsburgh  Press,  president;  W.  C. 
Allen,  Associated  Press,  vice-presi¬ 
dent;  Wilbur  L.  Coffman,  Post  Gazette, 
treasurer;  Mr.  Williams,  secretary. 


{ireviously  with  the  Associated  Press 
and  International  News  Sendee,  is  in 
charge  of  publicity  in  the  eastern  area 
for  the  McNutt-for-President  cam¬ 
paign  with  headquarters  in  New  York. 


Special  Editions 


LOUISVILLE  (Ky.)  SUNDAY  HER¬ 
ALD  -  LEADER.  Jan.  7,  Annual 
Bluegrass  Review  Edition.  112  pages. 

8  sections. 

Honolulu  (T.  H.)  Star  -  Bulletin. 

Jan.  1.  4()th  Anniversary  of  the  Terri-  tor  and  publisher  of  the  Olean  (N.  ? 


tory  of  Hawaii.  78  pages.  4  sections, 
including  a  4-page  rotogravure  sec¬ 
tion.  color  used  on  first  and  last  pages 
of  three  sections. 

Mission  (Tex.)  Times,  Jan.  12-  Sev¬ 
enth  Annual  Texas  Citrus  Fie.sta  Edi¬ 
tion,  56  pages,  7  sections. 

Clearfield  (Pa.)  Progress,  Jan.  9, 
Progress,  Achievement  Review  Eldi- 
tion,  135th  anniversary  of  Clearfield 
County,  70  pages.  7  sections. 

Augusta  (Me.)  Kennebec  Journal, 
Jan.  8,  115th  Anniversary,  Business 
and  Progress  Edition.  64  pages.  4 
sections. 

New  Orleans  (La.)  States,  Jan.  3, 
60th  Anniversary  Edition.  108  pages. 


cago  Times  when  it  was  founded 
1929.  He  resigned  in  1935  because 
his  illness. 

Ruth  Hele.n  Ward.  17.  daughter  jlQjni, 
Arch  Ward,  Chicago  Tribune  six^'-  Jend  i 
editor,  died  Jan.  15  in  PresbyteHi 
Hospital,  New  York  City.  Her  deacj 
came  after  an  operation  Jan.  13  to  ‘4n;|  gij 
diabetic  complication  from  which 
had  been  critically  ill  since  last  S^P'^itsco 
tember.  Surviving,  besides  her 
ents,  is  a  brother,  Thomas. 

William  L.  Ostrom.  78.  former  eo-  pignei 

•lers. 


Evening  Herald,  died  unexpected!!  rWhen 
Jan.  12  in  his  home  in  Olean,  N.  Ifcvers 
Mr.  Ostrom  had  been  in  retireme- 
since  1925  when  the  paper  was  sold 
C.  E.  Valie  of  Bridgeport.  Conn..  a-’‘| 
later  to  the  Gannett  interests 
Rochester. 

Norma.n  j.  Ross,  53.  cartoonist  i* 
the  Sydney  (N.  S.)  Daily  Post-fJeW’^r 
doing  a  series  titled  “Barracks  Bas  | 
ter,”  died  in  Sydney  recently.  A  v*'’  ! ! 
eran  of  the  Canadian  Expeditionat!, 
Force  in  the  World  War,  his  cartoii 
series  revolved  around  the  humor  s  I  I  he 
the  army,  from  his  own  experience 
William  Osbor.ne  Shields, 
an  newsoanerman.  who  retired  ti 


. . .V,..,  eran  newspaperman,  who  retired 

Halifax  (N.  S.)  Herald,  Jan.  1,  New  the  staff  of  the  Toronto  Telegram  styli 
and  James  W.  Ross,  Post  Gazette,  as-  ^ear  Mition-  54  pages  4  sections,  March  after  61  years  ^ntinuoiu^  iof  c 
sictanf  cpr'r«»tarv  color  Used  extensively  in  edition,  vice  with  the  paper,  died  there  Jan.**, 

Grand  Rapids  (Mich.)  Herald,  Jan. 

14,  two  special  sections,  a  20-page 
building  section  and  a  14-page  indus¬ 
trial  section. 

Anchorage  (Alaska)  Daily  Times, 

Dec.  30,  New  Year  Review  Eldition, 

16-page  tabloid  section. 


sistant  secretary 

Fred  M.  I.earned.  former  Platts¬ 
burgh  (N.  Y.)  Daily  Republican  news 
editor,  has  joined  the  Oneonta  (N.  Y.) 
Daily  Star  editorial  staff. 

Dan  Lane,  former  staff  photogra¬ 
pher  for  the  now-suspended  Atlanta 


$100  FOR  ARRESTS  ^  , 

In  helping  to  promote 
Safety,  the  Salt  Lake  City  (U*^ 
Telegram  is  offering  $100  reward  t® 
arrest  and  conviction  of  hit-and-r® 
drivers. 


this 

ass( 
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^^IjO  R  JANUARY  20, 

-^Skott  “TcLkaA. 

Tir-i 

TiITHE  advertising  manager  of 

[itti  Hie  Alhambra  (Cal.)  Post-Advocate 
I  *»  kurriedly  replated  its  “Free  Gifts  to 
ricilie  First  1940  Baby”  page  when  one 
nieci^  the  merchants,  a  druggist  who  fea- 
^res  his  speedy  motorcycle  service  in 
jfcU  regular  advertising,  was  inadver- 
I -“CJitiy  committed  to  much  more  than 
it  promised  to  donate.  The  copy 
*  f  titer  had  headed  the  ad: 

“TO  ALL  MOTHERS 
“Free  delivery  service.” 

■ 

hen  attendance  dropped  off 
more  than  half  at  the  Baptist  church 
Mineola,  Iowa,  Rev.  John  Stewart 
ided  he  should  do  something  about 
He  took  his  problem  to  Dick  T. 
Teet,  editor  of  the  Mineola  Herald- 
ms,  and  after  several  hours  of 
■liberating,  Stewart  and  Street  de- 
jrfoiLed  on  this  ad: 

Cost  or  Strayed:  Undetermined  num- 
her  of  Baptists.  Expect  to  find  them 
ftad  in  church  next  Sunday.” 

!SUf 

OCCIDENT  NEWS  as  reported  in 
r  au  Fredonia  (N.  Y.)  Censor: 
ciauc  “Mrs.  Martha  Reed  of  East  Main 
Hos-  ad  McAllister  road  had  the  misfor- 
col-  one  of  falling  and  fracturing  a  bone 
■rhj{(  I  her  head  a  week  ago.  She  is  now 
ed  lb  kle  to  be  about  on  crutches.” 

3.  ft  . 

ton  im  A  PHOTOGRAPHER  has  had 
difficulty  with  the  vagaries  of  snow 
1  Ck.  ktures,  but  perhaps  none  as  much  as 
14  £  L  C.  Askew,  Tulsa  Tribune  camera- 
'wooc  Kn,  during  Oklahoma’s  recent  touch 
years  i  winter. 

1 19#  1  While  processing  some  “shots”  made 
Dtii;.  ■  another  photographer.  Askew,  in 
inaMppair,  called  City  Editor  Harmon 
and  told  him: 

There’s  something  wrong  with  the 
gative  of  one  of  Bob’s  snow  shots, 
e  worked  on  it  a  heck  of  a  long 
e.^but  the  faces  always  come  out 

0  d-i  Tbe  faces  were  those  of  three  darkies 

e  C'  ®  a  sled. 

ded  ■ 

PIEN  Gordon  Gilmore,  sports  writer 
the  St.  Paul  Pioneer  Press  re- 
Iflly  became  the  father  of  twins,  his 
dl  for  that  day  appeared  with  this 
^^V  Biend  only:  “Closed  Due  to  Double- 

STAFF  OF  THE  St.  Paul  Pioneer 
^  Sep-^***  especially  happy  look 

r  collective  face  recently.  Therea- 
An  aTiSwer  to  one  of  those  ques- 
for  out-of-the-way  information 
^gned  to  stump  all  future  ques- 
®ers. 

„  .  CO  a  sweet  voiced  co-ed  of  the 

N  Wiversity  of  Minnesota  called  asking 

leir.t' 

sold  ■- 

IDUNT  BOLD 

btra  Condensed 

The  new  tall  and  slender  Ludlow 
lypeface.  Radiant  Bold  Extra  Con- 
<lensed.  Modern  in  conception, 
slylishin  drawing,  legible  because 
oT  contrast  in  weight  of  strokes, 
Ihis  face  constitutes  an  important 
ssset  to  present-day  typography. 

^tlllOW  TtPOCRAPH  COMPANV 

nd  nf  2032  Clybourn  Avenue,  Chicago 


er  et  fegnp 
N.  Y  ftmrs 

ected: 


ist 

IJfCWt 

5  Bat- 
A  vei- 
tionan, 
artoot 
mor  * 
•ience 
5,  >•«>• 
dfroc' 
IW  laS; 
lis  s®' 
Jan.^ 
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the  weight  of  the  earth  and  sim,  she 
started  something.  It  was  a  long  delay 
— at  the  end  of  which  the  newsman 
who  caught  the  call  came  up  with 
this: 

“Write  the  numeral  6  and  add  21 
zeros.  Now,  a  comma  and  the  numer¬ 
als  592  with  10  zeros.  That’s  the  weight 
of  the  earth  in  tons.  To  find  the  sim’s 
weight,  multiply  your  above  figures 
by  332,000.” 

“Thanks,”  said  a  very  meek  voice. 

The  scribe  had  to  digest  countless 
almanacs  to  obtain  the  answer,  but. 


he  feels,  it  may  be  worth  it  in  the 
long  run. 

■ 

A  SAN  ANTONIO  news  editor  be¬ 
lieves  in  giving  his  public  full  war 
coverage.  He  received  the  following 
communique  over  a  major  wire  ser¬ 
vice: 

London,  Jan.  10 — An  unidentified 
airplane,  believed  to  be  German,  flew 
over  an  unnamed  town  on  England’s 
southeast  coast  today.” 

He  added: 

“The  incident  occurred  at  an  un¬ 


disclosed  hour.  An  vmdetermined 
number  of  British  planes  took  to  the 
air  firing  an  unestimated  number  of 
times.  The  outcome  was  unknown. 
The  incident  has  not  been  veri¬ 
fied.” 

■ 

Just  as  a  matter  of  record:  The 
Mobile  Press  has  a  street  sales  boy 
named  W.  M.  Yell.  And,  naturally, 
the  other  boys  call  him  Willie  Yell. 

■ 

Kditor  &  Publishes  will  pay  $2  for  each 
“Short  Take**  accepted  and  published.  Those 
not  used  will  not  be  returned. 


Your  ears  are  our  busiuess 

I 

Western  Electric  makes  —  for  the  nation’s  ears 

— the  telephones  and  the  vast  array  of  equipment  necessary 
to  provide  Bell  telephone  service.  Moreover,  out  of  the 
telephone  have  come  many  other  products  which  widen  the 
hearing  range  of  your  ears  —  adding  to  public  safety,  conve¬ 
nience  and  pleasure.  Here  are  some  of  these,  made  with 
the  skill  gained  in  seventy  years’  experience. 


THE  AUDIPHONE-based  on  techniques 
developed  in  Bell  Telephone  Laboratories 
— is  helping  many  thousands  with  impaired 
bearing  to  hear  clearly  again.  The  Ortho* 
Technic  model  represents  the  most  recent 
forward  step  in  hearing  aids. 


RADIO  BROADCASTING  is  also  an  out¬ 
growth  of  work  in  Bell  Telephone  I.iabor- 
atories.  More  than  200  of  this  country’s 
leading  stations  now  use  Western  Electric 
equipment  to  put  your  favorite  programs 
on  the  air. 


THE  FLYING  TELEPHONE,  which  helps 

make  possible  today’s  splendid  airline  ser¬ 
vice,  is  the  air-minded  member  of  the  fam¬ 
ily.  All  the  major  airlines  and  many  private 
flyers  now  keep  an  ear  to  the  ground  with 
Western  Electric  equipment. 


TALKING  PICTURES,  too.  came  out  of 
telephone  research.  The  principal  pro«luc- 
ers  and  thousands  of  theatres  use  Western 
Electric  sound  apparatus  for  recording  and 
reproducing  pictures  that  entertain  and  in¬ 
struct  millions. 


PUBLIC  ADDRESS  equipment,  which 
widens  the  hearing  circle  at  large  gather¬ 
ings,  is  another  young  brother  of  your  tele¬ 
phone.  It  serves  many  purposes  in  hotels, 
schools,  hospitals,  auditoriums,  stadiums, 
airports  and  amusement  parks. 


POLICE  RADIO— pioneered  by  the  mak¬ 
ers  of  your  Bell  telephone — is  one  of  the 
law's  most  powerful  weapons.  Today 
Western  Electric  equipment  is  helping  to 
increase  arrests  and  decrease  crimes — giv¬ 
ing  added  protection  to  4S  million  people. 


Western  Electric 
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Phila.  Bulletin 
Names  Stodghill 
Business  Manager 

Resigned  as  Hearst  Cir¬ 
culation  Chief  After 

Sole  of  Atlanto  Papers 

•Richard  W.  Slocum,  general  man¬ 
ager  of  the  Philadelphia  Evening  Bul¬ 
letin,  this  week  announced  the 

appointment  o  f  _ 

Howard  W. 

Stodghill  as 
business  man¬ 
ager,  effective 
immediately.  Mr. 

Stodghill  was 
formerly  busi¬ 
ness  manager  of 
the  Louisville 
Courier  -  Journal 
and  Times,  and 
more  recently 
publisher  of  the 
Atlanta  Geor-  Howard  W.  Stodghill 
gian- American. 

Mr.  Stodghill  recently  resigned,  ef¬ 
fective  Dec.  26.  as  general  circulation 
director  of  Hearst  Newspapers,  a  po- 


NEWSPAPER  LINAGE— 52  CITIES 
(Compiled  by  EDITOR  &  PUBLISHER  from  Mt4i< 
Records  Measurements) 


19.19 

19.t8 

9;  of  I 

Linage 

Linage 

1938  1 

Total  Advertising 

Twelve  Months  : 

1,243*549.515 

1,225,165,889 

101.5 

December  .... 

118,102.824 

118,095,619 

100.0 

November  .... 

113,457,424 

113,546,806 

98.9 

Disnlav  Orly 

Twelve  Months 

990.824,979 

970.154  232 

102  1 

I)ccem''er  .... 

97.857,017 

97,723  278 

100.1 

November  .... 

93,2&3.571 

93,313,784 

99.8 

CDssi  ed 

Twelve  Months 

252.724.536 

255.011.657 

99.1 

I  )eceinber  .... 

20,245.807 

20.372.3  tl 

99.4 

November  .... 

20.193,853 

20,233,022 

98.9 

Retail 

Twelve  Months 

725.980,236 

711.781  176 

102.0 

I'eeember  .... 

78.555.019 

78.540.460 

100.0 

November  .... 

68,880,363 

66,508,589 

103.6 

1  Icnartment  Store 

Twelve  Months 

305.548,91.3 

299  168.063 

102.1 

December  .... 

32.386.491 

32,107.846 

100.9 

November  .... 

29,512,541 

28,472,157 

103.7 

Oe*'eral 

Twelve  Months 

191,858,930 

191.948  193 

100.0 

December  .... 

14,182,657 

14.028  432 

101  1 

November  .... 

18,470,154 

18,748,721 

98.5 

Au'omotive 

Twelve  Months 

52.677.942 

47  254.770 

111.5 

1  lecemher  .... 

3.482.248 

3.580,762 

97.2 

November  .... 

4.537.207 

6,607,541 

68.7 

Fi»'ancial 

Twelve  Months 

20.307.871 

19.170  093 

105.9 

December  .... 

1.637.093 

1.573.624 

104.0 

November  . . . . 

1.375.847 

1,448,933 

95.0 
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Atlai^a  Geor-  Howard  W.  Stodghill 

Mr.  Stodghill  recently  resigned,  ef-  ^  m  ■  V  BMP  1  ^  <4  V** 

fective  Dec.  26.  as  general  circulation  1  d.<V|  I 

director  of  Hearst  New^apers,  a  po-  XwWW  JLV^LWLl  XILUtSUU  JL.sJ^Q 

sition  he  held  in  addition  to  that  of  DECEMBER  NEWSPAPER  LINAGE  1940,  is  continuing  the  stable  trend 
publisher  of  the  recently-sold  Atlanl^  52  cities  for  which  Media  marked  in  November  and  December, 

Georgian  -  American.  Benjamin  W.  Records  keeps  a  continuous  chart  ran  with  the  usual  seasonal  drop  from 
Bloom,  circulation  director  of  Amen-  practically  even  in  all  classifications  holiday  trade  levels.  There  is  nothing 
can  Weekly  since  last  Jmy  2A  was  the  totals  for  1938.  A  small  gain  in  the  business  picture  foreshadowing 

appointed  to  succeed  Mr.^  StMghill  as  department  store  advertising  put  any  marked  change  in  the  next  few 
the  Hearst  Newspapers  circulation  linage  grand  total  for  the  month  weeks  from  this  movement. 


chief.  slightly  less  than  1%  ahead  of  last  nrC  reported  total  billings  of  $4,- 

Former  President  of  ICMA  year  s  monthly  figure.  279,748  in  December,  an  increase  for 

Mr.  Stodghill’s  resignation  from  the  Cumulative  figures  for  the  12  the  month  of  10.1%  over  the  same 
Hearst  organization  followed  the  sale  months  of  1939  show  a  gain  in  total  period  last  year,  while  CBS  showed 
of  the  Atlanta  Georgian-American  to  advertising  of  1.57o,  with  gains  in  all  billings  totaling  $3,529,154,  represent- 
former  Governor  James  M.  Cox  of  classifications  except  classified,  which  j^g  a  gain  of  39.5%  over  the  Decem- 
Ohio  and  suspension  of  publication  of  ran  9-lOths  of  1%  behind  on  the  year,  ber,  1938,  figure.  MBS,  reporting  a 
those  papers  on  Dec.  17.  He  had  been  due  to  small  lags  in  the  closing  decrease  of  5.08%  for  the  month,  had 
circulation  representative  of  the  gen-  months.  The  largest  percentage  gain  billings  of  $317,699. 

eral  management  of  Hearst  Newspa-  for  1939  over  1938  was  in  the  auto- 
pers  since  December,  1936.  Last  June  motive  classification,  up  to  10,400,003  ■ 

he  resigned  as  a  director  of  the  Audit  lines  for  11.5%.  Financial  also  regis- 

Bureau  of  Circulations,  a  post  he  had  tcred  a  5.9%  gain,  with  a  total  volume  CHATTANOOGA  SALE 
held  since  1931.  on  the  ground  he  felt  of  20,307,871  lines  in  the  papers  rp  t  -.o  * 


NBC  reported  total  billings  of  $4,- 
279,748  in  December,  an  increase  for 


held  since  1931.  on  the  ground  he  felt  of  20,307,{ 
he  was  no  longer  eligible  because  of  measured. 


CHATTANOOGA  SALE 


his  Atlanta  appointment  on  May  20. 
Mr.  Stodghill  is  a  past  president  of 


Stable  Trend  Continuing 


Chattanooga,  Tenn.,  Jan.  18— As¬ 
sets  of  the  Chattanooga  News  Com¬ 
pany,  which  stopped  publication  of 


Mr.  Stodghill  is  a  past  president  of  Comparisons  with  1938  and  with  the  the  News  on  Dec.  16,  were  bought  by 
the  International  Circulation  Mana-  five  previous  years  on  which  the  Edi-  Attorney  Reed  F.  Moore,  representing 
gers’  Association  and  since  1930  has  jqr  &  Publisher  Index  is  based  indi-  the  bondholders’  committee,  at  a  pub¬ 
headed  that  organization’s  newspaper  cates  that  December  marked  the  end  lie  sale  held  at  the  courthouse  here 
boy  welfare  work.  He  is  chairman  of  of  the  first  stage  of  recovery.  Holiday  today,  for  $150,000.  Moore  was  the 
the  ANPA  committee  on  newspaper  advertising  in  most  cities  showed  ab-  sole  bidder.  Notice  of  the  sale  was 
boy  welfare  and  the  special  wage  and  solutely  no  effect  from  the  transfer-  read  by  Frank  L.  Underwood,  vice¬ 
hours  committee  of  the  ANPA.  mation  of  Thanksgiving  Day  to  the  president  of  Hamilton  National  Bank 

A  native  of  Danville,  Ky.,  Mr.  Stodg-  status  of  a  movable  feast.  If  the  of  Chattanooga,  trustee.  Next  step  of 
hill  gained  his  first  newspaper  experi-  merchants  began  their  sales  and  ad-  the  bondholders  will  be  to  make  for- 
ence  in  Louisville  and  held  his  first  vertising  a  week  early,  they  kept  their  mal  transfer  of  assets  covered  in  deed 
executive  position  on  the  Nashville  December  volume  almost  exactly  on  of  trust  to  tiie  Free  Press.  This  is  ex- 
Democrat,  where  he  was  circulation  last  year’s  schedule  and  only  a  minor  pected  to  be  concluded  soon.  Moore 
manager  for  three  years.  degree  ahead  of  the  average  of  their  is  a  son-in-law  of  Mrs.  Abby  C. 

■  1934-1938  space.  Milton,  who  with  her  three  daughters 


KIMBALL  BOOKLET 

“Questions  that  help  you  see  which 
of  your  advertising  dollars  are  at 
work,  and  which  are  only  leaning  on 
their  shovels.”  This  is  the  quizzical 
cover  and  frontispiece  of  a  white 
booklet  just  off  the  press,  authored  by 
the  Abbott  Kimball  Co.,  Inc.,  New 
York. 


VALUATIONS 

Goodwill  and  Physical  Assets 
Taxes  •  Accounting 
Confidential  Negotiations 

Vai  Beathaysen,  Crystall  &  Co. 

Newspaper  Considtants 

70  Pine  Street,  Ne**-  York 


is  a  son-in-law  of  Mrs.  Abby  C. 
Milton,  who  with  her  three  daughters 


Burlington  (N.  J.)  Doily 
Denies  Sole  Story  ' 

News  dispatches  published  this  ! 
to  the  effect  that  the  Burlingto; 
(N.  J.)  Enterprise  would  be  soldi: 
foreclosure  were  denied  by  M.’'. 
Dorothy  Roe  Lewis,  one  of  the  papers 
owners.  There  are  no  proceediap 
against  the  newspaper  or  its  pub- 
li.shing  company,  she  said. 

A  foreclosure  against  the  Enterprist 
Realty  &  Equipment  Co.,  owner  of  tin 
building  in  which  the  paper  is  not 
published,  has  been  held  up  by  i 
show  cause  order  issued  by  Via-j 
Chancellor  Malcolm  G.  Buchanan,  I^ 
tumable  Jan.  23. 


3 

SCOTT 

“Extra  -  Hi  -  Speed” 
COLOR  PRESSES 

Unit  Style  or 
Superimposed 

Fattest  Color  Presses 
in  the  World 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Early  reports  indicate  that  January,  are  principal  bondholders. 


ES 


makes  the  finest 
MATS 

Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


WHERE  REAL  THRIFT 
CHANNELS 

“The  real  thrift  of  the  American 
people  is  channeled  in  provident 
inatitotions  created  almoit  uncon- 
Bcloaslj,  bat  with  amaxing  detail, 
that  are  aet  apart  from  the  thrifty 
man's  ordinary  gainful  parsaita. 
He  has  built  up  savings  banka, 
building  and  loan  associations, 
trust  companies;  and  safest  of  all 
onr  ftnancial  inatltutions  ia  Ameri¬ 
can  life  insurance. 

“American  life  insurance  shines 
at  the  apex  of  onr  devices  for  thrift. 
It  is  probably  the  most  powerful, 
most  efficient  and  most  widely 
useful  of  all  our  democratic  finan¬ 
cial  institutions.” 

rmm  m  ap^meh  hy  WiUimm  A.  WAJla, 
Editmr,  Kmporim.  Kan.,  Gaaalla 
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1940  Presents 
Five  Big  Jobs 
For  Circulators 


Survey  Reveals  Need  for 
Greater  Net  Revenue; 
Reduction  in  Costs 


side  tube  subscribers  by  22  route 
men,  to  the  establishment  of  carrier 
boy  routes  in  these  territories  which 
have  been  completely  handled  by  only 
six  route  men.  Since  each  of  these 
territories  need  automobiles  for  de¬ 
livery,  you  can  readily  see  that  the 
saving  was  tremendous.  This  hap¬ 
pened  with  us  about  a  year  and  a  half 
ago  and  since  then  our  circulation  in 
these  same  territories  has  grown  about 
10%  higher  than  it  normally  was. 

By  GEORGE  A.  BRANDENBURG  “The  other  problem  is  the  matter  of 

,  ■  X  public  relations,  particularly  with  em- 

^  circulation  managers  shift  into  ^  This  is  a  problem  not  per- 

high  gear  for  1940-a  year  that  por-  exclusively  to  the  circulaUon 

ten^  to  hold  great  news  signiHcance  department,  but  one  from  which  the 
wiA  war  in  Europe  and  a  Prpiden-  circulation  department  could  prob- 
tial  election  at  home-five  major  ob-  ^^ly  benefit  most.  More  information 
jectives  confront  circulators,  accord-  ^^out  the  newspaper  publishing  busi- 
Punisher  survey  ness-particularly  your  own  ntwspa- 
among  ICMA  leaders.  The  hve  points  j^^n  to  the  corner  boy,  truck 

stressed  by  circulation  men  m  answer  driver,  mailroom  employe,  as  well  as 
to  our  query  as  to  their  New  Years  everybody  else  throughout  the  pub- 

•  1  lishing  business  would  certainly  help 

1)  Elimination  of  waste  circulation;  tremendously  in  guiding  their  th^hts 
(2)  greater  net  revenue  from  sale  of  ^  ^ 

irir*voacoH  #>1  roll  I  af  mrt  -  .  •' 

of  operation.  This  to  me  is  a  job 


answer.  I  didn’t  want  to  be  turned 
down.  I  finally  got  up  my  nerve  to 
pop  the  question.  She  said  ‘yes.’  As 
a  matter  of  fact  she  had  been  expect¬ 
ing  it,  but  I  didn’t  realize  it.  As  a 
rule  our  subscribers  generally  real¬ 
ize  subscription  rates  must  go  up  and 
when  we  ‘pop  the  question’  it  isn’t  so 
bad.  We  do  most  of  our  dreading  and 
worrying  before  we  decide  to  raise. 

“I  expect  to  see  one-third  of  home, 
delivered  circulation  pay  a  higher  rate 
by  Dec.  31,  1940.  Certainly  such  an 
ambition  upon  the  part  of  a  circula¬ 
tion  manager  should  be  translated 
into  a  New  Year’s  resolution.’’ 
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newspapers;  (3)  increased  circulation 
through  improved  selling  methods; 
(4)  reduction  in  operating  costs;  (5) 
improved  public  and  employe  rela¬ 
tions. 

’Watch  Costs' — Davis 

"My  ‘New  Year’s  resolution’  is  to  be 
constantly  on  the  alert  for  ever- 
mounting  cost  of  operation  in  the  cir¬ 
culation  department.’’  said  Don  R. 
Davis,  Birmingham  News  Age-Herald, 
ICMA  president.  “The  increase  in 
operating  cost  is  not  only  in  payrolls, 
but  even  greater  in  transportation  by 
motor  vehicles  that  most  of  us  are 
compelled  to  use  almost  exclusively  at 
this  time;  new  taxes;  new  regulations; 
extension  of  services,  etc. 

“Another  important  item  for  us  to 
watch  this  year  is  conservation  of 
newsprint.  The  difference  between 
the  gross  press  run  and  the  net  paid 
circulation  represents  a  tremendous 
figure  in  pounds  of  newsprint  and  in 
dollars  and  cents.  I  think  we  can  all 
do  well  to  watch  ‘left-overs,’  returns, 
samples  and  free  copies.” 

C  D.  O’Rourke,  Cleveland  Press,  has 
this  to  offer: 

“To  my  mind,  there  are  two  very 


Offers  8-Point  Plan 

C.  W.  Staab,  Cincinnati  Enquirer, 
presents  the  following  eight-point  plqn 
specifically  adapted  to  the  Enquirer’s 
problems  for  1940: 

“1.  Raise  the  stand.ar(ls  of  our  carrier  or¬ 
ganization  by  closer  co-operation  with  both 
carriers  and  their  parents  and  more  careful 
selection  of  carriers. 

“2.  Do  a  better  job  of  selling  our  newspaper 
through  adequate  training  of  carriers  and  field 
men.  Consistently  practice  demonstration  sell- 


not  consistent  with  costs.  (2)  By  in¬ 
creasing  rates,  both  wholesale  and  re¬ 
tail,  wherever  possible.  (3)  By  a 
reduction  of  promotion  costs.” 

Co-operation  should  be  the  keynote 
of  1940  operations,  in  the  opinion  of 
J.  H.  Kuntz,  Lancaster  (Pa.)  News¬ 
papers,  Inc.:  “Co-operation  with  other 
newspapers  in  solving  problems  for 
the  common  good,”  he  suggested  is 
essential,  likewise  “co-operation  of  all 
departments  in  your  newspaper  and 
co-operation  among  your  own  circula¬ 
tion  staff  and  your  carriers.”  Mr. 
Kuntz’s  goal  is  a  better  revenue  pro¬ 
ducing  department.  “This  can  be 
done,”  he  said,  “by  charging  a  circu¬ 
lation  rate  commensurate  with  the  ser¬ 
vice  rendered  and  by  elimination  of 
costly  competitive  practices.” 


les 


Co. 

j. 


which  has  hardly  been  touched  by 
newspaper  publishers  and  it  is  also 
one  which  could  well  go  to  the  gen¬ 
eral  reading  public  along  with  the 
employes  of  the  newspaper.” 

Urges  Higher  Rates 

Jack  Estes,  Dallas  Morning  News, 
says: 

“The  year  1940  plunges  us  into  a 
new  attitude  toward  the  future.  The 
eyes  of  alert,  ambitious  circulators 
should  be  trained  on  a  goal  other  than 
mere  increased  circulation.  Most  of 
us  have  caught  the  spark  from  our 
publishers,  whose  thoughts  now  are  of 
more  revenue  for  1940.  White  paper 
costs  and  other  publishing  expenses 
are  attracting  more  of  his  attention 
than  are  circulation  figures. 

“I  am  familiar  with  a  rate  raising 
case  in  the  Middle  West.  The  pub- 
li.sher  decided  to  knock  on  the  circu¬ 
lation  manager’s  door  for  help.  The 
number  involved  in  that  drama 
totalled  40,000.  The  most  frightened 
and  hardest  one  to  sell  on  the  proposi¬ 
tion  was  not  one  of  the  40,000  sub- 
.'■cribers,  but  he  was  the  head  of  the 


i'g- 


“3.  Recognize  and  reward  carriers  for  out¬ 
standing  achievement  through  the  Enquirer 
Carrier  Club. 

“4.  Recognize,  honor  and  reward  outstand¬ 
ing  accomplishments  by  members  of  the  sal¬ 
aried  circul.ation  staff  through  the  . 

Club  and  its  activities.  (Name  of  Club  de- 
lcte<l.) 

“5.  Stress  ‘continuity  of  effort’  by  every 
carrier,  consistent  activity  instead  of  spasmo¬ 
dic  production  splurges  which  cause  wide  cir¬ 
culation  fluctuations. 

“6.  Supply  carriers  and  field  men  with  more 
effective  e<iuipment  and  ideas  with  which  to  sell 
the  Enquirer  and  keep  it  sold. 

“7.  Help  field  men  to  better  organize  their 
lime  for  produetive  activities  through  a  stand¬ 
ard  working  plan.  Our  goal:  More  time  for 
production  and  less  time  spent  on  detail  and 
maintenance. 

“8.  Keep  the  ball  rolling  in  every  territory 
and  in  all  branches  of  the  Circulation  Depart¬ 
ment.  Constant  INTEf.I.lGENT  activity  on 
all  fronts!” 


More  Subs,  Greoter  Revenue 

W.  A.  CoRDiNGLEY,  Des  Moines  Reg¬ 
ister  &  Tribune,  succinctly  states  their 
goal  as  follows: 

“During  1939,  the  circulation  depart¬ 
ment  of  the  Register  and  Tribune 
added  more  than  40,000  daily  and  Sun¬ 
day  subscribers.  Our  1940  resolution 
is  to  make  a  larger  increase  due  to 
the  fact  that  we  have  two  important 
news  events  during  the  year — namely, 
the  war  and  the  election.  Another  one 
of  our  resolutions  is  to  increase  the 
net  revenue  per  copy.” 

P.  M.  Knox,  Oakland  (Cal.)  Trib¬ 
une,  reminds  circulators  “if  we  were 
to  make  any  resolutions,  it  would  be 
that  we  should  in  1940  do  a  better  job 
than  ever  in  helping  our  newspaper 
boys  get  the  most  out  of  their  oppor¬ 
tunities.” 

Speaking  from  the  small  daily’s 
standpoint,  F.  E.  Bulloch,  Brownsville 
(Tex.)  Herald,  says: 

“I,  for  one,  will  try  more  than  ever 
(Continued  on  page  29) 


circulation  department.  If  all  his  sub- 


pertinent  problems  which  should  be  g^ribers  had  been  as  hard  to  sell  on 


given  considerable  consideration  by 
all  circulation  managers.  First,  elimi¬ 
nation  of  all  circulation  which  does 
not  produce  a  reasonable  revenue  for 
the  publisher.  By  this  I  mean  a  com¬ 
plete  analysis  of  each  different  terri¬ 
tory,  such  as  has  been  done  on  some 
papers  to  my  knowledge,  with  prac¬ 
tically  no  loss  of  real  circulation. 

Tells  How  It's  Done 
“I  am  thinking  now  particularly  of 
how  we  have  transferred  practically 
14,000  circulation  in  our  suburban  ter- 
ritory,  most  of  it  delivered  to  road- 


the  increase  as  the  circulation  man¬ 
ager  the  job  never  would  have  been 
done. 

“When  I  decided  to  propose  to  my 
best  girl,  I  was  scared  and  trembled 
from  head  to  foot.  1  dreaded  the 


"Keep  Eye  on  Cash  Register" 

L.  W.  McFetridge,  Tulsa  World, 
ICMA  secretary-treasurer,  asserts  the 
most  pertinent  problems  facing  cir¬ 
culation  managers  are  to  increase  cir¬ 
culation,  but  in  doing  so  they  must 
be  mindful  of  the  cash  register  and 
publishers’  interests,  by: 

‘‘(1)  Eliminating  unprofitable  cir¬ 
culation — that  is,  ceasing  to  serve  ter¬ 
ritories  outside  the  newspaper’s  im¬ 
mediate  profitable  trade  territory,  and 
by  elimination  of  expensive  trans¬ 
portation  and  delivery  set-ups,  where 
monetary  and  circulation  returns  are 
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Circulation 
for  December 


293,846 


the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur- 
the  month  of  December,  1939. 


December  circulation  of  The  Sun¬ 
day  Sun  averaged  196,947  per 
Sunday, 
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Like  the  desert  treveller  whose 
mind  is  deceived  by  optical  illu¬ 
sions,  the  publisher,  too,  is 
sometimes  exposed  to  influencos 
that  suggest  a  "short  cut"  to 
the  desired  goal  in  circulation. 

As  a  result,  unsound  methods 
may  be  adopted,  and  only  costly 
experience  will  prove  the  falsity 
of  any  such  circulation  policy. 

A  method  of  tried  and  proved 
effectiveness  that  has  stood  the 
test  of  25  years  ...  a  method 
that  is  entitled  to  claim  for  it¬ 
self  the  highest  ranking  in  the 
field  of  promotion  service  .  .  . 
a  method  that  it  sponsored  by 
hundreds  of  America's  finest 
newspapers — cannot  be  termed 
a  “short  cut"  plan. 


Full  particulars  are  yours  for 
the  asking  .  .  .  without  the 
slightest  obligation,  of  course. 
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New  Speed  Graphic  Has 
Several  Improvements 

By  lACK  PRICE 

JOSEPH  SPRAGUE,  originator  of  the  like  to  think  back  four  years  ago  when 
modern  Big  Bertha  camera  and  now  this  department  suggested  almost 
with  Graflex  Corp.,  dropped  in  re-  every  feature  now  offered  in  the  new 
cently  to  show  us  the  latest  model  model.  In  those  days  when  our  voice 
speed  graphic  which  he  brought  di-  was  still  a  whisper  we  recommended 
rectly  from  the  assembly  line  at  the  the  changes  to  the  manufacturer.  Now 
factory.  This  camera  has  been  pub-  that  they  have  been  adopted  we  are 
licized  so  much  we  naturally  were  pleased.  After  all  is  said  and  done, 
quite  anxious  to  see  it  at  close  range,  photographers  buy  and  use  the  cam- 
Knowing  our  desire  to  see  every  eras  and  hence  know  best  what  they 
part  of  the  camera  Mr.  Sprague  took  want.  While  we  appreciate  the  costs 
it  apart  and  had  the  pieces  spread  on  involved  in  making  changes  in  cam- 
the  bench  much  like  a  youngster  who  eras,  we  are  reminded  of  the  auto- 
had  just  decided  to  see  what  makes  mobile  industry  which  does  make  rad- 
an  alarm  clock  tick.  It  was  a  safe  ical  and  costly  changes  every  year  to 
undertaking,  for  Sprague  is  a  master  please  and  suit  the  buyers.  Photog- 
camera  technician.  raphers,  believe  it  or  not,  are  far  more 

Still  Room  for  Improvament  critical  of  their  cameras  than  owners 

.  u  i  j  t  are  of  their  autos. 

A  thorough  study  of  the  camera 

and  its  mechanism  proved  that  Graflex  i  •  «»  i  • 

had  at  last  made  some  definite  progress  Photogs  Join  Manufacturers 
in  the  construction  of  the  graphic  IT  HAD  been  the  custom  for  many 
model.  It  must  be  admitted  that  years  for  the  photographic  industry 
while  the  improvements  shown  were  to  class  the  press  photographer  along 
of  vast  importance,  there  still  re-  with  the  amateur  and  commercial  op- 
mained  room  for  further  developments,  erator.  True,  all  branches  of  pho- 
The  features  incorporated  in  this  new  tography  consume  film,  paper,  chem- 
model  will  be  of  great  benefit  to  the  icals,  bulbs  and  other  supplies,  but 
photographer.  the  news  cameraman  has  particular 

Probably  the  outstanding  improve-  requirements  foreign  to  other  photog- 


photographer.  the  news  cameraman  has  particular 

Probably  the  outstanding  improve-  requirements  foreign  to  other  photog- 
ment  is  the  construction  of  a  rigid  raphers. 

lens  board.  Photographers  will  re-  To  cite  an  illustration,  we  point  out 
member  to  their  sorrow  the  troubles  that  it  was  the  newspaper  photog- 
which  developed  when  their  cameras  rapher  who  first  saw  the  potentialities 
aged  a  little.  They  will  recall  the  of  flash  synchronization.  Now  all 
times  when  they  cussed  and  swore  at  branches  of  photography  employ  this 
the  wobbly  front  rack.  The  new  type  method  of  modern  picturization.  It 
is  made  entirely  of  metal  cast  in  one  was  the  newspaper  cameraman  who 
piece  and  the  base  which  formerly  really  was  responsible  for  the  intro- 
consisted  of  more  than  one  section  duction  of  the  speed  emulsions, 
is  built  to  withstand  the  abuse  given  Newspaper  cameramen  speak  a  lan- 
it  imder  normal  conditions.  guage  of  their  own.  When  thev  have 


is  built  to  withstand  the  abuse  given  Newspaper  cameramen  speak  a  lan- 
it  imder  normal  conditions.  guage  of  their  own.  When  they  have 

The  springs  which  grip  the  tracks  a  problem  to  be  solved  they  know 
are  made  to  offset  the  constant  bang-  that  the  engineer,  or  ex-commercial 
ing  and  pressure  placed  upon  them  photographer  salesman,  cannot  be  of 
when  the  front  board  is  drawn  out  to  much  help.  It  takes  a  seasoned  vet- 
position.  Aiter  the  wrack  is  drawn  out  eran  trained  to  meet  every  emergency, 
it  is  firmly  gripped  to  the  tracks  on  to  materially  aid  the  troubled  press 
both  sides  by  one  central  lever.  The  lens-lad.  In  this  respect  we  note  with 
clamps  are  now  put  on  both  tracks  in  satisfaction  that  the  industry  has  at 


a  very  firm  manner  thereby  prevent 
ing  uneven  alignment. 


last  awakened  to  the  existing  con¬ 
ditions.  Former  newspaper  photog- 


they  are  not  a  part  of  the  mechanism. 

Synehrenizar  Prafaranc* 


repairs  or  adjustments  when  such  a 
device  is  built  into  the  camera.  An¬ 
other  reason  advanced  in  this  regard 
is  that  photographers  have  their  own 
preference  for  the  type  of  synchronizer 
to  be  installed. 

The  only  feature  which  appears  to 
be  lacking  in  practicability  is  the  new 
releasing  lever.  This  new  adjustment 
does  not  allow  as  much  freedom  in 
operation  as  the  old  style.  The  lever 
is  tximed  back  to  permit  the  finger 
to  escape  scraping  the  range  finder. 
However,  Sprague  is  of  the  opinion 
that  something  may  be  done  in  this 
connection. 

On  the  whole  we  may  safely  state 
that  the  new  camera  had  many  advan¬ 
tages  not  presented  in  the  older 
models.  In  our  modest  manner  we 


Another  feature  is  that  of  greater  raphers  are  now  being  taken  from  *e 
facility  in  operating  a  wire  frame  profession  and  givp  factory  schooling 
viewer.  The  new  wire  frame  is  buUt  sp  that  they  may  be  in  a  better  posi- 
to  slide  up  and  down  in  sleeves  built  tion  to  give  advice  to  troubled  photog- 
into  the  side  of  the  front  board.  There  raphers.  Newspaper  cameramen  will 
is  also  a  viewing  finder  on  the  camera  appreciate  coxmsel  from  their  ex- 
which  gives  a  better  finding  range  confreres,  Aey  certamly  wUl  have 
than  the  old  single  lens.  Range  finders  greater  confidence  m  the  words  of  such 
may  be  ordered  with  the  camera,  but  representatives. 


The  two  latest  acquisitions  from  the 
ranks  of  the  press  cameramen  by  the 


Warmly  dressed  to  battle  against  the  fri¬ 
gid  weather  is  Eric  G.  Calcraft,  Acme 
Newspictures'  staff  photographer  with  the 

Finnish  Army  on  the  Northern  Front. 

photo  department,  is  now  with  East¬ 
man  Kodak  Company  covering  the 
New  York  City  area.  He  is  well  liked 
and  appears  to  have  made  great  prog¬ 
ress  with  the  metropolitan  camera¬ 
men.  As  a  photographer  in  one  of 
the  syndicates  stated,  "This  fellow 
knows  his  stuff  and  really  understands 
what  I  am  trying  to  accomplish.” 

Ralph  Forney,  that  former  demon 
of  the  camera  from  the  West,  is  now 
with  the  Wabash  Company.  We  un¬ 
derstand  that  he  covers  his  territory 
by  motor  car  instead  of  that  fiery 
steed  he  rode  to  and  from  the  moun¬ 
tains.  Forney  knows  his  flash  syn¬ 
chronization,  hence  he  is  well  able  to 
help  his  less  fortunate  friends. 

There  are  other  eases  on  record 
where  newspaper  photographers  have 
been  absorbed  by  industry  but  we  are 
lacking  the  information  about  them. 
This  department  sincerely  believes 
that  both  manufacturers  and  photog¬ 
raphers  may  best  be  served  by  men 
whose  knowledge  of  the  profession  is 
vital  to  both. 

■ 

WISCONSIN  MEETING 

The  Managing  Editors’  Conference 
sponsored  by  the  Wisconsin  Daily 
Newspaper  League  and  the  University 
of  Wisconsin  School  of  Journalism 
will  be  held  Feb.  3  and  4  at  Madison 
instead  of  Jan.  20-21,  it  was  announced 
this  week.  The  committee  in  charge 
includes  Roy  L.  Matson,  Madison  State 
Journal;  Mark  Knight,  Janesville  Ga¬ 
zette;  Mason  H.  Dobson,  Beloit  Daily 
News;  Leo  V.  Gannon,  Green  Bay 
Press-Gazette;  Hcurry  B.  Lyford,  Mon¬ 
roe  Evening  Times;  and  Grant  M. 
Hyde,  director  of  the  school  of  jour¬ 
nalism. 


Camera  Knights 

WILLIAM  PAUER,  Chicago  Time, 
photographer  who  accompanied  Re¬ 
porter  Frank  Smith  on  their  cross- 

_  country  jaunt 

following  the 

pone  —  resulting 
in  exclusive  pic¬ 
tures  and  inter¬ 
view  with  the 
I  former  Chicago 
gangster — began 
working  at  the 
Times  six  years 
ago  as  a  motor¬ 
cycle  messenger. 

- A  native  of  Chi- 

William  Pauar  cago,  P  a  u  e  r’s 
first  contact  with 
the  publishing  business  came  in  high 
school  where  he  studied  printing.  His 
interest  in  photography  developed 
soon  after  he  joined  the  Times  and  he 
became  an  apprentice  photographer. 
A  year  ago  he  was  made  a  staff 


rm.  *  industry  are  Winton  Lemen,  formerly 

IJie  new  (^eras  are  not  equi^ed  photographer  of  th;  Buffah 

with  focal  plane  synchroiixzers.  ^  Times,  and  R^ph  Forney  formerly 
w  ji^t  as  weU  b^use  it  has  ^  Standard  Ex- 

found  mconvement  to  make  necessary 


with  the  Ogden  (Utah)  Standard  Ex¬ 
aminer. 

Lemen,  who  rose  from  staff  photog- 
rapdier  to  chief,  of  the  Buffalo  Times 
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Pauer  likes  spot  news  assignments 
best  of  all.  He  covered  the  steel 
strike  at  Youngstown,  O.  He  rates  as 
his  best  news  pictures  to  date  those 
taken  at  Ottawa,  Ill.,  in  connection 
with  the  radium  poisoning  episode 
among  clock  factory  workers.  In 
getting  pictures  of  Capone  at  the 
Harrisburg  railroad  station,  Pauer  was 
the  victim  of  overzealous  guards, 
who  attacked  him  when  he  began 
shooting  pictures.  He  and  his  com¬ 
panion  photographer,  David  Eisen- 
drath,  Jr.,  managed  to  get  exclusive 
photographs,  despite  efforts  of  guards 
to  keep  Capone  from  being  “exposed" 
to  the  press. 
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Five  Big  Jobs 
For  Circvdcrtors 

continued  from  page  27 


to  keep  my  ear  to  the  ground  to  know 
what’s  going  on  in  our  local  com¬ 
munity  and  trade  area.  I  plan  to  pass 
this  information  along  to  the  editorial 
department.” 

Mr.  Bulloch  asserts  that  radio  is  a 
definite  factor  as  far  as  disseminating 
war  news  to  rural  areas  is  concerned. 
Therefore,  he  believes  that  smaller 
newspaper  circulation  managers 
should  encourage  their  editorial  de¬ 
partments  to  cover  the  local  field  as 
intensively  as  possible. 

Governor  Addresses  Carriers 
there  is  nothing  better  than  news¬ 
paper  carrier  boy  work  to  fit  one 
for  Ae  responsibilities  of  citizenship, 
Gov.  Clyde  Hoey  of  North  Carolina 
told  Charlotte  (N.  C.)  Observer  news¬ 
paper  boys  at  their  recent  annual  ban¬ 
quet.  The  governor,  himself  a  former 
printer’s  devil  and  carrier  boy  on  a 
weekly  newspaper,  said: 

“I  do  not  know  of  any  training  that 
would  more  surely  impress  upon  a  boy 
the  value  of  faithfulness  to  one’s  duty, 
of  being  dependable,  responsible,  in¬ 
dustrious  than  that  of  the  newspaper 
boy. 

“It  may  be  that  sometimes  now¬ 
adays  boys  and  girls  suffer  from  be¬ 
ing  overprivileged.  But  not  the  car¬ 
rier  boys,  for  they  have  iron  in  their 
systems,  they  are  disciplined  in  the 
school  of  service,  they  understand  the 
responsibilities  of  doing  well  their 
daily  tasks.” 

J.  G.  Ward,  Observer  circulation 
manager,  introduced  Gov.  Hoey. 
Other  honor  guests  included  Curtis  B. 
Johnson,  publisher.  Nisbet  Rodgers 
I  was  acclaimed  the  outstanding  Observ¬ 
er  carrier  boy  for  1939.  He  had  a  per¬ 
fect  record,  with  no  complaints.  He 
'  received  a  silver  trophy  ,and  $50. 

Starts  New  Series 

,  THE  Salt  Lake  Tribune  and  Telegram 
J  have  inaugurated  a  series  of 
I  vignettes,  “Successful  Business  Men 
]  of  Today  Who  Were  Carrier-Salesmen 
t  of  Yesterday.”  This  series  follows  the 

i  publishing  of  stories  on  outstanding 
carrier-salesmen  of  today,  according 
’  to  E.  F.  Baldwin,  manager  of  circula¬ 
tion. 

■ 

;  RAISES  RATES 

■  Reading,  Pa.,  Jan.  15 — Rate  increases 
•  for  subscribers  became  effective  today 
on  Reading’s  two  dailies,  the  Reading 
Times  and  the  Reading  Eagle,  with 
the  weekly  rate  upped  from  twelve  to 
j  eighteen  cents  per  week,  which  the 
;  publishers  say  conforms  with  rates  in 
’  °*Jier  cities  in  the  Eastern  Pennsyl¬ 
vania  area.  Increased  cost  in  prac¬ 
tically  every  item  going  into  newspa¬ 
per  production  was  given  as  reason 
tor  the  subscription  rate  increase. 

■ 

CIRCULATORS  TO  MEET 

25th  annual  convention  of  the 
.  “West  Circulation  Managers’  Asso- 
i  elation  will  be  held  Feb.  19,  20  and  21 
^  at  the  Hotel  Muehlebach  in  Kansas 
:  uty.  Paul  S.  Femold,  circulation 
®^ger  of  the  Bartlesville  Enterprise 
Examiner  and  first  vice-president 
**  ehairman  of  the  program  committee. 

TO  ENTER  DAILY  FIELD 

A^ouncement  that  the  Glendale 
1  i"!  free-distribution  semi- 

k  ’  become  a  daily  on 

fj^ch  3,  was  made  last  week  by 
omas  D.  Watson,  publisher. 


Seeks  to  Uphold 
Rights  of  Its  Carriers 

The  Indianapolis  News  has  filed 
with  the  Indiana  Appellate  Court  a 
brief  seeking  to  uphold  contractual 
rights  of  its  carriers  in  connection 
with  an  appeal  taken  by  the  State 
Division  of  Labor  from  a  recent  de¬ 
cision  in  Marion  county  Superior 
court  (Indianapolis) . 

Judge  Russell  J.  Ryan  of  Superior 
court,  room  3,  granted  the  News  an 
injunction  prohibiting  the  state  from 


interfering  with  the  relationship  ex¬ 
isting  between  the  newspaper  and  its 
carriers. 

The  News  began  legal  action  after 
the  State  Division  of  Labor  attempted 
to  force  cancellation  of  contracts  un¬ 
der  which  its  carriers,  who  are  min¬ 
ors,  buy  daily  newspapers  at  whole¬ 
sale  prices  and  retail  them  directly  to 
customers.  The  labor  division,  sup¬ 
ported  by  an  opinion  given  by  Omer 
Stokes  Jackson,  attorney-general  of 
Indiana,  acted  under  the  Indiana  com¬ 
pulsory  education  law  of  1921. 

The  News’  brief,  prepared  by  Wil¬ 


liam  H.  Thompson  and  Patrick  J. 
Smith,  attorneys,  contends  that  carry¬ 
ing  newspapers  outside  school  hours 
is  conducive  to  good  character  and 
healthful.  The  brief  holds  that  the 
Indiana  Legislature  had  no  desire  to 
prohibit  minors  from  gaining  the  ex¬ 
perience  that  newspaper  carrying 
provides. 

del-mar-va'  to  meet 

A  two-day  convention  of  the  Del- 
Mar-Va  Press  Association  and  the 
Maryland  Press  Association  will  be 
held  in  Wilmington,  Jan.  26. 
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“Jiggs”  Visits  with  FDR; 
National  Signs  New  Strip 

By  STEPHEN  J.  MONCHAK 


JIGGS.  of  George  McManus’  comic  with  National  Newspaper  Service. 

strip,  “Bringing  Up  Father,”  owned  Chicago,  to  write  an  adventure  strip 

and  distributed  by  King  Features  entitled  “Speed  Spaulding.”  Forty-six 

Syndicate  visits  r— — — — newspapers  have  already  contracted 
the  White  House  feature-  according  to  John 

and  talks  with  Dille,  president  of  the  syndicate.  Corn- 

President  Roose-  i  -  ^  menting  upon  the  new  adventure 

velt  in  the  daily  I  if'  W  M  strip,  Mr.  Dille  stated: 

strips  of  Jan.  .?  ■  “The  day  when  entertainment  value 

18-19,  KFS  in-  V  •  1  can  be  the  sole  factor  of  appeal  is 

formed  the  col-  gone.  The  important  new  note  in  ad- 

umn  this  week.  venture  strip  development  is  the  in- 

Necessary  ap-  elusion  of  educational  material  with- 

proval  from  the  out  the  sacrifice  of  entertainment 

White  House  was  value.  Every  reader  of  ‘Speed  Spauld- 

obtained.  ing’  will  get,  along  with  a  highly  in- 

The  two  re-  teresting  story,  important  educational 

leases  are  inci-  George  McManus  material  in  astronomy,  geology,  psy- 

dents  in  the  Jigg  chology,  though  it  will  wear  no  such 

family’s  most  recent  tour  for  Father’s  formidable  labels.” 
health.  In  the  Jan  18  release,  Jiggs 

wanders  off  by  h^elf  to  the  White  Acquires  Short  Stories 

House  grounds,  stopping  m  front  ot  ^ 

the  mansion  to  say:  “By  golly,  now  THOMAS  M.  JOHNSON,  staff  mili- 
that  Fm  here,  I  wonder  if  he’ll  see  tary  expert  for  NEA  Service,  is 

currently  writing  a  series  of  three  ar¬ 
ticles  surveying  the  war  in  Europe  up 
to  now.  He  reviews  not  only  what 

has  happened,  but  also  discusses  the  surrectUjnoTaTffe’’ by  William  Saro- 

potentialities  and  the  dangers  in  the  “  .  “ 

present  situation.  One  of  the  articles  i 

shows  how  the  U.  S.  has  already  been  -p  Farrell; 
affected  by  the  war.  The  articles  are 
If  illustrated.  Benson; 

In  Washington,  for  NEA,  Bruce  Cat- 
ton  is  making  a  study  of  the  Food  and 
for  40  Drugs  Act,  all  provisions  of  which  be-  George  Milburn; 

a  came  effective  with  the  first  of  this  Benjamin  Appel,  and  “This  Town 
year.  The  first  of  Catton’s  stories  will  and  Salamanca”  by  Allan  Seager. 
be  released  next  week,  NEA  an¬ 
nounced, 
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FDR  in  Strip  in  1938 

The  next  day’s  strip  pictures  Pres¬ 
ident  Roosevelt  at  the  door  saying 
goodbye  to  Jiggs,  who  is  beaming. 

“Call  again,  Jiggs,”  the  President  says. 

“Glad  to  see  you  anytime.” 

Jiggs  waves  his  hat  and  replies: 

"Thank  you.  President  Roosevelt. 

Maggie  could  only  see  me  now. 

WOW!” 

McManus,  a  comic  artist 
years,  has  never  before  brought 
President  of  the  U.  S.  into  one  of  his 
comic  strips.  He  has  been  drawing 

“Bringing  Up  Father”  since  Jan.  2,  Personals 

1913.  Previously,  he  originated  and  On  another  NEA  editorial  front, 

drew  “The  Newlyweds  and  Their  EveryWeek  magazine,  announcement  HOWARD  R.  GARIS,  who  writes  the 
Baby,”  “Panhandle  Pete”  and  “Let  was  made  that  the  magazine  has  ob-  ""  '  "  . "  •  '  " 

George  Do  It.”  tained  newspaper  rights  on  10  stories  Syndicate,  last  week  visited  his  son. 

He  began  his  newspaper  career  on  chosen  from  “59  Best  American  Short  Roger  Garis,  Waterbury  (Conn.)  Ra¬ 
the  old  St.  Louis  Republic  in  1899,  Stories,  1914-1939,”  collected  by  Ed-  rmblican  reporter,  ill  in  a  hospital  in 
going  to  the  New  York  World  in  1905.  ward  J.  O’Brien,  famous  short  story  Waterbury.  Garis  write  a  special 
He  joined  the  New  York  American,  authority.  These  are  being  offered  story  a  la  “Uncle  Wiggily”  for  the 
now  the  Journal- American,  in  1912.  newspapers  in  a  special  group  pres-  Republican  satirizing  his  journey  by 
His  feature  appears  in  more  than  590  entation,  the  first  story  releasing  Feb.  auto  and  railroad  from  his  home  in 
newspapers  and  in  27  languages,  ac-  3-4.  Newark,  N.  J.,  to  Waterbury,  and  also 

cording  to  KFS. 

The  only  other  instance  this  column 
knows  of  a  U.  S.  President  appearing 
in  a  comic  strip  was  in  June,  1938, 
when  Ham  Fisher,  who  does  “Joe 
Palooka”  for  McNaught  Syndicate, 
had  Knobby  Walsh,  Palooka’s  man¬ 
ager,  visit  with  FDR. 

Strip  to  Make  Debut 
EDWIN  BALMER  and  Philip  Wylie, 
novelists,  have  signed  a  contract 


The  stories  and  authors  are:  “Re-  told  stories  to  children  in  the  hospital 

_  ^  >-  .  .  .  B.  A.  Caparell,  Clyde  F.  Rex  and 

yan;  “A  Telephone  Call”  by  Dorothy  W.  T.  Moore,  of  the  King  Featibb 
Parker:  “Helen  I  Love  You”  by  James  Synd'cate  sales  department,  attended 
*.  ^.1;  “Horse  Thief’  by  Erskine  the  Pennsylvania  Newspaper  Publish- 

Caldwell;  “The  Overcoat”  by  Sally  ers  Association  convention  at  Harris- 
‘Sherrel”  by  Whit  Burnett;  burg  last  week.  .  .  .  Dr.  William  T. 
‘North  Is  Black”  by  Oliver  La  Farge;  Ellis-  head  of  the  syndicate  at  Swarth- 
‘A  Pretty  Cute  Little  Stunt”  by  more,  Pa.,  bearing  his  name,  is  spend- 
‘Outside  Yuma”  by  ing  the  winter  at  Fort  Pierce,  Fla, 
“  “where  the  fishing  is  good.”  he  says 
.  .  .  Bettina  Bedwell,  fashion  editor 
of  the  Chicago  Tribune  -  New  Yon 
News  Syndicate,  has  been  selected  to 
act  as  one  of  the  judges  at  the  Fashion 
Show  to  be  held  during  the  Star 
‘Uncle  Wiggily”  stories  for  Bell  Spangled  Banner  Ball  at  New  York's 
.  Waldorf-Astoria  Hotel  Feb.  9.  Pro¬ 
ceeds  go  to  the  N.  Y.  County  Ameri¬ 
can  Legion. 


.  .  .  The  Personnel  Bureau  hu 
served  hundreds  upon  hundredi 
of  employers  by  putting  them  in 
touch  with  capable  employe*— 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 
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keki*  on  top  of  the  news 
WITH  ItKESSLEK  CAKTOONS 
Write  or  Wire  Now  for  samole 
releases.  No  Ohiitration. 

1700  Times  RIiIr.,  New  York 


SOMETHINO  different:  Little  known, 
faetiial  iion-ixilitical.  human  inleri-st  stories 
of  Hitler.  Stalin.  Mus-olini  and  Chamberlain. 
Foul  for  $10,110.  Brltces  Ser\'iee,  II.T  W. 
Cuiirord  St.,  Itoston,  Mass. 


Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  « 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau 


D.tll.V  CARTOON  .MAT  SERVICE  and  loeal 
cartoofift  reifiilarly  at  one  low  cunt.  Exclu* 
sive  territorial  risrhts.  Miliann  Newn|iM|M»r  '■  ■ 

Service,  733  Weat  177tb  Street,  New  York,  Barkeround  of  cable  news  by  au- 

Iboriiative  writers  from  all  coriierH  of  the 
Woilii.  SefMl  for  naniplea.  World-Wide  Newa 
Service,  Newton,  Maaa. 


NEWS 


TIME 


FEATURES 


Exrluhlvr  Boston  Covrraur 
NEWS  —  PHOTOS  —  FEATIRES 
Phone,  write  or  wire  about 
our  new  flat  weekly  rate. 

City  N>«m  Bureau 

’39  Bnylston  St.,  Boston  Kenmorr  2270 


POa;.M  .\  D.VY.  Finest  newspaper  poetry 
feature  available.  Edited  by  Jean  Rasey  and 
Edith  Cherriiurton  for  Women’s  and  Editorial 
liaces.  Exrliisive  Features,  Box  758,  Beverly 
Hills,  California. 

PSti'HOI.tMIY.  Dr.  Crane's  "Case  Records.” 

Daily,  illustrated,  “D-in-l"  feature,  coverinc 
love  and  marriaxe  problems,  children,  per¬ 
sonality  improvement,  business  psycholoiry. 
mental  hyeiene.  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndieate,  Inc.,  ChleaKO.  Bell 

Sydleate.  In,..  New  York. -  HOLLYWOOD  NEWS.  "CAVALCADE  OF 

RELiniOL’S.  Twelve  timely  weekly  features  HOIXYWOOD,"  by  “BiU"  Weils,  a  fresh 
for  church  paftes.  Many  leadln,  newspapers  slant  on  Hollywot^  News.  Sample.  Write 
have  used  service  during  last  fifteen  years.  Wells  Feature  Syndicate,  P.  O.  Box  202.’>, 
Church  page  plans  for  revenue  free.  Inter-  Hollywood,  California, 
nntinnal  Keltxlous  Newa  Service,  1831  Shel- 

don  Road,  East  Cleveland.  Ohio. _ 

RliLIGIOl'S.  One  unanswerable  argument 
for  the  use  of  The  E'lis  Lesson  is  that  a 
hundred  papers  have  found  them  good  for 
over  a  generation.  Ellis  Service,  Swarth- 
more.  Penna. _ 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  preB 
association,  magazine,  publicitj 
and  allied  fields. 


The  Weekly  Newsmagazine 


Editorial  offices  in 


NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 


HARRISBl'KG  (Pa.)  CORRESPONDENT  of¬ 
fers  news  service  for  trade  journals,  business 
papers  and  newspapers.  Photo  service.  Re¬ 
ports.  Keystone  News  Bureau,  Box  788, 
Harrisburg,  Penna. 


fVrite  or  wire — 


James  C.  Kiper,  Director 

38  I.  Wackar  Driva,  Ckleoqe,  F 


FHOTOS 


Full  services  of 
THE  ASSOCIATED  PRESS 


PICTIRE  COVERAGE.  Preferred  by  New 
York  Newspapers  for  spot  news  picture 
coverage  because  of  PICTORIAL  EXCEL¬ 
LENCE — being  the  only  syndicate  in  New 
Jersey  having  the  best  balanced  photo¬ 
graphic  staff  in  the  State.  Confidential 
assignments  covered.  Ralph  Morgan  News- 
pirtures,  Newark  Airport,  New  Jersey.  Phone, 
Mitchell  2-70CI. 


A  nstloB-wida  non-profit  MrviM  ^ 
portnd  by  Sigmn  Dolu  Ohl,  PtolsalB' 
nl  JoomalUtin  Fmtamlty. 


RELIGIUL'8.  USE  THE  SELF-SUPPORTING 
CHURCH  PAGE.  Includes  attention-getting 
combination  of  features.  Write  for  samples 
and  rates.  Religious  News  Service,  300  Fourth 
Avenue,  New  York  City. 
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• succeed  John  H.  Reitinger,  who  re- 

PNPA  Hits  Anti-  recently. 

*  .  Charles  T.  Straughn,  editor  and  pub- 

.  Ad  Propaganda  Usher  of  the  Shenandoah  Evening 

continued  from  page  7 

birthday  Feb.  24,  was  honored  Friday 

- - - - -  by  the  PNPA.  He  was  presented  with 

[  president  of  PNPA,  presiding.  Five-  a  leather  bound  desk-set  from  the  as- 
I  minute  talks  included  “Modernizing  sociation.  Charles  M.  Meredith,  Sr., 
I  the  Weekly  Newspaper”  by  James  S.  publisher  of  Quakertown  Free  Press, 
:  Nudi,  of  the  North  Hills  Journal,  West  cited  Mr.  Straughn’s  editorial  skill 
View;  “Country  Correspondents,”  by  and  the  services  he  has  rendered  his 
Mrs.  Alma  O.  Wagner,  of  the  Mont-  community  in  the  re-opening  of 
gomery  Mirror,  and  “Special  Pages,”  closed  collieries. 


'  byC.  A.  Herrick,  of  the  Ostvayo  Valley 
Hail,  Singlehouse.  Various  other 
weekly  topics  were  discussed  at  the 
luncheon. 

A  labor  conference  and  business 


Randolph  Hearst  Joins 
S.  F.  Call-Bulletin 

Randolph  A.  Hearst  on  Monday  be- 


office  session  was  held  Saturday  after-  assistant  to  the  publisher  of  the 

noon,  under  directorship  of  W.  G.  San  Francisco  Call-Bulletin. 

Bauer,  of  St.  Mary’s  Daily  Press.  A  _  The  24-year- 

closed  session  received  confidential  re-  ^j|_ 

ports  on  industrial  relations,  and  dis-  Ham  Randolph 

cussed  topics  including  the  Fair  Labor  Hearst  went  to 

Standards  Act,  unemployment  com-  M  Hearst  af- 

pensation  laws.  National  Labor  Rela—  ternoon  daily  in 

Itions  Act,  carrier  boy  insurance,  news-  Ww  g  ^  Francisco, 

paper  guild,  severance  pay,  and  the  '  which  is  pub- 

five-day  week.  %  Ushed  by  Fred- 

Speaking  on  “Increased  Expenses  erick  A.  Wagner, 

Imposed  Upon  Newspapers  in  Recent  from  the  Atlanta 

Years,”  Major  J.  C.  Shumberger,  of  .  ^  Georgian,  which 

Allentown  Morning  Call  and  Eve-  ^as  sold  re¬ 
ining  Chronicle,  told  the  session  on  - “*  cently. 

business  office  affairs  that  today  Randolph  Hearst  The  youthful 

"newsprint  costs  almost  one  third  Mr.  Hearst 

more  than  it  did  a  short  six  years  ago,  ’  served  successively  as  reporter,  re- 

and  that  with  wage  and  hour  legisla-  write  man,  makeup  editor,  in  the  cir- 
tion,  all  types  of  salaries  have  been  culation  and  advertising  departments 
Increased  in  relation  to  working  hours,  and  as  assistant  publisher  during  his 
Three  Distinct  Costs  three  and  a  half  years  with  the 

■'Looking  into  the  future,”  Major  Georgian. 

Shumberger  declared,  “we  face  three  He  and  Mrs.  Hearst,  the  former 
distinct  types  of  cost.  The  one  im-  Catherine  Wood  Campbell  of  Georgia, 
posed  by  government,  local,  state  and  have  purchased  a  home  on  the  San 
national,  over  which  we  have  no  con-  Francisco  peninsula.  They  are  the 
trol,  the  other  by  the  spread  of  union-  parents  of  a  daughter,  Catherine,  who 


Randolph  Hearst 


Three  Distinct  Costs 

■'Looking  into  the  future,”  Major 
Shumberger  declared,  “we  face  three 
distinct  types  of  cost.  The  one  im- 


Ato  1^°*’  other  by  the  spread  of  union- 
Yob  I™’  means  the 

|least,  those  costs  we  have  created  our- 
icc  ^  ^  result  of  competition,  and 

Stj,  l«nr  own  failure  to  study  the  problem 
L.  |hom  a  sound  business  viewpoint.” 


is  10  months  old. 

■ 

Herron  Addresses 
Carolinos  Admen 


?Kail  A.  Hodman,  of  the  S,henandoah  Raleigh,  N.  C.,  Jan.  15— Newspaper 
neri-  /'*’’*"•£/  Herald,  reported  on  visits  to  advertising  is  America’s  chief  selling 
fv„rious  newspapers.  force,  according  to  Col.  Leroy  W. 

j  Saturday  evening  the  final  session  of  Herron,  advertising  director  of  the 
— ‘the  convention  was  marked  by  the  an-  Washington  Star,  who  addressed  mem- 
pal  dinner,  at  which  Col.  Steinman  bers  of  the  Carolines  Advertising 
fcreaided,  with  John  L.  Morrison,  of  Executive  Association  here  Saturday, 
fhe  Greenville  Record-Argus,  as  Mas-  “There  are  many  forms  of  salesman- 
fer  of  Ceremonies.  Incoming  officers  ship  through  advertising,  although  the 
hai  introduced  to  the  approximate  daily  newspaper  continues  to  hold  the 
redi  Miners,  and,  after  entertainment,  lead  over  every  other  group,  including 
;  jne  chief  speaker,  H.  W.  Prentis,  Jr.,  magazines,  billboards,  radio  and  direct 
n  ill  president  of  the  Armstrong  Cork  Com-  rnail,”  he  said  at  the  luncheon  session, 
eg—  Lancaster,  Pa.,  and  president  of  “Wise  advertisers  have  learned  that 
i  |ne  National  Manufacturers’  Associa-  there  is  a  higher  proportion  of  re- 


thef  jLun,  adffiesscd  the  publishers  on  “The  turns  from  the  daily  newspaper,  with 
tb*  ij*°^dations  of  Freedom.”  its  known  coverage  as  it  is  welcomed 

1  Mr.  Prentis  cautioned  against  in-  directly  into  the  home,  than  from  any 
j  treased  governmental  activity  in  other  medium  at  similar  cost,”  he  con- 
rpness  and  urged  a  return  to  recog-  eluded. 

individual  and  “natural  The  association  elected  M.  F.  Mur- 
or  “How  would  present  busi-  daugh,  Durham  (N.  C.)  Herald-Sun, 

leaders  have  developed  under  a  president.  Other  new  officers  named 
aiflw  jkasjes  and  hours  law?”  the  busine.ss  were  N.  E.  Brown,  Columbia  (S.  C.) 
ireii  asked,  declaring  that  in-  Record,  first  vice-president;  Josephus 

IJividuals  today  are  too  prone  to  pass  Daniels,  Jr.,  Raleigh  (N.  C.)  News  and 
ul  tf*  h-oubles  on  to  the  government  Observer,  second  vice-president;  and 
oren  Ik'  realizing  that  in  so  doing  they  Roy  Phillips,  Ashville  (N.  C.)  Citizen- 
.  rights.  Mr.  Prentis  told  Times,  secretary-treasurer, 

blidtl  t*®  publishers  that  freedom  of  the  ■ 


pit  f  f BRAZIL  BANS  EASED 

L  I  impoitant  safeguards  for  the  t  • 

'P^tinuation  of  a  democracy  in  the  ,  Dmect  censorship  of  incoming  news 
>"“cd  States  Brazilian  press,  which  has  been 

.Til®  1941  convention  of  Pennsyl-  ^  15. 

publishers  will  be  held  in  IHr-  Department  of  Press  and  Pro- 

ac  »,c„  1  *1.  •  J  paganda  will  exercise  supervision  and 

P’  ""  the  association  de-  the  press,  how- 

IHarold  B.  Farquhar,  publisher  and  censors  will  remain  at  cable 

F®- president  of  ihe  Bethlehem  “^ces  for  outgoing  news. 


t  ntinuation  of  a  democracy  in  the 
Lv’^itod  States. 


^  e-Tirues,  was  re-elected  presi- 
“  of  the  Pennsylvania  Associated 
members  for  another  year.  Paul 


CHI.  AGENCY  MOVES 


J  ,  members  for  another  year.  Paul  Gundlac  Advertising  Company,  Chi- 
chief  of  the  AP  staff  in  Penn-  cago  agency,  has  moved  to  343  S. 
was  elected  secretary  to  Dearborn  street. 


Railroad  Starts 
20th  Year  of  Ads 

continued  from  page  3 

the  advertising  has  served  to  “human¬ 
ize  our  railroad.” 

“Our  monthly  message  has  drama¬ 
tized  the  problems  and  policies  of  the 
Illinois  Central  and  has  made  people 
feel  an  attachment  to  it,”  he  said.  “The 
series  has  been  based  upon  the  prin¬ 
ciple  of  removing  the  mystery  from 
railroading  and  has  created  a 
public  understanding  of  what  it  is 
all  about. 

Our  institutional  advertising,  which, 
is  entirely  apart  from  our  regular 
travel  copy,  has  created  a  sense  of 
partnership  between  the  railroad  and 
the  people  in  its  on-line  territory.” 

Has  Influenced  Traffic 
While  advertising  for  passenger  and 
freight  traffic  has  not  been  a  direct 
theme  of  the  series,  Mr.  Crowson  told 
Editor  &  Publisher  “we  do  know  in 
numerous  ways  of  traffic  that  has  been 
won  through  our  institutional  adver¬ 
tisements.” 

From  an  employes’  relationship 
standpoint,  he  asserted  the  advertising 
has  influenced  and  has  stimulated 
members  of  the  I-C  organization  by 
holding  up  an  ideal  for  them  to  strive 
for  in  their  daily  contacts  with  the 
public. 

That  the  medium  which  Illinois  Cen¬ 
tral  has  used  effectively  for  19  years 
and  is  again  relying  upon  this  year  is 
sound,  is  attested  to  by  Mr.  Crowson, 
who  declared: 

“The  railroad  has  a  message  for 
everybody — not  merely  a  class  appeal. 
There  is  only  one  medium  that  can 
give  us  100%  coverage  of  the  literate 
population.  That  is  the  newspaper. 
And  I  am  not  speaking  solely  of  met¬ 
ropolitan  papers,  but  right  down  the 
line  to  the  country  weekly. 

“You  can’t  find  any  literate  person 
anywhere  who  doesn’t  read  a  news¬ 
paper.  Others  can  reinf'^rce  it,  but 
none  can  take  its  place.” 

Parallel  Betweeh  fhe  Two 
At  this  point,  Mr.  Crowson  offered 
a  parallel  between  a  newspaper  and  a 
railroad.  He  likened  the  railroad’s 
passengers  to  the  circulation  of  a 
newspaper.  Freight  business,  he  said, 
is  comparable  to  advertisers  who  use 
space  in  the  newpaper.  A  railroad’s 
service  is  similar  to  the  editorial  con¬ 
tent  of  a  paper.  Both  the  railway 
and  the  newspaper  are  what  he  termed 
a  “privately-owned,  public  utility.” 
From  a  mechanical  standpoint,  a  rail¬ 
road’s  equipment,  such  as  locomotives, 
cars  and  rails,  finds  its  counterpart  in 
a  newspaper’s  presses  and  typesetting 
machines.  Both  newspapers  and  rail¬ 
roads  start  each  day  with  a  plant 
equipped  to  handle  today’s  business, 
he  added. 

Referring  again  to  the  road’s  monthly 
message  in  newspapers,  representing 
an  estimated  investment  of  approxi¬ 
mately  $1,500,000  during  the  past  19 
years,  Mr.  Crowson  told  Editor  &  Pub¬ 
lisher  the  I-C  System  has  recognized 
this  institutional  advertising  is  the 
heart  of  the  railroad’s  public  relations 
program. 

Leafing  through  the  advertisements 
that  have  appeared,  he  cited  the  ad 
published  Sept.  1,  1927,  headed:  “The 
First  Seven  ’^ears.”  This  message  re¬ 
viewed  the  campaign  to  date.  One 
'  sentence  stated:  “Its  hope  has  been  to 
develop  an  informed  public  opinion, 
to  bring  forth  suggestions  for  improve¬ 
ment  in  railway  service  and  to  win 
and  increase  good  will  for  the  Illinois 
Central  System.” 

A  review  of  the  series  to  date  is  a 


liberal  education  in  railroad  policy. 
Back  in  1920,  when  passenger  fares 
had  increased  following  the  World 
War  pieriod,  during  which  the  federal 
government  controlled  the  railroads, 
an  I-C  ad  dealt  with  the  subject  of 
rates.  The  ad  featured  a  comparison 
between  passenger  fares  charged  in 
the  U.S.  and  fares  paid  by  Europeans 
traveling  similar  distances. 

During  the  ’20’s,  a  favorite  theme 
of  at  least  one  message  a  year  was 
“The  Illinois  Central  Dollar.”  Such  ad 
showed  where  the  dollar  came  from 
and  where  it  went.  Presented  in  a 
positive  manner,  the  railroad’s  eco¬ 
nomic  problems  were  frankly  dis¬ 
cussed  and  government  ownership  of 
railways  was  opposed  in  soundly  writ¬ 
ten  statements,  comparable  to  a  news¬ 
paper  editorial. 

In  1936,  the  Illinois  Central  departed 
from  the  staid  and  dignified  message 
of  its  president  by  introducing  a  series 
of  ads  dealing  with  “behind  the  scenes” 
incidents  in  the  life  of  the  railway. 
The  series  was  characterized  by  pre¬ 
senting  “unusual  situations  handled  in 
the  usual  way.”  In  some  respects,  the 
current  series  for  1940  is  comparable 
to  the  1936-37  human  interest  copy. 

Significantly  enough,  the  I-C  re¬ 
serves  the  right  to  place  the  great 
bulk  of  its  institutional  copy  directly 
with  the  newspapers.  Only  in  the 
larger  cities  does  Caples  Company, 
Chicago  agency  handling  the  account, 
place  the  advertising  for  its  client. 

■ 

PRINTED  SPECIAL  ISSUE 

The  Hartford  (Conn.)  Times  issued 
a  special  edition  for  the  recent  North¬ 
eastern  Regional  Classified  Advertis¬ 
ing  Managers’  meeting,  with  a  front 
page  make  over,  a  copy  of  the  official 
program,  prints  of  the  entire  group 
and  the  committee  in  charge. 


mk 


wU 


_  News-stand  Sales  Told 
L  the  Story  of  Change 

[There,  where  papers  are  com¬ 
pared  and  chosen  daily,  by 

[thousands  of  readers,  the  change 
to  Certified  Mats  was  first  re- 
_  fleeted.  Sparkling  production  of 
r  type  matter  and  pictures  com- 
li  pelled  interest — broke  up  old 

C  preferences,  old  habits — showed 
the  way  for  preference  and 

[profit. 

For  dependable  stereotyping,  rely  on 
^  Certified  Mats,  made  in  the  U.  5.  A. 

r  CERTIFIED  DRV  MAT  CDRPORAIION 

m  9  Rockefeller  Plaza,  Dept.  P 
[  _  New  York,  N.  Y. 
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Net  Decrease  of 
41  Dailies  in  '39, 
Soys  Ayer's 

127  More  Weeklies 
Than  in  1938, 

Directory  Reports 

Philadelphia,  Jan.  18 — There  was  a 
net  increase  of  86  in  the  number  of 
newspapers  of  all  classifications  pub¬ 
lished  in  the  United  States  in  1939 
•over  the  previous  year,  according  to 
the  72nd  edition  of  N.  W.  Ayer  &  Son’s 
Directory  of  Newspapers  and  Period¬ 
icals,  published  today. 

The  combined  total  of  dailies,  week¬ 
lies,  semi-weeklies  and  tri-weeklies  in 
publication  at  the  end  of  1939  was 
13,281,  as  compared  with  a  total  of 
13,195  at  the  end  of  1938,  the  Directory 
reports. 

Dailies  Decrease  by  41 

Although  there  was  a  net  gain  in 
the  total  of  all  newspapers,  there  was 
a  net  decrease  of  41  in  the  number  of 
daily  newspapers  published  in  the 
United  States  in  1939,  the  Directory 
shows.  A  total  of  2,015  dailies  are  re¬ 
ported  in  publication  at  the  end  of 
1939,  as  compared  with  a  total  of 
,056  at  the  end  of  1938.  Of  the  1939 
total,  439  are  listed  as  morning  news¬ 
papers,  1,552  as  afternoon  newspapers 
and  24  as  “all  day”  papers. 

Compared  with  the  previous  year 
there  was  a  decrease  of  31  in  the 
number  of  afternoon  papers,  a  de¬ 
crease  of  five  in  the  number  of  morn¬ 
ing  papers,  and  a  decrease  of  five  in 
the  “all  day”  classifications. 

In  contrast  with  the  decrease  in  dai¬ 
lies,  however,  there  was  a  net  increase 
of  127  in  the  combined  total  of  week¬ 
lies,  semi-weeklies  and  tri-weeklies. 
The  Directory  reports  10,860  weeklies 
in  publication  at  the  end  of  1939,  as 
compared  with  10,728  at  the  end  of 
1938.  There  were  also  368  semi-week¬ 
lies,  compared  with  357  the  year  be¬ 
fore.  Only  in  the  tri- weekly  field  was 
there  a  decrease,  with  a  total  of  38  re¬ 
ported  for  1939  as  compared  with  54 
the  previous  year. 

There  was  also  an  increase  during 
1939  in  the  total  number  of  publica¬ 
tions  of  all  kinds  published  in  the 
United  States,  according  to  the  Ayer 
Directory.  The  total  of  1939  is  given 
as  19,746,  as  compared  with  19,378  the 
year  before,  representing  a  net  in¬ 
crease  of  3G8. 

Circulations  Down 

From  the  standpoint  of  circulation, 
daily  newspapers  in  the  United  States 
suffered  a  loss  of  1,244,718  during  1939 
in  relation  to  the  previous  year.  The 
Ayer  Directory  lists  total  circulation 


of  39,434,382  in  1939,  as  compared  to 
40,679,100  in  1938. 

J.  P.  H.  Johnson,  publisher  of  the 
Ayer  Directory,  estimates  that  in  the 
past  decade  there  has  been  a  decrease 
in  daily  newspaper  circulation  in  the 
United  States  of  4,675,712,  while  the 
number  of  daily  newspapers  published 
has  decreased  233.  He  points  out  that 
at  the  end  of  1929  the  aggregate  net 
paid  circulation  of  all  dailies  in  the 
United  States  totaled  44,110,094,  as 
compared  with  39,434,382  at  the  end 
of  1939,  while  the  total  number  of  dai¬ 
lies  in  publication  at  the  end  of  1929 
was  2,248,  as  compared  with  2,015  in 
1939. 

Because  of  a  difference  in  classifica¬ 
tion,  there  is  the  usual  discrepancy 
between  the  Ayer  totals  and  those 
which  will  be  published  in  Editor  & 
Publisher  Year  Book  for  1940. 

The  Year  Book,  to  be  issued  Jan.  27, 
will  publish  U.  S.  English  language 
daily  newspaper  circulation  statistics 
as  follows: 

Net  P.iid 
No.  P.ipers  Circulation 


Xtorning  .  383  15,524,719 

I'vening  .  1,505  24.145,965 

Total  D.iily  .  1,888  39,670,684 

Sunday  .  524  31,519,009 


Editor  &  Publisher  figures  do  not 
support  the  Ayer  finding  of  a  loss  in 
daily  circulation  since  1929. 

According  to  the  Year  Book,  the 
peak  circulation  of  10  years  ago  was 
reached,  not  in  1929,  but  in  1930,  when 
the  total  daily  circulation  of  English 
language  newspapers  was  39,589,172, 
or  81,512  copies  less  than  the  total  as 
of  Dec.  31,  1939. 

The  all-time  peak  to  date  on  Eng¬ 
lish-language  daily  newspaper  circu¬ 
lations,  according  to  the  Year  Book, 
was  reached  at  Dec.  31,  19.>7,  when  the 
total  was  41,418,730. 

The  gain  for  1939  over  1938  was 
17,333  copies,  according  to  the  Year 
Book. 

In  attempting  to  reconcile  the  Ayer 
and  the  Year  Book  totals,  it  should  be 
remembered  that  the  Year  Book  fig¬ 
ures  are  ba.sed  only  on  English  lan¬ 
guage  daily  newspapers  of  general 
circulation.  This  eliminates  a  con¬ 
siderable  group  which  is  included  in 
the  Ayer  totals,  among  them  foreign 
language  dailies,  commercial  and  legal 
dailies,  industrial  and  trade  dailies, 
free  circulation  dailies,  and  college 
dailies.  With  these  included,  the  dif¬ 
ference  between  the  Ayer  and  the 
Year  Book  figures  is  probably  negli¬ 
gible. 

PRUDDEN  NAMED 

Prudden,  King  &  Prudden,  news¬ 
paper  representatives,  announced  this 
week  they  have  been  appointed  to 
represent  the  New  Buffalo  Times 
v/hich  expects  to  renew  publication 
some  time  in  February.  It  is  being 
launched  by  former  Times  employes. 


AN  EDITOR  AND  PUBLISHER  FILE 


These  Binders,  designed  for  this  specific 
nse,  come  in  sets  of  two,  and  together  safe* 
guard  a  year’s  issues  compactly,  handily. 
Single  Binders,  $4.00;  the  set,  $7fi0. 
They’re  attractive,  durable,  sturdy.  Issues 
can  be  inserted  easily.  Actually,  they  are 
invaluable  “Office  Files.”  It  isn’t  easy  to 
keep  52  issues  of  Editor  &  Publisher 
otherwise — someone  is  always  clipping, 
cutting  or  borrowing  them.  So  sure  are 
we  that  you’ll  approve  of  the  idea,  the 
Binders  will  be  sent  on  approval. 

At  the  end  of  each  sis  months,  add  the 
Editor  Sr  Publisher  Index  tehieh  gives  gnick 
reference  to  any  desired  item. 


OP 


U.P.  Distributing 
'Truth  in  News' 
Promotion  Ads 


Designed  to  Impress  Read¬ 
ers  with  Fairness  of 
World  Events  Coverage 


Designed  to  assist  client  newspapers 
to  impress  upon  their  readers  the  un¬ 
ceasing  effort  made  to  assure  them 
authentic,  unbiased  coverage  of  world 


I  We  give  you  WORLD  NEWS 

BY  UNITED  PRESS 


page  mats  were  sent  to  the  newspapewed  all 


served  by  the  U.P.  Plans  still  an 


the  embryonic  stage  for  translating  iAey  gel 


■,d  thi 


U.P.  Promotion  Mat 


events,  the  United  Press  this  week 
mailed  a  series  of  seven  promotional 
mats  to  its  970  client  newspapers 
throughout  the  country. 

The  campaign  is  directed  by  Fred  A. 
McCabe,  U.P.  promotion  manager. 


mats  so  that  they  may  be  serviced 
Latin  American  U.P.  clients,  McCaifcvertii 
said.  Distribution  through  use 

also  is  being  considered,  he  said. 

The  U.P.  is  servicing  this  proraii  ^ 
because  of  numerous  requests  .i  f 
ceived  for  such  action,  he  contirja 
If  results  warrant,  he  added,  anoja  ® 
mat  series  will  be  drawn  up.  Ca 
of  distributing  the  initial  series  is  a 
proximately  $2,000,  he  said. 
no  obligation  for  papers  to  use 
advertisements. 
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who  prepared  the  series  of  adver; 
ments  stressing  the  stability  and 
partiality  of  correspondents  and 
tors  supplying  the  bulk  of  dispata 
to  American  newspapers. 

Outlines  Its  Purposes 

“It  is  necessary,”  McCabe  told  Ein; 

&  Publisher  this  week,  “to  consolfe 
the  confidence  of  American  new 
pers  in  the  world  news  they  L 
through  American  news-gatherj 
agencies. 

“The  American  press  has  wa.-a 
the  reading  public  repeatedly  agaiAen  p 
foreign  propaganda.  However,  we »  eared 
lieve  these  warnings  should  be  bi  mns. 
anced  by  accompanying  reassuraa  psent 
as  to  the  efforts  and  ability  of  trakej  ioy  h< 
vigilant  American  newspapermen  j  i  woul( 
screen  or  identify  falsehood  and  a  nr  a  li 
tortion  in  the  news.” 

The  advertisements  are  an  infora 
tive  series  apprising  the  readeis  a  SSf'  C 
only  of  the  impartiality  and  the » 
curacy  of  the  newspaper’s  world  net  ^ 
contents  but  of  the  scope  and  ski) 
the  foreign  service  needed  to  insa 
honest,  competent,  thorough  report":; 
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Plan  Canada,  S.  A.  Scriii 

Full  page,  half  page  and  qua: 
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These  are  the  official  pub¬ 
lications  of  International 
Circulation  Managers  Associa¬ 
tion  ...  a  41-year-old  organiza¬ 
tion  designed  to  help  circula¬ 
tion  managers  of  newspapers, 
both  large  and  small,  to  do  a 
more  consistent  and  better 
planned  circulation  job! 

The  I.C.M.A.  Annual  Book 
of  Proceedings,  which  consists 
t)f  216  pages  for  the  1939  edi¬ 
tion,  and  the  Official  Bulletin 
carry  articles  containing  the 
ideas,  advice,  and  plans  of 
member  circulation  managers 
who  have  met  with  outstand¬ 
ing  success  in  their  particular 
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specialized  field.  More  than 
fioo  circulation  manager  mem¬ 
bers  of  I.C.M.A.  now  receive 
these  publications  regularly 
and  benefit  from  the  infor¬ 
mation  which  they  contain. 

But  there  are  many  other 
advantages  to  be  gained  from 
membership  in  this  practical 
organization.  Let  us  tell  you 
more  about  them. 


Write  L.  W.  McFetridge,  Secretary -Treasurer 
c/o  The  World,  Tulsa,  Okla.,  for  full  particulars- 


at 
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lEWSPAPER  PROMOTION 
EVIEW 

By  T.  S.  mVIN 

And  from  Canada 


to  many  newspapers  located  in  cities 
that  have  a  fair  amount  of  local  in¬ 
dustrial  activity,  and  we  agree  with 
him. 

Editorially  the  tabloid  presents  a 
localized  year  end  review,  recording 
industrial,  business  and  civic  achieve¬ 
ments  of  the  past  12  months.  Being 
statistically  minded,  we  went  through 
its  28  pages  and  counted  45  display 
advertisers,  which  we  think  is  very 
good  indeed  for  a  holiday. 

Mr.  Caldwell  explains  why  the  sec¬ 
tion  is  published:  “The  primary  pur¬ 
pose  of  this  issue  is  to  afford  all  in¬ 
dustrial  institutions  the  opportunity  of 
telling  the  people  of  Port  Huron  and 


[sing  Your  Own  Presses 

>■  9  HE  postman  staggered  in  this  week  THEN  we  have  a  newspaper-press 
bowed  down  by  a  load  of  newsprint.  produced  broadside  by  the  Winnipeg 
1  seems  that  most  of  the  samples  (J^nitoba)  Tribune  for  its  carrier 
a.'a  ent  to  us  in  the  past  few  days  have  salesmen  to  leave  on  the  doorstep  of 

igiffl  *en  promotion  jobs  that  have  ap-  whatever  non-subscribing  homes  that 

«»  eared  in  the  newspapers’  own  col-  lie  along  their  routes.  Again  there 

e  bi  imns.  They  are  so  varied  and  rep-  Ls  a  second-color,  and  a  well-balanced 

una  psent  so  many  opportunities  to  em-  effort  to  highlight  the  serious  and  »..v. 

rara  iloy  home  resources  that  we  think  lighter  sides  of  the  paper.  Jobs  like,  ihe'-^illirb^nd* River  DistrictTwhich  _ ^  r . 

len  5  t  would  be  a  good  idea  to  settle  down  this  are  mteresting;  we  wish  it  were  Times  Herald  covers,  something  portant  function, 
d  da*>r  a  litUe  symposi^  possible  to  know  about  how  many  of  ^bout  themselves.  It  is  an  effort  to  sell 

Ut’s  start  wiA  the  Lancaster  (Pa.)  the  non-subscribers  can  be  sold  on  Huron  to  Port  Huron  people  and 

for:.  Jewspapers  whose  promotion  man-  follow-up  ^ter  a  broadside  like  this  make  them  proud  and  conscious  of  the 
ger.  Cleon  Yohe,  submits  a  neat  as-  has  been  distributed.  ^  advantages  Port  Huron  offers 

Ijjjj  Drtment  selected  from  a  years  out-  them 

ut.  There  are  several  two-color  Industrial  Tabloid  «Many  of  Port  Huron’s  products 

^es.  well  laid  out  ^nd  forceml,  JACQUES  A.  CALDWELL,  promotion  are  known  the  nation  over  for  their 
jj^^hich  must  have  b^n  the  dominating  manager  of  the  Port  Huron  (Mich.)  quality  and  excellence,  yet  many  of 

Times  Herald,  mailed  us  a  copy  of  our  citizens  do  not  know  what  indus- 
the  Times  Herald’s  “New  Year’s  In-  tries  are  established  here,  nor  are  they 
dustrial  Tabloid.”  He  thinks  that  familiar  with  the  products  they  manu- 
this  promotion  would  be  of  interest  facture.” 


Herald  Tribune  Year 

CONGRATULATIONS  to  the  New 

York  Herald  Tribune  for  a  full  page 
advertisement  this  week  reporting  its 
outstanding  achievements  for  1939. 
Grouped  vmder  seven  headings — news, 
circulation,  advertising,  personnel, 
home  institute,  special  services  and 
figure  facts  —  the  Herald  Tribune 
briefly  summarizes  for  its  readers  its 
twelve  months  activities. 

We  think  institutional  advertising 
of  this  kind  is  good.  The  public  is 
definitely  interested  in  newspapers  and 
how  they  are  run  and  anything  which 
contributes  to  the  public  understand¬ 
ing  of  the  scope  and  service  of  the 
daily  press  serves  an  immensely  im- 


.^vertisements  in  the  issues  in  which 
^  ley  appeared  (we  have  only  tear 
l.eets).  Most  of  them  have  to  do 
qui-z  (;th  circulation  gains,  but  they  were 
space  l^ed  also  to  promote  community  days, 
an:  ic  These  pages  have  a  double  value: 
ting  a  Jfy  g®t  the  message  across  effectively 
fieri )  r.d  they  can’t  help  but  give  local 
McCa  dvertisers  some  go^  ideas  involving 
Cari  He  use  of  two-color  pages, 
lii  Also  from  Lancaster,  in  the  Sunday 
omo  J  comes  the  Christmas  Carol  Sec- 
,  on,  a  7"  X  10"  section  containing  15 
liristmas  Carols  and  advertisements 
j  :om  a  number  of  merchants.  You 
p  Ef  the  folks  in  Lancaster  ran  the 
jj  3  Ktion  in  the  busy  pre-Christmas 
ason,  Dec.  10,  and  got  a  lot  of  extra 
yjj  j  ^iness  in  it.  The  carols  include 
i  the  well-known  ones  and  others 
E  ides  in  nice  easy  arrangements  that 
"  ar  kid  sister  can  play.  We  know 
a  can’t  use  the  idea  right  now,  but 
might  come  in  handy  later. 

tost-Dispatch  Comics 

S.  BARCLAY,  of  the  promotion 
division  of  the  St.  Louis  Post-Dis- 
kteh  circulation  department,  sends 
P  a  copy  of  a  big  12-page  section 
pued  with  the  Sunday  paper  Dec. 
P  It  has  two  colors,  front  and  back, 
pd  was  carried  through  the  entire 
i"  In  it  were  generous  samples  of 
of  the  20  comics  the  Post-Dis- 
'tch  carries  weekdays  and  the  pur- 
of  course,  was  to  convert  as 
My  “Sunday  only”  readers  into 
Mough  the  week”  readers  as  pos- 
To  make  conversion  easy  the 
rD  put  a  coupon  on  the  back  page. 
Mhis  connection  Mr.  Barclay  says, 
||P>e  impression  and  result  can  be 
»^ribed  as  ‘good’.”  We  can  well 
•“eve  that. 


PLANS  GRIDIRON  DINNER 

The  first  annual  North  Carolina 
Gridiron  dinner  of  the  Carolinas  Press 
Photographers’  Assn.,  will  be  held 
Feb.  4  in  Raleigh.  The  affair  will  be 
a  subscription  dinner,  with  tickets 
for  sale  only  to  a  selected  list  of  200 
persons  most  frequently  photographed. 
Jake  Houston  of  the  Charlotte  (N.  C.) 
Observer,  is  president  of  the  asso¬ 
ciation. 
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Editor  and  Publisher  5th  Annual 

NEWS  PICTURE  CONTEST 

FIVE  PRIZES,  either  in  cash  or  in  photographic  equipment  to  be 
selected  by  the  winners,  will  be  awarded  by  EDITOR  &  PUB¬ 
LISHER  for  the  best  news  photographs  made  by  newspaper  or 
news  service  employes,  and  published  in  daily  newspapers  during 
the  calendar  year  1939. 

Entries  will  be  received  at  the  address  given  below  until  JAN¬ 
UARY  31,  1940. 

PRIZE  AWARDS  WILL  BE: 


FIRST  PRIZE 

— $100,  or  its  equivalent  in  equipment. 

SECOND  PRIZE 

— $50,  or  its  equivalent  in  equipment. 


THIRD  PRIZE 

— $25,  or  its  equivalent  in  equipment. 

FOURTH  PRIZE 

~~$15  cRsh. 


FIFTH  PRIZE 

^“$10  cRsh. 

Certificates  of  award  will  also  be  made  to  newspapers  or  news  services  employing  the  winning  photographers. 

CONDITIONS  OF  THE  CONTEST 

1.  All  photographers  employed  by  a  newspaper,  a  syndicate,  a  news  service,  or  as  a  free 
lance,  in  the  United  States  and  Canada,  are  eligible. 

2.  There  is  no  limit  on  number  of  pictures  which  may  be  submitted  by  an  individual.  Pic¬ 
tures  must  have  been  published  in  a  newspaper  during  the  calendar  year  1939,  and  a  clipping 
or  tear  sheet  bearing  a  date  line  will  be  accepted  as  proof  of  publication.  On  the  back  of 
each  picture  should  be  a  descriptive  caption,  telling  the  circumstances  under  which  it  was 
made,  AND  WITH  WHAT  MAKE  OF  CAMERA.  This  statement  should  be  signed  by  the 
photographer’s  department  head  or  the  city  editor. 

3.  Pictures  are  to  be  submitted  in  8  x  10  or  11  x  14  sizes  (BOTH  SIZES  TO  BE  MOUNTED 
ON  11  X  14  BOARD.  Prints  may  be  either  glossy  or  matte.  A  flexible,  non-curling  board 
is  best  for  exhibition  purposes.  Each  picture  must  carry  a  title  written  or  lettered  under  it. 

4.  Pictures  remain  the  property  of  their  maker.  All  copyrights  will  be  carefully  respected 
in  reproduction  for  news  purposes  in  EDITOR  &  PUBLISHER. 

Names  of  the  judges  will  be  published  in  the 


5.  Entries  will  be  judged  early  in  February, 
near  future. 


IMPORTANT 

All  entries  must  be  mounted  on  11  x  14  board. 

Entries  must  be  mailed  on  or  before  Jan.  31,  1940. 

SUBMIT  ALL  MATERIAL,  CAREFULLY  PACKED  TO 
PREVENT  DAMAGE,  ON  OR  BEFORE  JAN.  31,  1940,  TO 
THE  FOLLOWING  ADDRESS: 

News  Photo  Contest 

EDITOR  &  PUBLISHER 


1700  TIMES  BUILDING 


NEW  YORK,  N.  Y. 


December  Newspaper  Linage  in  Leading  Cities 


(Compiled  by  Media  Records,  Inc.) 

CHICAGO.  ILL.  ERIE,  PA. 

1939  1938  Cain  or  1939  1938 

(m)  1,197.138  1,131.749  65,689  G  Disp.ntch  Herald  . (c)  535.856  475.065 

.(c)  1.009.997  1,014.7.58  4.761  L  Times  . (e)  555,973  524,417 

.(e)  585,189  734,563  149,374  L  Disp-itcli  Herald  _ (S)  253,778  233,640 

(m)  .  207,059  . 

.(e)  679.140  649.831  29.309  G  Total  Daily  ., 

.(S)  676.407  649,332  27,075  G  Total  Sunday 

.(S)  249,099  234.636  14,463  G  Grand  Total  . 

.(S)  81,702  61,692  20,010  G 

Total  Dailv  .  3.471.764  3.737,960  266,196  L  ('uurier  . 

Total  Sunday  .  1.007.208  945,660  61,548  G  Press  . 

Grand  Total  .  4.478,972  4,683,620  204,648  L  Courier  . . 

Chicago  Herald  Examiner  suspended  publication  Aug.  28,  Courier  &  Press 
1939. 

Total  Daily  . 

CINCINNATI.  OHIO  Total  Sunday 

....(m)  532.285  534,414  2,129  L  CouHermlVeed  With  Press  Jan  2  1939 

. (e)  805.887  744,158  61,729  G  l-ourier  mergea  witn  rress.  jan.  j 

- (e)  932.559  1,016.774  84  215  L  FALL  RIVER.  MASS. 

....(S)  455,710  417,986  37.724  C.  Herald-Xews  . (e)  532,577  513,252  19.32; 

.  2.270,731  2,295.346  24.615  1.  FLINT.  MICH. 

.  455.710  417.986  37,724  G  lournal  . (e)  927.842  966.851  39.W 

.  2,726,441  2,713.332  13,109  C.  Journal  . (S)  147,664  141,124  6.:»i  i 

CLEVELAND.  OHIO  Grand  Tot.il  .  1,075,506  1,107,975  32.«« 

_ (m)  753.062  717,248  35,814  C.  FORT  WAYNE,  IND. 

. (e)  645,919  651.849  5  930  L  Journal  Gazette  . (m)  376,020  366.339  9.«:; 

. (e)  1.156.395  1,087.658  68.737  G  News-Sentinel  . (e)  916.711  904,101  12,6r; 

. (S)  535.286  443.928  91.358  G  Journal  Gazette  . (S)  246.692  201,030  4: 

. .  2,555.376  2,456.755  98.621  G  Total  Daily  .  1.292,731  1,270,440  2229;: 

.  535.286  443.928  91.358  G  Total  Sunday  .  246,692  201.030  45,66;: 

.  3.090,662  2,900,683  189,979  G  Grand  Total  .  1,539,423  1,471,470  67.9:1 

FORT  WORTH.  TEXAS 

. (m)  258.907  243.078  15.8.’'< 

. (e)  667,883  682,298  IG'. 

. (e)  476.249  476.318  6!: 

. (S)  198.923  173,961  24.9*: 


Tribune  . 

tDaily  News  . . . . 
Hera  Id  A  merican 
Herald  Examiner 

Times  . 

Tribune  . 

‘Herald  .\merican 
Times  . 


Beacon  Journal 
Beacon  Journal 

Grand  Total 


.  1,081  829  999,482  I 

.  253.778  238.640  1 

.  1.335,607  1,238,122  ( 

EVANSVILLE,  IND. 

...(m)  629,486  554,202 

_ (e)  767,055  776  297 

....(S)  .  151.956 

....(S)  281.523  172.999  1 


Knickerbocker  News 
Times-Union 
‘Times-Union  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


.  1,185.826  1.248,625 

.  207.156  189.643 

.  1,392,982  1,438,268 

ALBUQUERQUE,  N.  M. 

. (m)  426.651  409,935 

. (e)  468,406  430,594 

. (S)  80.426  68,936 


Journal  . 

T  ribune  . 

Journal  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


Enquirer  . 

Post  . 

Times-Star  . . . . 
t  Enquirer  _ _ 

Total  Daily  . 
Total  Sunday 
Grand  Total 


Georgian  . (e)  454  179  /00,8 

Journal  . (e)  1,005.786  .S96.2 

(Constitution  . (m)  720.175  611.8 

‘American  . (S)  182,009  194,9 

‘tjournal  . (S)  281.806  244  4 

Constitution  . (S)  325.358  276,8 

Total  Daily  .  2,180,140  2.208,9 

Total  Sunday  .  789.173  716.1 

Grand  Total  .  2.969.313  2.925,1 

Georgian,  evening,  susi>ended  publication, 
17,  1939.  American,  Sunday,  suspended  p 
issue  Dec.  17,  1939.  Journal.  Sunday,  incl 
Weekly  linage  effective  Dec.  24,  1939. 

ATLANTIC  CITY,  N.  J. 

(m)  3.83.992  398.( 

,(S)  84.011  67,; 


Plain  Dealer  . . 

News  . 

Press  . 

“tPlain  Dealer 

Total  Daily  . 
Total  Sunday 
Grand  Total 


991  28.851  L 

182  72.991  G 

173  44.140  G 

last  issue  Dec. 
publication,  last 
ludes  American 


COLUMBUS,  OHIO 

Dispatch  . (e)  1,051.062  1,092.230 

Citizen  . (e)  664.517  613.796 

Ohio  State  Journal.. (m)  307.274  271.332 

Dispatch  . (S)  2.19.437  225.764 

Citizen  . (S)  136,548  119  807 

Ohio  State  Journal _ (S)  .  148,083 

Star  . (S)  61,294  50,580 

Total  Dailv  .  2,022  853  1.977.353 

Total  Sunday  .  437.279  544,234 

Grand  Total  .  2.460.132  2.521,592 

Ohio  State  Journal,  first  publication  Nov.  6, 
publication.  Sept.  3,  1939. 


Star  Telegram 
Star  Telegram 

Press  . 

Star  Telegram 

Total  Daily  .  1,403.039  1,401  694 

Total  Sunday  .  198  923  173  961 

Grand  Total  .  1,601,962  1,575,655 

FREEPORT-HEMPSTEAD,  N.  Y. 

Keview  &  Star  . (e)  470,261  453,153 

FRESNO,  CALIF. 

Bee  . (e)  485.608  494.927 

Bee  . (S)  1.39  293  105  324 


Press-Union 
Press . 


468.003  466,215  1,788  G 

.old  in  comhin.ation.  I.inage  ot  one 


Grand  Total  . 

Press-Union  (ni&e) 
edition  given. 


BALTIMORE,  MD. 

_ (e)  956.603  953,910 

....(e)  1,331,219  1,307,435 

...(m)  568.286  532.171 

...(S)  298.639  285.077 

.  ..(S)  512.321  453.561 


News-Post 

Sun  . 

Sun  . 

‘American 
tSun  . . . . 


DALLAS,  TEXAS 

..(m)  953.159  841.354 

..(e)  1.240  701  1,245.297 

...(e)  442.129  605.895 

..(S)  .328  392  290.595 

..(S)  322.122  305.354 


Grand  Total  .  624,901  600,251  24; 

11.805  G  GLENS  FALLS,  N.  Y. 

4.596  E  Post-Star  . (m)  531,967  533,093 

"3.76^  L  Post-Star  (m)  and  Times  (e)  sold  in  combination.  L 

J7.797  G  ,,f  post‘Star  is  given. 

HARRISBURG,  PA. 

56.557  1.  Patriot  . (m)  641. 133  582.281  58.* 

54.565  G  Telegraph  . (e)  517,579  553,095  3:2 

1,992  I.  - - 

Grand  Total  .  1.158.712  1,135,376  23.3 

The  News  (e)  carries  the  same  amount  of  adverti-' 
215  G  Patriot  (m). 

35  296  G  HARTFORD,  CONN. 

Courant  . (m)  400.598  372.016  283 

Times  . (e)  1,068.319  1,034.711  33 

22.812  0  Courant  . (S)  310.519  283,359  27; 


News  . . 

Times-Herald 

Journal  . 

tNews  . 

Times-Herald  . 

Total  Daily  . 
Total  Sunday 
Cirand  Total 


Age-Herald  . (m) 

News  . (e) 

Post  . (e) 

tNews  &  Age-Herald.  (S) 

Total  Daily  . 

Total  Sunday 
Grand  Total 


Journal 
Herald 
News  . 
Journal 
News 


.  1.656.193  1.594,769 

.  344.542  283.364 

.  2,000.735  1,878.133 

BOSTON,  MASS. 

..(m)  491.796  459,076 

...(e)  491.796  437,021 

.(me)  622,256  672,318 

.(me)  910,556  1,011,276 

..(m)  492,924  474,658 

...(e)  254,694  285,906 

.  ..(S)  160,196  181.888 

.  ..(S)  317.543  311.740 

,  ..(S)  413.985  .163.024 

.  ..(S)  99.997  76.500 


Record  . 

.American  . 

Globe  . 

Herald-T  raveler 

Post  . . . 

Transcript 
‘Advertiser  . . . 

Globe  . 

tHerald  . 

Post  . 


Total  Daily  . 
Total  Sir’day 
Grand  T otal 


.  2.119.891  2.032.179 

.  274,900  227.066 

.  2.394.791  2.259,245 

DENVER,  COLO. 

..(m)  270.8.58  320,155 

...(e)  828.685  857.317 

..(S)  52.044  62.265 

..(S)  205.856  185.248 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Chronicle 

Post  _ 

Press  ... 
Chronicle 
“Post  .. 


Tot.al  Daily  . 
Total  Sunday 
Grand  Total 


Total  Dailv  .  3,264.022  3,340.255  76.233  L 

Total  Sund.ay  .  991,721  933,152  58.569  G 

Grand  Tot.al  .  4.255.743  4.273,407  17,664  L 

Globe  (m&e)  sold  in  daily  combination.  Herald  (morning 
or  Sund.ay)  so’d  in  comhi-ialio-i  with  Traveler,  evening. 
Record  (m)  is  sold  in  combination  with  the  .\merican  (e). 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Register  . 

Tribune  . 

Register  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


.\ilvertiser  . 

Herald  Dispatch 
Herald  Advertiser 


Courier  Exjirc'S 

News  . 

Times  ........ 

“Courier  Expre* 
Times  . 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


.  855.047  889  178 

.  216.315  200.620 

.  1.071  362  1,089,798 

DETROIT,  MICH. 

...(e)  784.692  735.331 

..(m)  750  287  640  182 

...(e)  1.308.506  1,295. .541 

.  .(S)  312.875  2**1.937 

.  .(S)  230  651  199.1.18 

. . .  (S)  444,980  406  598 


Times 
Eree  Pre- 


Tot.al  Dailv  .  1,909.963  2.261.168  351.205  T. 

Total  Sund.av  .  379.529  .1-!7.960  8  4HE 

Grand  Total" .  2.289,492  2.649.128  359  636  L 

The  Times  suspended  publication  after  July  30,  1939. 

CAMDEN,  N.  J. 

Courier  . (e)  741.046  664.995  76.051  G 

Courier  (e)  and  Post  (ml  sold  in  combination.  Linage 
of  one  edition  shown. 

CEDAR  RAPIDS.  IOWA 

.  (e)  497,763  536.968  39,205  L 

(S)  171,005  169.347  1,658  G 


News 

Star 

Times 

■t.Star 


‘Times  . . . 
E-.-e  Press 
tNews  .... 


.  2.698.127  2.521.222 

.  472.304  345  621 

.  3,170.431  2.866.843 

JACKSONVILLE,  FLA. 

. (m)  642.772  658.959 

. (e)  686.278  624.513 

. . (S)  277,953  243.202 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


Total  Daily  . 
Total  Sunday- 
Grand  Tot.al 


Times-Union 
fourn.al  . . . , 
Times-Union 


Gazette 

Gazette 


Herald  . 

News-Tribune 

News-Tribune 


.  668.768  706.315 

CHARLOTTE,  N.  C. 

. (e)  513.424  537.728 

_ (m)  581.716  583.763 

. (S)  174.324  140.679 

. (S)  282,352  237,728 


Grand  Total 


Total  Daily  . 
Tot.al  Sunday- 
Grand  Total 


News  . . 
Observer 


Observer 


Herald  . . . 

Sun  . 

Herald-Sun 


Grand  Tot.il  .  973,029  881.489 

JOHNSTOWN.  PA. 

Tri’-uue  . (e)  698.131  669..103 

Tribune  (e)  sold  in  c.imhiiiation  with  Democrit 
I.inage  of  one  edition  given. 

KANSAS  CITY,  MO. 

Journal  . (e)  4.14  236  379.816  >4 

.st'r  . (e)  807.093  857.047 

Times  . (ni)  733.064  707.785  « 

lournal  . (S)  179,463  83,991  « 

Star  . (S)  457.861  344.<68  ‘O 


Total  Daily  .  1,095.140  1.121,491  26,351  L 

Total  Sunday  .  456.676  .178.407  78  269  G 

Gr.and  Total  .  1.551.816  1.499.898  51,918  G 

CHATTANOOGA,  TENN. 

(m)  515.131  412,309  102.822  G 

.(e)  262.140  440.602  178.462  L 

.(e)  524.090  465,550  58,540  G 

.(S)  137.554  132.090  5.464  G 

.(S)  220.622  232.566  11,944  L 


Total  Daily  . 
T otal  Sunday 
Grand  Total 


.  744,23.1  705.208 

.  1.18.949  114  468 

.  883.182  819,676 

EL  PASO,  TEXAS 

...f-u)  441.718  397,502 

....(e)  477.224  451  056 

...(S)  167.174  144  227 


Times  . 

New-s  . 

Free  Press  .... 

Times  . 

Free  Press  .... 

Total  Daily  . 

Total  Sunday- 

Grand  Total  .  . 

News  (e)  susiiended  publication;  la- 


Times  . 

Herald  Post 
Times  . 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


Total  Daily-  . 
Total  Sund.ay 
Grand  Total 


400.598 

1,068.319 

310.519 

372.016 

1,034.711 

283,359 

2835; 

.U.- 

27.; 

1,468  917 

1,406.727 

62.1)' 

310  519 

283.369 

27.;- 

1.779,436 

1,690,086 

893* 

rON,  TEXAS 

1.068.738 

984.726 

84 :. 

800  209 

674.321 

12:.- 

692.203 

570.251 

121  '■ 

309,521 

289,653 

H..- 

336.278 

276.714 

59.i«< 
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19, J2.' 

39.(»; 

i.-*. 

9.«; 

mi' 

22X 

45.«:; 

67.9:1 

15.K; 

14,«' 

9ti| 

24.W 

1.K 
24  W' 
26j: 


KNOXVILLE.  TENN. 


lournal  . .  •  ■  . . 

S'ews-StmiiK'l  . (p) 

ioornal  . . 

Xews-Sentmel  . ( S) 


1939 

4S6.253 

636..i31 

186.713 

207.879 


1938  Gain  or  Loss 
488,616  2,363  L 

573  791  60.741  G 

167,756  18,957  G 

212,745  4,866  L 


Total  Daily  .  1,122.784  1,064.407 

Total  Sunday  .  394.592  380.501 

Grand  Total  .  1.517,376  1,444,908 

LOS  ANGELES,  CALIF. 


Examiner  . 

Daily  News . 

. . .  (ml 
. . .  (m) 
...(m) 

Herald  HNpress  .. 

....(e) 

News  . 

. . . . (e) 

"Examiner  . 

...(S) 

tTimes  . 

...(S) 

Total  Daily  . . . . 

Total  Sunday  . . 

Grand  Total  . . . 

672.288 

437.545 

986.361 

834.645 

430,433 

490.193 

425.744 


710.821 
465.156 
1,001.195 
■  843.187 
410,378 
412.274 
374.035 


58  377  G 
14.091  G 
72,468  G 

38.533  L 
27.611  L 
14  8,14  L 
8,542  L 
20,055  G 
77.919  G 
51,709  0 


3..161.272  3,4.10,737 
915  937  786,309 


Courier-Jounial  . (m) 

Timrs  . (o> 

Courier -Journal  . (SI 


LOUISVILLE,  KY. 


867.766 

1.001.232 

381.330 


928.464 

880.682 

343.010 


69.465  L 
129.628  G 
60,163  G 

60.698  T. 
120.5.50  G 

38.320  G 

59.852  G 

38.320  G 
98.172  G 


1.696  G 
Linage 


Total  Drily  .  1,868,998  1,809.146 

Total  Sunday  .  .181.330  .143  010 

Grand  Total  .  2  250.328  2,152,156 

MANCHESTER,  N.  H. 

Union-Leader  . (e)  520.636  518.940 

Union  (ml  and  Lender  (e)  sold  in  combination. 

Union  (m)  only  is  shown. 

MEMPHIS,  TENN. 

Commercial  Appeal. ..  (m  1  889  505  890.592 

Preis-Scimitar  . (e)  603.868  572  868 

tCMimercial  Appeal.. (S)  341.006  325.807 

Total  Dailv  .  1.493  373  1,463.460 

ToUl  Sunday  .  341.006  325,807 

Grand  Total  .  1.834  379  1,789,267 

MIAMI,  FLA. 

Herald  . (ml  1,053  084  1,0,14.274 

Xews  . (el  817.855  792.427 

Herald  . (SI  391.329  319.161 

Sews  . (S)  254.902  168.474 

Total  Dailv  .  1.870  939  1,826.701  44  738  G 

Total  Sunday  .  646.2.11  487.635  158.596  G 

Grand  Total' .  2,517,170  2,314,336  202,834  0 


NEW  ORLEANS,  LA. 


1939  1938  Gain  or  Loss 

Times  Uicaviiiie  . (ml  1,127.234  1,061.982  65,252  G 

Tribune  . (m)  251,278  246,107  5.171  G 

Item  . (e)  6(  3.591  666.4.14  2.843  L 

.States  . (c)  585,422  665,600  80,178  L 

T'imes-l’icavune  & 

States  . (SI  492.411  449,219  43.192G 

tItem-Tribune  . (SI  405,915  337,096  68.819  G 


Total  Dailv  .  2,627.525  2.640.123  12.598  L 

Total  Sunday  .  898.326  786.315  112,011  G 

Grand  Total  .  3,525,851  3.426,4.18  99,413  G 

NEW  YORK,  N.  Y. 

Times  . (m)  1,153,380  1,168,226  14  846  1. 

Her:dd  Tribune  . (m)  835,443  800.615  34.828  G 

News  . (m)  1,432.101  1.453.868  21.767  L 

.Mirror  . (m)  362,660  316.004  46.656  G 

luurnal-Anierican  ....  (e)  637,449  647,790  10,341  L 

Sun  . (e)  1,015.037  1.094,622  79.585  L 

World-Telegram  . (el  981.663  1,019,003  37.340  L 

Post  . (e)  454  674  517,622  62.948  L 

'Joumal-Amcrican  ..(S)  293.804  275,628  18.176  G 

Times  . (S)  859,592  832,964  26.628  G 

Mirror  . (S)  161.080  157.287  3.793  G 

News  . (S)  529.441)  517.228  12  212  C. 

tHcrald  Tribune  _ (S)  596.936  567,902  29  034  G 


Total  Dailv  .  6.872.407  7.017,750  145.343  L 

Total  Sunday  .  2.440.852  2,351.002  89.843  G 

Gr.and  Tot.al  .  9.313  259  9..36.8,759  55,500  L 

BROOKLYN,  N.  Y. 

Uagle  . (e)  450.608  525.423  74.815  L 

llomc  Talk  Section .  55.506  60.203  4  697  L 

Tsbir-d  News  Section _  27,556  50,880  23.324  L 

Eagle  . (S)  136.646  130,654  5.992  G 


Total  Il.ailv  .  533  670  636.506  102.836  L 

Total  Sunday  .  136  646  130.654  5.992  G 

Grand  Total  .  670.316  767,160  96,844  L 

NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  730,306  727,733  2,573  G 

OAKLAND,  CALIF. 

Post-Enquirer  . (e)  534,922  487.017  47,905  G 

Tribune  . (e)  879.180  880  285  1.105  L 

Tribune  . (S)  183.548  141.821  41.727  G 


Total  Daily  .  1,414.102  1.. 367.302  46.800  G 

Total  Sunday  .  183.548  141.821  41.727  G 

Grand  Total  .  1.597.650  1,509,123  88.527  G 


READING,  PA. 

1939  1938  G,ain  or  Loss 

K  igle  . (e)  672,949  668.412  4,537  G 

Times  . (m)  716.332  677.685  38,647  G 

E.agle . (S)  35.894  31,686  4,208  G 


Total  Daily  .  1,389.281  1,346,097  43.184  G 

Total  Sunday  .  35.894  31,686  4,208  G 

Grand  Total  .  1,425,175  1,377,783  47,392  G 

RICHMOND,  VA. 

News  Leader  . (e)  1.136,331  1.099,185  37,146  G 

Times-1  )ispatc1i  . (m)  642,658  641,901  757  G 

TiinesDisp.itch  . (S)  324,056  307,115  16,941  G 


Total  Daily  .  1,778.989  1.741.086  37,903  G 

Total  Sund.ay  .  324,056  307,115  16,941  G 

Grand  Total  .  2,103,045  2,048,201  54,844  G 

ROANOKE,  VA. 

Times  . (ra)  279.374  304,718  25,344  L 

World-News  . (e)  537,675  522.371  15,304  G 

Times  . (S)  233,537  185.456  48,081  G 


Total  Da/ly  .  817.049  827,089  10,040  1. 

Total  Sunday  .  233,537  185.456  48.081  G 

Grand  Total  .  1.050,586  1,012,545  38,041  G 

ROCHESTER,  N.  Y. 

Times-Union  . (e)  1,062,130  973,336  88,794  G 

Democrat  & 

Chronicle  . (m)  857,208  829,125  28,083  G 

Democrat  & 

Chronicle  . (S)  340,039  233.821  56.218  G 


Total  Daily  .  1,919,3.18  1,802.461  116.877  G 

Tot.al  Sunday  .  340,039  283.821  56,218  G 

Grand  Total  .  2,259,377  2,086,282  173,095  G 

ROCKFORD,  ILL. 

Register-Republic  _ (e)  601,280  523,144  78,136  G 

-Star  . (m)  413,531  378.504  35.027  G 

Star  . (S)  205,272  132,583  72,689  G 


Tot.ll  Dailv  .  1,014,811  901,648  113.163  G 

Total  Sunday  .  205,272  132,583  72,689  G 

Grand  Total  .  1.220,083  1,034,231  185,852  G 

SACRAMENTO,  CALIF. 

Union  . (m)  261.899  292,067  30,168  L 

Hee  . (e)  841,567  853.124  11,557  L 

Union  . (S)  126,159  102,378  23,781  G 


Total  Daily  .  1,103,4(6  1,145.191  41.725  L 

Total  Sunday  .  126.159  102,378  23,781  G 

Grand  Total  .  1.229,625  1,247,569  17,944  L 

ST.  LOUIS,  MO. 


233*^ 

ertUinj 


2831-' 

33.fr' 

27,W' 


62,lfr, 

27.W 


125.»| 
121  ■■ 
19.8*' 


Sentinel  . (m) 

Jwmal  . (e) 

rust  . (e) 

Senrinel  . (S’) 

tjuumal  . (S) 


MILWAUKEE,  WIS. 


5.37  681 
1,279.194 
168.159 
200.033 
480.271 


489  .561 
1,095.980 
ISO  281 
157.830 
370.795 


Total  I'ailv  .  1.985.034  1.765  8'>2 

Total  .Sunday  .  680.304  528  625 

Grand  Total  .  2  665  338  2,294,447 

Xews  discontinued.  Jan.  14,  1939. 

MINNEAPOLIS.  MINN 


48  1  ->0  G 
183  214  G 
12.122  L 
42  003  f; 
109.47'6  G 

219.712  G 
151.6'9  G 
370,891  G 


TimesTrihnne  _ (m&el 

Star  Journal  . (e) 

.l™m.il  . (•■) 

Tribune  . (S) 

‘'Star  Journal  . (S) 


7.86.217 

747.179 


329.450 

180,030 


583  578 
.580.087 
625.040 
260.963 
143  184 


Total  Daily  . . 
Total  Sunday 


1,758.705 
404  147 
2.162  857 


1.533  396 

„  . ,  .  509.480 

Grand  Total  .  2.042.876 

Star  Tourn->1.  Su-dav.  1939.  compared  with  Journal,  Sun- 
19.38.  Minneapolis  Journal  merged  with  the  Minneapolis 
5tar,  effecriv"  .‘\ug.  1,  1939.  Time«-Tribune  is  sold  in  com¬ 
bination,  Tribune  (m)  and  Timcs-Tribitne  (e). 

MODESTO,  CALIF. 

_ (e)  340.795  368.693 


pee 


27,898  I. 


isKtar 


MONTREAL.  CANADA 


331JS' 

4ll28BIenld  . . 
Patrie 

67 

84.1* 

32J<; 


Total  Sunday 


I’fr.ts- 


Grand  Tot.ir 


..(e) 

1,231.078 

1.272  115 

41  037 

T. 

.  (m) 

514  968 

517.5>65 

2  287 

1. 

..(e) 

996.304 

1,008.393 

12.689 

I, 

..(e) 

135.591 

1 ,10  909 

4  682 

G 

..(e) 

2.10.251 

259.985 

28.7,34 

1- 

..(S) 

113  345 

77.209 

36  136 

G 

..(w) 

106.668 

130,333 

23  665 

1. 

3,108.192 

3,188.6fi7 

80  475 

T, 

11.1..145 

77.209 

.36  1 .36 

G 

3.328,205 

3,396.209 

68.004 

L 

MUNCIE.  IND. 

..(e) 

490  252 

508  982 

18,7.30 

I. 

. .  (m) 

495.806 

449.182 

46  624 

G 

..(S) 

171.982 

135.669 

36.313 

G 

986.058 

958.164 

27  884 

G 

171.982 

1.15.669 

3'  .313 

G 

fcnessean  '.‘.‘.(ml 

I  lennessean  . (S) 


.  1.158,040  1.093,833 

NASHVILLE.  TENN. 


609.148 
579  680 
275.316 


T  o  .  1,188. 

.  275  316 

l-rand  Tot.al  .  1.464.144 


599.128 
534  377 

223.406 

1.13.3  505 

22.3.406 
1,356,911 


l.’c-Lcdger 


.  (ml 

. (el 

. (SI 

. (SI 


NEWARK.  N.  J. 


584,9.36 

1.28.3.767 

291.7.33 

148.343 


305.195 

1.271.666 

239.819 

137.358 


To,  g  "X  . 

Grand  .  440.076 

■and  Total  .  ■?  tog  070 


Si-I 


•mocrat 


lli!^ 


1.576.861 
,377.177 
1,954.038 

,  ,  NEW  BEDFORD.  MASS. 

j.  i".  I.""”  . (e)  473.442  481.181 

“  Times  . (SI  55  239  51.393 

^'^and  Total  .. 


leri^;!,  Courier  . (^> 

Jo*"!  Dailv  . 


528.681  532,574 

NEW  HAVEN.  CONN. 


in  020  G 
45  .30,3  G 
51  910  G 

55 .373  r. 

51.910  G 
107.23,3  G 

279  741  G 
11.601  r. 
51.914  G 
10  985  G 

291  ,347  G 

62.809  o 

354.241  G 

7.739  I, 
.3.846  G 

3.893  1. 


Oklahoman  . 

. . .  (m) 

Times  . 

,...(e) 

,  ...(e) 

Ok'ahoman  . 

...(S) 

Oklahoma  News  . . 

...(S) 

Total  Daily  . , . . 

Total  Sunday 
Ciraiul  Total  . . . 

OKLAHOMA  CITY,  OKLA. 

441.674  452.346 

595,559  58.3. 704 

.  360.421 

233.363  189.019 

.  130,072 


10.672  L 
11.855  G 


44,344  G 


359.738  L 
85.728  L 
1,715,562  444.966  L 

OMAHA.  NEB. 

World-TIerald  . (e)  751.112  743.211  7.901  G 

tWorld-llcnald  . (S)  251  817  218.587  33.230  G 

Gr.and  Tot.al  .  1.002.929  961.798  41.131  C, 

World-TIerald  sold  in  morning-evening  cannbin.ation.  Linage 
of  one  edition  shown. 


Journal-Transcript 

Star  . 

Journal-Transcript 
.Star  . 

Total  Daily  .. 
Total  Sunday 


Evening  Riillctiii 

I'-qtiirer  . 

News  . . . . . 

Evenirg  Public 

I,edger  . . 

Recoril  . 


Total  Daily 
Total  .Sunday 


PEORIA.  ILL. 


(d) 
...(e) 
.  .(S) 
...(S) 


809.788 
(99  670 
2,30.069 
1.82.982 


675.752 

686.377 

177.341 

159.162 


134.036  C, 
13,293  C, 
57  72.8  G 
23.820  G 


1.509  458 

1.. 362.129 

147.329  I 

413.051 

331.503 

,81  548  1 

1,922,509 

1 ,693,6.32 

228.877 

PHILADELPHIA, 

PA. 

....  (e) 

1,12.3.761 

1 ,026.006 

97.755 

93.3.4.87 

7.3,8.817 

194.670- 

. (e) 

318.013 

318,133 

120 

. (e) 

870.4.37 

974.769 

104.3,32 

568  123 

5,32.589 

35  534 

. (S) 

562.342 

452  6,31 

109.711 

. (.S) 

359  981 

313.722 

46.259 

Grand  Total  .  4,736,144  4,356,667 


Republic  . (m) 

GaacMc  . (e) 

Republic  . (S) 


PHOENIX.  ARIZ. 


47.3  452 

577.901 

166.530 


474.148 
557  .311 
129.996 


Total  Dailv  . 

Total  .St.nd.ay  . 

Grand  Total  .  1  217.883  1.161.344 


1,051. .353  1.0,31.459 
166.5.30  129.996 


223  507  G 
155.970  G 
379,477  G 

696  L 
20.590  G 
36.534  C. 

19  894  G 
36.5.34  G 
56.428  G 


PITTSBURGH,  PA. 


Sun  TelcRraph  . . . , 

....(e) 

807.565 

78.3.371 

14.194  G 

Post  Gazette . 

. . .  (m) 

653,077 

656  7,31 

4.654  L 

Press  . 

.. .(e) 

1.204.40.3 

1.154  82.3 

49. '80  G 

*Snn  Telegraph  .. 

...(S) 

.106.803 

287  772 

19.031  G 

tPress  . 

...(S) 

344.376 

3)0.921 

43.455  G 

Tot.al  Dailv  .... 

2.664.045 

2.604.925 

59.130  G 

Total  Stinday  . , 

651.179 

62  486  G 

Grand  Total  . . . 

3  315.224 

3.19.3.61.8 

121,606  0 

.  (  u) 

594.605 

507.468 

87.1.37 

G 

. .  (c) 

860.519 

7(  »  519 

Q2.n00 

C 

.(e) 

286.2.39 

286.2.39 

1, 

.(S) 

315,576 

256  358 

59.218 

G 

.(S) 

145.507 

117.627 

27,880 

G 

(ilohe-Democrat 

. . . .  (m) 

616.508 

616.486 

Post-Dispatch  ... 

. (e) 

815  580 

822.999 

S'ar-Timcs  . 

. (e) 

619,426 

622,224 

tGlob'’- Democrat  . 

269.855 

2*7.211 

Post-Dispatch _ 

....(S) 

404,766 

343,474 

Total  D:ii4v  ... 

2,051.514 

2.061.709 

Total  Snndav 

674.621 

590.705 

Grand  Total 

.  2,726.135  2.652,414 

ST.  PAUL.  MINN. 

Pioneer  Press  . . 

. . . .  (m) 

686.734 

730,659 

Dispatch  . 

. (e) 

784  172 

746.166 

Pioneer  Press  . . . 

....(S) 

217,747 

156.564 

Total  Dailv  ... 

1,470.906 

1,476.825 

Total  Sunday 

217  747 

156.564 

(irand  Total  . . 

1.688,653 

1,633,359 

Light  ... 

h  xpress  . (m) 

News  . (e) 

’Light  . (S) 

Express  . (S) 


SAN  ANTONIO.  TEXAS 

(e)  616.644  624,816 

412  749  348  977 

786,724  718  231 

322  105  2’S.:S5 

2.80.417  254.109 


Tot.al  Dailv  .  1,816.117  1.697.024 

Total  Sunday  .  602  522  .532.694 

Grand  Total  .  2,418,639  2,224,718 

SAN  DIEGO.  CALIF. 

490.987 
498.912 
768.516 
287,465 
78.525 


Dnion  . 

. (e) 

596,236 

Trilnine-Sun  . . . . 

. (e) 

876.567 

. 

. (S) 

278.244 

.Sun  . 

. (S) 

1.472  80,1 
278  244 


1.758.415 

365.990 


Total  Daily  . 

Tol.'d  .Sunday  .... 

Grand  Total  . 

Sun  discontinued  publication  Nov.  25,  1939. 

SAN  FRANCISCO.  CALIF. 


1,751.047  2,124.405 


PORTLAND.  ORE 

Oregonian  . (m) 

tloiir-al  . (e) 

N'ews-Telcgram 

"Oregonian  . (S) 

tjournal  . (S) 

Total  Daily  .  1.455.124  1,562  226  107.102  L 

Totid  .Sunday  .  461.08.3  .37.3  985  87,098  G 

Grand  Total  .  1.916.207  1.9,36  211  20.004  L 

News-Telegram  discoutinued  publication  Atig.  21,  1939. 

PROVIDENCE.  R.  I. 


22  G 
7,419  L 
2,798  L 
22  624  G 
61.292  G 


10.195  L 
83,916  G 
73,721  G 

43  925  L 
38.006  G 
61,183  G 


5  919  L 
61,183  G 
55,264  G 

8.172  G 
63.772  G 
68.493  G 
4.3  520  G 
26,308  G 


124,093  G 
69  828  G 
193,921  G 

105.249  G 
498.912  L 
108  051  G 
9.221  L 
78,525  L 

285  612  L 
87.746  L 
373,358  L 


Chronicle  . 

.  .  (m) 

469.000 

486.995 

17.995  L 

Kxami»^er . 

. .  (m) 

704.113 

727.862 

23.749  L 

Call-Bulletin  . 

. . . (e) 

5,30  297 

658.433 

128.136  L 

News  . 

...(e) 

588.106 

671. .385 

83.279  L 

+  *t'hronicle  . 

...(S) 

221.154 

176,003 

45,151  G 

**Examiner  . 

. .  . (S) 

388.0.33 

320,58S 

67.445  C. 

Total  Dailv  .... 

2.291,516 

2.544  675 

253.159  L 

Total  Sttnday  , . 

609.187 

496.591 

112.596  G 

Grand  Total  .  2.900.703  3,041,266 

SCHENECTADY.  N.  Y. 

140.563  L 

Gazette  . 

..(m) 

789.620 

781.549 

8,071  G 

Union  Star  . 

...(e) 

777.890 

753.650 

24.240  G 

Grand  Total  . . . 

.  1.567,510  1,535.199 

SCRANTON.  PA. 

32,311  G 

Tribune  . 

.  ..(m) 

697.845 

702  736 

4,891  L 

Times  . 

...(c) 

1.016  140 

1.024  1,35 

7,995  L 

Scrantonian  . 

...(S) 

277.949 

259.728 

18.221  G 

Total  Dailv  .  . , . 

1.71,3  985 

1.726  871 

12,886  L 

Total  Sunday  .  . 

277.949 

259.728 

18,221  G 

(irand  J'otal  , . . 

.  1.991.934  1,9.86,599 

SEATTLE.  WASH. 

5.335  G 

Post-Intelligencer  . 

.  . . (m) 

447,962 

426  38.8 

21.574  G 

Star  . 

...(e) 

378.083 

310.890 

67.193  G 

Times  . 

... (e) 

736.320 

814.452 

78.132  L 

**Post-Intelli^7encer 

..(S) 

2S4 

712  7<?o 

71  849  G 

limes  . 

...(S) 

275.935 

20.3.381 

72  554  G 

Tot.al  Dailv  .... 

1.562,.365 

1.551  7.30 

10,635  G 

To*.al  Sunday  .  560.564  416.161 

Gr.and  Tot.al  .  2  122.929  1  967,891 

SIOUX  CITY.  IOWA 


144.403  G 
155,038  0 


3.31.444 

349.058 

17,614  1. 

...(e)  1,134.131 

1.174,425 

40.294  I. 

T()iirnal  . 

...(d) 

.382  771 

,161.201 

21.570  G 

774  3*2 

724.648 

G 

.  ..(m)  363  031 

.357.144 

5.887  G 

rri’nine  . 

. .  . .  (e) 

261.. 568 

.329,989 

68.421  L 

209.212 

174,519 

34.693  G 

Journal  . 

...(S)  252  043 

224,754 

27.289  G 

Tournal  . 

...(S) 

103.7,86 

100.006 

3.780  G 

1.105  786 

1.073.706 

32  G 

Total  Dailv  .... 

.  1.497.162 

1.5.11.569 

34  407  L 

To’al  D.ailv  .... 

644  3.19 

691  190 

46.851  T. 

2^0.212 

174  519 

.U  ^03  G 

.  252.043 

2 ’4  754 

27  2R0  r. 

mod'll  So-day  .. 

lot  796 

I '*0.006 

3.780  G 

1.314.998 

1.248,225 

66.773  G 

Grand  Total  , . . 

.  1.749,205 

1,756,323 

7,118  L 

(•rand  Total  ... 

748,125 

791,196 

43.071  L 

36 


EDITOR  &  PUBLISHER 


December  Newspaper  Linage  In  Leading  Cities 


•  1  N 


WORCESTER.  MASS. 

1939  1938 

. (m)  594,609  634,285 

. (e)  722,834  701,164 

. (S)  211,289  194,183 


TROY.  N.  Y. 

1939  1938  Gain  or  Loss 

Record  . (m)  755,723  665,919  89,804  C 

Record  (m)  sold  in  combination  witli  Tinics-Record  (e), 
Linage  of  one  edition  shown. 

TULSA,  OKLA. 

Tribune  . (e)  513.530  575.304  61.774  1 

World  . (m)  530,953  563,861  32,908  1 

Tribune  . (S>  165,768  147.377  18.391  C 

World  . (S)  186,927  173,980  12,947  0 

Total  Daily  .  1,044,483  1,139,165  94,682  1 

Total  Sunday  .  352,695  321,357  31,338  0 

Grand  Total  .  1,397,178  1,460,522  63,344  1 


Telegram  . 

Gazette  &  Post. 

Teli-grara  . 

Total  Daily  . 

Total  Sunday 
Grand  Total 

YOUNGSTOWN,  OHIO 

Vindicator  & 

Telegram  . (e)  947,262  850,483  96,7790 

Vindicator  & 

Telegram  . (S)  245,279  199,685  45,5940 

Grand  Total  .  1,192,541  1,050,168  1  42,3730 

Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  208,440  240,355  31,9151 

Home  News  . (S)  76,820  70,960  5,8600 

Grand  Total  .  285,260  311,315  26,055  L 

KANSAS  CITY.  KAN. 

Kansan  . (e)  370,713  286,664  84,0490 

K.ansan  . (S)  128,331  97,902  30,4290 

Grand  Total  .  499,044  384,566  114,4780 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS 
WEEK"— DECEMBER.  1939 

*  ‘-.AMERICAN  WEEKLY”  linage  35,974  lines  and 
“COMIC  WEEKLY”  Linage  11,382  lines  is  included  in  tht 
Sunday  figures  of  the  following  papers:  Albany  Times  Union 
lialtimore  American,  Boston  Advertiser,  Chicago  Herald- 
American,  Detroit  Times,  Milwaukee  Sentinel,  New  Vork 
Journal-American,  Pittsburgh  Sun-Telegraph,  San  Antonie 
Light,  Syracuse  Herald-American,  Washington  Times-Herald. 

•  “AMERICAN  WEEKLY”  Linage  32,551  lines  and 
••COMIC  WEEKLY”  Linage  11,382  lines  in  the  Atlanta 
American  which  suspended  publication  December  17,  1939. 
“.AMERICAN  WEEKLY”  Linage  3,423  lines  in  the  Atlana 
Tournal  (Eirst  issue  of  American  Weekly,  December  2S, 
1939 ». 

*•  “AMERICAN  WEEKLY”  Linage  36,580  lines  and 
“CO.MIC  WEEKLY”  Linage  11,382  lines  in  the  Los  Anplo 
Examiner,  San  Francisco  Examiner  and  Seattle  Post- 
Intelligencer.  “AMERICAN  WEEKLY”  Linage  35,91* 


News-Times  . (cl  366 

Tribune  . (c)  656,094  607 

News-Times  . (S)  64 

Tribune  . (S)  150,937  116 

ToUl  Daily  .  656.C94  973 

Total  Sunday  .  150,937  180 

Grand  Total  . .  807,031  1,153 

News-Times  discontinued  Dec.  27,  1938. 

SPOKANE,  WASH. 

Spokesman  Review...  (m)  312,809  319 

Chronicle  . (el  575,623  599 

Press  . (e)  196 

^•Spokesman  Review. (S)  254,913  204 

Total  Daily  .  888,432  1,115 

Total  Sunday  .  254,913  204 

Grand  Total  . .  1,143,345  1,315 

Press  discontinued  publication  March  18, 

SYRACUSE,  N.  Y. 

Journal  . (e)  635 

Herald-Journal  . fe)  949,252  804 

Post-Standard  . (m)  551,327  479 

.American  . (S)  137 

“Herald-American  ...(SI  214.450  85 

Post-Sta^ard  . (S)  123,994  75 


Times-Herald  . 

Post  . 

News  . 

Star  . 

Times  . 

“Times-Herald 

“Star  . 

Post  . 


Total  Daily  .  4,129,015  4,182.268  53.253  1. 

Total  Sunday  .  1,118.233  1,003,151  115,082  G 

Grand  Total  .  5,247,248  5,185,419  61.829  G 

As  the  majority  of  the  morning  Herald  linage  (624,480) 
for  December,  1938,  ran  in  combination  with  the  Times, 
that  linage  is  not  included  in  the  city  total.  Times-Herald 
first  issue  Feb.  1,  1939. 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times...  (e)  188,859  172.732  16.127  G 

.Alt.  V’ernon  Argus...  (e)  564,741  548,065  16,676  G 

New  Rochelle  Standard 

Star  . (e)  577,031  503,911  73,120  G 

Ossining  Citizen- 

Register  . (e)  257,716  220.882  36.834  G 

Port  Chester  Item - (e)  369,692  382.118  12.426  L 

Tarrytown  News  _ (e)  235,136  182,978  52,158  G 

A'o-kers  Herald- 

Statesman  . (e)  448,191  421,291  26,900  G 

AA'hite  Plains  Dispatch,  (e)  543,806  .  . 

Pcekskill  Star  . (e)  328.624  323.214  5,410  G 


Total  Daily  .  1,500,599  1,9.’0.150  419.571  L 

Total  Sunday  .  338,444  298,200  40,244  G 

Grand  Total  .  1,839,023  2,218,350  379.327  L 

Journal  (e)  and  American  (S)  discontinued  publication 
luly  23.  1939. 

TACOMA,  WASH. 

.(e)  492,586  495,695  3,109  L 

.(e)  375,518  377,471  1,953  L 

(S)  154.336  122,587  31,749  G 


News-Tribune 

rimes  . 

News-Tribune 


Total  Daily  . 
Total  Sunday 
Grand  Total 


.  868.104 

.  154,336 

.  1,022,440 

TOLEDO,  OHIO 

..(m)  141,787 

..(e)  1.064,435 

..(S)  311.377 


Times 

Blade 

Times 


Group  Total .  3.513.796  2.755,191  758.605 

AVhite  Plains  Dispatch  first  publication  March  1,  1939. 

WICHITA,  KAN. 

Beacon  . 

Eagle  . 

I'.’agle  . 

Beacon  . 

Eagle  . 

Total  Daily  . 

Total  Siiiulay 
Grand  Total 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1,206.222  1,150,007 
311.377  260,893 

1,517,599  1,410,900 

ONT.,  CANADA 

527,444  612,502 

1,065.561  1,046  496 
1,154.427  1,238.920 
I69  9S7  85.864 


Globe  &  Mail 

Telegram  _ 

Star  . 

Star  . 


1,347.179  1.389.562 
519.355  418.526 

1.866.534  1.808.088 

WINSTON-SALEM,  N.  C. 

Twin  City  Sentinel. ..  (e)  406.093  428,866 

Journal  . (m)  324.901  339.475 

Jonrn.al  &  Sentinel ...  (S)  178,518  167,269 

Total  Daily  .  730.994  768  341 

Total  Sunday  .  178.518  167.269 

Grand  Tot.-il  .  909.512  935.610 


Grand  Total 


.  2.857,419  2,983,782 

TRENTON,  N.  J. 

...(e)  805,452  826.620 

..(S)  107,677  87,629 


Times  . 

Times-.Advertiser 


Grand  Total  .  913,129  914,249  1,120  L 

Times  (e)  and  Stati  Gazette  (m)  sold  in  combination. 
Linage  of  one  edition  -how-n.  Times  (c)  giyen.  Both  of 
these  editions  are  puldi-hed  five  days  of  each  week. 


Ark.  Group  Agoinst 
Anti-Ad  Textbooks 


Aveekly  radiu  program  supplement  and  READING  TO  OTTAWA 

Paul  Reading,  executive  editor,  Cal¬ 
gary  Herald  for  the  past  three  and 
one-half  years,  recently  Avas  pre¬ 
sented  with  a  Gladstone  bag  at  < 
farewell  meeting  held  by  the  staff 
Reading  relinquished  his  position 
_  .  .  ,  ^  rn  and  with  the  Herald  and  left  for  Ottaw 

W.  Barnes,  president,  said  this  week.  American,  and  the  Norwalk  (Conn.)  where  he  will  undertake  special 
Additional  dailies  signed  to  use  this  Hour.  duties  for  Southam  Publishing  Co. 


_  ..  ^  advertising  medium  include:  Bangor 

IlCICllO  GllCirt  (Pa.)  Post;  Harrisburg  (Pa.)  Tele- 

Thirty-three  daily  newspapers  with  graph;  Norristown  (Pa.)  Times-Her- 
an  aggregate  circulation  of  668,835  are  Pittston  (Pa.)  Gazette:  Pottstoivn 
■  _  ■  ...  (Pa.)  Mercury;  Pottsville  (Pa.)  Re¬ 

midwinter  the  Radio  Chart,  described  in  “The  publican;  Lansford  (Pa.)  Record; 


Although  the  action  met  with  a 
prompt  denial  by  the  Arkansas  De¬ 
partment  of  Education,  the  Arkansas  n^wjusing  will  be  using  joy  Jan.  31 

Press  Association  at  its  _ 

meeting  Jan.  12  and  13  at  Little  Rock  Advertising  Survey”  last  week,  Ralph  Waterbury  (Conn.)  Republica 
adopted  a  resolution  for  investigation 
of  a  charge  that  high  school  textbooks 
contain  chapters  that  are  against  ad¬ 
vertising.  E.  W.  Pate,  Rogers,  pres¬ 
ident,  will  appoint  a  spiecial  com¬ 
mittee  to  investigate. 

Clyde  E.  Palmer,  publisher  of  the 
Palmer  newspapers  at  Hot  Springs, 

El  Dorado,  Texarkana,  Hope  and 
Camden,  asserted  that  any  anti-adver¬ 
tising  campaign  resulted  primarily 
from  uncertain  conditions  traceable  to 
the  government.  Paul  Van  Dalsem, 

Perryville  publisher,  objected  to 
bring  the  association  into  politics. 

“But  they’re  pouring  out  misin¬ 
formation,  p)oison  misinformation,” 

Palmer  shouted,  and  then  moved  that 
Van  Dalsem  be  made  a  member  of 
the  special  committee. 

The  association  by  resolution  con¬ 
demned  newspapers,  usually  published 
for  brief  intervals,  as  organs  of 
political  candidates.  Such  publica¬ 
tions,  the  resolution  recited,  are  not 
in  the  interest  of  the  general  public 
and  the  legitimate  press. 

Clayton  Rand,  publisher  of  the 
Gulfport  (Miss.)  Guide,  spoke  at  the 
banquet  meeting  Jan.  12.  His  address 
related  largely  to  government.  G.  C. 

Pinckney,  editor  of  the  Warren  Eagle- 
Democrat,  advised  editors  to  add 
glamor  to  Main  Street  as  an  effective 
means  of  holding  tiade  at  home. 


DURING  NOVEMBER  AND  DECEMBER,  1939 


THE  TIMES-HERALD  CARRllD  MORE 


GENERAL  ADVERTISING  THAN  ANY 


OTHER  WASHINGTON  NEWSFAPER 


Source;  Medio  Records* 
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JANUARY 


19  4  0 


NLRB  Refuses  McGahan  to  Han 

-  „  .  .  .  Seating  at  Conver 

TOrteinSlQte  Washington,  D.  C,  Jan. 

^  standing  committee  of  corres 

TTH  Strikers  charge  of  Congressional  p 

Icries  has  designated  Maj.  I 
Dismisses  Charges  of  Gahan  of  the  Philadelphia 

,  .  _  .  ,  to  handle  its  details  at  the  Rt 

Unfair  rractices  by  Democratic  national  con 

Easton  (Pa.)  Express  Traditionally,  the  standing 

tee  acts  for  both  major  polil 
Easton,  Pa.,  Jan.  17 — Charges  by  tjeg  jn  the  assignment  of  pr 
Easton  Typographical  Union  No.  258.  for  daily  newspaper  writers. 


McGahan  to  Handle  throughout  the  entire  territory  in  31 
mcvjanan  w  nariuie  Ruppert’s  beer  is  sold. 

Seating  at  Oonventions  Radio  and  outdoor  also  will  be  used. 

Washington,  D.  C.,  Jan.  15— The  The  entire  campaign  will  be  executed 
standing  committee  of  corre.spondents  hy  Ruthrauf  &  Ryan,  Inc.  Ed  Garbish, 
in  charge  of  Congressional  press  gal-  vice-president  of  the  agency,  is  the 
Icries  has  designated  Maj.  Paul  Me-  account  executive. 

Gahan  of  the  Philadelphia  Inquirer  ^  * 

to  handle  its  details  at  the  Republican  Uij  qJ 

and  Democratic  national  conventions. 

tee  acts  for  both  major  political  par  :  Executives'  Names 

tics  in  the  assignment  of  press  seats  _  ,  __ 

Hec^uired  j3Y  Bill 


that  the  strike  which  it  called  last  fn  1936,  McGahan  worked  with  the  -  x—  x 

March  23  against  the  Easton  Publish-  party  committees  on  arrangements  for  Washington,  D.  C.  Jan.  15 — Pub- 

ing  Company,  owner  and  publisher  the  Chicago  and  Philadelphia  conven-  lication  of  the  names  of  all  executives 
of  the  Easton  Express,  was  caused  by  tions  which  were  attended  by  more  and  officials  of  newspapers  and  other 
unfair  labor  practices  of  the  company,  than  500  newswriters  from  all  parts  periodicals  would  be  required  in  each 
have  been  dismissed  by  the  National  of  the  United  States.  Serving  his  edition,  under  a  bill  passed  by  the 
Labor  Relations  Board.  third  term  on  the  standing  committee.  House  today  and  sent  to  the  Senate 

The  board  in  an  unanimous  opinion  he  brings  to  the  current  situation  his  for  concurrence, 
against  the  union,  refused  to  order  the  long  experience  in  the  gallery  as  well  Representative  George  W.  Gillie, 


Washington,  D.  C.  Jan.  15 — Pub- 


against  the  union,  refused  to  order  the  long  experience  in  the  gallery  as  well 

reinstatement  of  any  of  the  strikers  as  a  background  of  36  years  newspa-  Fort  Wayne,  Ind.,  Republican,  sponsor 
or  the  dismissal  of  any  employes  who  per  training.  of  the  bill,  said  the  measure  is  de- 

remained  on  the  jobs  during  the  Major  McGahan  began  on  the  Phila-  signed  to  curb  publication  and  dis- 
strike  or  who  returned  to  work  during  delphia  Press  in  1904,  went  to  the  tribution  of  lewd  literature.  While 
the  strike  or  any  of  those  who  came  Philadelphia  Inquirer  in  1912,  and  has  its  language  also  covers  daily  news- 
during  the  strike.  been  in  the  Washington  Bureau  of  papers,  the  legislation  was  not  aimed 

Finds  Paoer  Violated  Section  8(1)  latter  newspaper  since  1920.  at  them  but  it  was  necessary  to  make 


during  the  strike.  been  in  the  Washington  Bureau  of 

Finds  Paper  Violated  Section  8(1)  the  latter  newspaper  since  1920. 

On  another  charge,  the  board  found  »  If  J  * -  — "  —  "r' - 

that  the  Easton  Publishing  Company  JNeWSpapei  iiaS  DHng  were  to  be  accomplished,  said  Repre- 
had  violated  section  8(1)  of  the  act  OOo/  Tn sentative  Gillie.  Before  introducing 

in  view  of  the  fact  that  Chester  Sny-  the  bill  he  conferred  with  many  news- 

der,  president  of  the  company,  had  dis-  PnaADELPHiA,  Jan.  15— High  praise  paper  publishers  and  had  their  in- 

cussed  the  union’s  demands  with  his  for  newspaper  advertising  was  ex-  dorsement,  he  said, 
employes  on  one  occasion  in  the  ab-  pre^ed  to  Editor  &  Publisher  "Conspicuously  Printed" 

sence  of  union  leaders.  The  effect  of  ^y  R.  G.  Cornrfms,  president  of  Pme 


at  them  but  it  was  necessary  to  make 
the  provisions  broad  if  its  objectives 
w'ere  to  be  accomplished,  said  Repre¬ 
sentative  Gillie.  Before  introducing 
the  bill  he  conferred  with  many  news- 


The  bill  reads  as  follows: 

‘Tt  shall  be  unlawful  to  deposit 


this  discussion,  said  the  board,  was  an  Brothers,  Inc.,  Philadelphia,  as  he  re-  unlawful  to  deposit 

attempt  to  discourage  union  activity.  ®  increase  in  the  sales  of  conveyance  in  the  United  States 

It  ordered  the  company  to  cease  and  f Brothers  glycerine  tablets  for  or  to  introduce  into  commerce 

desist  from  any  such  further  activity.  ^ Previous  year.  any  means,  any  magazine,  periodi- 

In  a  collateral  proceeding  the  board  Cornelius  said  the  increase  in  other  publication,  tmless  such 

by  a  vote  of  2  to  1  found  that  the  com-  chiefly  to  the  o*  publication  contains  conspicuously 

posing  room  employes  of  the  Express  newspaper  advertising.  Durmg  1939.  pj.inted  on  one  of  its  pages  the  name 
prior  to  March  23,  1939,  constituted  an  agency,  McKee  &  Al-  address  of  the  publisher  thereof, 

aoDronriate  unit  for  hargaininff.  bright,  Philadelphia  and  New  York,  r>laoo  niiV>linatinn  anH  tVio  namp® 


appropriate  imit  for  bargaining. 


the  place  of  publication,  and  the  names 


The  board  ordered  an  election  to  be  Placed  75-  and  100-line  advertisements  editor,  managing  editor,  busi- 

held  within  30  days  for  such  employes  ^  week  m  33  dailies.  manager,  and  owner  or  owners 

to  designate  their  representative  for  the  year  were  the  greatest  in  jf  such  publication  is 

collective  bargaining.  Board  member  the  company  s  71-year  history.  published  by  a  corporation,  the  name 

William  M.  Leiserson  dissented.  When  we  first  established  the  officer  of  the  corporation. 

Mr.  Leiserson  insisted  that  inasmuch  weekly  schedule  of  advertising  in  “Any  individual,  partnership,  or 
as  the  board  had  found  the  strike  was  newspapers  covering  our  nmjor  mar-  corporation  violating  any  provision  of 
not  caused  by  unfair  labor  practices  “V,””®  "J®  entire  cough  and  cold  section  1  of  this  act  shall  be  guilty 

and  had  not  ordered  the  reinstatement  Mr.  Cornelius  said,  our  sales  ^  misdemeanor  and  upon  conviction 

of  any  of  the  strikers,  all  employes  Pme  Brothers  glycerine  tabmts  be-  gjjgjj  ijg  punished  by  a  fine  of  not 
hired  since  March  23,  1939,  who  are  8?*'  increase  immMiately.  Succes-  than  $2,500  or  by  imprisonment 

now  on  job  should  also  be  made  elig-  f  made  in  more  than  1  year,  or  by  both 

ible  to  vote  in  the  election.  1936,  1937,  1938  and  1939.  c__  imnri.sonmpnt. 


ible  to  vote  in  the  election. 

The  Express  was  represented  by 
George  F.  Coffin,  Jr.,  of  Easton  and 
B3isha  Hanson  of  Washington,  D.  C. 


BIGGEST  RUPPERT  DRIVE 


fine  and  imprisonment. 

“As  used  in  this  act  the  term  ‘com¬ 
merce’  means  commerce  between  any 


The  Jacob  Ruppert  Brewery,  New  State  or  Territory  of  the  United  States 
York,  Jan.  17  began  its  largest  adver-  or  the  District  of  Columbia  and  any 


«cnvrenc©  Soys  r,n,P-  tlsmg  campaign  since  the  re-legaliza-  place  outside  thereof, 
m  ».  Q  1-  O  J  T  ■  according  to  James  P.  “This  act  shall  take  effect  90  days 

™  0*1  I  0©©K  ora  1  ©nXl  Duffy,  director  of  advertising  and  sales  after  the  date  of  its  enactment.’’ 

President  Roosevelt  does  not  choose  promotion,  with  publication  of  a  1,290-  As  originally  drawn,  the  bill  applied 
to  seek  a  ^ird  term,  according  to  the  R*'®  newspaper  ad  in  6  columns.  Em-  only  to  publications  issued  less  fre- 
current  issue  of  David  Lawrence’s  phasizing  Ruppert  Old  Knickerbocker  quently  than  once  weekly,  and  it  ex- 
Vnited  States  News,  issued  in  Wash-  beer,  the  campaign  will  appear  in  empted  those  published  prior  to  date 
ington,  and  will  tell  the  nation  so  large  space  in  140  newspapers  in  Rup-  of  enactment  of  the  law.  'These  pro- 
either  on  Jan.  20  or  March  4,  but  prob-  pert’s  Elastem  selling  area.  This  will  visions  were  stricken  out  by  amend¬ 


ably  on  the  earlier  date.  be  expanded  gradually  to  cover  news-  ment  and  the  original  fine  of  $10,000 

Mr.  Lawrence  says:  papers  and  other  forms  of  advertising  was  reduced  to  $2,500. 

‘Mr.  Roosevelt  is  ready  with  his  - 

K°Sng"r"  ^"nSc  aniye  o“r  gWel  EDITORS  ORGANIZE  AGAINST  'BOSSES' 

single  nod  of  the  head  to  encourage  LANSING,  MICH.,  Jan.  15 — A  permanent  organization  of  Michigan  editors 
anybody  to  bring  about  his  renomi-  whose  objectives  are  the  improvement  of  state  government  and  the  pre¬ 
nation  in  1940.  vention  of  political  party  domination  by  bosses  was  formed  here  last  week. 

“Mr.  Roosevelt  is  ready  with  an-  The  organization  meeting,  at  which  George  R.  Averill,  Birmingham  Eccentric 
other  decision.  That  is  to  give  his  publisher,  was  elected  president,  was  attended  by  some  20  editors.  Other 
Secretary  of  State  the  ‘all  clear’  sig-  officers  chosen  are:  Adrian  Van  Koevering,  Zeeland,  vice-president;  Jac  A. 
nal  to  gather  support  as  the  Demo-  Cooper,  Reed  City,  secretary,  and  George  A.  Osborn,  Sault  Ste.  Marie,  treas- 
Presidential  candidate.  urer.  Declaring  opposition  of  the  organization,  to  be  known  as  the  “Michigan 
to  Roosevelt’s  third  decision  is  Fourth  Estate  Group,”  to  any  form  of  political  “bossism”  and  its  adherence 
encouragement  to  Robert  H.  ^  campaign  for  “an  honest,  more  economical  and  more  efficient  condition 
JacKson  as  his  favorite  for  the  Vice-  - - - - ^>0 - - 


Presidential  ror  me  vice-  government”  in  Michigan,  Averill  set  forth  the  group’s  program  in  a 

Mr  T  -  nomination.  statement:  “Our  organization  intends  to  function  on  a  strictly  non-partisan 

Air.  Lawrence  admits,  however,  ,  .  ...  ,  t  c  n-  jj  *  •  it 

Mr.  Roosevelt  may  not  succeed  iri  operate  free  from  any  alliances  with  candidates  m  or  out  of 

bis  plan  for  self-elimination.  The  Public  office;  we  intend  to  refrain  from  the  endorsement,  as  a  group,  of  any 
President  can  tell  the  country  that  Pobti®®!  candidate  or  any  political  party.  Our  chief  mission  shall  be  one  of 
be  does  not  choose  to  run.  But  it  fact-finding  and  fact-giving  to  the  public,  through  our  newspapers,  and  to 
^‘11  remain  uncertain  whether  the  individuals  and  organizations  that  stand  for  good  government.  Our  slogan 
President’s  decision  is  acceptable  to  shall  be:  ‘A  person’s  judgment  is  no  better  than  the  accuracy  of  his  infor¬ 
ms  party.”  mation.’  ” 


New  England 
Circulators 
Elect  Brailsford 

Lawrence  (Mass.)  Eagle- 
Tribune  Man  Named 

President  in  Boston 

Boston.  Jan.  18 — Frank  R.  Brails¬ 
ford  of  the  Laicrence  (Mass.)  Eagle 
Tribune  today  was  elected  president 
of  the  New  England  Association  of 
Circulation  Managers  in  the  closing 
session  of  a  two-day  annual  meeting. 

J.  C.  Rowett.  Waterbtiry  (Conn.)  Re¬ 
publican- American,  is  the  new  vice- 
president,  and  Edward  Byron,  Augusta 
(Me.)  Kennebec  Journal,  was  re¬ 
elected  secretary-treasurer. 

New  directors  are:  Capt.  David  A. 
Bassett,  Manchester  (N.  H.)  Union- 
Leader,  retiring  president  of  NEACM; 
Paul  Bauer,  Beverly  (Mass.)  Times; 
and  R.  W.  MacGlashing,  Tminton 
(Mass.)  Gazette.  E.  D.  Dolhenty, 
Worcester  (Mass.)  Telegram-Gazette, 
was  chosen  to  represent  the  New  Eng¬ 
land  Association  at  the  ICMA  conven¬ 
tion. 

It  was  indicated  that  the  summer 
meeting  of  the  group  will  be  held 
somewhere  on  Cape  Cod  this  year. 

convicted'  of  fraud 

Miss  Catherine  McNelis,  president 
of  Tower  Magazines,  Inc.,  and  other 
officials  were  convicted  of  mail  fraud 
in  the  management  of  Tower  Maga¬ 
zines,  Inc.  The  company  imtil  it 
failed  in  1935  published  four  10-cent 
magazines,  which  were  distributed  by 
the  Woolworth  chain  store.  Miss  Mc¬ 
Nelis,  her  brother  John  McNelis,  and 
Joseph  E.  Flynn  were  sentenced  to  a 
year  and  a  day  in  prison,  Jan.  15  by 
Federal  Judge  Clarence  G.  Galston  in 
New  York.  The  fraud  of  which  the 
defendants  were  accused  involved  the 
alleged  cheating  of  advertisers,  who, 
it  was  said,  should  have  received  re¬ 
bates  of  about  $1,000,000  under  the 
advertising  rates  of  the  magazines. 
Rates  were  charged  on  falsified  circu¬ 
lation  statements,  in  which  a  much 
higher  circulation  than  actually  ex¬ 
isted  was  claimed,  according  to  Rob¬ 
ert  E.  Pratt,  Assistant  U.  S.  Attorney. 
E.  Frederick  Low,  who  had  pleaded 
guilty  and  testified  for  the  prosecu¬ 
tion,  received  a  suspended  sentence. 
The  corporation,  which  also  was  con¬ 
victed,  was  fined  $700. 

FARGO  PRo'mOTIONS 

Norman  D.  Black,  publisher  of  the 
Fargo  (N.  D.)  Forum,  has  announced 
the  promotion  of  three  members  of 
the  advertising  staff.  Harry  R.  Hill, 
formerly  advertising  manager,  has 
been  named  advertising  director. 
James  A.  Black  has  been  appointed 
national  advertising  manager  and 
John  J.  Hogan  local  advertising  man¬ 
ager.  All  three  have  served  the  pa¬ 
per  for  a  number  of  years,  Mr.  Hill 
joining  the  staff  in  1918  and  Mr.  Black 
and  Mr.  Hogan  in  1922. 

BITNER  HOST 

Harry  M.  Bitner,  publisher  of  the 
Pittsburgh  Sun-Telegraph  was  host  to 
a  group  of  Pittsburgh  business  and 
industrial  leaders  at  the  William  Penn 
Hotel  on  January  10.  Mortimer  Ber- 
kowitz.  president  and  general  man¬ 
ager  of  the  American  Weekly,  and 
Stanley  K.  Turner,  Pennsylvania  rep¬ 
resentative  for  the  Weekly,  presented 
results  of  a  20  years’  study  of  the  mar¬ 
kets,  capped  by  a  survey  of  the  bud¬ 
gets  and  incomes  for  300,000  families 
in  scattered  parts  of  the  coimtry  by 
the  National  Resources  Committee  of 
the  federal  government. 
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Guild  Found 
Guilty  of 
Violating  Writ 

Master  Finds  Against  Units; 
Injunction  Banned  Picketing 
Of  Advertisers 

The  American  Newspaper  Guild 
and  its  Chicago  local,  the  Hearst  unit 
of  which  has  been  on  strike  for  more 
than  one  year,  Jan.  17  were  found 
guilty  of  “deliberate  and  repeated” 
violations  of  a  Superior  Court  injunc¬ 
tion  banning  secondary  picketing  of 
advertisers  in  the  Chicago  Herald- 
American.  The  finding  was  made  in 
a  report  of  Master  in  Chancery  Ben¬ 
jamin  E.  Cohen  to  Superior  Judge 
John  Lupe. 

In  his  report,  yet  to  be  acted  upon 
by  Judge  Lupe,  Master  Cohen  said: 

Fine  to  Be  Assessed 

“From  an  examination  of  the  en¬ 
tire  record,  from  a  study  of  all  the 
testimony,  the  master  concludes  that 
the  Chicago  Newspaper  Guild  and  the 
American  Newspaper  Guild  are  guilty 
of  deliberate  and  repeated  violations 
of  the  injunctional  order  entered  by 
this  court  on  Feb.  7,  1939.  The  record 
discloses  no  mitigating  circumstances 
which  tend  in  any  manner  to  excuse 
these  wilful  violations. 

“In  view  of  the  fact  that  both  of 
the  respondents  are  voluntary  unin¬ 
corporated  associations,  the  only  pun¬ 
ishment  which  can  be  assessed  by 
this  court  is  a  fine  in  such  amount  as 
the  court  shall  see  fit” 

The  master  recommended  that  fines 
be  assessed  against  both  ANG  and  the 
local  guild.  He  recommended  also 
that  the  costs  be  assessed  against  the 
guild.  In  his  report,  the  master 
brought  out  the  relation  of  the  ANG 
to  the  local  guild  in  its  strike  called 
against  the  Hearst  newspapers  here 
Dec.  5,  1938. 

He  found  that  ANG  has  financed 
the  strike;  that  an  ANG  representa¬ 
tive  is  a  member  of  the  strike  com¬ 
mittee;  and  that  an  ANG  international 
vice-president  is  chairman  of  the 
committee.  He  also  held  that  sec¬ 
ondary  picketing  by  guild  members 
of  the  ^ars’  store  in  San  Francisco 
and  Goldblatt’s  in  Hammond,  Ind., 
was  equally  in  violation  of  the  in¬ 
junction. 

Hearst,  Guild  Statements 


ing  of  advertisers  in  the  Huntington 
Park  (Cal.)  Bulletin.  The  decision 
affirmed  that  freedom  of  speech  does 
not  grant  the  right  to  involve  inno¬ 
cent  third  parties  in  labor  disputes. 

Joint  Election  Barred 
THE  NLRB  Jan.  16  ordered  separate 
elections  in  the  editorial  and  busi¬ 
ness  departments  of  the  Cleveland 
News  to  determine  whether  the  news¬ 
paper  guild  should  represent  em¬ 
ployes  in  both  departments  as  a  joint 
unit.  The  guild  had  asked  a  joint 
election  for  employes  of  both  depart¬ 
ments,  and  sought  in  hearings  to  show 
the  departments  were  inter-dependent. 

The  labor  board  decision,  announced 
by  the  regional  office  in  Cleveland, 
was  unanimous  in  ordering  a  separate 
election  for  about  145  commercial  em¬ 
ployes.  William  M.  Leiserson  dis¬ 
sented  on  an  election  for  90  editorial 
employes,  pointing  out  that  the  guild 
already  had  been  certified  as  a  bar¬ 
gaining  agency  for  these. 

In  a  Boston  Globe  case  several 
months  ago  the  board  ordered  a  joint 
election  for  the  employes  of  the  two 
departments.  On  the  Cleveland  News, 
the  board  noted,  92  commercial  em¬ 
ployes,  by  petition,  “indicated  a  desire 
not  to  be  represented  by  the  guild” 
whereas  in  the  Boston  case  no  evi¬ 
dence  of  an  organized  opposition  was 
introduced. 

Ask  Commvinist  Doily  Strike 
MEMBERS  of  the  Lansing  Newspaper 
Guild  went  on  record  .at  their  an¬ 
nual  meeting  during  the  past  week 
in  favor  of  a  strike  of  guild  members 
on  the  Daily  Worker,  New  York  Com¬ 
munist  daily,  in  protest  at  that  paper’s 
discharge  of  its  dramatic  critic  for 
praising  a  motion  picture  the  man¬ 
agement  condemned. 

Akron  Contract 

THE  AKRON  GUILD  has  a  new  con¬ 
tract  with  the  Beacon  Journal. 
Changes  from  last  year’s  contract  in¬ 
cluded  a  more  generous  dismissal  pay 
clause,  one  week  for  each  nine  months 
of  service  up  to  24  weeks.  The  pre¬ 
vious  contract  gave  one  week’s  pay 
for  each  year  of  service  up  to  2D 
weeks.  Where  in  the  last  contract  the 
apprenticeship  period  was  placed  at 
five  years  with  a  $45  top,  this  year’s 
contract  calls  for  three-year  appren¬ 
ticeship  with  a  $42.50  top,  this  being 
$2.50  higher  than  previous  three- 
year  tops. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involvinq  sale  of  property  or  qoods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  reqistration  in  the 
Personnel  Service.  Applicants  are  reqis- 
tered  only  in  this  manner. 


NEWSPAPERS  BOUGHT  AND  SOLD 


Prrfrrt’f.t  hrinn  arr  oltrrrA  nthrr  hy 

thf  i>uhh'fhrr.t  thrmxrlvrt  nr  by  the  more 
reltnhie  hrnhrrt  in  the  field. 


Newspapers  For  Sale 


Our  riles 

Contsin  Hetnilpil  intormsfion  sbonf  tinn- 
drpds  of  propprtip*.  The  smart  prnspppt 
visits  this  office  before  cnini;  on  s  trip 
of  iospopfSon. 

MURRAY  R  HTLl.  k  ASSOPTATFS 
Wowspaper  Brohers  NashTilie.  Tennessee 
CaUrornia  daily — weekly  nod  jo*.  Imsiness; 
SfiO.OnO;  snhstant'nl  field;  hnif  essh.  A. 
W.  Stypps,  Mills  Did);.,  San  Francisco. 


Newspaper  Brokers 


This  firm  has  “repeated”  with  every  im¬ 
portant  principal  we  have  represented 
where  further  transactions  were  made 
by  them.  Harwell  &  Fell,  Birminirham, 

Ala. _ 

Capable  bandllng.  Imyine,  selling,  mergers. 
No  lenses  or  trades  Highest  references. 
L^N  FRTGHNRR  AGKNCY.  Nashville.  Miejh. 
Confidential  consnltstinn  and  negotiations 
with  publishers  willing  to  sell  and  with 
principals  desiring  to  hnv  newspapers. 
NF.WSPAPFRS  APPRAISAL  CORP’N 
1707  Times  Bldg.  New  York 


E.  G.  Woods,  Hearst  attorney,  com¬ 
mented  on  the  master’s  report  as 
follows: 

“It  was  the  only  finding  possible 
under  the  evidence  submitted.  I  hope 
the  American  Newspaper  Guild  here¬ 
after  will  treat  the  courts  with  re¬ 
spect,  whatever  they  do  with  us.” 

A  statement  by  H.  Richard  Seller, 
ANG  representative,  declared: 

“Let  us  be  thankful  that  this  is 
America  and  that — ^hard  as  they  may 
try — courts  cannot  deny  us  the  right 
of  free  speech,  free  press  and  free 
assemblage.  The  newspaper  guild  will 
not  violate  injunctional  orders,  but  it 
still  will  exercise  those  rights. 

“Of  course  we  will  carry  on  our 
strike  and  of  course,  too,  if  we  are 
unable  to  have  the  order  modified  to 
a  reasonable  point,  we  will  appeal.” 

Guild  Also  Hit  on  Coast 


Broun  Memorial  Meeting 
THE  NEWSPAPER  GUILD  of  New 
York  last  week  announced  plans  for 
a  Heywood  Broun  Memorial  Meeting 
to  be  held  the  night  of  Lincoln’s 
Birthday,  Feb.  12,  in  the  Manhattan 
Center,  34th  Street  and  8th  Avenue. 
Incidents  and  episodes  in  the  life  of 
Broun,  taking  in  the  manifold  phases 
of  his  work  and  interests,  will  be  re¬ 
counted  by  close  friends  and  associ¬ 
ates  of  the  famed  columnist. 


STAYS  WITH  DEVINE 

L.  H.  McCamic,  who  recently  ac¬ 
quired  the  Wellsburg  (W.  Va.)  Daily 
Herald  has  announced  that  he  will 
continue  his  work  with  J.  J.  Devine  & 
Associates,  newspaper  representatives, 
in  their  Pittsburgh  office.  He  has 
been  Pittsburgh-Cleveland  represen¬ 
tative  of  the  company  for  about  nine 


Ncwspapari  Wanted 

Florida  or  North  Carolina  dally  nr  werkly 
wanted,  in  good  field.  Give  details.  Box 
0822,  Editor  k  Poblisber. 


Circniatien  Frometlan 


Onr  Recent  Contest  on  a  National  Weekly 
produced  $122,234.50  and  nearly  50,000 
subscriptions,  breaking  5  world  records. 
Write  or  wire  for  free  survey  of  your 
field.  Hudson  De  Priest  A  Associates, 
246  Fifth  Avenue,  New  York,  N.  Y. 


Successful  subscripUon  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 


Dlract-Mail  Sarvleas 


Onr  Process  Letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  80  E. 
21st  8t.,  N.  Y.  C. 


Legal  Notices 


SECONDARY  PICKETING  of  adver-  years. 


tisers  in  a  newspaper  involved  in  a 
union  dispute  with  employes  is  il¬ 
legal,  in  the  opinion  of  three  Los 
Angeles  Superior  Court  judges  who 
handed  down  that  decision  Jan.  17. 
Sitting  en  banc,  they  made  the  ruling 
in  refusing  to  modify  an  injunction 
again.st  the  ANG,  prohibiting  picket- 


ADOPTS  5-DAY  WEEK 

The  Detroit  News  has  instituted  the 
five  -  day  forty  -  hour  week  in  all 
branches  of  the  organization.  Until 
now  the  organization  has  worked  un¬ 
der  the  42-hour  week  schedule. 


Pursuant  to  tbe  Charter  and  By  Laws,  the 
annual  meeting  of  the  Stockholders  of 
THE  EDITOR  &  PUBLISHER  COMPANY 
will  be  held  in  the  offices  of  the  company. 
Suite  1700  Times  Building,  Times  Square, 
New  York,  N.  Y.,  at  11:00  A.M.,  on  Wed- 
ne.'-day.  January  24,  1940,  for  the  trans¬ 
action  of  such  biisines.s  ns  may  legally 
come  before  the  meeting. 

Charles  T.  Stuart, 

January  5,  1940  Secretary 


Miscellaneous 


NEWEST  PROCESS  reproduces  I’reseah- 
tions.  Promotional  Material,  Diagrum 
Page  Reprints,  etc.  Cuts  unnecesun! 
.500  copies  $2.63;  add'l  looj 

22c.  Any  size.  Instructive  Manual  fre» 
LAUREL  PROCESS,  480  Canal  St.,  Kn 
York  City. 


Newspaper  Survey  Service 


kdrertitiot 
^  tingle,  fi 
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perience 
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«S55,  El 


ASSOCIATED  NEWSPAPER  ENGINE£Si 
609  Fifth  Ave.,  New  York 

Proven,  modern  methods  instituted  in  i3 
departments  from  National  Adverti«ii| 
to  Home  Delivery. 

Kindly  adilress  all  correspondeiict  to 
P.  O.  Box  573.  Grand  Central  Anno 
New  York.  N.  Y. 


popywriter 
piper  nr 
St.  Bo; 


Photo-Llthographing 


Rare  books  and  manuscrlpt-j  photostated 
Special  equipment  for  handling  these  pet- 
sessed  by  no  other  firm  in  the  countiy 
Write  us.  42ND  STREET  STUDIO,  110 
W.  42nd  St.,  New  York  City. 
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forceful 
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Public  Notice 


AN  AUXILIARY  SERVICE! 


pexipiper 

Tciri'  I 
porting. 
Editor  I 


‘EDITOR  AND  PUBLISHER”  is  a  m 
vice  station  on  the  Journalistic  highvip 
of  tbe  world.  On  our  permanent  libnrj 
and  museum  files  will  be  found,  eanl; 
available,  important  basic  data  sno; 
newspaper  markets,  ownership,  nilninii 
tration.  management,  personnel,  feitnre, 
circulations,  advertising  rates,  linage  ita 
tisties  and  mechnnies  of  production,  ii 
well  as  a  wealth  of  informative  materii 
regarding  national  advertiaer  and  agrat; 
service.  A  specialist  on  the  daily  newi 
paper,  “EDITOR  &  PUBLISHER,”  mi 
in  its  fifty-fifth  year,  oernpies  an  ezeli- 
sive  field.  Subscribers,  witliniit  flntnciil 
obligation  of  any  sort,  are  earnestly  arttf 
to  call  upon  us  for  any  service  they  Im'. 
we  may  be  able  to  render. 
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Help  Wanted 


In  onrreering  adrertisrmertti  nf  the  “Hof 
Wanted"  nature,  it  is  advisable  to  rsiw 
copies  of  references  rather  Ihnn  the  orijiaifi 
Copies  serve  the  purpose  and  avoid  possXi 
loss  of  originals. 


Business  Manager  to  invest  money  in  Diilf 
Newspaper  of  80.000  circulation.  Boi 
9915,  Editor  &  Publisher. 


Italian  man  wanted  who  is  iihle  to  m 
weekly  newspaper.  Address  P.  0.  Bn 
148‘2,  Providence,  Rhode  Island. 


Office  Manager  for  New  England  dsilj 
Give  age.  education,  experience,  refer 
ences,  snapshot,  and  salary  desired  n 
first  letter.  Box  9870,  Editor  4  Pat 
lisher. 


Young  man  rvith  some  circulation  esper 
ence  to  work  for  small  daily  paper  nen 
Philadelphia,  Pa.  Give  age,  eximrieacj 
qualifications,  etc.,  in  fuli.  Box  99(K' 
Editor  ic  Publisher. 


Wanted — Competent,  experienced  and  thv 
oughly  dependable  advertising  man  t* 
handle  retail  and  general  advertinsf 
Must  be  able  to  write  and  sell  products 
eopy,  develop  and  service  accounts.  M' 
high  pressure  but  diligent  and 
Place  permanent  if  satisfactorily  a'l** 
Well  equipped  and  established  daily 
papiT  in  fine  small  Michigan  city 
full  information  and  wage  demand.  Bo* 
9895.  Editor  &  Publisher, 
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If  Looking  For 

A  JOB 


k  •  In  Any  of  Thooo  Floldo: 

AdvertMng  Manafomont 

^  Cktulation  Mechanical 

Editorial  Publicity 

Utlttze  Theaa  Sorvicoa 

1.  Draft  a  four  time  ad  §ettin«  forth  your 
quaiificatioDe  and  aend  it  to  ua  with 
paymente  (Count  five  wordi  to  the 
fine;  40c  per  linen  per  iwue).  For  a 
month,  your  mecMCC  will  reach  pro* 
cpective  employers.  Many  have 
b(^n  placed  directly  in  this  manner. 

2.  Fill  out  completely  the  Personnel  ap- 

plicatioD  that  will  be  sent  you  upon 
receipt  of  ad.  This  will  be  kept  in  our 
files  lor  six  months.  It  will  make  your 
record  availaNe  to  the  publishers  and 
executivec  calling  upon  us  constantly 
for  employeec.  lour  confidence  re* 
fipected.  s  ji- 

3.  Better  act  now  to  catch  our  deadline 
of  next  Tliurtday. 

PERSONNEL  SERVICE 
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Situgfiont  Wanted 
AdT«rtuin( 


idTettUiog  Man:  Salesman-copywriter,  23, 

'  sinfle.  free  to  travel;  go  anywhere.  Three 
nan'  experience;  desire  job  with  fu* 

1  lure.  Box  9766,  Editor  &  Pnbliaher. 
[dTeitislng  Solicitor  —  Fifteen  years’  ex- 
'  ptrience  regular  display  and  special. 
Eofrgetic.  copy  writer,  reliable.  Box 

I  gg55.  Editor  &  Publisher. _ 

jopjwriteri  smart  women’s  angle;  news- 
Mper  and  agency  experience;  city,  coun- 
irr.  Box  9852,  Editor  &  Publisher. 
CJJrieneed  newspaper  advertising  man- 
uer,  now  with  AAAA  advertising  agency, 

1  nats  to  locate  with  daily  newspaper  as 
bwinesa  or  advertising  manager.  North- 
weitem  states  preferred.  Have  com¬ 
prehensive  working  knowledge  of  all 
newspaper  departments.  Right  place 
more  important  than  quick  action.  No 
liqior,  married,  good  mixer.  References. 
It  yon  need  a  competent,  alert,  resource- 
fnl  and  dependable  man  who  will  work 
100%  for  your  interest.  Write  or  wire: 

C.  E.  Brace 

1161  PlUmore  Street,  Denver,  Colorado. 
lird'hittlDg  space  salesman—  29.  W' rites 
forteful  selling  copy.  Agency,  newspaper 
experience.  Seek  newspaper,  magazine  or 
tride  publication  job.  Box  0770,  Editor 

k  Publisher. _ 

tenpaper  Advertising  Man  —  24l  six 
jetrt'  sales,  copy  experience  also  re¬ 
porting.  Travel  anywhere.  Box  9824, 
Editor  Sc  Publisher. _ _ 

froMtlon  man,  varied  experience  in  classi- 
M,  circulation,  market,  and  editorial. 
Sine  years’  advertising  experience.  Box 
>872,  Editor  A  Publisher. _ 

SPECIAL  EDITIONS 
Historical — Special  Events 
hhical  idling  brings  results — permits  re- 
ptiU.  National  and  State  prizes  for  two 
jeiri.  Avail.ible  late  in  March.  Refer- 
;  nicfi.  Box  9890,  Editor  &  Publisher. 

Itlephone  Supervisor  (female)  13  years’ 
tipcrience.  producer,  excellent  back- 
troand.  now  employed,  prefer  sonthern 
lUle.  Box  9811,  Editor  &  Publisher. 

loasg  Advertising  Manager;  eighteen  years’ 
f  nperience  includes  two  outstanding 
cevspapers,  advertising  agency  and  ad- 
xertiiing  manager  for  well-known  food 
forapany.  East  Coa>t  preferred.  Box 
9869,  Editor  &  Publisher. 


Sitaattoiia  Wonttd 

Circnlation 

k  laterview  with  the  pnbliaher  of  a  me¬ 
dium  ailed  newspaper  will  quickly  prove 
ay  qualifirations  as  a  circulation  man- 
ipr  with  an  excellent  record.  College 
trained,  15  years’  experience,  morning, 
(Ttning,  and  Sunday.  Now  employed. 

:  Write  to  Box  975.5,  Editor  &  Publisher. 

Ircalatlon  Manager  —  Experienced  in  all 
phases  of  circulation.  Prefer  to  work  for 
^econd  paper  in  territory.  13  years’  ex¬ 
perience.  34  year.s  of  age.  Specialist  in 
Boy  Promotion  and  Home  Delivery  with 
enviable  record  for  production.  Capable 
of  producing  results  where  experience, 
tygressiveness  and  hard  work  are  re¬ 
quired.  Will  go  anywhere.  Write  for  de- 
itili.  Box  5727,  Editor  &  Publisher. _ 

tnlation  Manager:  A  young  American, 
12.  Circulation  and  goodwill  builder. 
Thoroughly  trained,  and  experienced  for 
10  years,  in  all  phases  of  circulation. 
Bipert  in  Boy  Promotion,  economic  man- 
tgement  and  original  ideas.  Prefer  2nd 
piper.  Will  locate  anywhere.  Box  9868, 
Mitor  A  Publisher. 

It  1^  experienced,  productive.  District 
11  Circulation  Manager,  presently  employed 
(  Bronx  HOME  NEWS,  seeks  future. 
1  Craative  promoter.  ’’Little  Merchant” 
■peeialiit.  Mutual  opportunity  —  pro- 
tr  pteaive  daily.  Box  9806,  Editor  &  Pub- 
)i  luher. 


Situation!  Wantod 
Editorial 


l*.  young,  college  man;  Christian,  22; 
1^*  opportunity  to  develop  on  daily  or 
•eealy,  Ne^  York  City  or  New  Jersey 
vieunty;  some  experience.  Box  9814, 
Mitor  A  Publisher. 

Int,  Indnstrions  reporter-deskman,  31. 
li”'.  experience  small  dailies  and 
Ijwkhes.  Make  an  offer t  Box  9807. 
(Editor  Sc  Publisher. 

~  Around  Reporter:  Columns,  features, 
'Vic  promotional  ideas;  no  job  too  tough, 
"tf  36,  Married.  Box  9808,  Editor  & 
“nbhuher. 


EditarUl  Representative  at  Chicaf 
'If  business  or  trade  intigazine  edi 
j  "V*-  Have  had  recent  articles  on 
“•trial  relations,  sales,  aii<l  other  iii; 
lenient  feiiiiires  in  nine  national  hi 
r  *'!  tnaguzini's.  Practical  experience 
itinfacturing,  Imdgeliiig,  business.  Ea 
,  a^  daily  newspaper  repor 

•'“'lorial  -writer.  I’uiversity  gra 
lim.’i  ’l’®“>alii!ed  ill  ecunomics.  Wide 
Jialn"*,'!.*'®  iimnng  executives.  Car 
est  coiiiaets.  Independent  writ 
for  one  fifth  to  one-half  tii 
iPi|,'j‘.  |''""fi'leniially.  Box  9.'..'.t.  Editor 


Situations  Wanted 
Editorial  (Confd) 

Cameraman — 27,  Fast,  versatile  workman. 
Excellent  picture  judgment.  Top  refer¬ 
ences.  W’ide  experience.  Now  available. 
Box  9876.  Editor  &  Publisher, _ 

Competent  young  reporter,  IVi  years  all 
beats  and  desk  small  daily,  wants  larger 
opportunity.  University  graduate,  ‘24, 
single,  now  employed.  Excellent  refer- 
enees.  Box  9834,  Editor  &  Publisher. 

Copyreader — experienced  on  city  and  tele¬ 
graph  desks,  and  makeup;  will  go  any¬ 
where.  Box  9769.  Editor  &  Publisher. 


Desk,  Street,  makeup,  publicity,  radio. 

Real  experience,  fine  references  —  the 
man  you  need.  Box  9821,  Editor  &  Pub- 
li.sher. 


Editor-News  city  or  managing.  Best  refer¬ 
ences.  Go  anywhere  Salary  open.  Box 
9758,  Editor  &  Publisher. 


Editorial — Rewrite,  feature  writing,  news 
reporting,  editing  and  technical  experi¬ 
ence.  College  graduate,  24;  want  New 
York  connection  on  newspaper,  maga- 
xine.  Box  9818.  Editor  &  Publisher. 
Editorial  Assistant;  20;  thorough  ground¬ 
ing  country  weekly;  no  job  too  humble; 
modest  wage;  excellent  references.  Box 

9923.  Editor  &  Publisher. _ 

Editorial  Writer — Local  specialist,  record 
of  triumph,  will  show  you  how  to  make 
your  editorial  page  a  positive  asset.  Box 
9805,  Editor  &  Publisher. 


Experienced  publicist,  speaker,  can  edit  ef¬ 
fective  employee  publication  to  improve 
labor  relations.  Box  9753,  Editor  &  Pub¬ 
lisher. 


Experienced  reporter,  photographer  seeks 
combination  job.  College  graduate.  Fully 
equipped.  Box  9875,  Editor  &  Publisher. 


Farm  Editor,  Rural  Promotion 
Twelve  years  on  weeklies,  dailies,  four  as 
farm  editor  daily,  some  magazine  experi¬ 
ence.  Farm  hoy.  University  graduate  with 
agricultural,  journalism  education.  Have 
managed  farm.  Can  cooperate  circula¬ 
tion.  advertising  departments.  Best  of 
references.  Now  employed — available  on 
notice.  Box  9883,  Editor  &  Publisher. 


Fast,  accurate,  experienced  re-write  man, 
copyreader,  who  churns  out  vivid,  de¬ 
scriptive  copy  and  headlines  on  deadline!. 
Box  9820,  Editor  k  Publisher. 


IF  YOU  ARE  THE  EDITOR 

OF  A  GENERAL  MAGAZINE  OR 

BOOK  PUBLISHING  HOUSE 

— I  can  tell  you  good  solid  reasons  why 
although  now  employed  as  ad  writer  for 
big  electrical  corporation,  I  would  make 
an  excellent  man  on  your  staff. 

Will  you  write?  Just  say  on  your 
letterhead,  “Let’s  hear  your  story,  son.” 
and  sign.  No  obligation  invloved. 

Box  9928  Editor  &  Publisher. 


Mature,  experienced  versatile  writer,  edi 
tor,  business  manager  seeks  position  or 
I)nrtnership — Metropolitan  area.  Box 
9853,  Editor  &  Publisher. 


News  Executive  from  up  through  ranks. 
Expert  knowledge  typography,  pictures, 
how  to  cut  costs.  Educated  in  law.  Will 
go  anywhere,  prefer  South.  Box  9854. 
Editor  &  Publisher. 


News,  telegraph  editor;  twelve  years’  ex¬ 
perience — four  with  present  employer; 
best  references.  Box  9927,  Editor  & 
Publisher. 


Newsman — ten  years’  experience  all  beats, 
city  desk;  now  on  temporary  daily  job. 
References  include  present  employer. 
J.  R.  Gross,  Frazeysburg,  Ohio. 


Newsman  with  metropolitan,  small  city 
experience.  27.  Married.  University 
Graduate.  Now  working.  Seeking  re- 
portorial  or  desk  position  on  small  city 
daily.  Box  9810,  Editor  k  Publisher. 


Newsman,  26,  employed.  University  gradu¬ 
ate,  ten  years’  experience,  seeks  larger 
daily  connection.  Box  9785,  Editor  & 
Publisher. 


Newsman,  32,  eight  years’  experience  Con¬ 
necticut  and  Washington,  D.  C.  Job  in 
Washington  or  vicinity  preferred.  Box 
9874,  Editor  k  Publisher. 


Photographer — eight  years’  newspaper  ex¬ 
perience:  Inst  four  years  chief  photog¬ 
rapher  Metropolitan  chain.  Single,  27; 
locate  anywhere.  Own  complete  equip¬ 
ment;  also  studio  and  magazine  experi- 
eiiie.  Have  car.  Box  9862,  Editor  & 
Publisher. 


Publicity-Public  Relations — Commercial,  in 
slitulioiial.  educational.  M.A.  degree; 
newspaper,  piiblicit.v  backgrniiiiil  Mar¬ 
ried;  age,  29.  Box  9860,  Editor  &  Pub¬ 
lisher. 


Rcoprter — 21,  eollege.  married,  now  eni- 
ployi’d  leading  daily  <li-'ire  opportunity 
editori.il.  iiiiblii'ily.  Box  9029.  Editor 
A  Publislnr. 


More  Situations  bottom  next  column 


Shop  at—  THE  EQUIPMENT  MART  -And  Sovo 

U$ed  Equipment — Sew  Equipment  &  Sappliet— Private  Sonreet,  Deatere,  Supply  Houtei 


Competing  Room  Equipment  For  Sale 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 

room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. 


Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

Complete  equipment  for  reconditioning  old 
matrices  including  anvil,  file.s,  punches, 
ehisels,  baninier,  etc.  Eleven  accurately 
luaehined,  sturdy,  precision  pieces.  Cuts 
matrix  costs,  saves  space  band  repairs, 
qu'ckly  pays  for  itself  Priced  right. 
MONOMELT  Company,  Dept.  6,  Minnea¬ 
polis,  Minn. 


LINOTYPES — INTERTYPES — LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Guaranteed  Bebuilt  Linotypes  ft  Intertypes 
See  HOOD-FALCO  CORP.  First 
225  Varick  Street  New  York,  N.  Y. 


Linotype  Machines  Are  Bebnilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street  New  York  City 


Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  lO.OUO.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  ft  Walsh  Corporation. 
R2  Beckman  .Slreet.  New  York. 

Monotype  Keyboards  and  Casters  A-1  con¬ 
dition  can  be  seen  in  operation;  also 
mats,  molds,  etc.  Bargain  to  qir'ck  buyer. 

INTELLIGENCER  PRINTING  CO. 

Lancaster  Penns. 


Mechanical  Equipment  For  Sal* 


All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotype.s.  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc..  30  West 
24th  Street.  New  York  City. 
EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Situations  Wanted 

Editorial  (Cont’d) 


Reporter,  23,  college  M.A..  expi-rimeed ; 
seeks  sports,  drama,  general  reiiorting 
job  anywhere.  Box  9921,  Editor  &  Pub¬ 
lisher. 

Reporter,  23,  single,  college.  Working  small 
daily.  General  reporting  desired.  West 
preferred.  Employer  references.  Box  9917, 
Editor  &  Publisher. 

Bep  orter,  24,  two  yoars*  experience  with 
Colorado  newapaper;  college;  excellent 
references.  Not  seekinft  “softapot.**  but 
chance  to  prove  worth — anywhere.  Box 
9813.  Editor  &  Pnbliaher. 


Reporter,  24,  Yale  A.B.,  economics;  weekly 
experience.  Now  on  Metropolitan  daily. 
Go  anywhere.  $2.5.00  minimum.  Box  9924, 
FIditor  &  Publisher. 


Reporter,  27,  four  years  on  w’eekly.  Sports, 
re  w'rite,  news  editor  and  features.  Go 
anywhere.  Box  9918,  Editor  &  Publisher 

Skillful  re-wrlte  man,  27.  experienced  in 
reporting,  desk-work;  now  editing  literary 
quarterly.  Wants  to  edit  small  or  medium 
daily  or  good  weekly.  Prefers  Ohio,  or 
South.  Box  981.5.  Editor  &  Publisher. 


Versatile  girl  reporter.  26.  General  news, 
features.  <>diting.  years  experience. 

Secretarial  ability.  .Tournalism  degn*e. 
Work  on  magazine  or  newspaper.  Bo\ 
9922,  Editor  &  Publisher. _ 

Washington  reporter,  now  correspondent 
for  prominent  trade  publication,  wants 
news  biTth  with  good  daily  or  weekly. 
Box  9918,  FMitfir  A  Publisher. 


Young  man,  29.  six  years  news  e\|H’ri**nc»’. 
seeking  editorial  piisllion  inf’diinn  ■'i/efl 
flaily  or  weekly,  t’opy  desk  prtferif’d . 
College  graduate.  Two  year«  ropy  desk 
and  reporting.  SrbeneCtJifly  tJazelte;  two 
years  editing  and  broadcasting  I  P  neW'. 
\V(fY.  {4f’iiene«  tady :  one  ye.-n-  coverinu 
New  York  Senate.  I’P,  Alliany;  one  year 
s.’inie  rjipacily.  AP.  Albany.  AUo  foverefl 
siHlf*  iiiqieals  court.  Uefereiices  and  by 
lined  wire-service  stories  available.  Alsf- 
interested  in  work  as  ntlverlising  a^ 
sistant  small  tirin.  Know  typogi  aplik . 
]>rinting.  ]>hotogr.ipiiy.  Box  Kflitf»r 

\  Pnbli-xher. 


More  Situations  bottom  next  column 


Mechanical  Equipment  Wanted 


Wanted — Fonts,  molds,  miigazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Iiitertype  parts  and  accee- 
sories.  We  buy,  sell  and  trade.  Tell  ne 
your  needs.  Montgomery  &  Bacon,  To- 
waiula.  Penna. 


Newspaper  Machinist 

Dismantling,  moving,  erection;  new-spaper 
pre.ss  and  stereo  equipiiieiit.  E.stablished 
25  years;  bonded;  references.  McCarn, 
Victor  ;tl-26.  405  E.  8th  .Street,  Kansas 
City,  Missouri. 


fhoto-Engraving  Equipment  For  Sole 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
2311  _W'  41st  Street  New  York  City 

Photo-engraving  Equipment  and  Metals 
E  T.  SULLEBAHOER  CO 
110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 


Press  Room  Equipment  For  Sole 


Modern  Goss  low-construction  unit-type 
presses,  arringed  with  underneath  or  end- 
roll  feed.  Available  in  6-uiiit.  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22%“  cut  off).  May  be 
seen  in  operation.  For  further  informa 
tion,  apply.  R.  HOE  &  CO  .MPA  NY.  INC., 
910  East  138th  St,,  New  York  City,  N.  Y. 

COMMERCIAL  &  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Modem  Hoe  straight  line  unit  type  balcony 
press  consisting  of  eight  units  and  snb- 
strncture  with  two  pairs  of  heavy  duty 
folders  and  complementary  equipment. 
Press  is  approximately  ten  years  old  and 
has  had  excellent  care.  (Sheet  cutoff 
21(4  inche.s. ) 

Will  sell  as  complete  machine  or  will 
consider  sale  of  two  or  more  units  to 
effect  press  capncit.v  desired  by  pur¬ 
chaser.  Box  9532.  Editor  ft  Publisher. 


Stereotype  Equipment  For  Sale 


Pony-Autoplate  with  pump.  Left  hand  ope¬ 
rated.  Plate  thickness  7/16  inch.  60  de¬ 
gree  bevel.  Prints  21(4  inch  page.  Print¬ 
ing  diameter  15  inches.  Box  9925,  Edi 
tor  &  Publisher. 


Situations  Wanted 

General  &  Administrative 


Experienced  newspaper  executive — editorial 
and  business — seeks  connection  in  news¬ 
paper  or  public  relations  work.  Suc¬ 
cessful  record.  Box  9825,  Editor  ft  Pub¬ 
lisher. 


SECRETARY  ASSISTANT 
Young  lady.  Ten  years’  experience  secre¬ 
tary  to  General  Manager  two  metro|>oli 
tan  dailies.  Good  at  tigure.s,  advertising 
detail.  Accustomed  responsibility.  Good 
background. 

Box  9858,  Editor  ft  Publisher 


Trained  reporter-editor,  adverti.sing  man 
ager,  assistant  publisher.  Can  sell.  Small 
or  large  paper.  Married.  Box  9873,  Edi 
for  ft  Publisher. 


Situations  Wantud 
MecliaBical 


Combination  Pressman-stereo;  now  em 
ployed;  wants  change.  Prefer  foreman’H 
position.  References  available.  Box  9884. 
Kditor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
Minneapolis  Journal  eleven  years.  Shopper, 
colored  circular  experience.  Capable  of 
managing  all  mechanical  departments. 
Box  9816,  Editor  &  Publisher. 


forf:man  composing  room 

Thoroughly  experienced.  Will  handle  de¬ 
partment  a.s  publisher  desires.  Reliable 
references.  Box  9749,  FMitor  &  Publisher 


Photo-Engraver;  desires  connect  iuii  with 
newv();i|»*r.  F^x  peri  tut  red  iit  improved 

method-:  quality;  and  economical  jtnr 
tliiction  for  tiewspa|ier  and  comiiierrial 
engravings.  Referetices.  Box  9910.  Kditnr 
\  Ibiblisher. 


IMiKSSROOM  FOREMAN;  UNION* 
’i'lmrnugbly  <’Xperienced  with  all  makes  of 
(n*  v-es.  t’apalile  of  managing  all  me 
rli.iiiical  tlepartmeiits.  References  avail 
atile.  (’an  eouie  for  (lersoiial  intfTview. 
Rn\  992‘i.  K»litor  Riiblisher. 
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EDITOR  &  PUBLISHE 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Writing 
for  the 
Martians? 


WRITE  simply.  Know  what  you  are 
writing  about.  Avoid  high-flown 
figures  of  speech.  One  way  or  an¬ 
other.  those  precepts 
have  been  hammered 
into  the  skulls  of  cub 
reporters  for  genera¬ 
tions.  Ben  Franklin 
knew  and  used  them, 
but  it  was  on  Poor  Richard’s  birthday 
in  1940  that  we  saw  them  tossed  over¬ 
board  by  a  reporter  who  shall  be 
nameless.  His  violation,  committed 
within  an  hour’s  ride  of  Ben’s  old 
home,  occurred  in  this  paragraph  de¬ 
scribing  the  Gibbstown  explosion,  in 
a  New  York  paper: 

“The  shock  was  so  severe — it  is 
equal  to  the  discharge  of  3,000  shells 
fired  by  a  .75  field  piece— that  win¬ 
dows  were  broken,  doors  loosened, 
and  building  foundations  jolted  in 
the  entire  area.” 

This  writer  estimated  the  amoxmt 
of  the  explosive  involved  at  6,000 
potmds.  His  statement  of  the  effects 
of  the  shock  is  not  borne  out  by  more 
qualified  reports,  which  stated  that, 
for  geological  reasons,  the  blast  was 
scarcely  felt  in  Wilmington,  13  miles 
distant,  although  it  was  noted  at  New 
Jersey  points  65  miles  away. 

There  may  or  may  not  be  the  equiv¬ 
alent  of  20  pounds  of  nitroglycerine 
in  a  75  mm  shell — if  that  is  what  the 
story  meant  by  “.75,”  which  in  ord¬ 
nance  terminology  would  indicate  a 
shell  of  about  three-quarter  inch  di¬ 
ameter.  The  75  mm  shell  is  about 
three  inches  in  diameter,  and  if  we 
remember  correctly,  its  total  weight, 
including  casing  and  nose  cap,  is  un¬ 
der  20  pounds.  Nitroglycerine  is,  of 
course,  never  used  in  such  projectiles, 
and  only  an  explosives  expert  could 
certify  accurately  to  the  comparative 
shock  from  6,000  pounds  of  nitrogly¬ 
cerine  disintegrating  at  once  and  from 
the  trinitrotoluol  with  which  3,000 
shells  would  be  filled. 

The  comparison  of  the  Gibbstown 
blast  with  &e  discharge  of  3,000  shells 
is  an  effort  to  tell  the  distant  reader 
of  the  shock  in  terms  that  the  reader 
might  comprehend  in  terms  of  experi¬ 
ence.  It  fails,  because  neither  the  re¬ 
porter  nor  anyone  else  on  earth  has 
ever  heard  3,000  shells  fired  simultane¬ 
ously  from  3,000  gims  and  exploding 
simultaneorisly  in  an  area  about  the 
size  of  a  city  lot  The  heaviest  artil¬ 
lery  concentration  in  history  was  in 
the  final  American  offensive  in  France, 
with  fewer  than  3,000  gims  on  about 
30  miles  of  front.  We  heard  them,  or 
all  of  them  within  hearing,  go  off  in  a 
big  boom  one  November  morning  in 
1918 — and  that  won’t  soon  be  forgotten. 
It  has  been  our  good  fortime  to  live 
through  the  attentions  of  German  bat¬ 
teries — possibly  20  or  30  guns  at  a 
time  caressing  our  immediate  neigh¬ 
borhood.  And  we  have  seen  several 
thousand  shells  explode  in  rapid  suc¬ 
cession  when  an  ammunition  dump 
went  skyward  a  mile  away.  In  June, 
1916,  we  were  tipped  out  of  bed  by  the 
Black  Tom  explosion  eight  miles  away 
— so,  as  a  quasi-expert  in  such  mat¬ 
ters,  we  can  state  that  the  blast  and 
shock  of  the  thing  that  happened  at 
Gibbstown  cannot  be  compared  to 
anything  else  in  human  experience. 
Artillery  no  more  approximates  it 
than  does  a  pack  of  old-time  Fourth 
of  July  firecrackers.  Such  a  blast  is 
simply  indescribable  in  terms  of  shock 
and  noise  to  readers  who  haven’t  lived 
through  one. 

If  war  goes  ahead  in  Exirope,  we’re 
likely  to  have  more  than  our  share  of 


such  explosions.  The  la.st  war  pro¬ 
duced  plenty  of  pi'oved  sabotage  in 
munitions  plants  and  there  were  many 
in  which  explosions  destroyed  all  evi¬ 
dence  of  either  accident  or  crime.  The 
powder  people  know  their  always 
hazardous  business,  and  their  advance 
precautions  usually  limit  the  damage 
of  unpredictable  explosions.  A  blast 
that  shakes  an  area  inhabited  by  sev¬ 
eral  million  people  is  news  (regardless 
of  the  fact  that  the  loss  of  life  and 
damage  to  property  are  usually  small 
compared  to  the  forces  released),  but 
it  is  news  that  has  to  be  handled  care¬ 
fully  and  without  sensationalizing. 

In  the  present  state  of  the  world, 
and  of  American  public  opinion,  wild 
guessing  and  fantastic  writing  are 
themselves  potential  high  explosives. 


Post, 


two-column 


While  the 
head,  wrote: 

‘I’reacliers’  I’sed  to  Fight 
Labor,  NLRB  Probe  Told. 


Should  Head 
Be  Written 
on  the  Lead? 


AS  TO  WHAT  makes  news,  in  any 
given  set  of  facts,  we  suppose  there 
will  always  be  wide  difference  of 
opinion.  A  story  may 
have  many  “angles,” 
any  one  of  which 
might  make  a  head¬ 
line,  according  to  the 
way  in  which  the 
lead  was  written,  the  composition  of 
other  news  in  the  same  edition,  the 
social,  political,  or  economic  slant  of 
the  editor  in  charge.  For  instance: 

The  same  day’s  papers  that  carried 
the  Gibbstown  story  also  gave  front 
page  space  to  the  hearing  of  the  TNEC 
on  the  Labor  Board’s  activities.  The 
story  concerned  an  effort  in  1936  to 
organize  a  mill  in  Gaffney,  S.  C.,  and 
the  principal  evidence  was  a  letter 
written  by  an  examiner  on  the  spot 
to  his  chief,  describing  labor  condi¬ 
tions  in  the  town.  The  labor  board 
got  into  the  situation,  the  latter  said, 
after  the  management  had  balked 
the  union  by  using  “thugs  and  fana¬ 
tic  preachers”  to  form  “good-fellow¬ 
ship  clubs”  among  the  workers. 

Union  workers  were  so  intimidated 
by  the  management,  the  letter  re¬ 
lated,  that  only  one  witness,  a  Negro 
who  had  been  active  in  the  organiza¬ 
tion  movement,  dared  to  testify  be¬ 
fore  the  examiner.  The  letter  went 
on  to  state  that  this  witness  had  been 
discharged  after  heading  a  union  dele¬ 
gation  and  that  the  company  police 
gave  him  until  sundown  to  move  out 
of  the  company-owned  house. 

After  the  hearing,  the  examiner 
walked  five  miles  to  the  Negro’s  cabin, 
and  for  reasons  which  were  not  ex¬ 
plained  either  in  the  letter  or  in  testi¬ 
mony,  left  $4  with  him. 

That  was  the  lead,  factually  and 
simply  written,  in  the  press  service 
dispatches  from  Washington.  AP,  UP 
and  INS  correspondents  all  agreed  on 
substantially  the  same  values. 

If  you  were  a  headline  reader,  you 
learned  this  from  the  New  York  Sun: 


Examiner's  Leller  Describes  How 

Exhorters  and  Thugs  Worked 
Together 

None  of  these  heads,  we  submit, 
gives  the  adequate  or  important  in¬ 
formation  brought  out  in  the  dis¬ 
patches.  Two  convey  to  the  hasty 
and  the  thoughtless  that  the  examiner 
had  either  bribed  a  witness  or  paid 
for  “services  rendered.”  The  plain 
inference  from  the  text  is  that  the 
gift  was  an  act  of  sympathetic  charity, 
mingled  with  admiration  for  a  witness 
who  would  not  be  terrified — and  in 
those  terms,  a  $4  gift  to  a  poor  man  at 
Christmastime  rates  no  headlines. 

The  third  headline  emphasized  an¬ 
other  minor  phase  of  the  story.  It 
isn’t  especially  important  at  this  stage 
of  the  country’s  industrial  education 
to  explain  how  an  employer  violated 
the  national  law  three  years  ago.  The 
violence  was  an  incident  in  a  much 
larger  story,  implicit  in  the  letter  in¬ 
troduced  as  evidence  and  reproduced 
in  the  dispatches. 

That,  to  our  mind,  was  the  fact  that 
an  employer  can  still  own  an  entire 
city,  with  the  practical  power  of  life 
and  death  over  all  its  inhabitants,  and 
that  in  his  emplo5nnent  policies  he  can 
defy  the  government  with  impunity. 


Facts  Behind 
the  News  Are 
the  Real  Peril 


TRIAL  EXAMINER 
FOR  NLRB  GAVE 
WITNESS  MONEY 


House  Inquiry  Committee 
Told  That  Bills  Were 
Handed  to  Negro 


HE  HAD  BEEN  FIRED  BY  FIRM 

A  three-column  head,  with  a  one- 


column  drop,  in  the  World-Telegram: 


NLRB  EXAMINER  ADMITS 
HE  GAVE  $4  TO  A  WITNESS 


MiU  Preacher, 

He  Says,  Called 
Lewis  ‘the  Devil’ 


FROM  THE  standpoint  of  several 
thousand  employers  who  don’t  like 
the  National  Labor  Relations  Act,  but 
obey  it  to  the  best  of 
their  power  and  un¬ 
derstanding;  from  the 
standpoint  of  millions 
enjoying  the  benefits 
of  the  act  —  or  not 
enjoying  them  —  we  consider  it  im¬ 
portant  news  that  one  employer 
makes  no  pretense  of  observing  the 
law,  openly  flouts  it,  and  dares  the 
United  States  to  enforce  it.  Many 
more  people  will  be  interested  in 
those  facts  than  in  the  momentary 
sensation  that  an  examiner  gave  $4 
to  an  unemployed  Negro,  or  that 
wild  -  eyed,  half  -  educated  fanatics 
preyed  on  the  ignorance  of  laborers 
to  keep  them  in  peonage. 

We  have  read  much  of  the  tran¬ 
script  of  the  NLRB  hearings,  and  have 
been  confirmed  in  a  long-held  im¬ 
pression  that  the  Labor  Relations  Act 
and  its  administration  are  faulty.  The 
act  is  defective  in  its  fundamental 
concept  that  the  government  can  take 
sides  in  labor  relations.  Administra¬ 
tion  has  been  even  more  faulty  in 
that  examiners  have  gone  beyond  the 
partiality  of  the  law  in  attempting  its 
enforcement. 

There  are  other  Gaffneys  in  the 
country.  We  suppose  the  law  was 
direct^  against  them,  more  than 
against  the  people  upon  which  the 
bulk  of  its  troubles  have  fallen.  Yet, 
after  three  years,  the  testimony  in 
this  case  indicates  that  the  law  is 
powerless  against  the  employers  whose 
policies  forced  its  enactment  —  em¬ 
ployers  who  deny  not  only  the  right 
of  organization,  but  the  right  to  better 
than  animal  existence  to  their  “sub¬ 
jects.” 

We  do  not  believe  that  headlines  in 
New  York  papers  on  these  essential 
facts  of  this  case  would  be  called  “in¬ 
flammatory.”  The  very  existence  of 
the  facts  which  the  headlines  did  not 
bring  out  are  far  more  inflammatory 
and  provocative  of  violence.  They 


produce  the  background  agaiss^H 
which  radical  trouble-makers  open^l 
with  a  fair  promise  of  profit,  as 
left  -  wingers  in  the  CIO  car.s2J 
realize. 

There  are  “company-owned  comj 
munities,”  where  unionism  has 
chance  of  entry — not  because  of 
ployer  opposition  or  oppression, 
because  living  and  working  conditio^J 
do  not  require  organization, 
town  of  which  we  know  is  rim  as  i 
sort  of  patriarchate  by  a  single 
ily,  which  for  several  generations  b 
been  conscious  of  its  responsibilitie 
The  city  is  well  built,  clean,  «e 
equipped  with  schools  and  munic^i^B 
services,  all  supported  by  the 
ployer.  Most  commercial  propernH 
we  suppose,  is  also  owned  by  the  com| 
pany,  but  the  stores  themselves 
usually  under  private  operation  on  | 
rental  basis. 

The  commimity  newspaper  is 
owned  independently  of  the  comp 
renting  its  building  but  owning 
machinery.  It  is  on  excellent  temfl 
with  the  lords  of  the  local  realm,  1 
has  not  in  the  past  hesitated  to  di&H 
with  them  discreetly  and  to  sugge 
avenues  for  community  improvement 
So  long  as  present  ownership 
cies  continue,  the  place  will  be 
approach  to  an  industrial  utopia 
fair  wages,  good  housing,  steady  m 
ployment  for  workers,  unintr 
production,  control  of  costs,  and : 
profits  for  the  employer.  But,  with  i 
its  merits,  the  idea  violates  the  Ama 
ican  tradition,  and  we  think  that  d 
far-sighted  owners  of  the  city  shoi^| 
and  will  find  a  way  to  end 
feudal  sovereignty. 

Like  all  totalitarian  schemes, 
benevolent  operation  rests  on  the  liv 
of  too  few  human  beings.  The  des3| 
within  a  few  years  of  the  honorab 
people  now  in  control  might  quic 
make  of  this  place  another  hell- 
owned  by  absentee  landlords  with) 
eye  only  on  profits.  Then  a  half-i 
tury’s  good  works  burn  in  a  few  i 
utes’  flare-up,  irrecoverably. 

It  isn’t  likely  that  the  ownerjJ^ 
character  of  these  places  can 
changed  by  national  legislation  wifl^ 
the  Constitution.  It  is  possible,  we  1 
lieve,  imder  an  amended  act,  to  a 
rect  conditions  like  those  testified  1 
as  prevalent  in  Gaffney,  which 
stitute  unfair  competition  for  eve 
decent  employer  in  the  land.  T 
public  opinion  which  was  behind  I 
Labor  Relations  Act  is  deSrJt^l 
against  such  conditions,  and  it 
be  possible  to  draft  an  act 
would  abolish  them  without  become 
an  instrument  of  oppression  to,  _ 
hands  of  the  labor  sdiemers  and  th^ 
allies  who  get  into  government 
ployment. 

Newspapers,  we  believe,  will 
doing  a  major  service  for  all  fair  < 
ployers,  including  themselv^ 
viewing  the  present  labor  situao 
constructively  and  objectiv^. 
needs  no  special  effort  to  dsi 
either  the  present  act  or  the  a- 
istration  it  has  had  in  many 
The  facts  on  these  matters  speak  i 


themselves.  When  they  are  cone 


the  larger  issues  will  remain—^ 
think  they  will  take  expert, 
nating  and  objective  newspap* 
porting  and  headlining. 


GA.  GROUP  MEETS 

Douglas,  Ga.,  Jan.  15 — The 
District  Press  Association  wM 
ganized  here  Jan.  12,  and  A.  Woojffj 
Starling,  editor  of  the  Nashuilto  (AJB 
Herald,  was  elected  president 
officers  chosen  were  Julian 
Douglas  Enterprise,  vice-pre^^^H 
and  Fred  Ricketson,  Co§ee  Co 

Progress,  secretary-treasurer. 
Seymour,  field  representative  ^ ^ 
Georgia  Press  Association, 
the  meeting. 


cetifl 


